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ANNOUNCING 


the  appointment  of 


VICE  ADMIRAL  FREDERICK  C  SHERMAN 


as  expert  on  naval  affairs 


of  the 


Chicago  Tribune 
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FREDERICK  C  SHERMAN 
Wc*  AdmM,  (MAW  SMm  Mwjp 


ON  NOVEMBER  1,  the  first  of  a  series  of 
articles  by  Vice  Admiral  Frederick 
C.  Sherman,  United  States  Navy,  intro¬ 
duced  to  readers  the  Chicago  Tribune’s 
new  expert  on  naval  affairs — the  man 
who  commanded  the  Lexington  in  the 
Battle  of  the  Coral  Sea  and  saw  more 
active  combat  duty  in  World  War  II 
than  any  other  flag  officer  of  the  navy. 

Now  keeping  readers  informed  about 
the  role  of  the  navy  in  the  atomic  age  and 
interpreting  the  problems  of  naval  or¬ 
ganization,  tactics  and  strategy  is  the 
man  under  whose  command  the  aircraft 
carrier  superseded  the  battleship  as  the 
capital  ship  of  the  world’s  oceans. 


Admiral  Sherman  brings  to  his  new 
duties  the  viewpoint  of  a  veteran  of  36 
years  of  service.  He  is  one  ,of  the  few 
officers  in  the  entire  navy  who  is  qualified 
to  wear  the  insignia  of  both  naval  aviation 
and  the  submarine  service.  He  has  com¬ 
manded  or  served  aboard  carriers,  batde- 
ships,  cruisers,  destroyers  and  submarines. 

Except  for  a  short  tour  of  duty  on  the 
staff  of  Admiral  King,  commander  in 
chief  of  the  United  States  fleet.  Admiral 
Sherman  was  constantly  at  sea  during 
the  war.  He  commanded  carrier  task 
forces  in  almost  all  of  the  important  en¬ 
gagements  in  the  Pacific. 

In  the  decisive  battle  of  Leyte  gulf. 


which  finally  broke  the  back  of  Jap  sea 
power,  his  carrier  group  sank  the  super- 
batdeship  Musashi  and  played  the  major 
role  in  the  destruction  of  four  enemy  car¬ 
riers  and  six  other  warships. 

At  the  end  of  the  war.  Admiral  Sher- 
num  was  in  command  of  the  famous  task 
force  58.  His  final  assignment  when  he 
retired  on  September  3  was  as  comman¬ 
der  of  the  5th  fleet. 

With  his  unrivaled  knowledge  and  ex¬ 
perience,  Admiral  Sherman  brings  to  the 
Chicago  Tribune  editorial  staff  another 
authority  worthy  of  the  attendon  and 
respect  of  the  audience  of  Chicago’s  old¬ 
est  and  most  widely  read  newspaper. 


THE  WORLD’S  GREATEST  NEWSPAPER 


>.  .  .  whar*  lA  ot  Hi*  notion's  imports  ond 
•sports  or*  cl*or«d  through  th*  $5,130,000 
Custom  House  on  historicol  Bowling  Gr««n. 
H«r«,  347  million  dollors  worth  of  dutios  w«r« 
loviod  in  o  p«oli  yeor.  Th*  Custom  House 
checked  12,554  foreign  ond  Americon  ves¬ 
sels  in  ond  out  of  the  Port  of  New  York  (o 
net  totol  of  52  million  tons)  in  the  fiscol 
yeor  1945;  in  one  doy  recently  exomined 
boggoge  of  4,500  seo  ond  oir  orrivols. 


..iru/  VOTIK'S  LEADING  EVENING 
you  YORK'S  MILLIONS 

paper  to  sell  Ntw 


YORK  JOURNAL-AMERICAlV’ 

^  hearst  newspaper 
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United  Press  was  'the  first  American  n^s  eoi^ 
vice  to  establish  after  the  war  a  ieased  in 
Europe.  The  first  link,  between  Paris  tu^ 
London,  opened  in  July,  1945. 


In  the  sixteen  months  since  then  this  iink  Jhoe 
fanned  out  into  a  system  that  can  flash  the 
news  of  France,  Belgium,  the  Netherlands, 
Germany,  holy— and  now  Ireland— to  the 
cablehead  in  London  within  a  matter  of  sec* 
ends.  The  wire  to  Ireiand— first  of  its  kind— 


Supplementary  wire  systems  tie  Norway,  Den¬ 
mark  and  Finland  to  Scandinavian  news  hecni- 
quarfers  in  Stockholm — and  Austria  and  Cze¬ 
choslovakia  to  the  main  U.  P.  wire. 


U.  P.'s  speed  in  news  reports  mirtches  its 
accuracy,  is  a  constant  and  major  part  of  “the 
world’s  best  coverage  of  the  world’s  biggest 
news.’’ 


went  into  operation  this  week. 


w 


Th«  circulation  trend  of  Wichita  newcpapars  ia 
beat  ahown  bp  the  grapha  above,  which  trace 
both  Daily  and  Sunday  circulation  aince  1928. 
The  BEACON'S  Daily  circulation  has  grovm  from 
44,320  in  1928  to  92,877 — an  'ncreaae  of  48,557. 
The  BEACON’S  Sunday  circula¬ 
tion,  during  the  same  period,  has 
grown  from  48,283  to  109,899  — 
an  increase  of  61,616.  These  con¬ 
sistent  year-after-year  increases, 
when  eompared  to  8,824  increase 
of  the  Wichita  morning  newspaper 
and  the  9,888  increase  of  the  other 
Wichita  Sunday  newspaper,  DEFI¬ 
NITELY  PROVE  THE  CIRCULA¬ 
TION  LEADERSHIP  AND 
READER  ACCEPTANCE  OF  THE 
BEACON! 


A  newspaper  that  more  than  doubled  in  Daily 
circulation  and  nearly  trebled  in  Sunday  circula¬ 
tion  in  18  years,  and  still  going  ahead,  is  the 
successful  newspaper,  and  will  prove  to  be  the 
successful  medium  for  any  national  advertiser. 

NEARLY  ONE -THIRD  OF 
THE  BEACON’S  PAID  SUB¬ 
SCRIBERS  PAY  IN  AD¬ 
VANCE! 

Permit  us  to  send  you  com¬ 
plete  information  about  The 
BEACON,  and  its  merchan¬ 
dising  plan  that  will  be  fitted 
to  the  needs  of  your  product, 
and  which  will  gain  dealer 
support  throughout  THE 
BEACON’S  98-COUNTY 
MARKET. 


THE  WICHITA  BEACON 

EVENING  Kansas'  Greatest  Newspaper  SUNDAY 
•  THE  BEACON  IS  NOT  A  FORCED  COMBINATION  • 

Repretented  by  Lorenzen  A  Thompton,  Inc. 
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INCREASE  IN  HERALD-AMERICAN  ADVERTISING 
46X  INCREASE  OF  SALES  IN  NATIONAL  TEA  CO.  STORES 


National  Tea  Company,  always  alert  for  good  “buys”  whether  in  food  for  Chicago  house* 
wives  or  in  an  advertising  medium  to  reach  them,  bought  more  Herald*Americao. 

This  investment  is  paying  off 'in  big  dividends  (pr  National  Tea  Company.  The  sales 
figures  tell  the  dramatic  story— .from  $77,010,715  to  $112,773,610  for  the  first  40 
weeks  of  ’46  versus  ’45. 

This  is  a  practical  measure  of  results  developed  from  the  right  combination  of  good 
merchandising  and  effective  advertising.  In  Chicago,  effective  advertising  for  good  selling 
means  the  Herald-American. 

HERALD-AMERICAN 


Umitbd  Fe&tdre  Strdicate 


proudly  offers 
one  of 

THE  MOST  IMPORTANT 
NEWSPAPER  FEATURES 
EVER  SYNDICATED  ... 


"l^mOK  OF 


KNOWLEDGE 


for  daily  newspaper  publication 


(SEE  FACING  PAGE) 
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III 


A  TREASURY 

OF  INFORMATION 
AND  FASCINATION 

IN  18  eREAT  DEPARTMENTS  .  .  . 


WONDER  QUESTIONS 

Ike  myriad  questions  a  child  can 
li,  answered  in  simple  words,  with 
piehires  to  make  the  answers  dear. 

FAMILIAR  THINGS 

Ike  telephone,  telegraph,  radio, 
ilectric  light  —  the  everyday  mar- 
Tth  of  our  modem  world. 

THE  EARTH 

Ike  story  of  air,  land,  sea  and  sky 
—the  great  discoveries  of  astron¬ 
omy,  geology,  chemistry,  physics 
mJ  meteorology. 

LITERATURE 

An  outline  of  literature,  in  simple 
forni  —  a  guide  toward  the  best  in 
books  and  reading. 

HOBBIES  AND  CRAFTS 

Hundreds  of  ways  in  which  boys 
•nd  girls  may  exercise  their  con- 
sinictive  ability,  learn  to  use  their 
kinds,  to  create,  to  repair,  to  carry 
out  an  idea. 

GOLDEN  DEEDS 

Practical  inspiration  from  great 
deeds  of  kings  and  slaves,  beggars, 
wise  men  and  little  children. 


ANIMAL  LIFE 

Nature's  living  family  in  earth  and 
air  and  sea — ^their  curious  habits  and 
wonderful  ways  of  life. 

ALL  COUNTRIES 

A  bird's-eye  view  of  all  nations. 
Wonderful  background  knowledge 
for  all  the  family. 

PLANT  LIFE 

The  story  of  growing  things  from 
the  tiny  yeast  spore  to  the  biggest 
of  trees. 


A  superb  collection  of  great  poems 
and  a  series  of  articles  telling  how  to 
read  and  remember  poetry. 


The  progress  of  art  —  music,  paint¬ 
ing,  sculpture  and  architecture  — 
traced  through  the  great  periods  of 
its  development. 

FAMOUS  BOOKS 

The  stories  of  such  classics  as  "The 
Iliad,"  "The  Odyssey,"  Shakespeare's 
works,  many  great  novels. 


CANADA 

The  story  of  Hs  settlement  down  to 
the  present  day;  its  resources,  Indus* 
tries,  scenery  and  cities. 

OUR  OWN  LIFE 

The  structure  of  our  bodies  and  how 
to  care  for  them;  food  and  its  uses; 
our  senses;  how  our  minds  work. 

THE  UNITED  STATES 

Our  country  from  its  beginning  — 
its  people,  government,  history  and 
Ideals. 

MEN  AND  WOMEN 

Meet  the  great  and  immortal  per¬ 
sonalities:  thinkers,  scientists,  ex¬ 
plorers,  musicians,  doctors,  kings  and 
queens. 

STORIES 

Fairy  stories,  folk  stories,  true  stories, 
legends,  historical  stories.  Tales 
everyone  ought  to  read. 

SCIENCE 

From  the  heart  of  the  atom  to  the 
rim  of  the  univeiw;  al  the  amaxing 
developments  in  the  field  of  scien- 
tifie  research. 


For  o  Broader  Cultural  Background  .  .  . 

THE  BOOK  OF  KNOWLEDGE 


For  Sample  Releatea  and  Rates,  Phone  or  Wire 
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FEATURE  SYNDICATE 

220  EAST  42ND  STREET  NEW  YORK  CITY 


“THERE  IS  ONLY  ONE 


He  is  a  writer.  He  has  written  novels,  radio  scripts, 
screen  adaptations.  His  stories  have  thrilled 
millions.  His  byline  means  master  craftsmanship. 

His  newspaper  is  The  New  York  Times. 

‘There  is  only  one  newspaper  I  can’t  be  without— 
The  New  York  Times.  Wherever  I  go.  The  Times 
goes  with  me,”  he  says. 

An  unusual  statement  ?  No. 

His  words  epitomize  the  affection  and 
attachment  people  everywhere  have  for 
The  New  York  Times.  This  bond  of  loyalty  is 
strong  among  readers  who  find  no  substitute  for 
The  Times— well  over  half  a  million  daily, 
a  million  Sunday.  People  everywhere  read,  respect, 
rely  on  The  New  York  Times. 

Advertising  results  are  g^atest  where  reader 
confidence  is  strongest.  That’s  why  advertising 
in  The  New  York  Times  brings  crowds  into  stores, 
sells  merchandise  in  mass  numbers, 
costs  little  per  unit  sale. 

iNeui  IJdfdc  Stinun 

••ALL  THE  NEWS  THAfS  HT  TO  PRINT' 
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The  Oldest  Publishers'  and  Advertisers'  Newspaper  in  America 

FOUNDED  IN  1184 


ISSUED  EVERY  SATURDAY 


Guild-Struck 
Gain  in  Ads, 


Stern  Papers 
Circulation 


Trouble  on  Picket  lines — ^Boycott 
Eiforts  by  Strikers  Rebuffed 
By  Charles  W.  Duke 


icing  old  customers  and  selling 
new  accounts. 

Virtually  the  same  story  was 


Briefs  Due  Dec.  2 

Washington  —  The  National 
Loher  Relations  Road  has 
granted  an  extension  oi  time 
te  Dec.  2  ior  filing  oi  briefs  by 
Thnnaan  Araold.  counsel  fer 
the  newspapers,  in  the  St 
Petersburg  case.  (ESP.  Noe. 
8.  Page  70.)  _ 


was  repeated  at  the  Camden  editor4n-cbief;  George  Chaplin. 
Courier.  Friday  morning  s  pa-  managing  editor;  James  O’Neill, 
per,  Nov.  IS,  a  52-page  number,  mena^ng  editor;  Ste- 

was  said  to  be  the  largest  news-  O’Keefe,  Courier  city  edl- 

PHILADELPHIA — Guild  efforts  camera  with  which  police  were  paper  in  the  Camden  plant  since  n^iph  Bull,  Post  city  editor, 
to  incite  boycotts  against  the  attempting  to  take  pictures  of  the  advent  of  newsprint  ration-  ^  Tommv  Svan  snorts  editor. 


Philadelphia  ftecord  and  Cam-  the  picket  line.  Nolan  was  held 
den  (N.  J.)  Courier-Post  among  technical^  for  not  carrying  a 
advertisers,  new^aper  buyers,  draft  registration  card,  and  his 
public  relations  staffs  and  syn-  case  was  referred  to  FBI  offices, 
dicated  columnists,  were  prov-  -  »  j  , 

ing  Ineffective  as  the  guild  “  Schedule 

stoike  entered  its  third  week.  Both  in  Philadelphia  and  earn¬ 


ing.  ’Thursday’s  paper 
fofio  of  44  pages. 


They  are  assisted  by  Joel  L. 
win.  promotion  manager,  and 
Three  and  a  half  pages  of  James  Skott,  assistant  business 
classified  advertising  are  being  manager. 

handled  by  a  single  per^.  Advertising  is  taken  care  of 
Herb  Tushingham,  classified  Frank  Kinsella,  advertising 

,  - -• -  manager  and  son  (rf  Walter  L.  Ben  De  Young,  na- 

Nov.  21,  amid  turbulence  neces-  den,  the  newspapers  continued  Tushingham,  vicepresident  and  aJ„-rtlslng-  William  Me 

ritaU^  the  intervention  of  to^jrome  wt  on  sclyeduled^time,  treasurer  of  Camden  papers,  ad-  local;  WHUam 


_  . ,  „  ^  ^  „  without  the  loss  of  an  edition,  mitted  having  garnered  as  many  .^n  ^  m  Aloe.  Philadelphia 

Trouble  fiared  up  on  the  Cam-  At  the  Record,  Circulation  Man-  as  184  classified  ads  In  a  span  of  and  ac- 

****■  ?!•  24  hours— aU  by  telephone.  coimtingMe  >»»»<<««»  solely  by 

Executives  Live  ia  Office  Le* 
e  k...,.,..  .k.  ...tk.  and  Frank  Hussey,  assistant 


den  front  when  six 

strikers  were  arrested  while  figures  would  show  daily  circu- 
distributing  circulars  which  lation  holding  its  own  and  Sun- 
showed  photographs  of  women  day  circulation  for  November 
pickets  parading  before  the  increased.  ’Ihe  Sunday  Record 
newspaper  plant  flanked  by  a  for  Nov.  17,  a  62-page  affair  ment  Increased  tiieir  price  from  ^ 

row  of  policemen,  the  latter  hav-  (two  more  pages  than  the  first  4c  to  5c.  Joel  L.  Irwin,  promo-  a™  which  serves  five 


ing  turned  their  backs  to  the  struck  Sunday)  was  said  by  tion 

camera.  Legend  at  top  said  Orner  to  be  the  largest  black  been  the  inevitable  falloff  ex- 

"Labor’s  friend"  and  caption  be-  and  white  edition,  excluding  all  perienced  by  other  imwspapers. 

low  read;  “The  policemen  were  supplements,  since  the  war. 

too  ashamed  to  face  the  camera."  George  W.  Nelson,  the  Bee 

Nails  Under  Police  Cars  ord’a  advertising  manager,  said  infi  the  strike. 

Police  said  the  pickets  were  «}«  adv^ing  volume  was  run-  A  handful  of  executive  Mtu  _ _ _ _ 

taken  into  custody  under  a  Cam-  “}”*  ^®ad  of  exp^M  whed-  ally  are  Uving  in  tae  Courier-  strewn  with  fruits, 

den  ordinance  which  prohibits  S.****  pl^t  while  they  ^  out  sandwich  remains,  cof- 

drcularizing  without  license  weeks  of  November  (ttestaike  the  combined  morning^  eve-  evidences  of 

^ong  the  prironers  was  Mrs.  ningi  edition.  Only  Publl^er  5^,5^,  hurriedly  partaken. 


penenceu  oy  ou«r  ..ew.u,.pv...  ,!S 

somewhere  around  2%,  but  that  pri^te  oflftce. 
much  of  this  had  come  back  dur-  staff  of  e3W<mtlves  sl^p 

-  from  around  1  a.m.  to  7  o  clock. 

Cots  are  set  up  adjoining  pri¬ 
vate  desks,  and  both  flattops  and 


Bertha  Basenfelder,  50,  of  Oak-  better  than  the 
lyn,  a  sister  of  Stephen  O’Keefe,  £»«>  w«eks  of  aye«r  “4 
ci^  editor  of  the  EoeniTig  Cour-  Nelson,  advertising 

ier.  A  telephone  operator,  Mrs.  chief  is  on  the  street  daily,  serv- 

Basenfelder  is  the  widow  of 
Donald  Basenfelder,  former 
Courier-Post  and  Philadelphia 
Record  sports  columnist 
Others  arrested  were:  Mrs. 

Marie  Daly,  a  bookkeeper;  Mrs. 

Helen  Finn,  clerk;  Miss  Florence 
Horz,  clerk;  Mrs.  Doroti^  Chad¬ 
wick,  clerk,  and  Mrs.  Margaret 
Stanton.  E!ach  was  held  in  $10 
ball  for  a  further  hearing.  Event¬ 
ually  they  all  gave  bail  and  re¬ 
turned  to  the  picket  line. 

Police  found  nails  and  broken 
gtass  strewn  near  the  Courier- 
Post’s  loading  platforms,  and  at 
points  where  police  parked  pa¬ 
trol  ears  ai>d  motorcycles.  Tha 
result  was  a  posting  of  larger 
police  details,  and  a  statement 
from  newspaper  executives  the 
strike  was  degenerating  into  a 
revolt  against  police  authority. 

Further  trouble  ensued  when 
George  Nolan,  a  desk  assistant 
the  Camden  pwers,  was 


Publisher 

corresponding  David  (Tommy)  Stem  3d  goes 
home  to  sleep;  the  rest  have  cots 
in  their  private  offices.  ’The 
news  staff  includes  Frank  Ryan. 


All  other  imions  are  standing 
by  without  any  signs  of  dis- 
(Continued  on  page  66) 


a*'oS?ce®^rt'^?  rfto“haU  Getting  out  Ihe  PkUodelphia  Record  during  gnUd  sirikei  Left  to  right  Frederic  E.  Shapiro,  dty  edttoR 
chided  with  disorderly  induct  Gilbert  I.  Krona,  vicepreoident  and  general  eounseb  Watter  Liolet  mana^ng  ^  ***?**■* 

and  *  interfering  wlffi  police,  promotion  director:  Richard  M.  FisheL  assistant  vicepreoident;  Harry  T.  SaylM.  e^^  Bernard  A, 
Authorities  said  Nolan  called  Bergman,  assistant  managing  editon  Aubrey  L.  Clarke,  assistant  managing  editer.  Absent  men 
them  "scabs"  and  blocked  a  tore  was  token.  Bill  Driscoll,  sports  editor.  (Photo  made  by  David  S.  Loeb,  business  manager.) 
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Newark  Sunday  Coll 
Killed  by  Rising  Costs 

By  Albert  C.  Beissert  Ir. 

NEWARK,  N.  J.  — After  3,888  As  far  back  as  1922,  the  Call 
weekly  issues,  the  Netoark  cited  use  of  Its  mobile  trans- 
Sunday  Call  went  to  press  for  mitter,  first  to  be  licensed,  and 
the  last  time  Nov.  17.  Like  bravely  proclaimed: 
many  another  Sunday  indepen-  “It  proved  the  practicability 
dent  before  it,  the  Call  had  too  of  radio-equipped  cars  for  news 
much  red  ink;  too  little  blood,  gathering.” 

Readers  found  the  answer  in  The  man  credited  with  bring- 
simple  terms  in  the  paper's  lead  ing  radio  and  journalism  to- 
editorial:  gether  was  William  P.  B.  Mc- 

“Tht  revenues  from  a  single  Neary,  a  member  of  the  Call 
weekly  issue  are  insufficient  to  staff. 

maintain  the  modem  Sunday  McNeary  as  the  guest  of  an 
newspaper,  whose  readers  de-  Englewood  (N.  J.)  radio  enthu- 
mand  a  bulky  armful  of  enter-  siast  had  listened  to  a  Brooklyn 
tainment  end  information."  and  Jersey  City  amateur  chat- 
'We  Have  Lost  Fight*  ting  over  the  air. 

Earlier  in  the  week,  staffers  McNeary  found  the  first  im- 
who  had  long  seen  the  hand-  1““^  voices  startling;  the 

writing  on  the  wall  saw  it  on  conversation  drab.  He  returned 
the  Office  buUetin  board  in  this  *^*1  visualizing  a  radio- 

notice  from  Frederick  W  newspaper  hookup  that  would 
Tliorne,  president:  '  interesting  to  the  listening 

"We  have  waged  a  long  strug-  Public  — programs  of  news, 
gle  to  maintain  a  weekly  news-  ^ucts,  musical  concerts  and 
paper  with  metropolitan  stand-  childrens  stories, 
ards.  We  have  lost  our  fight."  World  Series  Aired 

^  recounted  in  no  time,  McNeary  with 
*  costs  and  imwsprin^  Call  approval,  had  plans  under 
f®.'[*?Ve*  and  said  the  way  to  set  up  a  station.  Then 
— —  additional  he  found  he  could  work  out  a 
,  ™°ce  white  more  satisfactory  arrangement 
5??  ef'^ertising  Md  paper  with  Westlnghouse  Electric  & 
tor  circulation— had  died  aborn-  Manufacturing  Co. 

"■  ,  B  Parts  and  apparatus  were 

Pioneer  in  Radio  rushed  to  Newark,  a  transmit- 

Against  that  bleak  end,  how-  ter  set  atop  the  Westlnghouse 
ever,  the  Call  left  a  record  of  plant  there  and  the  Call  was 
radio  pioneering  and  other  ac-  ready  to  go  on  the  air. 
tivities  that  ushered  in  new  Announcement  of  the  Call’s 
eras  of  newspapering.  broadcasting  service  was  made 

In  radio,  alone,  the  Call:  October  2,  1921.  Three  days 

Pioneered  newspaper  °  A.  Faker, ^11  s^rts 

broadcasting  in  conjuncUon  editor,  was  at  New  York's  Polo 
with  Westlnghouse  Grounds  telephoning  —  over  a 

Broadcast  the  fii^t  World  special  leased  wlrM  play-by- 
Series  baseball  game  in  deswiptlon  direct  to  Mc- 

1921;  the  first  big  football  Neary  in  the  radio  room  at  New- 
games  that  same  Fall;  ffie  „  .  .  .  „  ,  , 

first  evening  "fairy”  stories  McNeary,  in  turn,  put  Falzer’s 
for  children  description  on  the  air.  In  those 

Was  the  first  paner  to  es-  *»elng  heard  as 

tabllsh  a  special  radio  sec-  ^ 

tion.  Canada,  Cuba  and  ships  1,640 

Was  the  first  to  use  a  mo-  "‘I***  u  ... 

bile  transmitter  to  air  wave  .  radio  triumphs  and  its 
an  on-the-spot  paiade^^  ^mlng  70,000  circulation  in 

scriptlon  direct  to  its  city  *"°®e  autumnal  World  Series 

room  several  blocks  away.  were  a  far  cn 

'  from  the  slim  beginnings  of  the 
Call  May  18.  1872,  as  New  Jer- 
miex  sey’s  first  Sunday  newspaper. 

Advertning  14  (Starting  Nov.  24,  the  city  will 

14 . „  Kceet  a  newcomer,  the  Sunday 

igiit  idest  .  52  edition  of  the  Newark  Evening 

Csrteeni  .  1}  News.) 

CircuUtion  .  54  Sunday  journalism  was  then 

cju«,ui  .  „  in  its  infancy,  but  Francis  F. 

-  38  Patterson  who  started  the  Call 

Parsoaab  .  39  felt  there  was  a  place  for  the 

Photography  .  4a  Sunday  paper.  He  did  it  at  a 

. Ume  when  Newark's  leading  pa- 

.  ®  per — and  only  one  to  balance  its 

P*®*®  .  46  books — was  the  Newark  Daily 

Shop  Talk  .  72  Advertiser,  a  four-pager  with  a 

Sknrt  . circulation.  The  Daily 

SBort  lakai  .  28  Journal  had  2,000;  the  Evening 

.  so  Courier,  1,000  and  the  Call,  far 

Aar  aitMe  appririns  In  thh  pnb-  Icss  than  1,000. 

li^laa  Mr  hr  rpproSared  pmTl4e4  Estimates  now  are  that  Pat- 
aakaowMiininit  U  nia4r  at  the  Editor  •  PSlimaies  now  are  mat  i'al- 
a  Pabuniirr  ooprrisht  and  data  of  im^  terson  was  able  to  Start  with 
less  than  $10,000 — including  a 


second  hand  fiat  bed  press  and 
type.  For  a  long  time  it  ap¬ 
peared  with  a  patent  outside — 
that  is,  using  newsprint  which, 
when  purchased,  contained  mis¬ 
cellaneous  articles  already 
printed  on  one  side. 

Patterson  sold  the  paper  in 
October,  1872,  to  Dr.  Sanford  B. 
Hunt,  Col.  G.  N.  Abeel  and 
Henry  HUl. 

In  September,  1873,  control  of 
the  paper  pass^  to  William  A. 
Ure  and  James  W.  Schoch,  re¬ 
garded  as  the  real  founders  of 
the  Call  as  the  public  later  came 
to  know  it. 

Ure  and  Schoch  set  out  to 
make  the  Call  an  intensely  local 
paper.  In  those  days,  the  daily 
papers  were  carrying  only  one 
to  two  columns  of  local  news. 
From  almost  its  first  issue,  the 
Call  ran  editorials  that  dealt 
with  local  and  state  questions; 
introduced  highly  specialized 
departments  covering  such  or¬ 
ganizations  as  lodges,  social  so¬ 
cieties,  music,  the  fire  depart¬ 
ment,  National  Guard  and  trot¬ 
ting  and  other  sports  activities. 

Human  Powerhouse 

It  was  a  tradition  at  the  of¬ 
fice  that  Ure  and  Schoch  in¬ 
vested  $1,500  each  to  acquire 
control  of  what  amounted  to  a 
dead  concern.  By  1880,  the  Call 
had  passed  the  Advertiser  and 
by  1884  had  jumped  to  eight 
pages.  It  was  on  the  road  to  big¬ 
ger  and  better  things,  editorial¬ 
ly  and  mechanically.  (At  one 
point,  before  it  got  a  steam-pow¬ 
ered  press,  the  press  motive 
power  was  a  "powerful  colored 
man,  stripped  to  the  waist.") 

Besides  its  detailed  local 
news,  the  Call  attracted  readers 
by  battling  valiantly  in  the 
public’s  interest.  One  of  its 
earliest  successful  battles  was  to 
get  the  Hudson  and  Essex  free¬ 
holders  to  take  over  the  plank 
road  between  Newark  and  Jer¬ 
sey  City  and  make  it  toll-free. 

Outstanding  Staii 

Down  through  the  years  the 
Call  lists  have  included  out¬ 
standing  men.  Three  genera¬ 
tions  of  the  Hunt  family,  for  ex¬ 
ample,  have  guided  Call  des¬ 
tinies.  These  included  Dr.  San¬ 
ford  B.  Hunt;  his  son,  William 
T.  Hunt  who  was  editor-in- 
chief  from  1885  to  1916;  the  lat¬ 
ter's  sons,  William  S.  Hunt  and 
Sanford  B.  Hunt. 

One  of  those  In  on  the  death 
of  the  Cali  was  an  outstanding 
woman  staffer,  Josephine  Law¬ 
rence,  who  has  two  Book  of  the 
Month  selections  to  her  credit 
and  who,  back  in  1921,  created 
the  Man  in  the  Moon  radio 
stories  that  were  to  have  such 
prime  appeal  for  children. 

In  the  Call’s  last  hour,  only 
two  men  stood  by  in  the  Qiird 
floor  city  room,  handling  the 
final  pieces  of  wire  copy:  Ed¬ 
ward  F.  Bataille,  editor,  and 
Edward  Sothern  Hipp,  manag¬ 
ing  editor.  On  the  fourth  floor, 
Thomas  E.  Delaney,  makeup  ed¬ 
itor,  watched  as  the  last  type 
was  set  at  12:45  a.m. 

The  Call’s  final  press  run  ran 
to  its  recent  top  circulation  fig¬ 
ure — ^more  than  125,000. 

But  the  tide  of  expenses  was 
running  even  higher  than  that 


lohn  A.  Parkar,  Ufi.  ivesidant  oi 
Clavaland  Typographical  Union, 
and  William  IL  Farrar,  soeratory 
of  Clavaland  Nawapapar  Publish- 
ars  Aasociatian. 

$10  Increase 
Negotiated 
In  6  Meetings 

Cleveland,  O.  —  A  two-year 
contract  covering  all  members 
of  Cleveland  Typographical 
Union  No.  53  employed  by  the 
three  Cleveland  newspapers  was 
signed  this  week  by  representa¬ 
tives  of  the  publishers  and  Ty¬ 
pographical  Union  alter  six  ne¬ 
gotiating  meetings. 

The  contract  boosts  wages  by 
$10  for  a  37Vi-hour  week  and 
calls  for  interim  opening  after 
one  year. 

14%  Raisa 

William  M.  Farrar,  secretary 
of  the  Cleveland  Newspaper 
Publishers  Association,  said  the 
new  agreement  will  give  the 
printers  about  a  14%  Increase 
over  the  previous  contract.  He 
said  negotiations  were  carried 
on  under  "most  pleasant  condi¬ 
tions  and  in  the  true  spirit  of 
collective  bargaining.” 

Effective  Dec.  1,  1946,  the  new 
scales  will  be  $81.20  for  day 
work;  $87.37  for  night  work; 
$89.18  for  a  third  shift.  The  new 
agreement  affects  370  printers 
on  the  Cleveland  News,  Plain 
Dealer  and  Press. 


Binghamton  Union 
Asks  Strike  Sanction 
BINGHAMTON,  N.  Y.— Local 
232,  International  Typograph¬ 
ical  Union,  has  voted  103  to  0 
to  ask  the  Executive  Council  for 
strike  sanction. 

The  memberrtiip  is  employed 
by  the  Binghamton  Press,  Gan¬ 
nett  evening  paper,  and  the 
Binghamton  Sun,  morning.  The 
union  is  asking  $70  days  and  $77 
nights.  The  current  scale  is 
$52.50  and  $55.50. 

CALENDAR 

Nov.  24-30  — National  Ra¬ 
dio  Week. 

Nov.  27-30  —  Associated 
Press  Managing  Editors  Assn., 
meeting,  BUtmore  Hotel,  Los 
Angeles. 

Nov.  28-Dcc.  1  —  Florida 
Press  Assn.,  annual  conven¬ 
tion,  Miami,  Fla, 

Nov.  29-30 — ^Eastern  North 
Carolina  Press  Assn.,  annual 
convention,  Greenville,  N.  C. 
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‘New’  Chicago  Sun 
Aims  to  Gain  Readers 

By  George  A.  Brandenburg 


CHICAGO  —  Seeking  to  gain 

new  readers,  Marshall  Field's 
Chicago  Sun  is  embarked  on  a 
revitalized  news  and  editorial 
program. 

Mr.  Field  explained  there  is 
no  basic  change  in  the  Sun’s 
news  and  editorial  policy,  ex¬ 
cept  that  “we  intend  to  sharpen 
up  on  the  news  side."  Less  space 
aw  be  given  to  editorial  com¬ 
ment,  he  said,  but  “we  intend  to 
make  our  editorials  just  as  hard¬ 
hitting  as  before." 

Broadly  speaking.  Field  said, 
the  general  policy  of  the  “new” 
Sun  will  be: 

“1.  To  mirror  to  our  readers 
the  important  events  of  the  day 
—locally,  nationally,  and  inter¬ 
nationally — in  balanced  propor¬ 
tion. 

“2.  To  savor  important  news 
with  bright  reading  of  trivial 
but  interesting  happenings. 

“3.  To  give  meaning  to  the 
important  news  by  interpretive 
and  background  articles  and  by 
discussions  of  the  problems  by 
well-known-  columnists. 

“4.  To  give  a  varied  group  of 
the  top  features,  in  each  cate¬ 
gory. 

“5.  To  have  a  liberal,  aggres¬ 
sive,  but  practicol  editortal  pol¬ 
icy;  to  be  constructive  as  well 
as  critical  in  editorials;  to  bal¬ 
ance  editorials  among  local,  do¬ 
mestic  and  foreign  categories;  to 
be  big  and  philosophical  in  edi¬ 
torial  vieiopoint." 

Dimitman'a  Memo 

To  implement  such  a  policy, 
E.  Z.  Dimltman,  executive  edi¬ 
tor,  who  is  now  a  member  of  the 
editorial  board,  has  offered  spe¬ 
cific  comments  on  the  philoso¬ 
phy  of  the  “new”  Sun. 

In  a  memo  to  his  editors, 
Dlmitman  pointed  out:  “Because 
the  news  policy  of  the  Sun  has 
been  tied  so  closefy  to  the  edi¬ 
torial  policy,  unduly  large  por¬ 
tions  of  our  spot  news  space 
have  been  devoted  to  subjects 
featured  on  the  editorial  page — 
stories  that  had  very  little  news 
value  and  little,  if  any,  interest 
to  the  great  bulk  of  our  readers." 

Dimltman  was  referring  to  the 
amount  of  space  given  to  FEPC, 
race  relations,  slum  clearance, 
city  planning,  government  med¬ 
ical  care,  re-dlstrictlng,  constitu¬ 
tional  convention,  state  income 
tax,  etc.  “All  of  these  subjects 
provide  important  or  Interertlng 
news  from  time  to  time  and  will 
be  covered  adequately,”  he 
added.  FEPC  and  similar  sub¬ 
jects  will  be  covered  in  back¬ 
ground  and  feature  articles  in 
the  Sunday  paper. 

In  making  a  plea  for  shorter 
stories,  Dimltman  explained  that 
spot  news  space  will  be  devoted 
to  “Black”  news  and  “White” 
news.  “Black”  news  he  defined 
as  news  that  is  highly  impor¬ 
tant  but  sometimes  dull  to  the 
average  reader.  “White”  news 
may  be  defined  as  news  that 
has  no  significance  socially,  po- 
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litically  or  economically,  but 
which  is  “very  good  reading  and 
of  interest  to  most  readers.” 

“Other  news  may  be  called 
‘Gray’  news,”  he  said,  “identi¬ 
fied  as  stories  which  are  neither 
important  nor  interesting.  ‘Gray’ 
news  will  be  dropped  from  the 
new  Sun." 

He  also  warned  his  staff  to 
look  upon  press  releases  from 
organiutions  promoting  “special 
interests”  with  “a  jaundiced 
eye.” 

Field  emphasized  the  Sun  will 
continue  to  be  authoritative.  “It 
will  continue  to  give  its  readers 
a  balanced  report  on  the  news 
of  &e  day,”  he  said.  “National 
and  foreign  affairs  will  continue 
to  receive  top  attention,  as  will 
labor  and  local  news.  On  its 
editorial-feature  page  will  ap¬ 
pear  interpretive  and  back¬ 
ground  articles  on  the  important 
problems  confronting  our  people 
and  the  world.” 

New  Ezeeulivea  Named 

The  Sun’s  revitalized  news 
and  editorial  policy  comes  on 
the  eve  of  the  paper’s  fifUi  anni¬ 
versary — ^Dec.  4— ^d  follows  on 
the  heels  of  an  economy  pro¬ 
gram  which  has  reduc^  ex¬ 
penses  and  personnel. 

The  Sun  will  begin  its  sixth 
year  in  competition  with  the  99- 
year-old  Chicago  Tribune  with 
a  new  advertising  director  and  a 
new  business  manager,  Law¬ 
rence  Knott  and  John  J.  Padulo, 
respectively.  They  succeed  Wal¬ 
lace  Brooks  and  Clem  Randau, 
who  have  resigned.  Prank  W. 
Taylor,  former  assistant  pub¬ 
lisher,  retired  in  October. 

In  announcing  the  change. 
Field  said  Randau  some  time 
ago  expressed  a  desire  to  resign 
hut  that  he  had  agreed  to  con¬ 
tinue  while  certain  planned  or¬ 
ganization  changes,  now  effect¬ 
ed,  were  being  carried  out. 

Building  Paper  for  Son 

Randau,  who  joined  the  Sun 
in  1942  and  in  1944  became  vice- 
president  and  director  of  Field 
Enterprises,  Inc.,  said  he  would 
probably  not  be  ready  to  an¬ 
nounce  his  future  plans  until 
early  in  the  New  Year.  Prior  to 
joining  the  Sun  he  was  vice- 
presldqnt  and  general  business 
manager  of  the  United  Press. 

Padulo  joined  the  Sun  as 
comptroller  in  1941  and  was 
made  assistant  business  manager 
in  1945.  He  is  a  native  Chi¬ 
cagoan.  Previous  to  the  com¬ 
mencement  of  publication  of  the 
Sun,  Padulo  was  employed  by 
the  Hearst  newspapers. 

The  change  in  top  manage¬ 
ment  personnel  marks  the  first 
major  shift  since  the  resignation 
of  SiUiman  Evans,  Nashville 
Tennessean  publisher,  who  was 
the  first  publisher  of  the  Sun, 
with  Mr.  Field  as  foimder.  Evans 
left  the  Sim  in  February,  1944. 

Field  assumed  the  editorship 
upon  the  resignation  of  Turner 
Catledge,  now  an  assistant  man- 
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aging  editor  of  the  New  York 
Times,  and  became  publisher 
also  when  Evans  resigned.  He 
has  evidenced  every  intention  to 
not  only  continue  the  Sun,  but 
to  make  it  a  stronger  paper.  He 
is  seeking  to  build  the  property 
soundly  so  that  his  son,  Marshall 
Jr.,  now  with  the  paper,  can 
carry  on  the  publishing  duties. 

Field  told  E4P  he  felt  the  Sun 
had  attained  “a  reasonable 
amount  of  success”  in  its  hectic 
five-year  growtii,  from  the  stand¬ 
point  of  news  and  editorial  con¬ 
tent,  circulation  coverage  and 
advertiser  acceptance. 

“We  could  have  Increased  our 
circulation,  but  we  were  handi¬ 
capped  because  of  newsprint  re- 
strictions  during  the  war  period,' 
which  halted  our  progress,”  he 
remarked.  “But  in  that  respect, 
we  were  no  different  than  other 
papers. 

“If  increased  costs  had  not 
come,  as  a  result  of  the  war,  we 
would  have  reached  the  break¬ 
even  point  by  now.  Under  the 
present  set-up  we  hope  to  reach 
that  point  next  year.” 

Field  said  he  proposed  to  gain 
new  readers  for  the  Sun  by  pub¬ 
lishing  a  newspaper  that  readers 
will  Uke  and  want  to  read  in 
seeking  a  well-balanced  news 
report.  By  combining  its  edi¬ 
torial  and  feature  pages  and 
tightening  up  its  comics  to  one 
page,  the  Sun  will  have  suffi¬ 
cient  newsprint  to  meet  any  cir¬ 
culation  expansion,  he  explained. 

l^e  Sun  took  a  decisive  step 
last  August  when  it  increased 
its  daily  price  from  three  to  five 
cents,'  while  the  Tribune  re¬ 
mained  at  three  cents  daily, 
after  having  previously  raised 
its  Sunday  rate  to  12  cents  in 
Chicago  and  suburbs  and  15 
cents  outside  the  40-mile  zone  as 
ag^st  the  Simday  Tribune’s  10- 
cent  price. 

The  Sun  has  lost  circulation 
since  going  to  five  cents.  The 
net  paid  average  for  October 
was  334,476  dai&.  The  Sunday 
Sun  with  469,221  has  gained. 

FoUowhig  is  the  record  of  the 
Sun’s  circmation  for  the  six 
months  period,  ending  Sept  30, 
since  its  inception: 

Year  Daily  Sunday 

1942  .  277,afi(  373,582 

1943  .  291,249  382397 

1944  .  329,411  408,123 

1945  .  356,624  422371 

1946  .  373,774  448395 

The  Sun’s  total  advertising 

linage  for  the  first  nine  months 
of  each  year  to  date  follows: 

1942—  5,349,711:  1943—  7,470,- 
247;  1944—8,143,495;  1945-8,383,- 
749;  1946—9,961,073,  (Indications 
point  to  tte  Sun  ending  1948 
witt  nearly  15,000,000  lines.) 

How  successful  the  Sun  has 
(Continued  on  page  64) 


Schuster  loeeph 

Chicago  Sun 
Drops  Branham 
For  Own  Stoif 

CmcAco— EstablUiment  of  the 
Chicago  Sun's  own  representa¬ 
tion  in  the  national  field,  effec¬ 
tive  Jan.  1,  with  offices  in  New 
'York,  Detroit  and  Chicago,  was 
announced  this  week  by  L.  T. 
Knott,  Sun  advertising  director. 

The  Sim  is  discontinuing  serv¬ 
ices  of  the  Branham  Company, 
publishers’  representatives,  who 
have  represented  the  Sun  na¬ 
tionally  since  1941.  At  the  same 
time,  Knott  announced  appoint¬ 
ment  of  Hiram  Schuster  as  na¬ 
tional  advertising  manager,  ef¬ 
fective  immediately,  to  replace 
Jack  C.  Gafford,  reigned.  Gabe 
Joseph  as  been  named  as  local 
advertising  manager,  succeeding 
Schuster. 

Schuster  has  been  head  of  the 
local  advertising  department 
since  the  Sun  started  publication 
five  years  ago.  He  has  been  as¬ 
sociated  with  publication  adver¬ 
tising  sales  for  33  years.  Previous 
to  his  coming  to  the  Chicago 
Sun  he  was  with  the  Chicago 
Daily  News  for  llVi  years;  han¬ 
dling  automotive,  later  in  charge 
of  the  national  department,  then 
appointed  adverting  director. 

For  6V4  years  Schuster  was  in 
the  classified,  local  display  and 
automotive  departments  of  the 
Chicago  Tribune.  He  was  also 
affiliated  with  the  New  York 
Daily  News,  Paul  Block  Com¬ 
pany,  and  Rodney  Boone,  pub¬ 
lishers’  representatives.  Look 
magazine  and  the  National 
Broadcasting  Company  were  two 
of  his  intervening  connections. 

Gahe  Joseph,  assistant  mana¬ 
ger  of  the  Chicago  Sun’s  local 
ad  staff,  moves  into  “Hi”  Schus¬ 
ter’s  spot  as  head  of  toe  local 
department.  Joseph,  after  grad¬ 
uating  from  toe  University  of 
Michigan,  spent  12  years  on  toe 
sales  staff  of  the  Chicago  Trib¬ 
une  before  coming  to  the  Sun 
in  1941  as  retail  salesman  and, 
for  toe  past  year,  as  assistant 
manager  of  toe  local  depart¬ 
ment. 


Lewis  Succeeds  Davis 

Panrcc  Amar,  Sask.  —  An¬ 
nouncement  of  the  resignation 
of  E.  N.  Davis,  editor  of  toe 
Prince  Albert  Dally  Herald  for 
more  than  17  years,  has  been 
made.  He  will  be  succeeded  by 
Burton  Lewis  of  Toronto.  Mr. 
Davis,  a  graduate  of  toe  Uni¬ 
versity  of  Alberta,  came  to  toe 
Herald  in  1929  from  toe  Regina 
Daily  Star.  He  had  previously 
worked  on  newspapers  in  both 
Canada  and  the  United  States. 
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_  _  _  _  M  “For  as  little  as  SO  cents,”  she 

4-A  Men  Drive  Home 
Some  Brass  Tacks 

I  “  coats  and  grand  pianos."  Don  t 

BKASS-TACKS  sawtons  wUh  m  Alftough  yardsticks  lor  maas-  of  toe*^iJt  ”**e  i^g^. *”****** 
UtUe  mere  point  titan  is  cus-  uitag  ad  influence  on  sales  are  n.  j  .*  p_m. 

toniaiy  characterisad  the  l#d6  stfll  lacking.  Mr.  Barnes  added.  Advises  Product  rocU 

Eastern  Cooler-  ruadershlp  figures  aw  a  reason-  At  the  same  meeting,  W.  E. 
enoe  o  1  the  ably  reliable  index  to  copy  McKeachie  ol  McCann-Erickson, 
American  As-  laults.  He  directed  attention  to  advised  that  in  product  pwaoita- 
sociation  ol  Ad-  the  lact  that  the  Bureau  is  able  tions  advertising  techniqw 
vertising  Agen-  to  provide  much  inlormation  on  should  never  overshadow  the 
^es.  which  took  resi^rship  to  advertisers  and  product.  Good  copy  always 
place  this  week  agencies  by  virtue  ol  its  ex-  reflects  the  people’s  state  ol 
at  the  Waldorf-  panded  research  program.  mind,  he  said.  ‘"Today  the  pub- 

Astoria  in  New  The  biggest  agency  bugaboo  lie  is  concerned  with  getting  its 
York  City.  under  discussion  was  the  in-  hands  on  certain  kinds  of  mer- 

Herald^  as  a  ewaadng  cost  ol  service  to  the  i^andise  .  .  .  For  the  time  be- 
display  ol  Are-  advertiser  and  the  consequent  ing,  at  least,  the  writer  ol  na- 
works,  the  sev-  drop  in  profits  to  the  agency.  tional  advertising  can  rely  on 
en  panel  ses-  lUqr  Vir  Den  of  Lennen  fc  some  of  the  things  that  the  re- 
G  on  gar  sions  in  the  all-  Mitchell,  chairman  ol  the  Man-  tail  copywriter  knows:  .  .  .  that 

day  affair  were  agement  group,  said  that  among  the  reader  has  an  interest  in  the 
that.  And  the  promise  brought  the  larger  agencies  profits .  are  product  itself.” 
out  1,100  agency  men  and  fast  approaching  the  “vanishing  Henry  Luce,  publisher  of 
women,  “the  largest  single  gath-  point,"  and  among  the  middle-  Time,  Life  and  Fortune,  was  the 
ering  ait  advertising  people  ever  size  group  they  aw  static.  Only  dinner  q|>eaker.  He  presented  a 
held,”  according  to  Rob^  Gan-  the  small  agencies,  with  billings  “lO-year  proposition"  for  dev- 
ger  of  Geyer,  Cornell  A  Newell,  under  $1,000,000  a  year,  continue  eloping  a  world  economy  of 
who  was  chairman  of  the  confer-  to  increase  their  profit  margins,  $^,000,000,000.  American  busi- 
ence.  he  said.  ness,  he  said,  should  take  the 

7  Panel  Sessions  CUenI  Should  Pay  lead  by  buildli^  a  $200,0(»,0(W,- 

“How  to”  and  “Here’s  why”  The  only  remedy,  he  said.  ta^towiSi 

were  the  order  ot  the  day  in  ^nd  one  which  more  and  more  ViSShir  Sinuld 

discussions  centering  on  copy,  agencies  are  adopting,  is  to  have 

media,  mechanical  production.  SfrcuSit%W  r«M?c“  pub-  P^vlde  the  other  $300  billion, 
art  and  layout,  radio  production,  udty  and  other  services.  In-  Wants  Honest  Research 
research,  and  agency  manage-  creasing  the  15%  commission  U  in  the  panel  on  Research, 
ment.  Some  of  the  psrrotechnic  neither  feasible  nor  desirable.  Chairman  Vergil  Reed  ol  J. 
warmtii  was  still  around  during  j^jd  Mr.  Vir  Den.  Walter  Thompson  Co.,  pleaded 

the  press  conference  following  jn  the  mechanical  production  for  more  objective  research  by 
meetings.  session,  Eugene  Williamson  of  media  In  a  Ulk  titled:  “Let’s 

’nm  daily  newspapers  had  an  Williamson  ft  Co.,  reported  that  Make  Research  an  Honest 
opportunity  to  tell  the  agencies  plastic  ptates  are  “here  to  stay.”  Woman.” 

ttey  are  doing  and  where  have  now  been  develop^,  “Fussing  about  competitive 

if*  ™  he  said,  to  a  point  where  they  costs  of  media  is  the  bunk,”  he 

To  the  Media  group,  James  W.  ggn  withstand  as  many  as  75  declared.  “No  advertiser  or 
advertising  director  mattings  In  a  newspaper  form  agency  ever  considers  the  vari- 
ot  tile  Toledo  Blade,  explain^  without  noticeable  impairment.  ous  media  competitive.  He 
the  purpose  and  workings  ot  the  Donald  Macaulay,  paper  man-  chooses  each  medium  to  do  a 
new  newspaper  billing  standard  ulacturer,  told  the  same  group  particular  Job.” 
designed  to  minimize  the  mat  that  the  demand  lor  all  kinds  Dr.  Wallace  H.  Wulfeck  ol 
^“Jokage  p^lem.  ,  _  .  of  paper  will  not  be  met  until  Federal  Advertising  Agency  sup- 
Both  Ifc.  K^n  and  E.  A.  El-  gt  least  late  1947.  But,  while  ported  Dr.  Reed’s  contentions 
liott  of  Campbell-Ewald,  chair-  capacity  cannot  handle  the  with  the  argument  that  there 
0*  tile  panel,  later  told  present  demand,  he  said,  it  is  are  too  many  “promotional 
Enroa  ft  Puausma  that  the  giowly  catching  up.  gimmicks”  in  media  research, 

“fireworks”  expected  on  this  ong  ol  the  more  provocative 
question  did  not  materialize.  ..iw.  was  that  ol  Bernice  Flte- 
Despite  strong  objections  from  Gibbon,  advertising  manager  ol 
some  agencies,  Mr.  Elliott  said,  oimbel’s.  Resuming  her  role 
the  meeting  developed  that  a  as  advertising’s  consdence  at  the 
majorltv  have  full  intention  of  copy  panel,  she  flayed  the 
giving  lair  trial  to  the  standard,  agency  copywriter  who  makes 
now  in  force  among  more  than  -golden  promises"  that  the  re- 
600  dailies.  taller  cannot  fulfill. 

'Busty'  Bomas  a  Speaker 
The  mechanical  production 
paqel  beard  a  report  by  Louis 
D.  Young  of '  the  Indianapolis 
Times  on  the  progress  of  color 
printing  by  newspapers.  ’There 
are  now  enough  large  newspa¬ 
pers  capable  of  good  color  work 
to  provide  a  “representative  na¬ 
tional  schedule,”  he  said.  And 
in  the  near  future,  he  added, 
run-of-paper  color  will  be  avail¬ 
able  in  ^  least  one  newspaper 
in  every  large  citir. 

Harold  “Rusty"  Barnes  of  the 
Bureau  of  Advertising,  address¬ 
ing  tile  Copy  group  on  “What 
You  Can  Use  Besides  the  Seat 

said”  readerritip  Deons  TIptoqrova>  partner  and  art  director  of  Alley  &  Richards  Co. 
studies  now  available  give  con-  conducts  the  ait  and  layout  group  meeting  during  the  AAAA  easl- 
siderable  useful  inlormation  on  em  conference.  Other  panel  speakers  ore*  Lester  RondeU,  art  di- 
what  copy  techniques  attract  rector,  Warwick  &  Legler:  and  bthur  Howkiiis.  jr.  art  director.  Alloy 
readers.  ft  Richards. 


Marguerite  Gahagan 

Detroit  Honors 
Girl  Reporter 
As  Crusader 

Detroit — More  than  300  De¬ 
troit  residents,  including  Mayor 
Edward  J.  Jeffries,  turned  out 
last  week  to  honor  a  reporter — 
Miss  Marguerite  Gahagan,  who 
has  covered  Recorder’s  Court 
for  the  Detroit  News  the  last  12 
years. 

The  grand  ballroom  ot  Hotel 
Book-Cadillac  was  thronged  lor 
the  greatest  testimonial  ew 
paid  a  member  of  Detroit’s 
working  press.  Executives  of 
Detroit’s  three  large  dailies  par¬ 
ticipated. 

Miss  Gahagan  won  a  special 
Heywood  Broun  Award  ol  the 
Ameren  Newspaper  Guild  lor 
her  efforts  in  bringing  about 
new  trials  for  two  men  convict¬ 
ed  in  killings  during  the  race 
riots  of  1943. 

The  mayor  gave  her  a  piece 
of  luggage  and  the  News, 
through  its  managing  editor, 
Fred  Gaertner,  Jr.,  handed  her 
a  check  lor  $^0  to  match  the 
contest  award. 

“She  has  the  crusading  spirit 
ol  tte  reporter,”  Mr.  Gaertner 
declared.  “She  always  fights 
lor  what  she  believes  in.” 

W.  E.  Scipps,  the  News'  pres¬ 
ident,  said:  “The  News  witiies 
to  take  part  in  this  public 
acknowledgment  ol  society  s 
debt  to  you.” 

Miss  Gahagan  was  called  a 
“credit  to  our  trade”  by  John  C. 
Manning,  editor  of  the  Delroft 
Times. 

Charles  Haun,  qieaking  for 
Dale  Stafford,  managing  editor 
ol  the  Free  Press,  said  "tha  Frsa 
Press  has  admir^  her  work  for 
many  years.” 

The  best  speech  was  the  re¬ 
porter’s  response: 

“Neither  I  nor  any  one  per^ 
was  singly  re^onsible  lor  ™ 
fact  that  two  unknown,  socially 
Insignificant  young  men  Know 
that  American  justice  exists  to¬ 
day.  This  meeting  is  proof  ™t 
the  truth  exists  today  in  De¬ 
troit.” 
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Milton  Coniif  Unveils  His  New  Ship 
With  Hero  'Who  Has  Been  Around' 


aoBg  newspaper  tatnres  has 
been,  “What 

RwOl  Milton 
Csniffs  new 
strip  tor  the 
ChMago  Sun 
Syndicate  b  e 
Uker 

Ever  since 
the  announce¬ 
ment  In  Janu¬ 
ary,  1948,  that 
he  would  leave 
the  Chicago 
Tribune  -New 
Co^  York  News  Syn- 
dlcate  and 
Terry  and  the  Pirates”  when 
Ui  contract  ended  and  that  he 
fould  create  his  own  strip  lor 
CSS  syndication  and  King  Fea¬ 
tures'  sale,  that  question  has 
been  exciting  readers  ol  “Terry” 
-end  ol  his  “Male  Call”  strip 
lor  servicemen. 

That  interest  has  created  an 
inprecedented  response  trom 
newspapers.  Though  the  sti^ 


headed  eagle  derived  from  One  ol  those  *WS  thafU 

American  Indian  symbols.  never  put  on  wei^L  .  .  . 

Canyon  would  operate  the  su-  “TU  never  meatlm  ^  ag^ 
pMiS  taxi  service  from  a  large  beca^  1^  associate 
dty  to  the  United  States  and  be  with  ~ 

helned  by  other  lormer  GIs  who  they  re  that  ate  or  not.  I  want 
stood  ready  to  desert  their  own  him  to  be  liked  by  evmy  griW. 
fc^SSesseTor  Jobs  at  the  ring  ol 

Horizons'bn-  _wm^  joS^a  tod^k.” 

***^a’a’  a  sort  ot  modem  Davy  Canyon's  business  will  t^e 
Crockett,”  Caniif  added.  “He  him  all  wer  U>*  ^orld^w  pj* 
knows  the  tower  operator  at  herfquarteis  rity.  Wl^  ra 
ewy  aeld  or  the  ch^  who'll  trying  to  to,”  Canlg  pointy 

makes  much-l-That  wmto  3^ 

Because  they'd  scream  U  1  got 
the  street  signs  wrong.” 

•Tve  been  getting  «w«t 
murder  lor  years  in  China, 
Milt  chuckled.  “Pve  made  my 
own  signs.” 

Canyon's  secretary  will  be  an¬ 
other  girl  in  his  lile  —  Feeto 
Feeta  he  calls  her.  She's  the 
one  that  knows  all  the  answers. 
She's  Samoan  but  has  never 
been  out  ol  Blanhattan  in  her 
lile.  She'll  be  a  slick  chick. 

Feeta  Feeta,  explained 
means  “guard”  or  “stand  on. 

When  Cania  works  on  his 
characters,  he  flgures  out  sobm 
ol  the  characteriirtlcs  he 
and  what  he  wants  to  do  with 
them,  then  he  puts  them  “on 
stage”  in  his  strip  and  develops 
them  as  he  works  out  their  a^ 
pearance  and  action.  Canyon  s 
second-in-c«nmand  is  gradually 
shaping  up:  “He’ll  be  a  Dxa,  a 
brilliant  guy.  I  haven’t  decided 
on  his  name  yet ...  A  guy  who 
says  he  ought  to  have  been  a 
lawyer,  but  who  can't  resist  ttie 
rigging  ol  the  telephone— You 
(Contiitiicd  on  pope  94) 


hls  week  through  E  &  P.  He  began  with  Copper  ^1* 

The  strip  will  not  be  another  boon”— 'not  exactly  a  good  girl, 

Terry,”  nor  a  “kid  strto” —  yet  within  the  legri  li^ts. 

Ciniirs  new  hero,  Steve  Can-  she's  the  da:  ' ' 
jon,  has  been  around  a  lot  more  ’* 

hen  Terry.  Nor  will  It  be  an¬ 
other  “Male  Call,’  as  it  has  con- 
iiniilty  and  a  man  as  Its  hero. 

“I  had  to  back  at 
hat,”  explained  Ca 

Cuiyon’s  been  -  -  ..w  - - -  -  -  — 

Tw-y  '..ww-UiJ  no  woman 

even  lall  In  love  rea^  sriAoiU  stand  it  arou^  her  lon| 
ihowing  <  ^  ^ 

to  it  Bu.  - - - 

been  in  love  a  dosen  times.” 

He-ond-Shs  Strip 
Although  Canyon’s  business 
win  be  an  air  taxi  service  that 
■erves  the  world,  the  strip  “ac¬ 
tually  isn’t  an  airplane  sUrip  at 
tU,”  said  CaniS.  ‘"nuifs  mere- 
tr  a  means  ol  getting  Hiem 
toooewfaere.  TU  IciVc  thw*  tc 

the  boys  who  know  planes.  With  pulous  girl  he  enjoys  drawmg — 

®e  it’s  synttietlc.  Tm  not  a  periiaps  because  die 

I  have  to  go  look  it  iq>.  him  guessing  what  sheU  do 
We  will  not  scream  in  the  pro-  next. 

■etion.  The  latest  In  fly-  “It’s  much  easier  to  make  a 
tag  .  .  .*••  gal  a  batoie  than  a  goody,  he 

^‘Essentially  this  is  a  novel  grinned — “and  more  interest- 
•  ■ .  a  picaresque  novel."  ing.” 

“I  don't  want  a  lormula,  so  Steve  Canyon,  explain^ 
till  be  wide  open  at  both  ends,  CaniS,  would  be  in  business  lor 
»  fast-moving  be-and-she  strip,  himsell  alter  having  been  a 
J.can  be  straight  adventure  or  couple  ol  years  in  collie  and  eta  .  •  •  keeps  btan^  ta  the 

bi^e  a  diflerent  kind  ol  action,  during  the  war  in  service  as  a  filing  <»«•  •  •  ■  “ 

^  kind  you  get  when  there's  captain  In  tte  Air  Transport  kWor^ 

ewUct  between  two  people.  It  Command.  His  business  would  “I  want  to  lyke  him  <me  or 


jter  ol  a  Wall 
oucci.  iu...  just  as  tough  as 
her  old  man,  maybe  a  little  bit 
tougher,  being  a  woman.  They 

_  call  her  Copperhead.  Shes 

ray  from  aU  hard  to  handle,  got  a  lot  of 
niff.  “Steve  dough. 

_ _ _  _  around.  I  “Her  secretary's  a  man — sim- 

eouldn't  have  Terry  smoke,  or  ply  because  no  woman  wojild 


Cuiyon's 


!  no  won^  would  defeat  the  purpose.  — 

* - - - -  _ _ ^  witti-  the  Transport  Command  so 

everything  that  led  up  out  shooting  her.  He  makes  me  have  been  everywiere. 

tut  this  guy  might  have  contact  for  her  with  Canyon  lor  j,g  jm,  been. 

the  flying  job.  First  lour  werits  wind  M  Guy 

will  be  tte  buildup  to  that  Jo^  ,  ,  -uy  that  wUl  come 

!  ^.''*P’**I**.  in^m  a'wpTd  forget  to 

job  is  to  be,  to  tell  the  brutt  change  his  money,  yens  or  ru- 
"I've  made  her  a  speculator  _  There'll  be  a  little 

so  that  I  can  use  her  as  a  run-  gj^ch  place  that  will  always 

ning  character  in  the  story,  take  ms  money.  The  gujr’ll 

_  j _ ,  .  Copper  will  be  the  kind  of  grumble,  but  he'll  really  rave 

Wnewhere.  I'U  leave  that  to  gorgeous,  hlghpowered,  imscru-  the  money— Tm  mentlon- 

-  — *■-  - -  •- - * —  jjj-  things  I  have  in  my 

—  '  Tm  not  a  periraps  because  die  kews  ^tod.  I  may  not  use  them.  .  .  . 

I  have  to  go  look  it  iq>.  him  guessing  what  ahe’U  do  “He'U  have  ^k}*^54 


NEA  Seeks  to  Aid 
Senate  Committee 


CHICAGO — An  offer  of  full  co¬ 
operation  in  fumiahlng  facti, 
and  a  request  that  Its  represen¬ 
tatives  be  called  for  any  hear¬ 
ings,  arent  to  the  Senate  Small 
Buslneas  Committee  this  week 
from  the  National  Editorial  As- 
Boeiation  Legislative  Committee, 
folloaring  a  decision  at  the  NEA 
Advisory  Council  session  here 
Nov.  15-17. 

Not  Seeking  Subsidy 

Ed  M.  Anderson,  publsher, 
Breuard  (N.  C.)  iSviisvIvenia 
T'imes,  and  Legislative  Commit- 
ee  Chairman  of  die  NEA,  said, 
*^e  definitely  are  not  seeking, 
nor  are  we  interested  In  obtain¬ 
ing  subsidy.  However,  there  is 
certain  legislation  now  on  the 
books,  peeing  and  proposed, 
that  increases  the  difficulty  of 
operating  our  businesses  in 
nearly  10,000  communities.  I 
refer  particularly  to  certain  pro¬ 
visions  of  the  Wage  and  Hour 
Law  regarding  the  statute  of 
limitations,  and  the  proposal  to 
the  Post  Office  Department  to 
greatly  increase  second  class 
mailing  rates.” 

Anderson  reported  a  survey 
of  newsprint  suppliers  for  week¬ 
lies  shows  that  all  over  the  na¬ 
tion  and  particularly  in  the  mid¬ 
west.  jobbers  have  notified 
weekly  and  small  daily  papers 
that  effective  Jan.  1,  1947,  ttiey 
must  obtain  new  supply  sources 
and  that  even  their  present  siq>- 
plies  may  be  curtailed. 

"We  found  further.”  Anderson 
declared,  “that  the  sdiort  supply 
of  newspri;it  most  papers  have 
is  one  of  the  major  problems 
we  face  today.” 

During  the  Advisory  Council 
session,  a  report  was  heard  from 
Cook  County  publishers  that 
Chicago  jobbers  for  two  large 
paper  companies  had  been  told 
they  will  receive  no  more  ship¬ 
ments  after  Jan.  1,  except  where 
covered  by  contracts,  "nie  Cook 
County  publishers’  association 
said  it  had  been  contacted  by 
one  mill  and  asked  to  furnish 
information  as  to  how  much 
print  was  needed  to  keep  the 
weeklies  alive. 

Oppose  ITU  Program 

^e  Legislative  Committee 
sent  congratulations  to  Gen. 
Omar  Bradley  and  the  Veterans’ 
Administration  for  conduct  of 
the  present  veterans’  training 
program  in  the  printing  indus¬ 
try.  ’The  committee  stated  its 
opposition  to  the  rigid  appren¬ 
tice  training  program  recom¬ 
mended  by  the  International 
Typographical  Union  in  lieu  of 
the  present  program,  and  em¬ 
phasized  that  there  is  still  a 
critical  shortage  of  help  in  the 
mechanical  departments  of  small 
papers,  thou^  the  present  pro¬ 
gram  will  help  to  bring  relief. 

Officers  of  the  Weekly  News¬ 
paper  Bureau,  making  a  third 
progress  renort  at  the  session 
Saturday,  Nov.  16,  emphasized 
their  desire  to  be  of  service  to 
all  weekly  newspapers.  Speak¬ 
ers  poinM  out  that  the  bureau 
offers  the  only  method  by  which 


amall  town  papers  can  provide 
the  data  on  readerdilp  which 
will  prove  the  advertising  value 
of  file  weekly  and  small  daily. 

”We  are  looking  for  solutions 
to  our  national  advertising  prob¬ 
lems  hand  u  hand  with  the  na¬ 
tional  advertisers  and  advertis¬ 
ing  agencies,”  declared  William 
J.  Oertel,  Syracuse,  N.  Y.,  the 
bureau’s  national  director. 

Oertel  suggested  eight  meth¬ 
ods  by  which  the  bureau  could 
aid  Newspaper  Advertising  Ser¬ 
vice,  Inc.,  and  the  American 
Press  Association,  and  two  week¬ 
ly  representatives,  to  improve 
the  national  advertising  picture  ve 
for  the  weeklies.  The  program 
includes  aid  In  elimlnanng  con¬ 
tract  duplications;  presentation 
of  authoritative  rate  and  data 
directories;  adopting  of  stand¬ 
ards  for  selling  national  adver¬ 
tising;  industry-wide  presenta¬ 
tions  in  behalf  of  the  weeklies; 
united  support  of  impartial  re¬ 
search;  expanded  assistance  to 
advertisers  by  furnishing  mar¬ 
ket  data  but  with  no  interest  in 
selection  of  representatives  or 


Herb  Graifis  (left),  Chicago  Times  eoluinnisL  chats  with  PrssIdHi 
Fred  Hill  (center)  ol  the  Nertional  Editorial  Association  and  PreaUoi 
Raymond  B.  Howard  Of  Newspaper  Advertising  Service,  Ine, 


_ apparently  one  of  the 

greatest  group  of  businessmen 
who  ever  hid  their  lights  under 
bushel  baskets,”  said  Maxwell. 
"It  is  hard  to  beat  them  when 
an  advertiser  wants  to  make  his 
product  of  his  company  a  house¬ 
hold  word — ^because  that’s  where 
household  words  thrive — in  the 
smaller  communities.” 


Managers  Vote 
Newspaper 
Week  Oct.  1-8 


NAS  Billing  Increases 
Reporting  for  the  current  year 
on  operations  of  Newspaper  Ad- 
. -  j  vertising  Service,  Inc.,  Presi- 

publlcations  to  carry  advertis-  ^  j  Ra%ond  B.  Howard,  pub- 
ing;  a  cooperative  improvement  ij^her  of  the  London  (O.)  Madi- 
program  for  the  Industry,  in-  ^  that  jjAS  has 

handled  a  gross  business  of 

^Referring  *to  the  problem  of  eoMMe^ 

duplicate  representation  in  the  J,"®' 
weekly  field,  Howard  said,  "As 
far  as  I’m  concerned,  I  have  no  f”®®.  f 

quarrel  with  anyone.  It  is  “  '"'***'  *^®  annlversariei  of 


eluding  audited  circulation,  and 
more  business  clinics;  and  a  pro¬ 
motional  program  of  advertising 
to  be  carried  out  by  the  bureau. 

Better  Research  Needed 
W.  O.  Maxwell,  consumer  re¬ 
lations  division.  International 
Harvester  Co.,  Chicago,  told  the 
council  that  present  research 


Chicago— Continuation  of  the 
campaign  to  get  more  weoUjr 
newspapers  into  Audit  Bunn 
of  Circulations  was  voted  b; 
the  Newspaper  Association  Mu- 
agers  at  their  annual  meetliif 
here  this  week.  The  goal  kI 
by  NAM  is  2,000.  More  tbn 
700  weeklies  already  are  ABC 
members. 

NAM  also  voted  to  contisoe 


large  field,  and.  we  are  here  to  S',® 


not  meet  the  needs  of  national 
advertisers. 

He  urged  the  council  to  push 
a  program  calling  for  audited 
circulation,  readership  studies, 
clarification  of  representation; 
and  a  study  and  evaluation  pro¬ 


We  are  definitely  on  our  way  to 
increased  national  advertising 
for  the  weeklies.” 

Don  Eck,  Chicago,  NAS  treas¬ 
urer  and  general  manager,  pre¬ 
dicted  that  as  soon  as  maniuac- 
turing  problems  are  worked  out. 


gram  to  provide  basic  reader-  the  weeklies  can  expect  to  see 


ship  information  proving  the 
worth  of  weeklies. 

"The  publishers  of  the  weekly 
newspapers  in  the  United  States 


more  national  advertising. 


Rights,  but  it  was  felt,  that  Oct. 
1-8  had  become  an  acceirted 
policy,  and  fit  into  the  news¬ 
paper  program  as  the  time  of 
year  to  stage  such  a  promotion. 

’The  association  commended 
Gene  Alleman,  Michigan  Piea 
Association  manager  and  chair 
man  of  the  1946  Newspapw 
Week  Committee,  for  the  excel¬ 
lent  national  observance  thli 


Eck  maintained  that  national  year. 

Hils  year’s  program  was  oo- 


( Continued  on  page  68) 


Seated,  leR  to  right  Gene  AUemon,  manager,  Michigan  Press  as- 
sociolioiu  Roy  Sdonian,  manoger,  Utah  State  Press  Association: 
Bernard  Esters,  publisher,  Houlton  (Me,)  Times;  Homer  Givens, 
manager.  South  Dakota  Press  Association;  standing,  Carl  C,  Webb, 
manager,  Oregon  Newspaper  Publishers  Association,  and  new  Pres¬ 
ident  Newspaper  Association  Managers, 


served  by  more  papers,  par¬ 
ticularly  in  the  non-metro^- 
tan  field,  than  ever  before. 

Carl  C.  Webb.  Oregon,  wm 
elected  NAM  president,  succeed¬ 
ing  C.  V.  Charters,  Canada.  Don 
Reid.  Iowa,  was  chosen  vim- 
president,  and  Nancy  Mahood, 
Nebraska,  was  reelected  secie 
tary-treasurer.  Directors  choiu 
are:  Cranston  Williams.  ANPA 
Citor  Portman,  Kentucky,  m 
Howard  Palmer,  Missouri.  The 
new  president  has  been  mtt- 
ager  of  the  Oregon  Newspaper 
Publishers  Association  siaee 
1943,  having  previously 
publisher  of  the  Free  WeUf 
(Ore.)  Times,  a  weekly.  .  , 

NAM  approved  the  natlpnsl 
advertising  service  plan  ot  *»■ 
tablishing  24  regional  omc**’ 
through  the  various  state 
associations,  in  addition  to  IW 
offices  in  New  York  and  Clu-[ 
cago.  , 

Considerable  interest  was  w 
denced  in  state  safety  progiamj 
based  on  the  report  of  Frafls 
Hutchinson,  New  Jersey. 

’The  meeting  was  attended  w 
26  association  managers. 


S  H  BR  for  NevembM'  23,  1*** 
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AMID  ALL  OUR  TROUBLES  THERE  COMES  A  TIME  FOR  THANKSGIVING 


IN  THE  SAME  BOAT 

Cecil  Jensen,  Ckiaigp  Daily  News 


FOR  THESE  BOUNTIES  .  .  . 

Paul  Berdanier,  United  Feature  Syndicate 


THE  OLD  DOMINO  OAMB 

Arthur  Foinier,  Dttnit  Fru  Fmt 


Boston  Doily  Develops 
Fast  Insert  Machine 


By  G.  Ellis  Mott 

BOSTON— Since  the  eye-opener 
td  in  the  Barton  Hermld-Trav- 
lUr  on  Nov.  14  when  an  8Vh-by- 
11,  four-color  picture  appeared 
tipped  on  in  a  full-page  adver- 
Uiaent  by  Jordan  Marsh  Co., 
the  newspaper  world  has  been 
uudous  to  learn  how  it  was 
done. 

In  an  interview  with  Eorroa  & 
Pdbdcshir  this  week,  Robert  B. 
Choate,  publisher  of  the  Herald- 
Traveler,  revealed  it  was  the  re¬ 
mit  of  months  of  experimental 
work  to  provide  magazine  qual¬ 
ity,  multi-colored  printing  in 
oevipaper  ads.  It  was  his  de- 
■ire  to  develop  a  machine  which 
would  insert  in  register  at  any 
■peed,  pre-prlnted  flat  sheets  of 
Ugh  quality  reproduction  by 
ony  process  on  any  grade  of  pa¬ 
per. 

Single  or  Folded 
Such  deliveries  are  now  being 
■nade  in  the  Herald-Traveler 
plant,  in  register  to  its  news¬ 
print  web  with  the  press  run- 
at  50,000  an  hour.  The  ma- 
mine  la  adaptable  to  any  news¬ 
paper  press,  Mr.  Choate  said, 
•mee  it  is  a  “relatively  simple 
machine  and  it  should  be  easily 
maintained  by  any  newspaper 
madianlcal  force.” 

,  The  machine,  which  will  be 
«ed  with  all  electrical  con- 
nii,  will  deliver  a  sheet  either 
I  ^e  or  folded  from  a  size  up 
w  about  5”  X  T  and  probably 
to  about  15'  X  17'.  It  holds 
miiater  to  within  hall  an  inch 
1  any  press  speed,  or  in  starting 
«  to  stopping. 

preliminary  experiments  were 
^e  in  the  Herald-Traveler 
Put,  Mr.  Choate  revealed,  and 
the  research  staff  of  the 
F^ed  Shoe  Machinery  Corp. 
gw^ted  it  to  such  an  extent 
“mt  he  felt  that  single  sheets 


could  be  handled  at  great  speed, 
fully  controlled  and  delivered 
in  register  to  the  moving  web. 

United  Shoe  Machinery  re¬ 
ferred  Choate  to  the  Dexter 
Folder  Co.  of  Pearl  River,  N.  Y., 
for  United  Shoe  was  unable  to 
manufacture  its  own  war- 
pinched  machines  let  alone 
something  new.  Thereupon 
Dexter  Folder  engineering  de¬ 
partment  tackled  the  problem 
with  the  newspaper’s  backing, 
and  the  resulting  inserter,  op¬ 
erating  in  excess  of  750  copies  a 
minute,  resulted. 

"In  developing  this  machine,” 
Mr.  Choate  explained,  "the  Her¬ 
ald-Traveler  had  in  mind  the 
use  by  newspapers  generally  in 
any  city  in  the  country,  of  the 
highest  quality  color  reproduc¬ 
tion  in  units  which  could  be  sold 
to  advertisers  in  the  competitive 
fleld  of  color  reproduction. 

Ob)eetiv«s  Reached 

"We  had  four  objectives  to 
reach.  First,  to  deliver  the  flat 
sheet  to  the  web  at  current  press 
speeds  of  any  plant,  without  loss 
of  press  production.  Secondly, 
to  have  flexibility  in  the  size  of 
the  insert;  i.e.,  it  could  be  on 
any  part  of  a  newspaper  page, 
and  would  also  have  flexibility 
of  size.  'Third,  we  must  main¬ 
tain  good  register  of  the  insert 
in  the  newspaper;  and  fourth,  it 
must  be  attached  to  the  web  so 
that  when  the  paper  is  unfolded 
the  insert  would  not  fall  out  of 
its  registered  position. 

"We  believe  that  we  have  ac¬ 
complished  all  of  these  specifi¬ 
cations,”  Mr.  Choate  said.  "We 
can  deliver  sheets  at  a  speed 
faster  than  any  newspaper  press 
now  currently  runs.  We  can  de¬ 
liver  a  she^  either  single  or 
folded  from  a  size,  probably,  up 
to  15'  X  17'.  We  can  hold  it  in 


register  to  half  an  indi  at  any 
press  spe^,  or  in  starting  or  in 
stopping. 

"Of  course,  we  don't  think 
that  we  have  got  the  complete 
answer  to  color  in  newspapers. 
We  have  a  machine  which 
seems  to  do  the  medianlcal  job 
with  reUabiUty  and  faithful¬ 
ness.  We  know  that  the  produc¬ 
tion  of  this  machine  must  be 
tested  and  perfected  if  it  is  to 
be  available  to  newspapers.  We 
believe  that  we  have  a  form  of 
reproduction  that  can  be  sold  to 
advertisers  in  competition  pos¬ 
sibly  with  other  media.  We  hope 
that  it  is  another  method  to 
bring  back  more  national  ad¬ 
vertising  to  newspapers. 

“It  is  my  own  thought  that 
we  are  possibly  on  the  thresh- 
hold  of  a  new  technical  develop¬ 
ment  in  newspapers,  but  we  still 
have  a  lot  of  work  to  do  in  sell¬ 
ing  this  sales  instrument  and  in 
packaging  it  for  acceptability 
by  advertisers. 

“We  believe  that  once  this 
comes  into  general  use  it  will 
have  as  high  readability  as  any 
page  in  the  paper.  Advertisers, 
by  using  it,  can  produce  a  ter¬ 


rific  impact  at  point  of  sale.  It 
should  give  the  advertisers  as 
great  sdectlvlty  of  market  as 
they  now  have  with  newspaper 
black  and  white  advertising. 

"In  its  present  stage  of  devel¬ 
opment,  ue  machine  has  some 
limitations.  At  the  moment,  it 
cannot  deliver  more  than  two 
inserts  in  any  one  newspaper. 
If  there  is  the  demand  for  this 
form  of  advertising,  there  is  no 
doubt  in  my  mind  that  these 
limitations  can  be  overcome 
We  are  not  in  a  position  to 
make  any  extravagant  claims, 
except  that  mechanical  experts 
from  newspaper  plants  who 
have  seen  the  machine  have  ex¬ 
pressed  faith  in  its  reliability, 
and  use  of  the  machine  will  in 
no  way  curtail  production. 

“As  a  matter  of  fact,  Mr. 
Choats  stated,  "we  have  made 
disclosure  of  the  use  of  this  ma¬ 
chine  somewhat  earlier  than  we 
reklly  like,  but  the  only  way  to 
run  the  machine  and  to  te^  it 
for  this  purpose  is  to  use  it  on 
daily  editions  at  high  speeds. 
In  a  word,  the  management  has 
to  use  its  regular  issues  for  ex¬ 
perimental  purposes.” 

(Continued  on  page  60) 


Sales  Area  Mop  in  Market  Guide 

COMING  SOON  ...  The  EDITOR  PUBLISHER  Marimt 
Guide  for  1947  is  on  the  press. 

The  23rd  aimual  number  eonioint  the  Editor  &  PuhUaher 
Master  Soles  Area  Map  of  the  United  States,  the  first  full  visual- 
ixotion  of  the  nation's  newspapers  in  relation  to  their  markets. 
All  cities  having  daily  newspapers  are  plamly  indicated  in 
red.  on  a  black  and  white  base  map  which  shews  3JI70  coun¬ 
ties,  3.464  urban  places  of  2.500  population  and  over.  3.205  in¬ 
corporated  villages  oi  IJHX)  to  2J00  population,  and  1JM7 
unincorporated  places  oi  IJXIO  population  and  over.  TotoL 
7.716  communities. 

Pifose  turn  to  Pages  38  and  59  for  lull  details. 

O.rden  for  the  Market  Guide,  at  $3  a  copy,  may  be  sent 
to  the  ETITOR  &  PUBLISHER.  Co..  1700  Times  Tower,  1475 
Broadway,  New  York  City. 
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THE  APygMigiMr*  sxTRVEY 

Local  Areas  Will  Need 
Sales  Building  Effort 

Br  SamiMl  Bovumt 

UIRXBS  butIneM  loraeHteni  noi  have  aet  up  a  loint  project; 


alarmlate,  thla  country  Is  in  tor 
an  economic  “recession”  within 
the  next  12  months^— or  even  a 
“depression  ”  if  you  listen  to 
the  pessimistic  ones. 

Which  means  that  national 
advertisers  will  have  to  do  some 
scratchinf,  come  A.D.  1047,  to 
keep  their  aeles  at  a  good  profit 
level.  It  may  be  then  that  die 
Bureau  of  Advertising’s  “All 
Business  Is  Local”  slogan  will 
take  on  some  reel  doUars-and- 
cents  naeanlng. 

For  there  are  many  lines  in 
which  present  high  sales  areas 
won’t  absorb  enough  additional 
ou^ut  to  make  “national”  ad¬ 
vertising  pay.  The  candy  manu¬ 
facturer  who  sells  79%  of  his 
product  in  eight  states  will  have 
to  fan  out  his  distribution — and 
aloiu  with  it  his  regional  and 
local  advertising,  Le.,  dally 
newspapers.  Ditto  others. 

NewQKcpers  to  the  Bescno 

But,  Just  where  to  go  and  how 
will  be  the  question.  ’Ihe  news- 
papm  apparently  anticipated  it, 
for  by  this  time  next  year  many 
of  them  are  going  to  be  ready 
with  facts  and  figures  on  how 
the  various  brands  are  pWform- 
ing  in  their  local  market  areas. 

last  week  a  group  of  news¬ 
paper  admen  met  in  Milwaukee 

IA  dismiM  Akaa 


Consumer  Analysis  type  oi  sur* 
vey,  and  emerged  with  an  an¬ 
nouncement  that  la  1947  at  least 
a  dozen  newspapers  in  widely- 
scattered  cities  will  have  such 
studies  in  opnration. 

At  Ihe  same  time,  James  W. 
Egan,  Jr.,  advertising'  direetw 
^  vteqaesideBt  of  the  Toledo 
Blade,  announced  that  Us  naaer 


dailies — Stwt,  Examiner,  Her¬ 
ald  A  Express,  and  Times — have 
establish^  a  research  founda¬ 
tion  for  the  purpose;  St.  Louis 
Globe-  Democrat;  Cincinn^ 
Post,  Gory  (Ind.)  Post-Tribune, 
Boston  Herald-Traveler,  Phila¬ 
delphia  Record,  Indianapolit 
Hews,  Dayton  (O.)  Journal,  and 
Washington  (D.  C.)  Times-Her- 
ald. 

Reports  are  being  issued 
monthly  on  New  York,  Boston, 
Philaddphia,  St.  Louis,  Gary, 
and  Cincinnati,  with  the  others 
in  various  stages  of  preparation. 

Obviously,  the  advertiser  and 
his  agency  will  have  some  meaty 
sales  facts  to  dig  into.  And  the 
new  Importance  of  the  local 
angle  will  give  the  fiexible  and 
timely  daily  newsp^er  medium 
something  substantial  to  chew 
on,  too. 

Front-Page  News 

COL.  WILLIAM  H.  RANKIN, 

veteran  New  York  advertis¬ 
ing  man,  has  adopted  a  fresh 
slant  on  the  use  of  “reader”  ads 
on  newspaper  front  pages. 
Claiming  that  a  five-line  notice 
at  the  bottom  of  a  page  one  col¬ 
umn  will  reach  five  to  10  times 
as  many  persons  as  a  spot  radio 
announcement,  Rankin  is  pro- 


ads  by  national  advertisers. 

Calling  it  the  “Rtmkin  Plan,” 
the  colonel  has  smplled  for  a 
copyright  on  the  idea,  which  he 
regards  as  a  hl^ily  profitable 
one  for  both  the  newspapers  and 
the  advertisers.  Frequency  and 
continuity  are  the  basis  of  it 
Now  limited  to  New  York  CiW. 

a  tvaicsl  whsHnls  Mila  <ni»- 


Thronghout  the  ad,  the  plant 
was  colled  “Crown  CetSete," 
where  “students”  had  the  op¬ 
portunity  to  study  and  “be  a 
part  of  the  romance  of  indus¬ 
try.” 

The  ad  was  in  the  form  of  an 
announoament  of  the  “collage” 
as  Crown’s  “newly  acquired  un¬ 
official  name  for  one  of  the  most 
beautiful  textile  plants  in  Amer¬ 
ica.” 

Fun  “courses"  were  offered  In 
spinning,  winding,  carding. 


iiHiiuwgimuCTg,  jTAru 

work,  etc.  Plus  “exte-ciuricu- 
lar  activities”  provided  by  ffie 
plant’s  recreational  facilities. 

Five  photos  showed  a  conven¬ 
tional  view  of  the  building,  an 
airplane  view,  the  entrance  to 
the  “college,”  and  the  warping 
and  slashing  operations. 

And,  saM  the  ad,  “Crown  Col¬ 
lege  is  proud  of  its  present  Stu¬ 
dent  Body  and  is  always  ready 
to  enroll  new  members.” 

Upshot  of  the  scheme,  accord¬ 
ing  to  Crown’s  general  manager, 
Kenneth  B.  Cook,  is  that  every 
job  in  the  plant  was  filled  in 
short  order,  with  applications  to 
spare,  and  other  industries 
throughout  the  country  have  be¬ 
gun  to  take  a  closer  look. 
m 

New  Shopping  Paper 

Rtchmond,  Va. — ^Richmond 
Shopping  Hews  made  its  bow 
November  12  with  a  14-page 
edition. 


Test  Leads 
To  Regent  Drive 
In  Dailies  Only 

On  the  basis  of  its  highly  sue- 
eessful  test  last  summer,  Rlggk 
Tobacco  Corp.  is  planning  sa 
exclusive  newspaper  campaign 
on  Regent  cigarettes. 

ot 


Editob  k  PuBLism  that  tht 
very  pnffitable  schedule  used  la 
the  test  (E&P,  July  13,  p.l4), 
70  and  140  lines  five  din  i 
week,  will  be  continued  in  fu¬ 
ture  advertising. 

Three  schedule  patterns— 41, 
39  and  36  weeks — will  be  on- 
ployed.  The  campaign  is  set  to 
start  in  six  large  cities  and  ex¬ 
pand  to  other  metropolitan  arati 
as  cigarette  distribution  pro¬ 
gresses. 

During  last  summer’s  test,  in 
which  daily  newspapers  wen 
pitted  agai^  spot  radio,  with 
equal  appropriations,  the  news¬ 
paper  advertising  doubled  sales 
of  the  cigarettes,  while  the  ra¬ 
dio  ads  showed  considerabb 
less  infiuence.  Results  came  so 
quickly  and  were  so  conclusive 
the  agency  reported,  that  the 
tests  were,  discontinued  at  the 
halfway  point  to  clear  the  wajr 
for  mapping  the  regular  cam¬ 
paign. 


(^mpal^nd  and  ^>^ccounb 

-  B'y  Botty  Feozel  — 

C&O  Urges  *Pav  os  You  Go*  calls  for  dailies  in  the  melro- 


of  the  Chesapeake  fc  Ohio  Rail¬ 
road,  and  Allegheny  Corp.  has 
another  “railroad  Innovation”  In 
miiul — pay-aa-you-go  train  travel 
— and  will  take  advertising 
space  the  week  of  Nov.  29  to 
expouiul  and  csralaln  it.  On 
schedule  to  date  fa  a  “one  shot” 
large  size  tosertion  in  newspa- 


country.  Ads  measture  1,000  and 
330-llnes,  appear  regularly.  The 
campaign  is  built  around  s 
phrase  giving  the  odds  of  “yoar 
liking  Maraea  Rum,”  as  com¬ 
pared  with  the  other  “odds,” 
such  as  the  odds  stgalnat  "some¬ 
one  keeping  your  secret,"  ete.' 
This  treatm^,  it  is  explained. 


due  In  about  six  months.  This 
brings  to  12  the  number  of  cities 
in  which  such  surveys  are  con¬ 
ducted  by  dailies,  with  more  to 
come. 

Now  in  4  Cities 

Meanwhile  Ahe  American 
Newspaper  Advertising  Net¬ 
work  is  making  pilot  surveys  of 
the  consumer  panel  type  in 
some  of  the  eitte  on  its  roster, 
'With  the  promise  tiiat  by  this 
time  next  year  the  panels  'will 
be  officially  at  work. 

Consumer  Analyses  are  al¬ 
ready  being  pnblitiied  anmiaUy 
by  the  Milwaukee  Journal, 
whose  29-year-old  performance 
makes  it  toe  grandpopiiy  in  tiie 
field,  the  Philadelphia  Bulletin, 
hdiauapoUt  Star  and  Omaha 
World-Herald. 

In  addition  to  those  of  Toledo 
and  New  York,  store  audits  will 
be  available  from  Portland,  Ore., 
where  the  Oregonian  and  Jonr- 


erage,  is  10  times  that  of  ordi¬ 
nary  advertising  matter,  it  is 
worth  100  times  as  mn^,  line 
for  line.  “Everybody  reads  the 
front  page,”  he  notes. 

School  Days 

IT  BEGINS  to  appear  that 
“plant  -  city”  advertising,  al¬ 
ready  weU  out  of  toe  talking 
stage,  is  developing  an  original¬ 
ity  from  town  to  town,  far  re¬ 
moved  from  the  oneness  it  dis¬ 
played  in  its  early  stages. 

One  of  the  more  unusual  ads 
recently  appeared  in  the  Pato- 
tucket  (R.  I.)  Times,  the  result 
of  a  collaboration  by  toe  news¬ 
paper’s  advertising  department 
and  toe  Crown  Manufacturing 
Co.,  a  textile  phutL 
The  problem  was  to  get  more 
help.  Discarding  the  idea  of  the 
usual  “Help  Wanted”  stuff,  toe 
company  ran  a  full-page  ad,  il¬ 
lustrated  with  ftootographs. 


xrains  out  xou  uan  t,"  is  do¬ 
minated  by  the  caption  “Pay  As 
You  Go  Train  Travel.”  A  small 
line  above  this  head  notes, 
“Coming  soon  on  the  C&O.” 
Cartoon  illustrations  Show  the 
disgruntled  traveler  standing  at 
toe  end  of  a  long  line  to  buy  a 
ticket,  according  to  today’s  prac¬ 
tices,  and  a  happy  traveler  mak¬ 
ing  his  ticket  arrangements  with 
a  train  collectors,  as  it  mi^t  be. 

Copy  outlines  the  plan  in  de¬ 
tail  including  an  Important 
phase  eonoemlng  adoption  of 
“credit  cards,”  and  the  proposed 
“all  reserved  seat”  arrangement 
The  agency  la  Kenyon  &  Eck- 
hardt.  New  York. 

Maraea  Odds 

A  LARGE  space  newspaper 
campaign  is  being  conduct 
by  the  W.  A.  Tavlor  &  Co.,  New 
York,  to  introduce  Maraea  Rum, 
the  newest  addition  to  its  brands 
of  wines  and  liquors.  The  sched- 


Agency  is  Charles  W.  Hoyt  Co., 
New  York. 

Golly  Entry 

A  NEWCOMER  to  the  detergeat 
field.  Golly,  for  bathing  wd 
laundry,  is  being  promotM  in 
newqiapers  by  six  soutoweit- 
em  states.  OoUy’s  maker,  the 
NuGin.  Chemical  Co.,  Widiiti 
Falls,  Tex.,  reports  plans  an 
underway  for  national  dlstribo- 
tion.  At  presant  the  conqniV 
is  using  regular  weddr  sched¬ 
ules  ef  quaner-page  and  260-UBe 
copy  in  about  16  larger  papsn 
in  Texas,  Oklahoma,  Louisiana, 
Kansas.  New  Meodeo  and  Arkan¬ 
sas.  Agency  is  Grand  Adver¬ 
tising.  Dallas. 

World's  Biggoal  Bomber 
CONSOLIDAfro  VULTBB  AIR¬ 
CRAFT  CORP.  is  sehednling 
newspaper  and  magazine  copy 
(Continued  on  page  68) 
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bounds  ridicslons,  doesn't  it?  Yet,  many  eonceim 
have  failed  because  of  sack  a  mistake.  They 
operated  in  a  location  where  cuatomers  were  few 
and!  far  between.  The  result  was  ineviiahle  failure 
a  warning  that  it  doesn't  pay  to  guess  at  your  market. 

The  Plain  Dealer  Market  Survey  department 
takes  the  guesswork  out  of  your  sales  program 
in  the  Cleveland  market . . .  gives  you  specific 
information  about  the  best  buying  areas  fmr  you 
products . . .  and  points  the  «ray  to  maximnm 
sales  volume  with  a  minimum  nnmber  of  outlets. 
Call  or  write  a  Plain  Dealer  representative  for  an 
appointment  to  receive  this  individualiatd  service. 


Planned  IHstrUmtion 


The  Plain  Dealer  is  Enough 
^if  You  Use  it  Enough 


The  P.  D.  market  (Greater 
Cleveland  plus  the  26  adjacent 
counties)  gives  you  Ohio's  two 
richest  markets  at  one  low  cost. 


LAIN  DEALER 


John  B.  WooduHodt  Isc.f  Mew  Teek,  ChuagOf  Detroit,  Son  Frmciseo,  Los  AngeUs 
A.  S.  Granty  Atlanta 


Knight  Tells  Senate 
‘Real  Threats’  to.  Press 


WASHINGTON— “There  is  papers  and  suspj 
nothing  wrong  with  the  news-  tion  in  Akron,  T 
paper  business  that  better  pro-  town  and  Lorain, 
duction  and  an  adequate  supply  “Unlike  other  i 
of  newsprint  won’t  cure,"  John  competition,  no  i 
S.  Knight,  president  of  Knight  come  through  th( 


papen  and  suspe^  publica-  be  so  i’mportant. 
tion  In  Akron,  Toledo,  Youngs-  ^  , 

town  and  Lorain.  Newsprml  Report 

“Unlike  other  forms  of  chain  “The.sMOnd  danger  Um  in  the 


ducUon  and  an  adequate  supply  “Unlike  other  forms  of  chain  me  sMona  oanger  um  m  me 
of  newsprint  won’t  cure,”  John  competition,  no  real  economies  newsprint  situation.  With  an 
S.  Knight,  president  of  Knight  come  trough  the  group  opera-  increasing  demand  and  a  dl- 
Newspapers,  Inc.,  has  informed  tion  of  newspapers  and  certainly  minishing  supply,  the  pricM  of 
the  Sernte  Small  Business  Com-  absentee  ownership  is  a  decided  newOTrlnt  may  rise  to  fantastic 


mittee.  disadvantag) 

One  of  the  form  letters  sent 
out  by  the  Murray  Committee  F™ 

to  gather  data  on  the  problems  “If  you  w: 
of  small  dailies  and  weeklies  so,  Sroator 


absentee  ownership  is  a  decided 
disadvantage. 

First  Real  Threat 
“If  you  will  permit  me  to  say 
so,  Sroator  Murray,  the  first 


was  received  by  Mr.  Knight  as  r^  threat  to  the  competitive  feasibility  of  developing  the 
editor  of  the  Chicago  Daily  system  springs  from  Uie  fal-  newsprint  industry  in  Alaska. 


‘feather-bedding’  practices  in  Munn  Heads  U.  P/s 
the  newspaper  industry  are  no-  _  •  r  j 

torious,  a  fact  recognized  by  DUTeou  in  liOnaon 
Mon^  Er^  attorney  fw  the  lo^„  _  yirgu  M.  Pinkley, 
vicepresident  and  general  Eurb! 
one  of  our  severest  critics.  managar  of  the  United 

“If  we  could  really  get  what 

—  pay  for,  the  wage  rate  would  Mumced  a“ 

'i  pointment 
of  Bruce  W. 
Munn  as  Lon- 
don  bureau 
manager  of  the 
U.  P. 

Munn  has 
been  acting 
London  m  a  n • 
ager  since  last 

•  February.  He 

government  inquire  into  the  „  has  been  with 

feasibility  of  developing  the  Mmm  tbe  U.  P.  for 

newsprint  industry  in  Alaska.  eight  years  and 

“MeanwhUe,  the  publishing 


levels.  Nor  will  such  newsprint 
as  we  are  able  to  get  be  allo- 
al  Threat  cated  equitably  among  aU  users, 

sermit  me  to  say  “I  suggest,  Aerefore,  that  the 
iurray,  the  first  government  inquire  into  the 


The  Newark  Evening  News 


News,  he  disclosed  in  writing  lacious  but  currently  popular  “Meanwhile  the  nuhllshine  previously  worked  in  the  Phlla- 
to  the  Committee.  idea  that  everybody  sho^  get  industry  should  find  a  way  to  delphia  and  New  York  bureaus. 

He  stated,  in  part:  more  pay  for  less  work.  de-ink  old  newq>apers  and  use  Munn  went  to  London  in 

Profit  in  Small  Papers  “With  ever-increasing  de-  them  over  again,  as  the  world  January,  1944.  He  served  on 

“rmm  nerannal  exnerienee  mands  for  more  money,  produc-  supply  of  newsprint  can  never  the  London  desk  and  covered 
some  yearss^ou  edi^  and  ^  steadily  declined.  ’The  fill  the  demand."  supreme  Allied  headquarters, 

publisher  of  the  Massillon  (O.) 

Independent,  population  26,644.  Oi 

cirettiation  12,513,  I  know  that  \  ^  J 

small  newspapers  can  be  oper¬ 
ated  pndtably.  But  it  is  also 
true  that  present-day  costs  of 
operation  make  it  impossible  for 

two  newspapers  to  exist  in  a  m  T  1  *  'n  T 

mu(*  torgw'cltiS;  “  The 

“Wage  rates,  especially  in  the  O 

printing  trades,  invariably  fol¬ 
low  ^  pattern  of  metrotioliUn  NEWARK,  NEW  JERSEY 

dailies.  Newsprint  costs  the 
small  newspaper  just  as  much 

as  it  does  the  Chicago  Daily  ^  -m 

Announces  the 

“Not  only  is  the  cost  of  en¬ 
tering  the  small-town  newspaper 
field  prohibitive  to  all  but  men 

or  groups  possessing  consider-  ga  ■  ■  ■  ram 

able  wealth,  but  the  advertising  ^  ■  I  ■  '  I  M  I 

Newark  Sunday  News 

“Any  number  of  first-rate  • 

newspapermen  have  experi- 

beginning  November  z4,  i94g 

the  local  independent  should 
have  all  the  better  of  it  because 

he  is  more  Intimately  ac-  r  ^ 

quainted  with  his  field.  Also,  V  J 

be  can  capitalize  on  local  owner- 
shio  which  is  a  great  asset  in  a 
small  city.  In  Ohio,  chain  news¬ 
paper  (orators  were  decisively  „  ,  ,  •  t 

defeated  by  locally-owned  news-  This  new  Sunday  newsnaner.  destined  to  serve  the 


NEWARK,  NEW  JERSEY 


Announces  the 


Newark  Sunday  News 

BEGINNING  NOVEMBER  24,  1940 


by  locally-owned  news- 


This  new  Sunday  newspaper,  designed  to  serve  the 
people  of  Northern  New  Jersey,  will  maintain  the 
traditional  high  standards  of  The  Newark  Evening 
News,  "America’s  Leading  Six-Day  Newspaper.’’ 

O’MARA  &.  OrMSBEE,  Inc. 


NATIONAL  ADVERTISING  REPRESENTATIVES 


NEW  YORK  16 
270  MADISON  AVENUE 


DETROIT  2 

640  NEW  CENTER  BUILDING 


CHICAGO  1 

230  NORTH  MICHIGAN  AVENUE 


SAN  FRANaSCO  4 
RUSS  BUILDING 


LOS  ANGELES  14 

403  WEST  EIGHTH  STREET 
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THE  SUN  COUNTS  WHERE  OPINION  COUNTS 


The  Sun  approaches  the  news 
forcefully  and  directly" 


PLACEMENT  SPECIALISTS  ...  Oom  contact  with  butinon  condHiont  and  trnnds  b  on  ntiontial  port  of 
thair  operation.  And  essential  ta  their  keeping  wall  informed  is  complete,  accurate  news  coverage  and  com* 
ment.  For  this  they  turn  to  The  Sun,  further  corroborating  the  findings  of  the  L  M.  Clark  organizotioa's 
independent  research  which  rates  The  Sun  "one  of  America's  best  read  metropolHan  dailies." 


WALm  A.  LOWIN.  nacmieat  SpMtelM 
Walter  Lewan  Placamant  Aganey 

“The  Son  is  an  outstandini'  newspa¬ 
per,  authoritative  and  widely  accepted. 
We  recognize  it  as  a  leading  afternoon 
newspaper.  I  find  its  featm  column¬ 
ists  livdy  and  of  speeisd  interest  to 
those  who  follow  the  arts — music, 
theatre,  books,  the  ballet  and  open." 


MAUDI  LINNOX,  Ownar 
Maud*  Lennoi  Panonnel  Sorvle*  _ 

"I  particularly  enjoy  The  Sun’s  com¬ 
plete  coverage  of  news  and  I  find  yow 
feature  articles  of  unusual  intere^ 
Your  financial  page  gives  me  an  un¬ 
biased  viewpoint  of  business  condi-' 
tions  which  is  verjr  helpful  for  the 
operation  of  my  business.”  ,  * 


pirm  A.  MSKO, 

Provident  Employment  Semteo^- 

“The  Sun  has  the  fatzil^  for  report¬ 
ing  the  news  as  it  oeenm  and  this 
acumen  as  well  as  its  other  features 
and  its  American  ed^riaU  makr  it 
a  valuable  newspaper. xThe  classified' 
page  is  very  helpful  in  attracting  seri-g 
ous  minded  applicants  for  the  varied  ' 
positions  that  we  are  trying  to  fill  for 
our  clientele.” 


EUSI  HAMILTON,  PreiMent 

Hamilton  Employment  Service 
“I  like  The  Sun  because  it  avoids  sen¬ 
sationalism  and  because  it  approaches 
the  news  forcefully  and  directly.  I  en¬ 
joy  your  editorial  page  as  well  as  your 
columnists.  Hi  Phillips  is  one  of  my 
favorites  and  Sokolsky  is  always  in¬ 
teresting  to  business  women.” 


NEW  YORK 

IkAprtMntod  tn  CI1TC090.  Dtfrolt,  Son  Fronctieo  ond  lot 
Anotin  by  Wllllomt.  Lowronet  A  Cmmor  Compony;  i» 
•ottofi,  TlHon  $.  loll. 
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FORT  WAYNE,  INDIANA 


Advertising  Is  'Suspect' 
To  Industry  Leaders 


am.  h-  Decrease  Noted 
to  In  Per-Readei  Cost 

Mn-wAUKDt — ^Newspapers  have 
olume’that  ***®‘'^  advertising  rates  at 

tte  *“•*  low  figures  that  the  cost  of 
nrnHiiptinn  reaching  each  reader  has  actu- 
Sda  of  nS:  “lly  decUned  since  1939.  Hal 
SvertisSiB  Burnett,  editor  of  Industrial 
wheje^ol-  Morfcetinp,  told  the  dinner  meet- 
>  rpstriptml  ^®  Milwaukee  Industrial 

I  resmciea  Marketing  Association  Nov.  14. 

Discussing  “How  to  Get  More 
for  Your  Advertising  Dollar,” 
f  Burnett  said  the  reduction  in 

L-j  tY>e  cost  per  reader  of  36  newi- 

V  papers  in  10  leading  cities  had 

<lropped  3%  since  1939,  and  the 
cost  per  reader  in  all  newspa- 
Pers  has  declined  8.7%  in  the 
“®®"  same  period. 


SANTA  BARBARA,  Calif. — Ad-  followed  advice  given  after  the 
vertiaing  "ia  still  a  little  aus*  first  world  strife, 
pect"  among  the  men  directing  He  urged  advertising  men  to 
American  business,  and  this  “quit  treating  consumers  as 
thinking  is  more  true  with  them  idiots,”  charged  them  with  con- 
than  with  the  general  public,  tribuUng  to  skepticism  by  pre- 
Pacific  Coast  agency  men  were  senting  easy  ways  to  living 
told  here  recently.  rather  thw  sterling,  old-fash- 

In  a  preliminary  report  on  a  ioned  virtues,  and  asked  if  ad- 
survey  of  top  management’s  at-  vertising  copy  did  not  too  often 
titude,  the  American  Associa-  underrate  the  quality  of  the  con- 
tion  of  Advertising  Agencies  sumer  mind. 

Be.  Odegard  assailed  advertis- 
****  y®^."®”  ing  for  promising  romantic  Uv- 
‘“8  ““  lust  use  the  right 
C.  face  cream,  the  right  color  lip- 
Burt  Oliver  of  the  Los  Angeles  stick.” 

®*.®'®?*®’  Cone  A  Belding,  on  the  constructive  side,  he 
hailed  advertising  men  as 
““1®®”®“  o*  social  values  of  a 
better  way  of  life,”  and  noted 
^<1  Mn  BUyw,  applies  that  there  is  “creauve  public  ser- 

^vi  **  ''*®®  advertising  and  selling." 
significant  and  a  little  shocking  01.11.. .  .  ... 

after  the  great  work  done  dur-  Skilful  propaganda  of  those 
ing  the  war  that  none  men-  ^ho  seek  to  impose  100%  gov- 
^ned  institutional  advertising  »  bv 

(in  their  appraisal  of  the  Indus-  j* 

try’s  accomplishments).”  Fwte,  Cone  &  Belding.  Ms 

plea  for  alertness  in  safeguard- 
Nol  a  Cress-Section  ing  freedom  was  amplified  by 

Frederic  Gamble.  AAAA  S.  Larmon,  national 

president,  in  »«plaining  the  sur-  chairman  and  president 

vey,  pointed  out  that  it  did  not  Young  A  Rubicam. 
cover  a  cross-section,  but  rather  In  a  prepared  message  which 
the  top  leaders  of  business,  "tiie  he  abandoned  in  favor  of  a  skit 
men  behind  management."  on  agency  problems,  Mr.  Gam- 

On  the  basis  of  preliminary  ble  said  that  newspapers  pro- 
findings,  Mr.  Gamble  later  told  vide  advertisers  with  one  of  ^e 
Editor  A  Pubusber,  the  AAAA 
Committee  on  Presentations  has  | 
decided  to  develop  a  strong  pres- 


In  Fort  Wayne  Jnd., 
The  News-Sentinel 
Covers  The  Market 


entation  to  these  men  on  adver¬ 
tising's  purposes  and  vUue. 
The  survey  is  expected  to  be 
completed  in  January. 

Hr.  Oliver  reported  that  only 
two  of  43  questioned  “mentioned 
the  force  of  advertising  outside 
selling.”  One  of  these,  a  banker, 
said  mere  was  little  progress  in 
non-selling  advertising.  The 
other,  a  vegetable  oils  producer, 
said  advertising  must  strengthen 
its  appeals  in  the  larger  aspects 
of  public  relations  and  public 
service. 

The  report  contained  expres¬ 
sions  that  less  advertising  could 
do  the  same  Job,  that  $50  for  ad¬ 
vertising  per  auto  is  too  much, 
that  advertising  is  extravagant 
and  too  high  in  its  relationship 
to  sales,  that  advertising  agen¬ 
cies  should  be  advisers  and  not 
be  misled  by  commissions,  and 
that  advertising  is  still  an  un¬ 
solved  problem.  One  person  in¬ 
terview^  criticized  the  amount 
of  advertising  in  comparison  to 
reading  matter  in  publications. 

A  lay  speaker.  Dr.  Peter  Ode- 

Srd  of  Reed  College,  Portland, 
said  that  advertising  can 
win  the  peace,  could  even  have 
prevented  World  War  H  had  it 


During  lh«  post  ten  years  The  News-Sentinel  has 
increased  its  daily  home  circulation  more  than 
19%  while  the  morning  paper  shows  an  increase 
of  less  than  5%. 


DURING  THE  PAST  TEN  YEARS  THE  NEWS- 
SENTINEL  HAS  INCREASED  ITS  CIRCULATION  IN 
THE  AMOUNT  jOF  11,336  HOMES  DAILY— THE 
MORNING  PAPER  ONLY  2,512. 


The  News-Sentinel  is  delivered  by  carrier  to  97.8% 
of  all  homes  in  Fort  Wayne  six  days  a  week. 


Hie  Atgos  end  Diipetdi 
am  the  ONLY  doily  aewe- 
popera  published  in  die 
ReA  Mand-Mellne  aone, 
where  aeariy  80%  if  the 
TFiCMea  800,000  pepdo- 
tiea  Kee  .  .  .  over  45,000 
eonditeed  dreakthm  wilis> 
oat  dupMcattoo. 


REPRESENTATIVES:  ALLEN-KLAPP  CO.  *  NEW  YORK-CHICAGO-DETROIT 


using  only 
one  newspa¬ 
per  in  Wash¬ 
ington,  but 
^when  that 
happens  to 
be  the  pol¬ 
icy  of  the 
advertiser, 
the  Times- 
Herald  is 
the  only 
newspaper 
to  use. 

/2^6Ju-/y 

*E4kw  a>4 

★ 

TMCS-HOULO  249.576* 
Tlw  STM  .  .  .  211,048 
Tiw  POST  .  .  .  166,696 
Tkt  NEWS  .  .  .  104,461* 

at  0l  March  31, 1946 
•i  day  tttrttt  Mm.  lira  ft!. 

WASBINCTON,  D.  C. 

★ 

National  Repreientative 
CEO.  A.  McDEVITT  CO. 


Denver  Storm 
Pictured  from 
Flying  Hayloft 

Darma,  Colo. — With  planai 
gronadad.  highways  blocud  or 
▼ary  daanrooa  and  talaphona 
Unas  ovorloadad,  coveraga  of  the 
worst  anoarstorm  in  Colorado  in 
more  than  SO  yaars  prasentad 
wwwmmi  difflciiltias. 

Tot  general  stories  and  art, 
dally  papers  needed  only  to  go 
onMde  their  offices  tM  facts 
and  pictures.  Most  q>eetacu]ar 
pictures  were  obtained  11  days 
after  the  storm  had  started. 
Lowry  Field  C47  planes,  called 
to  h^  ranchers  by  dropping 
bales  of  hay  to  isolated  cattle, 
took  press  representatives  on  the 
“onmUon  hay”  bombing  run. 

Plight  of  persons  trapped  on 
farms  without  adequate  pro¬ 
visions  because  of  the  surprise 
storm  provided  excellent  fea¬ 
ture  copy.  In  one  case,  a  house¬ 
hold  southeast  M  Drover  tele- 

S honed  the  itocfcy  Mountain 
'ews  for  assistanc^-nartlcular- 
ly  for  a  7-month-old  baby.  The 
News  secured  cooperation  of 
Lowry  Field,  who  dispatched  a 
plane,  after  1,000  feta  of  the 
field’s  runway  had  been  cdeared 
of  snow. 

Safesray  Stores,  Informed  of 
the  problem,  donated  food, 
which  was  dropped  by  para¬ 
chute,  and  on  a  second  fllrot  a 
five-gallon  can  of  fuM  oil,  badly 
needed,  was  dropped.  Biro  Don 

mi - - ^  M - 


•Earl  Penn  drops  a  bundle  oi  papers  to  I.  D.  HilL  Webb  City  (Ohio.) 
carrier  for  the  Powhnska  Dailr  Journal  Capital  os  the  newspaper's 
”air  axpraee”  swoops  down  ever  the  “drop  spot”  45  miles  from  the 
newspaper’s  heme  city. 

Tai _  delivery  service  was  set  up,  a 

IrlailO  Ji/OUVOrS  system  of  rural  and  county 
_  ^  correspondents  was  also  en- 

PrmAFfi  TA  BAVS  larged  to  provide  news  of  the 

rapeis  IW  uuya  county  to  subscribers. 

Tm  ’The  newspaper  has  contracted 

111  ^xKiarlOZXia  with  the  Penn  Flying  Service. 


canned  milk 
arrived  lust  as  the  baby  bad 
consumed  the  last  of  the  house¬ 
hold  mlk  supply. 

Newnepers  in  Drover,  PuAlo 
and  other  cities  provided  im¬ 
portant  public  service  in  notify¬ 
ing  the  public  of  milk  delivery 
problems  aiul  of  other  details  (rf 
transportation  difficulties. 

Aiier  dear  weather,  the  Den¬ 
ver  Post  editorial  t>age  was 
sharply  critical  of  the  downess 
in  which  the  cMy  deaned  off 
streeto. 

Regional  coveraro  was  ham¬ 
pered,  in  some  mstances,  by 
isolation  of  newroapers  and 

Eeas  association  corronrondrots 
eastern  and  southeastern  Col- 
orada  Tdephone  lines  were 
downed  in  some  places  by  the 
heavy  snow,  to  complete  the  Iso- 
latton  of  some  "stringers.” 


Plane  Delivers 
Papers  to  Boys 
In  Oklahoma 

Pawhuska,  Okla.  —  Because 
rail  end  bus  service  does  not 
get  newapapers  to  about  half 
the  residents  of  vast  Osage 
County  in  Oklahoma,  the  Daily 
Journal  Capital  is  ddivering  its 
daily  editions  by  air  express — 
the  paper’s  own  express  system. 

’Die  newroaper’s  small  plane 


a  dozen  towns _ _ 

field  camps  for  3,000  subscrib¬ 
ers.  The  papers  are  flown  to 
pre-determined  "drop”  apota  on 
the  175-mlle  circuit 

The  boys  pick  up  their  bun¬ 
dles  of  papers  and  deliver  them 
to  customers  at  approximately 
the  same  time  papers  are  being 
delivered  in  Pawhuska,  accord- 
iflg  to  Glen  Van  Dyke,  publidier 
of  the  Journal  Capital. 

At  die  same  time  the  aerial 


5  Columbus  Editors 
Address  Students 

Columbus,  O.— More  than  500 
high  school  teachers,  students  of 
Journalism  and  school  editors 
attended  the  20th  annual  con¬ 
vention  of  the  Journalism  Asso- 


The  delegates  heard  flve  mem¬ 
bers  of  the  Columbus  Dispatch 
staff  discuss  newspaper  opera¬ 
tions.  Closing  the  afternoon  dis¬ 
cussion  was  a  question  period 
conducted  by  the  Diroatch  men, 
who  were  Grorge  A.  Smallsreed, 
managing  editor;  DaWe  Frazier, 
news  editor;  Harold  W.  Carlisle, 
dty  editor;  Clyde  C.  Iiong,  tde- 
graph  editor  and  copy  desk 
chim;  and  Tod  Raper,  general 
assignment  reporter. 


Beginning  in  the  November  issue: 

THE  NEWS  YOU  GET - 1 

**AP:  Great  American  News  Vendor^* 

By  LEO  EGAN 

FIRST  in  a  series  of  critical  appraisals  of  American  wire  services, 
outstanding  newspapers  and  newspaper  chains. 

In  Future  Issues — UP,  INS,  Hearst,  Scrippa-Howard  and  Gaimett 
papers;  the  New  York  Timat,  HortUd  Tribune,  PM,  DaOp  News, 
Ckieago  Tribune,  St.  Louie  Poet-Diapatek. 


EDITOR  fi  PURLISHlRfer  NoveoAer  23,  1744 


Preeamtod  In  ^  •  20e  Per  Copy 

THE  Sign 

NATIONAL  CATHOLIC  MAGAZINE 

For  a  Single  Copy  or  a  Subecrlpcion,  Send  to 

THE  SIGN,  D«pt.  EP,  MeRastvry  Plaea,  Union  City,  N.  J. 
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Thinking  of  buying  an  Equus  eaballusf  In  that  ease,  experience  has  proved  best  for  therr  particular 

you  have  some  specific  use  in  mind.  So  you  wouldn’t  use . . .  and  which  advertising  has  educated  them  to  recognize 

waste  time  with  generic  terms.  You’d  ask  to  see  the  and  specify.  In  Indianapolis  and  the  surrounding  33  counties, 

Belgian,  Percheron  or  Palomino  ...  the  particular  p^ple  are>ost  apt  to  recognize  and  call  for  your  brand  when 


breed  or  "brand”  best  equipped  to  satisfy  your 
requirements. 


they  see  it  advertised  regularly  in  their  favorite  newspaper,  The 
Indianapolis  News.  For  The  News  is  read  by  more  people  in 


The  same  principle  prevails  with  the  people  who  buy  most  of  Central  Indiana thananyotherlndianapolisdaily...todayhasthe 
the  products  used  in  everyday  life.  They  buy  the  brand  which  largest  daily  circulation  in  the  history  of  any  Indiana  newspaper. 

FIRST  in  daily  circulation 
FIRST  in  daily  advertising 

FIRST  in  the  Hearts  of  Hoosierdom 


THE  INDIANAPOLIS 


OWNINO  AND  OPERATING  RADIO  STATION  WIRC 

C.  WALTER  McCarty,  RrMidMf  and  OMMnl  MaM«w  •  DAN  A  CARROU,  lit  E.  42iid  SIraal,  Naw  Yafk  17  a  J.  E.  LUTZ,  Tribaaa  Taaar,  CMcapa  II 
■•ITOI  a  PUILISHIR  for  Novrabar  23,  im 
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Texas  Papers' 

5  Planes  Moke 
Doily  Deliveries 

Sam  Antonio,  Tex. — Express 
Publlshiiig  Co.  has  purchased  a 
fleet  of  flve  airplanes  which  are 
used  dally  In  the  circulation  of 
the  San  Antonio  Expreta  and 
Kooning  News  In  areas  150  to 
SOO  miles  from  San  Antonio. 

The  planes  are  owned,  oper¬ 
ated  and  maintained  by  Air- 
news,  Inc.,  a  wh<d]y  owned  sub¬ 
sidiary.  The  planes  maintain,  a 
schedule  of  two  flights  daily, 
Monday  through  Friday,  and 
uree  on  Saturday. 

,,7**  plsnes  now  make  it  pos¬ 
sible  to  deliver  the  daily  papers 
in  the  Lower  Rio  Grande  Val¬ 
ley,  a  distance  of  slightly  less 
than  300  miles,  in  two  and  a  half 
hours  after  they  come  off  the 
press,  where  formerly  Valley 
readers  could  not  get  their  pa¬ 
pers  until  the  morning  after  the 
day  of  publication. 

“list  deliveries  of  newspapers 
m  planes  owned  by  the  Express 
Publishing  Company  were  made 
Jime  6.  1946.  Since  that  date 
Ataews  has  consistently  oper- 
otM  on  schedule.  To  augment 
uiis  wrvioe  the  firm  maintains  a 
trucking  system  at  the  distant 
points  for  further  speedy  dls- 
Wbutlon.  In  addition,  standby 
bTicks  are  maintained  In  San 
^tonlo  to  assure  uninterrupted 
deUim^  of  newspapers  In  the 
event  inclement  weather  should 
"•™Per  flight  operations. 

Regular  delivery  of  newspa¬ 
pers  by  airplane  were  first 
g“,feb.  7.  1946.  by  the  Express 
pushing  Co.  This  experiment, 
however,  was  made  on  a  con- 
twt  bpis  with  a  commercial 
This  proved 
ratistectory  In  speeding  up  de¬ 
liveries  but  unsatisfactory  be¬ 
cause  it  was  found  that  commer¬ 
cial  c^ers  faUed  to  grasp  the 
nej^ity  for  sticking  strictly  to 
^lly  flight  schedules.  Deliv- 
sometime  unneces¬ 
sarily  delayed. 

Officials  of  the  firm,  Frank  G. 
Huntress,  president,  and  his  son, 
Frank  G.  Huntress,  Jr.,  general 
manager,  having  learned  by  ex¬ 
perience  that  it  is  preferable  for 
a  publishing  company  to  depend 
on  its  own  delivery  system,  de¬ 
cided  that  they  would  have  to 


GASTONIA 


Kings  Mountain  Na> 
tional  filiiitary  Park- 
site  of  the  battle  that 
turned  the  tide  of  the 
Revolution— is  only 
half  an  hour's  drive 
from  Castonia. 


own  and  operate  their  own  fleet 
of  planes  if  the  advantages  of 
air  delivery  were  to  be  fully 
realiz^. 

Consequently,  the  air  freight 
contracts  were  dissolved  by 
mutual  agreement,  and  after  a 
short  interim  when  the  papers 
were  delivered  by  chartered  air¬ 
planes,  the  firm  purchased  its 
own  planes,  hired  pilots  and  set 
up  me  necessary  maintenance 
sh(9s  and  staff. 

a 

Austin  Series  in  Book 

MtLWAUKB,  Wls. — ^More  than 
14,000  copies  of  "The  Milwaukee 
Sfony,"  written  by  H.  Russell 
Austin,  book  editor  of  the  Mil- 
toonfcee  Journal,  and  run  serially 
this  summer  during  the  Mil¬ 
waukee  Centennial  Celebration, 
have  been  sold.  A  special  edi¬ 
tion  bound  in  book  covers,  pur¬ 
chasable  at  $1,  has  been  pub¬ 
lished.  Mr.  Austin  was  recently 
named  Journal  book  editor,  tak¬ 
ing  over  the  book  editor  duties 
formerly  included  in  the  work 
of  Dale  Wilson,  Sunday  editor. 


West-Hollidoy 
Policy  Council 
Is  Organized 

San  FaANcmco— Formation  of 
an  executive  council  to  make 
West-HoUiday  Company  policy 
decisions  is  announced  here  by 
Robert  P.  Holliday,  president  of 
the  newq;>aper  r^resentatlves 
organization. 

Mr.  Holliday  and  Paul  A. 
West,  principal  stockholders, 
simultaneously  announced  their 
intention  to  dispose  of  their 
holdings  to  members  of  the 
council  at  some  future  date  not 
yet  decided  upon. 

The  council  met  and  selected 
a  steering  committee  of  three  to 
act  in  its  name.  These  three  are 
R.  S.  Nicholson,  Pacific  Coast 
manager;  H.  E.  Deckert,  Chicago 
zone  manager  and  assistant  to 
the  general  manager;  and  James 
Teel,  business  manager. 

The  council  itself  is  composed 


of  11,  all  of  whom  are  compaa; 
executives  or  zone  managers. 

Stock  will  be  sold  the  council 
members  on  the  basis  of  longev 
i^  with  the  company.  This,  it 
is  announced,  will  put  in  con¬ 
trol  Mr.  Nicholson,  Mr.  Deckert, 
Charles  A.  Johnson  and  Mt. 
Teel,  the  principal  executives  of 
the  company. 

Mr.  West  and  Mr.  Holliday 
announced  they  have  no  inten¬ 
tion  of  severing  their  connection 
witii  West-HolUday  Co.  Inc.,  but 
will  continue  as  stockholders  in 
the  new  company  and  retain 
their  active  interest  in  the  man¬ 
agement  for  an  indefinite  period. 
a 

News  Items  Compared 

Erie,  Pa. — The  Dispatch-Her¬ 
ald  and  Morning  Sun  recently 
published  a  page  one  promotion 
box  containing  a  comparative 
daily  count  of  news  items  in  the 
city's  newspapers.  The  figurei 
do  not  include  comics  or  car¬ 
toons,  just  straight  news,  it  wu 
explained. 


"the  souths  CITYot  SPINDLEI; 

GAZETTE 

THE  JOHN  BUDD  COMPANY 


THE  SCRANTON  TIMES 

WAS  AWARDED  THE  PULITZER  MEDAL 
FOR  THE  MOST  DISTINTERESTED  AND  MERITORIOUS 
PUBLIC  SERVICE  RENDERED  BY  ANY  AMERICAN 
NEWSPAPER  DURING  THE  YEAR  1945 

The  Leading  Newspaper  of  Northeastern  Pennsylvania 

THE  SCRANTON  TIMES 

Scranton’s  First  Newspaper  for  Nearly  Half  a  Century 

FIRST  in  News  .  .  . 

FIRST  in  Circulation  .  .  . 

FIRST  in  Advertising  .  .  . 

The  Scranton  Times  has  the  largest  circulation  in  its  field  and  a  greater 
circulation  by  several  thousand  than  all  other  daily  newspapers  published 
or  sold  in  Scranton  and  Lackawanna  County  combined. 


for  NavoMber  23,  IW* 


BULLETIS  BOARD  NOTICE 


AMERICAN  PRESS  INSTITUTE- 

Affiliated  with  Graduate  School  of  Journalism 

COLUMBIA  UNIVERSITY 

NEW  YORK  27.  N.  Y. 

CLOSING  DATES  FOR  THREE  SEMINARS  STILL  OPEN  IN  1946-1947  SERIES 


Seminar 

EDITORIAL  WRITERS 

REPORTERS  OF 
MUNiaPAL  AFFAIRS 

GENERAL  REPORTERS 


Nominations  Close 


Session  Dates 


December  9,  1946 


January  27,  1947 


March  24, 1947 


January  20-February  14,  15>47 

(Four  Weeks) 

March  10-March  28,  1947 

(Three  Weeks) 

May  5-May  23, 1947 

(Three  Weeks) 


Closing  dates  for  American  Press  Institute  seminars  are  called  to 
publishers’  and  editors’  attention  because,  in  connection  with 
previous  seminars,  nominations  for  excellent  men  were  received 
too  late,  causing  disappointment  both  to  newspapers  and  to  the 
Institute.  As  set  forth  in  the  Institute’s  Bulletin,  it  is  necessary 
to  close  the  nominations  for  each  seminar  six  weeks  before  it 
starts. 

Many  nominations  have  already  been  received  for  the  three 
seminars  still  open.  Both  to  help  the  Institute  in  its  {banning, 
and  to  avoid  disappointment  which  might  result  from  delay, 
it  is  recommended  that  publishers  planning  to  make  nomina¬ 
tions  to  these  seminars  do  so  at  their  early  convenience.  In  the 
case  of  the  EDITORIAL  WRITERS,  please  inform  the  Insti¬ 
tute  by  mail  or  wire  not  later  than  Monday,  Dec.  9. 

Nominations  are  welcomed  from  all  daily  newspapers.  The 
only  requirements  for  admission  are  five  years’  daily  newspaper 
experience,  and  nomination  by  the  publisher  or  other  principal 


executive  of  the  newspaper  on  which  the  applicant  is  employed, 
the  newspaper  to  pay  the  applicant’s  fee.  Publishers  are  re¬ 
quested  to  nominate  only  men  with  sufficient  ability  and  ex¬ 
perience  to  make  materid  contributions  to  the  discussions. 

Because  the  clinical,  seminar  method  cannot  functitm  effec¬ 
tively  with  large  groups,  and  because  accommodations  are  re¬ 
stricted,  the  number  which  can  be  accepted  for  any  seminar  is 
limited. 

Applications  should  be  made  on  special  nomination  forms 
which  will  be  supplied  on  request.  Full  information  is  available 
in  the  Institute’s  Bulletin,  copies  of  which  have  been  widely 
distributed  to  publishers,  managing  editors  and  city  editors. 
Additional  copies  will  be  mailed  on  request. 

Write  to  the  Director,  American  Press  Institute,  Journalism 
Building,  Columbia  University,  New  York  27,  N.  Y.  for  nomi¬ 
nation  blanks  or  further  information. 


FOUNDERS  OF  THE  INSTITUTE 


Frank  S.  Bakex,  The  Tacoma  (Wath.)  News  Tribune 
Paul  Bellamy,  Cleveland  (O.)  Plain  Dealer 
George  C.  Bicceks,  The  Adanta  (Ga.)  Jowtndl 
Paul  Block,  Jr.,  Toledo  (O.)  Blade 

George  F.  Booth,  Worcester  (Mass.)  Telegram  and  The  Evening  Gazette 
James  Wright  Brown,  Editor  St  Publisher,  New  Yorl( 

Sevellon  Brown,  The  Providence  (R,  /.)  Journal 

Eowako  H.  Butler,  Buffalo  (N.  Y.)  Evening  News 

Norman  Chandler,  Los  Angeles  (Calif.)  Times 

R.  B.  Chandler,  The  Mobile  (Ala.)  Register 

Robert  Choate,  The  Boaon  (Mast.)  Herald 

F.  H.  Cowles,  Jr.,  The  Spohane  (Wash.)  Spokesman-Review 

James  M.  Cox,  Dayton  (0.)  Daily  Newt 

Edward  M.  Dealet,  The  Dallas  (Tex.)  Morning  Newt 

Dow  H.  Drukker,  Jr.,  The  Pattaie  (N.  /.)  Herald-News 

E.  W.  Fairchild,  Fairchild  Publicatiotu,  New  Yerl( 

Marshall  Field,  The  Chicago  (III.)  Sun 

Gut  P,  Gannett,  Gannett  Publishing  Company,  Ine.,  Augusta,  Maine 
E.  K.  Gaylord,  Daily  Ohfahoman  and  Oklahoma  City  Timet 

IDITOR  R  PUBLISHIR  for  NovMibor  23.  1*4« 


W.  P.  Hobby,  The  tiouston  {Tex,)  Post 

K.  C.  Hocate,  DoMff  Jones  and  Company,  Inc.,  New  Yorl(_ 

P.  L.  Jackson,  Portland,  (Ore.)  Oregon  fottmal 
James  Keeney,  Jr.,  Trenton  (N.  f.)  Times  Newspapers 
D.  J.  Mahoney,  Miami  {Fla.)  Daily  News 
Robert  McLean,  The  Philadelphia  {Pa.)  Epening  Bulletin 
EtxsENE  Meyer,  The  Washington  {D.  C.)  Post 
Edgar  Morris,  The  Springfield  (0.)  Daily  News-Sun 
Frank  B.  Notes,  The  Washington  {D.  C.)  Evening  Star 
William  J.  Pape,  Waterbury  {Conn.)  Republican  and  Waterbury  American 
Joseph  Pulitzer,  St.  Louis  {Mo.)  Post-Dispatch 
Ogden  Reid,  New  York^  {N.  Y.)  Hendd  Tribune 
Prank  D.  Schroth,  Brooklyn  {N.  Y.)  Eagle 
W.  E.  ScRiPPs,  The  Detroit  {Mich.)  News 
Paul  C.  Smith,  San  Francisco  {CaUf.)  Chronicle 
Merritt  C.  Speidel,  Speidel  Newspapers,  Inc. 

J«  Hale  Steinman,  Lancaster  {Pa.)  Newspapers,  Inc. 

Arthur  Hays  Sulzberger,  The  New  York  {N.  Y.)  Times 
The  Scripps-Howard  Newspapers 


DAILY  OKLAHOMAN  4  OKLAHOMA  CITY  TIMES 


^  REPRESENTED  BY  THE  KATZ  AGENCY 


MANAGEMENT^ 


Editors  Moke 
Feature  With 
Smoke  Plan 

CnKnotATi — In  a,  trontiMice 
laahira  lait  wedc.  ifae  Cmm- 
■all  Foat  jpreaented  aisumenti 
by  threa  St  Lonis  newapaner 
editon  in  favor  of  adopting  we 
Iionla  type”  mdce  oidi- 
nanoe,  now  under  conaideratiwi 
by  ttie  Cincinnati  City  Council, 
aa  a  meani  of  solving  the  city’s 
smoke  elimination  problem. 

E.  Tensing  Ray.  publidier- 
editor  of  the  St.  Louis  Globe- 
Democret  asserted  that  “The 
Globe-Democrat  was  one  of  the 
pioneers  and  most  vigorous  in- 
Buences  in  securing  our  rigid 
anU-emcdce  law,  which  has  been 
eminently  successful  and  wid^ 
regarded  as  a  model  of  its  kind. 
Hie  most  effective  way  to  elimi¬ 
nate  any  cwnmuniya  smoke 
scourge  is  through  militant 
work  of  newqwpers,  an  equally 
militant  dvic  organization  and 


comeratlon  of  dty  oBdals.” 

Arming  the  St  Louis  plan 
"a  lifeeaver  for  this  commun- 
Hy,”  Ben  Reese,  managing  edi¬ 
tor,  St  Louis  Post-Dispatch, 
stated  that  municipal  represen¬ 
tatives  from  aU  over  the  world 
have  come  to  St  Louis  to  study 
smoke  elimination.  “Hie  method 
of  controlling  smcAe  is  simple,” 
Reese  wrote.  “Either  bum  a 
smokdess  fud  or  bum  soft  coal 
in  a  furnace  equipped  with  a 
medianlcal  stoker.”  The  St 
Louis  ordinance  prohibits  the 
use  of  soft  coal  with  high  vola¬ 
tile  content 

“The  St  Louis  plan  has  suc¬ 
ceeded  far  beyond  the  h(9es  of 
even  the  most  optimistic  of  its 
supporters,”  Norman  E.  Isaacs, 
maiumlng  editor  of  the  St.  Louis 
Star-Titnes,  wrote  to  the  Post. 
"It  has  made  a  cleaner,  brighter, 
healthier  city,  more  dert,  and 
more  important,  it  has  brought 
about  a  tremendous  lift  in  civic 
morale  St  Louis  can  only  say 
to  Cincinnati:  ‘It  has  worked 
for  us.  It  Aould  work  for  you, 
too.’” 


Mechanical 
Groups  Choose 
Guild  as  Agents 

Noaroix,  Ve— By  a  19  to  1 
vote,  employes  of  the  mechan- 
icd  departments  of  the  Jouma{ 
and  Guide  named  ffie  American 
Newspaper  Guild  as  their  col¬ 
lective  bargaining  agent  in  a 
National  Ldbor  Relations  Board 
dectlon  here  Nov.  19. 

The  guild  also  won,  by  23 
to  16,  In  the  editorial  and  busi¬ 
ness  office  dection.  The  plant 
was  divided  into  two  groups  by 
NLRB  ruling.  Out  of  a  total  of 
80  employes,  only  59  were  di- 
glble  to  ballots. 

The  Joumd  and  Guide  units 
will  become  affiliated  with  the 
Washington  Newspaper  Guild, 
it  is  understood,  since  there  is 
no  Norfolk  unit. 

None  of  the  AFL  mechanical 
unions  objected  to  the  guild’s 
petition. 


Arthur  Hurd,  I^ruetue  oi  MtHa 
Rtmurch,  /•  WHtre  Thoenpteiu 


To  help  talM  ezseutivet  do  ■ 
more  effidant  job  of  wlscting  nuv 
ksts  and  madia,  Arthur  Hu^  Di> 
lector  of  Madia  Rttsarch  for  d» 
J.  Wdtsr  ‘Thompson  Company— 
ths  world’s  largast  advartisiii( 
agency — has  writtan  three  artidas 
on  "How  to  /nereaas  Sofas  TAraufk 
Bertsr  Madia  Sel^cHon,"  appsariiq 
in  the  Nov.  20,  Dsc.  1,  and  Dec.  IS 
issues  of  SAUS  MANAOBliaNT. 

‘Tliis  sarias  takes  up  problems  fse* 
ing  today’s  salsa  azaeutive,  such  os: 

"How  can  wo  datarmina  the  par¬ 
ticular  madium  bast  aquippad  to  tt 
tba  individud  problara  and  salsa 
potantiols  of  ai^  market?" 

“How  affactiva  can  nawspapart 
be  in  a  campdgn  —  as  comparsd 
to  magasinas  or  network  radio?" 

"Fot  concentration  in  metropoli¬ 
tan  markets,  ediich  is  most  stSdsnt, 
newspapers  or  network  radio?" 

'rhis  study  breaks  down  avsry 
category  of  advertising  madia  and 
shows  its  adaptability  to  various 
solss  problems.  ‘Tba  &st  orticla  in- 
cludaa  a  4-color  county  outline  msp 
of  the  V.  S.,  davalopad  by  J.  Waltsr 
‘Thompson  to  show  potmtials  of 
specific  markets  as  nwasurad  by 
SAua  Manaobmbnt's  Survey  of 
Buying  Powtr, 

Anticipating  a  tremendous  ds- 
mond  for  copies  of  this  study,  par¬ 
ticularly  fnm  our  sales  executive 
subscribers,  SAUs  Mamaobmbmt 
has  ordered  8,000  reprints  of  tbs 
series.  A  free  copy  may  be  rsssrvsd 
by  writing  our  nearest  office. 


Roodan  worm  faced  with  harsh  reality  when  The  Daily 
Oklahoman  turned  the  spotlight  of  publicity  on  Okla¬ 
homa's  lack  of  provision  for  the  core,  treatment,  and  pre¬ 
vention  of  mental  disease.  Facts  and  figures  revealed 
by  The  Simdoy  Oklahoman  and  The  Daily  Oklahoman 
were  the  result  oi  a  four-week  investigation  of  Okla¬ 
homa's  mental  institutions  by  an  experienced  staff  re¬ 
porter  and  researcher.  7,500  reprints  of  the  report  have 
been  distributed  throughout  the  state. 

Exposing  the  sordid  is  not  pleasant  but  obligatory  to 
newspapers  with  which  community  service  is  traditional 
os  it  is  with  The  Doily  Oklahoman  and  Times. 


select 
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LET  THERE 
BE  LIGHT 


FOURTH  AVINU^  NIW  YO»(M.N.T. 
CHICAGO  SANTA  tAHAM 


A  CENTURY 


•HUB  M.  GEORGE 
Political  Wriimr 


flair  has  been  for  the  incerpietation  of  local  shibboledis 
and  men  to  the  people  of  Michigan. 

Riding  herd  on  both  "donkeys”  and  "elephants,” 
Hub  has  watched  ten  governors  come  and  go  in 
Michigan.  He  has  seen  Wayne  G>unty  flip-flop  from 
a  Republican  camp  into  a  Democratic  stronghold  and 
back  again.  Hub  has  that  unique  and  valuable  charac¬ 
teristic  of  being  liked  and  being  trusted,  and  in  his 
own  quiet,  sincere  way,  he  "worms"  the  real  stories 
out  of  those  who  appoint  themselves  to  become  the 
"essence  of  government”. 

His  talent  is  a  tare  asset  to  The  Detroit  Free  Press 
...  his  experience  and  ability  of  immense  value  to  the 
readers  of  this  newspaper. 


ABOUT  the  time  Teddy  Roosevelt  was  sounding  the 
x\.  "Bull  Moose”  call,  Hub  M.  George  was  getting 
his  nose  for  news  shaped,  up  in  the  Calumet,  Mich¬ 
igan  copper  country. 

Hub  and  "Pete”  Hungerford,  now  public  relations 
direaor  of  the  Michigan  Bell  Telephone  Company, 
were  the  only  reporters  to  flash  to  the  outside  world 
the  story  of  the  famous  Calumet  Christmas  fire  panic 
in  which  eighty-seven  children  lost  their  lives. 

A  quarter  century  ago,  when  Harding’s  "normalcy” 
was  the  vogue.  Hub  began  his  real  career  at  The 
Detroit  Free  Press.  By  virtue  of  his  innate  ability  and 
capacity  for  hard  work,  he  has  become  one  of  the 
veteran  political  reporters  of  America,  although  his 


JOHN  S.  KNIGHT,  PUBLISHER 


FOR  25  YEARS 


THE  IDEAL  TEST  MARKET 


Diversified  industries,  railroads  and  steel  mills  with  the 
highest  wages  n  history;  plus  State  and  Federal  em¬ 
ployees,  farmers  and  military  installation  personnel, 
make  this  a  rich  and  responsive  market  with  the  largest 
per  capita  purchasing  power  in  the  eleven  biggest  mar¬ 
kets  in  Pennsylvania 


Sational  Rfprcsenlaiivrs.  KELLY-SMITH  COMPANY 


DcdIy  s  Drive 
Helps  Readers 
Obtain  Homes 

Nine  BinmswicK,  N.  J. — In  an 
eflort  to  alleviate  the  acute 
housing  shortage  in  this  area 
stiU  swollen  by  the  personnel 
and  their  families  of  two  nearby 
Amy  installations,  Elmer  B, 
Boyd,  publisher  of  the  New 
Brunswick  Doily  Home  Hews, 
ordered  the  classified  advertis- 
iM  colunms  thrown  open  free  of 
charge  to  persons  widi  space 
to  rent 

At  the  same  time,  die  news¬ 
paper  conducted  a  vigorous  cam¬ 
paign,  emphasizing  the  pll^t  of 
those  without  adequate  quar¬ 
ters.  Paul  Burner  was  relieved 
of  his  duties  on  the  night  desk 
and  assigned  by  the  publisher 
to  the  task  of  writing  a  series 
of  news  stories,  stressing  the 
la^  of  available  bousing  for 
returning  veterans  and  their 
families  and  for  kin  of  men 
stationed  at  nearby  Camp  Kil¬ 
mer  and  Raritan  Arsenal. 

Anay  Assists 

The  paper  first  called  upon 
Army  aumorities  at  Camp  Kil¬ 
mer  to  set  up  quarters  for  the 
kin  of  men  assigned  to  the  post, 
pointing  out  that  these  families 
were  taking  up  space  in  this 
city  and  nearby  communities 
which  could  help  relieve  the 
needs  of  many  civilians.  The 
Army  acted  promptly  and  as  a 
result  many  rooms,  homes  and 
m>artments  were  vacated  and 
the  situation  relieved  somewhat. 

In  the  second  phase  of  the 
campaign,  the  newspaper  threw 
i^ien  its  classified  columns  to 
iwrsons  wldi  rooms  to  rent, 
widiin  a  week,  so  many  persons 
offered  their  spare  rooms  that 
die  newspaper  was  compelled 
to  withdraw  its  offer.  One 
reason,  of  course,  was  the  over¬ 
whelming  response  of  the  pub¬ 
lic;  the  second  was  the  resiliza- 
tion  that  so  many  families  need¬ 
ed  more  than  one  room  and 
hcusdceeping  facilities. 

Withdrawing  its  free  classified 
offer  on  furnished  rooms,  the 
newspaper  then  opened  its  col¬ 
umns  for  offers  of  furnished  and 
unfurnished  apartments  and  in 
its  news  space.  Burner  turned 
to  arrlting  of  the  need  in  this 
field  and  offering  the  help  of  the 
nearspaper  to  hme-owners  who 
would  convert  spare  rooms  and 
attic  space  into  small  apart¬ 
ments. 

The  response  again  was  over¬ 
whelming  and  is  rtill  under  way. 

It  is  estimated  that  several 
hundred  persons  have  found  liv¬ 
ing  quarters  during  the  cam- 
pain,  which  may  be  continued 
until  building  materials  become 
available  in  quantity  and  short¬ 
ages  can  be  relieved  by  per¬ 
manent  construction. 


If  you  are  tired  of 
just  a  job 
READ 

Editor  &  Publisher’s 
Help  Wanted  Columns 


Stackhouse  Elected 

Easton,  Po.  —  I.  L,  Stock- 
house,  ptosidsnl  oi  tho  As- 
sodatod  Press  of  Ponnsyl- 
vania,  post  president  el  the 
Pennsylvania  Newspaper  Pub¬ 
lishers  Association,  and  a  di¬ 
rector  el  the  American  News¬ 
paper  Publishers  Association, 
has  been  elected  president 
ond  trecnurer  by  the  Easton 
Publishing  Co„  publishers  oi 
the  Easton  Express,  Mrs.  Adels 
Steele  Fkets,  was  named  vice 
president  and  secretary,  and 
Mrs.  Aima  M.  Snyder,  vice 
president.  The  former  presi¬ 
dent  Chester  Snyder,  died 
recently.  Stackhouse  was  sec¬ 
retary-treasurer  oi  the  eoacern. 


Boston  Post  Has 
Finnish  Poper; 
Page  Reduced 

Boston  —  The  Boston  Pott 
went  to  a  67-inch  width  roll  oi 
newsprint  for  the  first  time 
Nov.  12. 

The  column  width  has  been 
reduced  from  12Vk  ems  to  12 
ems  and  the  former  column 
depth  of  296  agate  lines  has 
been  continued.  The  column 
rules  are  stlU  1  point  on  6  point 
body.  The  Post  had  used  a 
71Vk-inch  roll  since  early  in  the 
1890’s  when  Edwin  A.  Grozier 
took  over  the  Post  with  2,000 
circulaUon.  His  son,  Richard 
Grozier,  who  died  early  this 
year,  kept  the  large  format  in 
spite  of  additional  paper  costs 
and  the  two-cent  sale  price. 

The  Post  has  just  received  a 
shipload  of  newsprint  from  Fin¬ 


land  which  was  at  the  new  67- 
Inch  width.  Approximately  360 
rolls  were  delivered  and  a  Post 
official  described  the  paper  as 
havi^  excellent  finish  and 
whiteness,  “superior  to  domestic 
newsprint” 

Early  editions  of  the  Post,  es¬ 
tablished  in  1831,  were  lour 
pages  on  bag  paper.  l.ater  it 
was  reduced  to  nearly  tabloid 
size  with  editorials  and  classi¬ 
fied  ads  on  page  one  and  with 
nine  columns.  When  it  became 
mechanically  possible  to  have 
two-column  heads  in  the  ’90s, 
the  Post  took  on  the  traditional 
wide  format. 


8.000  Write  Essays 

Miami,  Fla. — ^Elght  thousand 
senior  high  school  students  be¬ 
gan  work  Nov.  11  on  the  third 
annual  Miami  Herald  essay  con¬ 
test  on  “World  News  Freedom — 
Bulwark  of  Lasting  Peace.”  At 
stake  were  $2,000  in  prizes. 
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SPACE  BUYER 


'Listen!  All  I  need  to  know  is  that  Solid  Cincinnati  reads  The  Cincinnati  Enquirer** 

Take  a  long-haul  look  at  the  newspaper  situation  in  Cincinnati,  and  you’ll  agree, 
it  sure  has  changed.  During  the  last  ten  years.  The  Enquirer’s  circulation  (daily 
and  Sunday)  has  climbed  steadily  until  today  it  is  hitting  an  all-time  high! 
■  On  the  other  hand,  the  two  other  papers  are  well  below  their  former  Maks. 

And  why  this  steady,  growing  preference  for  The  Enquirer!  Smart  editing.  Wide¬ 
awake  make-up.  ^willingness  to  find  out  what  readers  want — then  giving  them 
what  they  want,  tne  way  they  want  it.  That’s  why  more  and  more  Solid  Cin¬ 
cinnatians  reach  for  The  Enquirer  every  morning — and  that’s  why  more  and 
more  solid  advertisers  are  using  The  Enquirer  to  reach  them.  Represented  by 
Paul  Block  and  Associates. 


Use  The  Cincinnati  Enquirer  to  get  in  solid  with  Solid  Cincinnati 


Ads  Sound 
'CoUolWest' 
Jackson  Says 

American  advertisiiig  is  ef¬ 
fective  propaganda  for  the 
American  way  of  life  and  has 
as  great  an  impact  on  the  out¬ 
side  world  as  editorial  copy, 
CSiarlea  D.  Jackson,  vic^resi- 
dent  of  Time,  Inc.,  and  manag¬ 
ing  director  of  Timc-Li/e  Inter¬ 
national,  declared,  speaking  at 
tile  semi-annual  dinner  of  Ad¬ 
vertising  Women  of  New  York, 
In^Nov.  15  at  the  Hotel  Astor. 

rto  intelligent  and  thinking 
people,”  Mr.  Jackson  said. 

Anserican  advertising  means 
far  more  than  Just  plain  ad- 
wtising — ^it  has  beccnne  a 
generic  term,  as  carefully  read 
and  pondered  as  editorial  copy. 
This  is  most  important  to  all 
Americans,  eqieelally  those 
charged  with  gathering  and  dis¬ 
seminating  nem  and  advertis¬ 
ing.  and  we  must  take  a  posi¬ 
tive  stand  on  this  fact” 

Continuing,  he  pointed  out 
tiiat  ”Amencan  advertising  is 
the  most  superbly  wrapped-up 
parage  in  this  new  found 
world— able  to  sound  ‘the  call 
of  the  west*  all  over  the  world 
far  better  than  tte  diplomats.” 
For  advertising,  as  he  explained, 
fmes  directly  to  the  peoples  of 
the  foreign  countries  vdtereas 
the  diplomats  “can  only  talk  to 
other  diplomats.” 

Mr.  Jackson  emphasized  tiiat 
a  large  part  of  Ae  world— in 
particular  western  Eunqie  as 
far  east  as  Czechoslovalda — ^is 
pleading  and  begging  to  belong 
to  tile  American  sdieme  of  life. 
Whether  or  not  this  urge  la  a 
permanent  or  temporary  one,  he 
warned,  depends  entirely  on 
American  business  and  advertis¬ 
ing  p<riicles  and  the  handHnif  of 
these  policies. 

.  Mf-  Jackson,  who  baa  Just  re- 
tarned  from  a  six  weeks’  trip 
to  Europe,  served  there  during 
the  war  on  G^eral  Eisenhower’s 
sM  in  charge  of  Psycfaolc^cal 
Warfare. 

Mias  Mary  MeClung,  presi¬ 
dent  of  Advertising  Women  of 
New  York,  Inc.,  and  advertising 
director  of  the  New  York  Poet, 
pr^ed  at  the  dinner  and  Hiss 
Elizabeth  Blankenhom,  chalr- 


THE  “moonshine  squad”  has 
been  put  to  work  on  the  case 

Xrted  recently  in  the  Louie- 
(Ky.)  Courier-JouTnol: 

“The  safe  at  the  Estlll  Springs 
Post  0£^  was  blown  open 
last  night  and  looted  of  an 
estimated  $9,000  in  bonds, 
stamps  and  niash.” 

a 

RESULTS  of  the  election  suited 
some  folks  to  a  “t”  but  had 
a  strange  effect  on  Ira  B. 
McCarty  and  John  P.  Swift,  re- 
^lartog  in  the  Kansu  City 

“Horan’s  man  in  the  primary 
race  agalns  Michael  W.  O’Hem 
who  hroui^  more  han  weny 
years  in  he  prosecuor’s  ofBce 
bad  acquired  a  remendous 
personal  following,  wu  more 
bmi  he  rank  and  file  Demo- 
cru  would  ake.” 

_  a 

A  ROUTINE  ITEM  wu  made 
intriguing  by  a  cmnposltor  on 
the  St&  Lake  City  (Utah)  THb- 


“K  is  with  profound  regret  ye 
scribe  reports  that  Mrs. 

B . ,  local  society 

debutante,  hu  entered  the 
hospital  for  removal  of  a  ru¬ 
mor.” 

_  a 

THE  Huntington  (Ind.)  Herald- 
Preet  informed  readers  re¬ 
cently  that  “the  Rev.  Mr.  Sheets 
entered  the  navy  champain 
service.” 

a 

FROM  the  Houston  (Tex.) 
Chronicle: 

Archbishop  Asks 
BeantiScatien  of 
Lato  Popo  Piu  X 

a 

Airline  Ads  Eliminate 
Telephone  Congestion 

PoKTiAin),  Ore.  —  Patrons  of 
United  Air  Llnu  are  being 
asked  through  paid  advertise¬ 
ments  to  help  in  an  experiment 
to  improve  service  of  the  com¬ 
pany. 

An  accurate  count  showed 
that  from  1,000  to  3,000  times  a 


Treasury  Gets 
Full  Support 
In  Bond  Drive 

WASHmciOH — Newspaper  and 
advertiser  cooperation  in  the 
government  bond  promotion 
drive  which  began  Nov.  11  and 
ends  its  current  period  of  con¬ 
centration  Dec.  7,  hu  been  pro¬ 
nounced  excellent  by  the  Sav¬ 
ings  Bond  Division  of  tiie  Treu- 
ury. 

This  conclusion  is  based  upon 
newspaper  tew  sheets  received 
at  headquarters  here  plus  the 
retorts  id  state  directors,  each 
of  whom  is  being  assisted  by 
publitiier  consultants.  Time  hu 
not  permitted  an  analysis  of  paid 
and  editorial  space  placed  be¬ 
hind  the  salu  campaign  but  one 
will  be  made  next  month  and 
the  results  publitiied. 

Slogan  for  the  drive  which 
follows  the  general  linu  of  the 
ww  bond  campains  is  “Protect 
Your  Future.’’  ^e  ’Treasury 
hopu  in  the  current  calendar 
yur  to  attain  sales  of  $8,000,- 
000,000,  of  which  $6300.000.000 
alreikly  hu  been  realized. 

Mats  and  editorial  material 
which  we  being  sent  only  at  the 
request  of  newspapers  are  go¬ 
ing  regularly  to  about  500  dalliu 
and  1,500  weekllu  and  to  u- 
slst  advertising  salesmen  pro¬ 
motional  copy  is  being  mailed  to 
banks  and  r^il  estwliahments. 

Louis  Carow,  chief  of  the  bond 
division’s  newspaper,  radio  and 
advertising  section,  hu  asso¬ 
ciated  with  him  a  staff  of  news¬ 
papermen  drawn  from  botii  ad¬ 
vertising  and  editorial  depart¬ 
ments. 

H.  A.  Beuermann  brou^t 
to  the  division  the  eiqiCTlciice  of 
many  years  in  New  York  City 
and  Washington  advertising 
Oelds  plus  the  benefits  of  his 
knowMge  of  bond  advertising 
gained  u  head  of  the  Washing¬ 
ton  office  for  War  Bond  salu. 
He  is  directly  in  chwge  of  news- 
paper  advertising  promotion. 
Elihu  Harris  is  chief  of  adver¬ 
tising  activltiu,  and  Jacob 
Mogelever  directs  newspaperboy 
activltiu  for  the  division  in  u- 
sociation  with  Howard  StodAill 
of  the  Philadelphia  Evening  Bul¬ 
letin  who  has  headed  publisher 
activltiu  in  that  field  through- 


Recruiting  Note 

Memphis.  Tenn.  —  Novy  tw 
cniitiag  cost  in  Memphis,  via 
classified  columns  of  the  Sun* 
day  Commercial  AppeoL  is 
only  69  cents  per  recruit.  A  $1 
ad  for  naval  station  keepsm 
brought  93  responses.  Find 
results:  siz  station  keepesa, 
Mven  V-6  reservists. 

Agency  Men  Urged 
To  Aid  Small  Accounti 

Sam  Ahtomio,  Tex. — Agency 
men  must  “strdn  a  point”  is 
order  to  serve  smaller  indos- 
triu  springing  up  since  the  srw, 
it  wu  stated  at  ttae  annual  mast¬ 
ing  of  the  Southwestern  Asso¬ 
ciation  of  Advertising  Ageneta 
here  last  week. 

“Sometlmu  it  will  be  naem- 
sary  for  an  agency  to  taka  t 
lou  for  a  while,  in  order  to 
provide  proper  guidance  for 
new  accounts  operating  on  t 
small  buis,”  said  Ira  DeJemett, 
outgoing  pruident  of  tiie  asm- 
ciation  and  head  of  DeJemstt 
Advertising,  Dallu. 

Committeu  were  set  up  to 
study  agency-media  rdatioos 
and  ways  for  members  to  assist 
in  improving  advertising  couimi 
in  Southwest  schools. 

Thomu  F.  Conroy,  head  of 
Thomu  F.  Conroy,  Inc..  San  An¬ 
tonio,  wu  elected  president,  Rob¬ 
ert  L.  Wilson,  Wilson  Advertis¬ 
ing  Agency,  Tulsa,  vicepresident 


WANTED: 

*  Peay  AufopkrtM 

Ehctocy  rebuilt  Poor  Anwplatss 
uraeiitly  needed.  It  you  own  a 
PONY  with  cooler  attadiad  .  .  . 
wot  im  me  ...  let  ns  make  you  a 
Ubetal  offer  for  it.  SenddauiUslo 


m  m  ivE 

■imw  .ar  bblavare 
carirrv  MBffiMBNTS 

WHEN  ’THBY  WANT  TO 
BEY  OR  SELLI 

More  them  1 82,000 

$Want  Ads  totaling 
1,455,M6  lines 
were  ploeed  in  the 
CHESTER  TIMES  in 

$the  last  12  months 
.  .  .  concrete  evi¬ 
dence  to  exacting 
space  buyers  that 
this  home  news¬ 
paper  af  135,000 
readers  SELLSI 
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UANO  MIZE-WASMINCTON: 
Util*  Ha*.  SwMia  Mcratary, 
iNtarrvpIt  fmidmt  T won't 
oddrott  botara  Coogmt  wM 
ooto  toUing  of  Mio  toilrood 
tirlko  toMofliool, 

•r  ■irreo  H.  Romm. 


In  competition  with  the  best.  Associated 
Press  newsphotos  were  adjudged  the 
best  by  experts  in  the  world's  hottest 
news  competitive  centers. 

Grand  prize  awards  went  to  alert 
AP  photographers  like  Byron  Rollins, 
whose  camera  caught  the  "rail  strike 
end”  message  being  passed  to  Presi¬ 
dent  Truman,  and  John  Rooney,  who 
snapped  Andrei  Gromyko's  sensational 
Security  Council  "walkout.” 

These  and  other  page-one  ringing 
pictures  .  .  .  winning  for  AP  photog¬ 
raphers  ten  awards  in  the  contest  of 
the  White  House  News  Photographers 
Association  in  Washington  and  eight  in 
the  competition  of  the  Press  Photog¬ 
raphers  Associatian  of  New  York  .  .  . 
are  typical  of  the  world-wide  superior¬ 
ity  of  AP  newsphoto  coverage. 

Associated  Press  member  news¬ 
papers  get  news-making  pictures  with 
the  news  .  .  .  from  the  nation-wide 
AP  WIREPHOTO  network  and  from  the 
speedy  TELEMAT  services. 


GRAND  PRIZE-NEW  YORKi 
S«€r«lory  of  Stoto  Byrnot 
wotebot  Of  Androl  Grotnyke, 


Soviot  doloooto,  BfoQod  hit 
hitlork  '*wo1kovf”  from  o  Unitod/ 


NoMont  Socurity  CotiiKil 


tottlon.  iy  John  Roonoy. 


V  by  THE  ASSOCIATED  PRESS 


•ITOR  «  PURLISHIR  fw  N«v«Hib«r  Zl,  im 


Her  activities  before  the  public, 
very  often  devoting  one  of  its 
thTM  regular  daily  picture  pages 
to  shots  of  the  boys  in  action 
in  some  of  the  carrier  sports 
activities  or  going  about  their 
newspaper  business. 


Detroit  Times 
Takes  100  Boys 
On  Plane  Ride 


in  cash  prizes  for  best  records 
Other  prizes,  amounting  to  sonit 
$10,000  in  savings  bonds,  cash 
and  merchandise  are  given  coun¬ 
ty  winners  by  business,  civic 
and  service  groups. 

Counterpart  of  the  Plant  to 
Prosper  Contest  is  the  Live-At- 
Home  Competition  for  Negro 
farmers.  Buies  for  both  con¬ 
tests  are  the  same,  and  the  judg¬ 
ing  is  in  charge  of  the  Agricm- 
ture  Extension  Service  and 
Farm  Security  Administration. 

The  annual  Mid-South  Fann 
Forum  and  Plant  to  Prosper 
Rally  in  Memphis  in  Otcembtt, 
is  the  climax  of  the  year’s  ao 


Dbiboit,  Midi. — One  hundred  BlaatPHis,  Tenn.  —  The  Mem- 

carrier  bm  of  ttie  D«troU  Timn  FMM  Sominor  pMs  Commerctol  Appeal’s  Plant 

llW  to  Washington  recently  in  »  Proqier  Contest,  now  in  its 

two  DC-As,  spent  several  days  IDlKluOll  ISth  year,  has  a  total  enrollment 

seeing  the  city  and  meeting  Oncano— A  three-day  news-  of  l^dM  farm  families  this 

famous  persons.  mqiermen’s  seminar  on  “How  year.  The  program  frequently 

l^t  tro  marked  a  successful  Can  States  and  Cities  Meet  In-  has  been  described  by  Depart- 

summer  « circulatioa  promotion  flation?”  has  been  scheduled  ment  of  Agriculture  offlcials  as 

conducted  by  BMlter  Aronoif,  here  by  the  Public  Adminlstra-  the  "greatest  private  force  in 

Times  ctrculathm  director.  The  tlon  Clearing  House,  Dec.  9-11.  America  for  the  improvement  of 

program  gave  1,700  home  dellv-  Like  the  three  previous  press  agriculture."  tivitiii -  —  - 

ery  boys  the  chance  to  win  the  seminars  sponsored  by  the  Pub-  Open  to  all  farmers  of  Ten- 

tr&  as  well  as  earn  many  other  Uc  Administration  Clearing  nessee,  Arkansas,  Mississippi  .  tn  -i  t<h  i  j 

prizes.  House,  the  1946  meeting  is  de-  and  Missouri,  the  contest  is  de-  EntOlB  Daily  Field 

As  a  result,  die  Times  has  re-  signed  to  give  reporters  of  gov-  signed  to  encourage  farmers  to  Palsi  Spbincs,  Calif.  —  Enby 

rtrted  a  substantial  gain  in  emmental  affairs  as  well  as  ed-  follow  a  llve-at-home  program,  into  the  dally  field  is  announced 
o  m  e  delivery  circulation  itorial  writers  an  opportunity  to  conserve  soil,  diversify  crops  by  Hurry  Schultz  and  Chulw 
through  the  summer.  But  if  question  top  flight  adminisirat-  and  improve  their  homes.  LMds  of  the  Palm  Sprinsi 

you  ask  Mr.  Aronoif  about  his  ors  on  significant  developments  Each  year  the  Commercial  LimeUght-Hete*.  The  two  vet- 
summer  program  of  circulation  in  the  field  of  state  and  local  Am>eal  and  the  Memphis  Cham-  erans  purchased  the  paper  is 
building,  you  will  get  this  an-  government.  ber  of  Commerce  award  $4,090  May,  IM. 

swer: 

“What  summer  program?  We 
don’t  Imve  any  summer  pro- 
nam  of  promotion.  We  don't 
have  any  winter  program.  We 
are  alwiws  promoting — spring, 
summer,  fall  and  winter.” 

Besides  the  special  trips,  he 
has  put  up  prize  lists  which 
have  drawn  many  a  query  from 
around  the  country  on  “Where 
do  you  get  that  stufFT” 

In  the  case  of  his  district 
managers,  Mr.  AronoS  uses  a 
nice  bit  of  psyriiology.  The 
catologues  are  mailed  out  to 
the  wives  the  district  man¬ 
agers. 

“The  wives  see  those  nice 
household  fumlriilngs  that  can 
be  obtained  throt^  a  point  sys¬ 
tem,"  Mr.  Aronoif  said.  “After 
that,  I  don’t  have  to  worry  any 
more  about  incentive." 

Mr.  AronoS  does  not  depend 
upon  constant  verbal  exhorta¬ 
tions  from  his  district  managers 
to  urge  the  carrier  salesmen  to 
greater  eSbrts. 

*Tf  a  district  manager  had  to 
go  on  making  the  same  speech 
over  and  over,”  he  said,  "he 
would  soon  lose  his  own  inspir¬ 
ation.  So  we  rely  on  a  good 
poster  sj^m.” 

The  nmes  uses  giant-size 
posters  done  in  colorful  printing 
and  with  eyecatching  pictures. 

“None  of  tills  mimeograph 
stuS,"  Mr.  AronoS  said.  “If 
you  are  going  to  spend  ^.000 
on  a  circulatlon-buiMing  contest, 
you  might  as  well  spend  several 
hundred  dollars  more  on  good 
printing  that  does  a  real  selling 
Ibb.  If  you  want  to  excite  those 
boys,  the  promotion  must  he 
exciting." 

The  Times  has  just  conducted 
a  contest  which  brought  proof 
right  from  the  homes  ttat  par¬ 
ents  are  realizing  more  and 
more  the  Importance  of  the 
training  received  by  a  news¬ 
paper  boy. 

ne  Times  oSered  prizes  for 
the  best  letter  from  a  parent 
telling  “Why  I  like  my  son  to 
be  a  Detroit  Times  carrier.” 

About  10%  of  the  carriers’ 
mothers  entered  the  contest,  a 
fact  which  itself  reflects  a 
healthy  Interest  in  tte  job  of 
tile  newspaper  boys. 

The  Times  is  doing  an  espe¬ 
cially  good  job  in  placing  car- 


(foil  Should  HavST  a'Sfake' 

IN  HBbraeka  and  Soufhweit  Iowa 


#Yoa  don’t  need  a  bowie 
knife  to  get  a  good,  clean 
’’cut”  of  &e  rich  Nebraska- 
Sonthwest  Iowa  market. 
The  "stake”  that  the 
Omaha  World-Herald  delivers  with 
each  insertion  is  thick,  substantial, 
satisfying. 

The  Omaha  World-Herald  reaches 
over  223,000  families  daily,  better 
than  one  out  of  every  two  families  in 
the  103  counties  in  the  N^raska- 
Sonthwest  Iowa  market  .  .  .  blankets 
585  prosperous  cities  and  towns  .  .  . 
gives  100  per  cent  coverage  of  the 
82,826  families  that  make  up  metro¬ 
politan  Omaha. 


That’s  real  coverage  .  . .  the  kind  that 
pays  "high  slakes”  to  the  alert  adver¬ 
tiser  who  believes  in  getting  results 
for  every  dollar  expended. 

Nat  Paid  Clrcalatiea,  Oetobsr  '44  Avaraqa 
Daily  223,677;  Saaday,  227,644. 


ofionally  by 
10  ASSOCIATIS 


THE 
DENVER  POST 


>tor  ond  Publish 
PALMER  HOYT 


ARE  wonrH 

eUlTI¥A7IMQ 


Ye«,  indeed,  people  with  something  to  sell  will  be 
vitally  interested  in  Average  Mr,  and  Mrs.  Danyw, 
Colorado.  Here's  what  they  mean  to  advertisers  in 
terms  of  market  stability  and  buying  power: 


Ayerafe  Mr,  aud  Mrs,  Pewsr,,, 

NPUE  nil  EFfGCTIVE  BUVinG  iniOmE  OF  *4,92B*I 

(United  States  average  is  $3,61 3*.) 

own  nnn  Funnisn  their  own  howei 

(Denver's  Home  Ownership  is  38.4X  compared  with  Boston  20.9X, 
Chicago  24.3X,  and  Kansas  City  30.9X.) 

HRE  inTElllGEnT,  SEIECTIVE  OOVERSI 

(Mr.  and  Mrs.  Denver  have  25X  more  education  than  the  overage 
United  States  citizen.) 


(The  Denver  Post  covers  100X 
the  estimated  1154M0  Families 
in  Denver  in  1946.) 


^  Copr.  1 946,  SoIm  MoftOQDMMt  Surv«y  of  luyinp  fowor;  fwrfhor  roprodvetfon  «tol  Ikowiod. 


AVEM6E  MET  PAID  CIRCDLATION 

'o«es,ontHs,Mn.HesAi!';!I|: 

fW.099 
318.971  i 


Morehouse  Gets  ‘ 
SiluricDi  Scroll 
For  hiterviews 

Annuel  AWaivI 

Wit™  AWarf 

by  a  New  York 
n*wii>aper  man 
for  1946  was  — 

conferred  upon 
Ward  More¬ 
house  of  the 
Sun  at  the  46th 
semi-annual  din¬ 
ner  of  the  So¬ 
ciety  at  the  New 
York  Athletic 
Club  on  Nov.  23. 

This  is  the 
second  award 
made  by  the 
SUurlan^  who 
have  set  up  a 
procedure  sind  arrangement  to 
confer  the  Silurian  Scroll  and  a 
3100  United  States  Bond  annu¬ 
ally  '  upon  the  New  York  City 
newspaper  man  nominated  by 
his  newa|>aper  for  the  best  edi¬ 
torial  achievement  of  the  year. 
The  judgment  is  made  by  a  com- 
mittM  consisting  entire^  of  for¬ 
mer  newspaper  men. 

The  1945  Scroll  was  awarded 
to  William  L.  Laurence  of  the 
Neio  York  Times.  The  Award 
Committee  of  which  William  A. 
Orr  is  chairman  voted  unani¬ 
mously  for  the  Morehouse  series 
of  stories,  which  appeared  in 
the  Sun,  both  on  the  ground  of 
ttieir  editorial  excellence  and  on 
the  ground  that  by  such  timely 
depiction  of  the  American  way 
of  life,  Morehouse  had  conceived 
and  executed  a  true  service  to 
the  public  and  to  his  country. 
Early  this  year  Morehouse 
tour^  the  U£.  and  interviewed 
a  score  of  persons. 

"The  Committee  felt,”  Orr 
said,  “that  this  series  of  articles 
on  America  could  well  be  made 
required  reading  in  every  eighth 
gn^  in  the  United  Statei/^ 

The  Committee  voted  taro 
honorable  mention  scrolls  to 
Frederick  Woltman  of  the 
World-Telepnim  and  to  Brooks 
Atkinson,  of  the  Times. 

At  the  dlimer,  Edward  R. 
Anker  presided  and  honor  aras 
paid  to  Oswald  Garrison  Villard, 
formerly  of  the  New  York  Pott, 
who  has  just  completed  50  years 
of  active  journalism. 

a 

Editorial  Used 
In  Housing  Plea 

SPAaTAHBOBG,  S.  C.— The  text 
a  900  -  arord  Spartanburo 
Journal  editorial,  snritten  tv 
^tor  T.  A.  Smith,  World  War 
n  veteran,  and  urging  sub¬ 
division  of  near^  Camp  Croft 
lands  into  lots  for  low-cost  vet- 
«rans'  homes,  aros  telegraphed  to 
War  Assets  Administration  Chief 
JOd-^Gen.  Robert  M.  Littlejohn, 
WaahinftoD,  by  Spartenburs 
Port  28  of  the  American  Legion. 

Tile  Port 

dors^  the  proposal  adiich 
arould  earmark  sites  and  bar¬ 
racks  for  housing  of  approxi¬ 
mately  600  vet^ans*  families 
tmdtf  a  plan  whereby  they 
arould  puroiase  Ma  and  housing 
at  low<ost  on  the  now  surplus 
camp  site. 


2nd  Fiddle  Role 
Out — Chandlei 

Time  has  made  many  changes 
in  the  relationship  of  the  circu¬ 
lation  department  to  that  of 
other  newspaper  departments, 
William  G.  Chandler,  American 
Nea^qnper  Publishers  Associa¬ 
tion  president,  declares  in  a  spe¬ 
cial  message  appearing  in  the 
second  annual  Yearbook  of  In¬ 
ternational  Circulation  Mana¬ 
gers  Association. 

"Circulation  no  longer  plays 
second  fiddle,”  says  Mr.  Chand¬ 
ler.  "A  few  years  ago  publishers 
thought  of  a  newspaper  in  the 
terms  of  the  editorial  and  busi¬ 
ness  departments — today  the  cir¬ 
culation  department  has  gained 
well  earned  parity.  This  is  par¬ 
ticularly  true  since  the  war 
years.  As  a  result  of  scarce 
newqirlnt  and  subsequent  ad¬ 
vertising  rationing,  many  news¬ 
papers  found  circulation  revenue 
never  before  known  or  appre¬ 
ciated.” 


manager  of  the  newspaper,  and 
jyiUSlCCU  CiVOnt  /Kenneth  M.  Carter,  national  ad- 
ee  '  vertising  manager  and  a  former 

BlCI  SUCCOSS  Marine,  were  put  in  charge  of 

W  arrangements  and  were  assisted 

In  Waterbury 

Si.  for*  a  ^8  editor  of  the  American,  and 

ttohL  I>an  HuU,  American  reporter. 

^^tor  Two  concerts  were  presented, 
S ***«  afternoon  for  school 
.^^ifroBf*^  Children  and  the  other  in  the 
evening.  More  than  4,100  turned 
32,000  for  the  benefit  of  the  *  .  "  -i,™, 

Waterbury  Civic  Orchestra  here  ootfi  snows. 

Nov.  11.  The  concert  not  only  was  the 

The  program  was  sponsored  most  successful  musiral  event 
by  the  Waterbury  American,  ever  prMented  in  Waterbury, 
Republican  and  Sundav  Rspub-  but  the  biggest  single  promotira 
lican  as  a  public  sei^ce.  ever  sponsors  by 

William  J.  Pape,  publisher,  the  Republican  and  the  Amer- 
and  James  H.  Darcey,  general  tcan,  Mr.  Darcey  said, 
manager,  were  conv&ced  that  On  turning  over  the  profits 
popular  interest  could  be  to  Dr.  John  M.  Freiheit,  presi- 
aroused  in  music  and  engaged  dent  of  the  orchestra,  and  Marie 
the  Marine  Band  for  the  con-  DeClcco,  director,  Mr.  Darcey 
cert.  For  the  young  people,  A1  announced  that  the  newspapers 
Capp  was  invited  to  sketch  his  are  already  planning  to  sponsor 
Dogpatch  people.  other  affairs  to  raise  funds  for 

Edwin  L.  Pierce,  business  construction  of  a  music  shell. 


Tke  IW  WRITERS 

with  Fresh  Approach  are  in  the  ITEM 


Russie  Chanoe?  '  ~~ 


Clear,  calm 

analysts  of  world 
trends  and  events 


Brilliant,  varied, 

winning  more  reader- 
ship  all  the  time. 


Light,  bright 

comments  on  the 
national  scene 


Public  opinion— 

understandably 

interpreted. 


They  have  the  vigorous  ideas 
Item  readers  subscribe  to 


New  Orleans 


Yoar  New 
SmlUmg  Feree 
!■  New  Orieens 


ITEM 


Ralph  Nicholson,  President  and  Publisher 
SAWYER'FERGUSON'WALKER  CO. . . .  National  Representatives 

IDITOR  a  PUILISHIR  for  Nevaoiber  23.  I9M 


Tokay/  Zinfandel,  Muscat 


The  first  grapes  came  with  the  padres 
...  to  provide  the  wine  of  the  Sacrament, 
work  for  the  Mission  Indians,  produce  for 
barter  and  table. 

Subsequendy,  homesick  settlers  sent 
for  slips  and  seedlings,  set  them  down  in 
the  rust  brown  soil  on  sheltered  slopes . . . 
watched  the  vines  floiuish  in  the  hot  sun, 
cool  morning  mists,  winter  rains,  through 
the  cool  summers  and  tempered  winters 
. . .  drowsed  their  last  days  in  the  shade  of 
their  own  vines. 

Then  one  Agaston  Haraszthy,  noble 
of  the  ancient  court  of  Hungary,  in  1856 
brought  choice  cuttings  of  Flame  Tokay, 
Zinfandel,  Muscat  of  Alexandria,  Seedless 
Sidtana,  Black  Morocco . . .  spread  their 
growth  like  Johnny  Appleseed,  cradled 
the  wine  trade  of  California.  During  the 
bleak  years  of  Prohibidon,  enough  of  the 
growers  kept  up  their  vines,  starved  along 
on  sacramental,  medicinal,  and  export  sales,  ^ 
held  vintages  until  they  spoiled ...  to  ^  ^ 
afford  the  nucleus  in  1 934  for  one  of 
California’s  major  industries  today. 

In  1943,  California’s  yield 
was  the  highest  in  its  history, — ' 
1 16,334,000  gross  gallons,  a  saleable 
inventory  of  15  5,570,000  gallons  of  table, 
dessert,  sparkling  wines  and  vermouth — 
almost  eight  times  the  wine  stocks  of  die 
rest  of  the  country. 

Two-thirds  of  California’s  wines  come 


from  the  Fresno,  San  Joaquin, 

Sonoma,  Tulare  and  Napa 
areas  at  San  Francisco’s  back 
doors ...  make  the  city  the  U.S. 
center  of  wine  sales,  distribudon 
and  financing,  a  greater  Bordeaux 
of  the  Western  condnent.  And  the 
industry  as  it  grows  affords  mote 
jobs,  more  profitable  employment,  mote 
incomes  for  the  quarter  million  newcomer 
in  the  Bay  Area  ^ce  1941. 

Wine,  in  a  sense,  is  a  symbol  of  San 
Ftandsco ...  of  its  sophisdcadon,  good 
living,  appredadon  of  leisure  and  many 
cultures  ...  fondness  for  good  music, 
opera,  theatre,  nadve  arts,  local  color 
intellectual  independence  bom  of  long 
isoladon,  lively  interest  in  the  world 
outside ...  the  kind  of  people  who  make 
a  market  of  The  Chronicle,  make  The 
Chronicle  the  best  market  on  Pacific  Coast, 
k  With  the  best  piesentadon  of  general 
5  news  of  any  paper  west  of  New  York, 
X  indisper^le  to  the  well-informed... 

c.iim  The  Chronicle  never  ignores  the 
liTW  local  angle  or  import,  covers  CIO 
1^^  as  well  as  Society,  has  the  most 
complete  business  pages,  is  the 
fiivorite  of  the  women  who  want 
to  be  first  socially  or  when  the  Market 
Street  store  doors  open. 

Read  daily  by  one  of  three  dty  fiunilies, 
one  of  four  in  the  important  suburban 
commutudes . . .  used  by  59%  of  offlocal 


and  nadonal  display  advertisers  in  San 
Francisco  last  year . . .  exdusive  medium 
for  more  exclusive  shops,  burden  beater 
for  the  department  stores,  an  easy  linage 
first  for  financial,  automodve,  books  . . . 
The  Chroiude  has  not  only  class  but 
coverage,  spread  as  well  as  selectivity, 
packages  the  most  of  the  best  buying 
power  in  the  market . . .  does  the  job  the 
nadonal  advertiser  needs  done  first,  fastest 
and  at  the  least  cost . . .  Details  ftom  any 
SFW  man,  any  dme. 


San  Fnuidsee 


Chronicle 


Sawybr-Ferguson-Walker  Co., National RtpresentaAm, 
New  York,  Chicago,  Detroit,  Adanta,  San  Francisco,  Los  Angeles 
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Southern  Group  Offers 
Analysis  of  Classified 


CHABLOCTE,  N.  C.  —  Continu¬ 
ing  its  poli^  of  helping  non- 
metropolitan  newspapers  to  pro¬ 
mote  classified 
advertising,  the 
Southern 
( Southeastern ) 

Classified  Ad¬ 
vertising  Man¬ 
agers  Associa¬ 
tion  now  has  an 
Analysis  Com- 
mittM  whose 
services  are 
available  to 
members  with¬ 
out  charge. 

A^ouncement  Moores 
of  this  new  ser¬ 
vice  was  made  this  week  by  the 
association’s  president,  Wayne 
Moores.  CAM,  Charlotte  Obseru- 
•f-  The  group  recently  pub- 
limed  a  guide,  “The  Fundamen¬ 
tal  of  Classified  Advertising." 
•  Moores  explained  the  An¬ 
alysis  Committee’s  functions  in 
a  statement  which  follows,  in 
part; 

“There  are  any  number  of 
nra-metropolitan  newspapers  in 
the  South  which  have  done  little 
or  nothing  with  classified  in  the 
past,  but  would  be  willing  to 
promote  it  if  they  could  get  the 
proper  start.  Other  newspapers 
may  wish  to  reorganize  their 
present  classified  set-up.  ’This  is 
where  the  Analysis  Committee 
can  be  of  great  service. 
Information  Be<iuired 
"A  newspaper  desiring  sue" 
help  would  submit  to  the  Corr 
mlt^  three  sets  of  the  follow 
mg:  copy  of  the  newspapei 
Ff**cnt  classified,  local  and  ns 
tional  advertising  rates;  city,  rt 
tall  trading  area  and  total  cii 
culation;  population  of  citj 
sraples  of  present  classifie 
•fflee  forms;  similar  informatio; 
of  opposition,  if  any. 

of  the  con 
working  indeoendentl 
ffci  1*.  others,  would  analyz 
this  information  and  arrive  a 
a  suggested  rate  scaling,  size  o 
pT>e  for  classified,  classlfl© 
headings  necessary  and  offle 
fornw  needed.  The  findings  o 
the  ^  members  would  be  foi 
wardrt  to  the  chairman  wh 
con.solidat 
wito  his  own  into  one  sui 
gested  plan  and  send  it  to  th 
newspai^r.  In  addition  to  th 
mrvlces  of  the  coir 
mlttre  will  be  available  for  an 
special  request  from  member: 

purpose  of  this  plan  i 
JO  provide  a  personal  servic 
members  wh 
might  not  be  able  to  attend  ou 
conventions.  A  personal  ar 
uysls,  plus  a  copy  of  The  Fur 
damentals  of  Classified  Advei 
ttsing,  should  enable  any  new; 
paper  to  proceed  with  the  dc 
relopment  of  its  classified  set 
tion. 

“We  are  extremely  fortunat 
in  Obtaining  the  services  o 
three  men  with  years  of  news 
pmr  experience  behind  them 
The  members  of  the  committei 
are  WUllam  A.  Bell.  Wheelini 


(W.  Va.)  Newt  Register;  Gaines 
Kelley,  Greensboro  (N.  C.) 

News  At  Record,  and  Wayne 
Pittman,  Greenoilte  (S.  C.) 

News  A  Piedmont,  chairman. 

“Bell’s  association  with  the 
printing  and  publishing  busi¬ 
ness  covers  a  period  of  20  years. 
Starting  as  a  printer’s  devil 
when  he  was  in  the  eighth 
grade,  he  was  a  full-fledged 
printer  by  the  time  he  was  out 
of  high  school.  While  attending 
high  school,  he  published  a 
little  magazine  for  high  schools 
in  the  territories  that  were  too 
small  to  support  their  own 
papers. 

“After  attending  college,  he 
first  worked  as  a  salesman  for 
printing  and  publishing  houses 
and  then  went  to  the  circulation 
department  of  the  Pittsburgh 
Press,  transferring  later  to  the 
display  street  staff.  From  there 
he  went  to  Greensburg,  Pa.,  as 
a  ]ob  printing  salesman  and 
then  worked  in  the  shop.  After 
the  start  of  World  War  n,  he 
joined  the  H.  C.  Ogden  News¬ 
papers,  published  in  12  large 
and  small  cities.  He  first  served 
as  business  manager  of  the 
smaller  dailies,  and  is  now  clas¬ 
sified  manager  in  Wheeling. 

Service  Is  Free 

“Kelley  was  classified  man¬ 
ager  of  the  Progrertive  Farmer, 
Southern  farm  paper  with  a  cir¬ 
culation  of  925,000,  for  12  years 
and  since  1932  has  been  classi¬ 
fied  manager  of  the  Greensboro 
News  &  Record.  He  is  a  past 
president  of  the  Carolinas  Clas¬ 
sified  Managers  Association, 
forerunner  of  the  present 
SCAMA,  and  for  several  years 
was  chairman  of  the  board  of 
advisors  of  the  international 
ANCAM.  At  present  he  is  a 
member  of  the  board  of  direc¬ 
tors  of  the  SCAMA,  a  member 
of  the  board  of  directors  of  the 
ANCAM  and  one  of  the  adver¬ 
tising  managers  of  the  Classified 
Journal. 

“Pittman  started  on  the  Rav¬ 
enna  (O.)  Evening  Record,  one 
of  the  Dix  Newspapers,  as  a 
classified  collector  and  solicitor, 
becoming  classified  manager  in 
1937.  In  1939  he  was  promoted 


PIdures  Tell  Stories 

And  words  paint  pictures!  Put 
them  both  together . . .  and  you’ve 
got  “Magazine,”  the  new  picture 
magazine  distributed  with  the 
Sunday  Sun.  One  thousand-line 
page,  printed  in  compelling  gra¬ 
vure.  Making  good  in  a  big  way 
locally.  Can  do  the  same  for  you. 

"MAGAZINE" 
published  with  the 
Baltimore  Sunday  Sun 


Vodiey  Children 
In  the  Business 

Camtok,  O.— Tom  and  Cyn¬ 
thia  Vodrey,  13  and  11,  respec¬ 
tively,  are  junior  members  of 
the  fourth  estate  in  earnest. 
They’re  making  money  with 
their  Hilltopper,  a  neighbor¬ 
hood  newspaper  with  a  circula¬ 
tion  of  about  160  copies. 

The  children  of  Jos^h  K. 
Vodrey,  vicepresident  and  gen¬ 
eral  manager  of  Brush-Moore 
Newspapers,  and  Mrs.  Vodrey 
are  half  the  staff  of  the  mimeo- 
praphed  sheet.  Two  other  school 
chums  work  with  them. 


to  classified  director  of  three  of 
the  Dix  Newspapers:  the  Rav¬ 
enna  Evening  Record,  the  Mar¬ 
tins  Ferry  Daily  Times,  and  the 
Bellaire  Daily  Leader,  all  in 
Ohio.  In  19M  he  was  made 
classified  director  of  the  entire 
chain  of  Dix  Newspapers,  tak¬ 
ing  in  the  Kent  (O.)  Courier- 
Tribune  and  the  Wooster  (O.) 
Record.  In  this  capacity  he 
planned  and  supervised  sales, 
promotion,  office  procedure,  rate 
structure,  contracts,  etc. 

“In  1941  he  went  to  Clarks¬ 
burg,  West  Virginia  as  classified 
manager  of  the  Exponent  Tele¬ 
gram  and  at  present  is  classified 
manager  of  the  Greenville  News 
&  Piedmont. 

“Any  member  desiring  an i an¬ 
alysis  of  his  newspaper  should 
communicate  direct  with  Mr. 
Pittman.  The  service  is  free.’’ 


Thot  Dallas  is  a  book  cen¬ 
ter  is  attested  to  by  the 
presence  of  one  of  the 
world's  largest  book  stores. 
For  those  interested  in 
things  literary.  The  Dallas 
Times  Herald  regularly 
presents  pages  of  book 
news.  Dallasites  depend  on 
The  Times  Herald  for  re¬ 
view  and  discussion  of  the 
latest  offerings  of  promi¬ 
nent  publishers. 


(NO.  1 1  IN  A  SERIES) 

The 

ALBANY  STORY 


To  Cover  The 
Albany  Market 

The  Albany  Times-Union 
has,  by  far,  the  largest  morning 
and  Sunday  circulation  between 
New  York  Gty  and  Montreal, 
Quebec,  and  between  Syracuse, 
New  York,  and  Hartford 
G)nn. 

The  rich,  productive  Albany 
Market  with  its  proven  sta¬ 
bility  forms  the  very  hub  of 
this  great  area  of  nearly  70,000 
square  miles. 

Daily  50,684 
Sunday  1 03,091 

6  Months  Average 
Ending  Sept.  30,  1^6 

ALBANY  IS 

"BEST  FOR  YOUR  TEST" 


CU^etm 


DAILY  and  SUNDAY 

A  HEARST  NEUISRAPER 

,A0VllinSIN6  SimiCE^ 


••iron  A  PUiLISHiRifor  Novoabar  23.  ]f4« 


'magazine 


The  Indianapolis  Star 

Its  New  Sunday  Magazine 


This  addition  to  Indiana's  largast 
Sunday  newspaper^— and  tha  only  one 
in  cantral  Indiana — brings  your  ad< 
vartising  program  top  readership 
value. 

Locally  edited,  filled  with  the  Hoo* 
sier  flavor,  it  is  a  short,  straight  line 
to  Hoosier  interest  and  Hoosier  sales. 

Monotone  to  four  colors  are  avail¬ 
able  for  fidelity  reproduction  of  pacit- 
age,  product  or  sales  message.  The 
page  size  is  1,000-line  tabloid. 


Direct  inguiries  to  ' - 
~  Metropolitan  Sunday  Navrspapars,  Inc. 

'  or  , 

Kally-Sfflith  Company,  nat|einal  rapraiantatives 
or  , 

Tha  National  Advertising  Department  of  Tha  Star 


THE  INDIANAPOLIS  STAR 

Since  1936  Tin  Star  has  batn  Finf  in  Indiana  in  Total  Adrartising  Linaga 
■  DITOR  R  PURLISHIR  for  Novambar  23.  1M« 


Aleo-gravure — Color 
First  Issue,  Jan.  5,  1947 
Circulation — in  excess  • 


of  210,000  every  Sunday 


INTERNATIONA! 


X  he  regional  directors  and  bureau  numagers  of  a  news  service  have  a  mighty 
responsibility.  Theirs  is  the  task  of  superintending  and  directing  the  news  coverage 
of  the  for^-eight  states  that  comprise  the  U.  S.  A.  They  must  be  on  the  alert  for 
regional  as  well  as  national  news. 

Upon  the  calibre  of  the  men  entrusted  with  these  jobs  and  the  calibre  of  their 
individual  staffs  depends  the  quality  of  domestic  news  coverage  emanating  from 
their  respective  areas. 

INS  has  taken  particular  pains  in  the  selection  of  these  managers  and  their 
staffs.  As  in  the  other  departments  of  INS,  they  are  carefully  picked  for  talent, 
experience,  reliability,  and  background. 

Some  of  the  typical  INS  regional  directors  and  bureau  managers  are  shown  in 
the  adjoining  chapter  of  the  INS  ’’Family  Album.”  These  men  are  the  district 
sentinels  who  maintain  a  vigilant  watch  for  every  important  news  event  that  breaks 
in  their  territory. 

They  are  the  men  who  maintain  close  contacts  with  our  client  editors  and  make 
certain  that  their  special  as  well  as  their  general  needs  are  promptly  attended  to. 
They  are  the  steady,  reliable  wheelhorses  whose  effective  and  experienced  direction 
makes  the  machinery  of  a  news  service  function  smoothly  and  efficiently. 


■  tflviobW 


NEWS  SERVICE 


1947  MARKET  GUIDE 

THE  23RD  annual  Editor  &  Publisrer 
Market  Guide  for  1947,  probably  die 
most  complete  single  volume  of  marketing 
information  ever  published,  will  make  its 
appearance  soon.  Combining  the  results 
of  23  years’  intensive  study  of  all  news¬ 
paper  markets  and  an  equally  thorough 
research  into  the  requlrmnents  of  space 
buyers  and  sales  managers,  the  Market 
Guide  is  bigger  and  better  ftan  ever.  It 
presents  original  surveys  of  1,450  news¬ 
paper  markets  in  the  United  States  and 
Canada  which  are  correlated  in  the  book 
with  practically  every  other  available 
statistic  of  value  to  the  man  who  is  con¬ 
cerned  with  the  distribution  and  sale  of 
goods. 

No  other  single  volume  in  the  entire 
advertising  and  selling  fields  contains  so 
much  valuable  information. 

For  Instance:  lists  of  local  manufactur¬ 
ing  concerns  in  each  community  reflect 
the  characteristics  of  the  community; 
chain  store  outlets  by  name  and  number, 
along  with  estimates  of  current  sales,  in¬ 
dicate  buying  habits;  population  shifts  and 
growth  of  cities  are  Indispensable;  public 
aervlce  data  includes  number  of  banks, 
amount  of  deposits,  automobile  registra¬ 
tions,  electric  meters,  gas  meters,  tele¬ 
phones,  etc.;  number  of  retail  outlets  and 
volume  of  sales;  wholesale  outlets;  sug¬ 
gestions  for  local  contacts  for  national 
advertisers;  names  and  circulations  of 
local  newspapers. 

An  important  innovation  in  this  issue  is 
Oie  special  tables  showing  Trends  of 
ReteU  Trade  in  44  states,  compiled  by 
Eduob  It  PuBusHn  from  the  monthly  re¬ 
tail  trade  reports  of  the  Department  of 
Commerce  for  the  first  six  months  of 
1948.  Tied  in  with  this  is  a  special  report 
of  1945  National  Income  supplied  by  the 
Department  of  Commerce. 

TOe  most  important  single  Improvement 
to  the  Market  Guide  this  year  is  a  supple¬ 
mentary  feature — the  Editor  &  Publisher 
Master  Sales  Area  Map — a  33-inch  by  52- 
inch  presentation  containing  more  vital 
information  for  advertisers,  distributors 
and  salesmen  than  has  ever  been  gathered 
together  before  in  a  map  of  this  size.  The 
black  and  white  base  map  gives  the  loca¬ 
tion  of  7,716  communities  in  the  United 
States — ell  3,464  urban  places  of  2,500 
pcqralaUon  and  over;  all  3,205  incor¬ 
porated  rural  places  of  1,000  to  2,500  pop¬ 
ulation;  1,047  unincorporated  places  of 
1,000  p<q>ulatlon  and  over  (two-thirds  of 
the  total) — plus  an  outline  of  all  3,070 
counties. 

All  cities  containing  a  daily  newspaper 
are  indicated  in  red.  One  hundred  and 
forty  U,  S.  Metropolitan  Districts  are  in 
pink.  Twelve  Federal  Reserve  Bank  Dis¬ 
tricts  are  outlined  in  yellow,  and  13 
EBiior  It  Publisher  Master  Sales  Areas 
are  outlined  in  other  colors.  There  are 
16  enlargements  of  thickly  populated  areas. 

Newspaper  cities  on  the  Master  Sales 
Area  Map  are  indexed  in  die  Market  Guide 
Itself  and  when  used  in  conjunction  with 
the  individual  market  surveys,  which  ap¬ 
pear  alphabetically  and  state  by  state,  ad¬ 
vertising  and  sales  executives  are  pro- 
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Be  careful  for  nothing;  bnt  in  everything  hy 
prayer  and  supplication  with  thanksgiving  let 
your  requests  Im  made  known  nmo  ^d. 

— Philippians,  IV;  6 


vided  with  a  record  of  practically  every 
factor  infiuencing  sales  in  a  given  area. 

Here  is  literally  a  library  of  facts  in  a 
single  volume.  It  has  no  duplicate.  It  is 
another  milestone  in  Editor  &  PimusHER’s 
63  years  of  service  to  newspapers  and  the 
buyers  of  newspaper  advertising. 

MORE  PAY  FOR  LESS  WORK 

FOR  the  last  10  years  newspaper  salaries 
in  all  departments  have  been  on  the 
way  up,  except  for  those  few  years  under 
wage  stabilization.  One  would  think  that 
management-employe  relations  would  im¬ 
prove  under  such  conditions  and  that  pro¬ 
duction  would  get  at  least  a  slight  shot  in 
the  arm.  But  judging  from  what  has  hap¬ 
pened  one  begins  to  wonder  if  the  rate  of 
production  can  ever  be  maintained  or  that 
employes  under  union  needling  will  ever 
be  satisfied  at  any  rate  of  pay. 

And  what  has  happened? 

Under  the  New  Deal  fostered  philosophy 
of  group  solidarity  as  opposed  to  indi¬ 
vidual  initiative,  employer-employe  fric¬ 
tion  has  increased  to  the  point  where 
grievance  committee  machinery  is  heavily 
loaded;  management  can’t  give  overall 
wage  increases  without  being  hauled  be¬ 
fore  the  NLRB  on  charges  of  unfair  labor 
practices;  and  management  can’t  even  dis¬ 
charge  employes  for  cause  or  economy 
without  danger  of  a  wholesale  walkout. 

Because  of  the  group  solidarity  philoso¬ 
phy,  honest  and  enterprising  employes 
cannot  work  harder  to  increase  their  pay 
envelope  or  improve  their  situation.  Any 
union  member  who  has  the  temerity  to 
demonstrate  that  he,  or  anyone  else  In  the 
shop,  can  produce  more  than  the  current 
output  is  promptly  intimidated  by  his  fel¬ 
low  workers  or  the  labor  bosses.  The  level 
of  efficiency  of  every  unionized  plant  is 
thus  reduced  to  that  of  the  most  inefficient 
man.  Dropping  production  figures  are  off 
25%  to  30%  below  what  they  were  in  the 
’30s.  And  under  such  a  system,  where 
every  union  chief  is  quick  to  shout  "speed¬ 
up,"  management  has  no  possibility  of 
encouraging  individual  initiative  through 
incentive  pay  and  has  no  chance  of  even 
maintaining  present  production  rates  to 
halt  the  "slowdown.” 

Planted  right  in  the  middle  of  this  two- 
way  squeeze  on  management  are  the 
featherbed  rules  of  unions — and  there  are 
few  unions  that  don’t  have  them.  Employ¬ 
ers  grant  higher  wages  for  less  hours  work 
and  get  still  less  man-hours  production. 

■OITOR 


When  one  figures  in  die  time  and  money 
consumed  by  featherbedding,  managements 
today  are  probably  paying  100%  more  for 
the  same  output  of  15  years  ago. 

What’s  in  the  future? 

Is  management  going  to  have  to  continue 
to  pay  more  and  more  for  less  and  less? 
And  if  so,  what  is  the  justification?  Isn't 
there  anyone  renudnlng  in  America  (be¬ 
sides  the  man  who  pays  the  bills)  who 
believes  in  giving  an  honest  day’s  work  for 
an  honest  day’s  pay,  regardless  of  the 
hours  of  that  day?  Have  we  all  fallen  for 
the  “cradle  to  the  grave”  guff  believing 
that  someone  owes  us  all  a  living  for 
which  we  don’t  have  to  work?  At  the  rate 
we  are  going  now,  putting  all  sorts  of  arti¬ 
ficial  restrictions  on  production  and  enter¬ 
prise,  it  will  soon  be  impossible  for  a  man 
to  “pull  himself  up  by  his  bootstraps.”  The 
union  won’t  let  him. 

There  has  been  a  great  deal  of  talk  re¬ 
cently  about  the  responsibilities  of  man¬ 
agement.  Newspaper  leaders  are  currently 
dedicating  themselves  to  “Responsible 
Journalism.”  We  think  it  is  about  time 
for  all  Americans,  particularly  union  mem¬ 
bers,  to  take  inventory  of  dieir  own  re¬ 
sponsibilities  to  themselves,  their  families, 
their  jobs  and  their  nation. 

This  nation,  founded  on  the  dignity  and 
freedom  of  the  Individual,  cannot  progress 
if  the  individual  continues  to  think  in 
terms  only  of  “how  can  I  get  more  by 
giving  less.” 

GOVERNMENT  PROBE 

THE  SMALL  newspaper  publishers  of  this 

country  prefer  that  government  keep 
its  nose  out  of  their  business. 

Only  1,500  weekly  and  small  daily  pub¬ 
lishers  have  bothered  to  reply  to  the 
inquiring  letter  which  the  Senate  Small 
Business  Committee  sent  to  about  10,600 
of  them.  That  Is  a  pretty  fair  indication  of 
how  they  feel  toward  the  intended  investi¬ 
gation.  And  we  know  for  a  fact  that  not 
all  of  those  1,500  cooperated  with  the 
request  for  information.  Some  of  them 
stated  plainly  the  publishers  wished  to  be 
left  alone. 

While  newsmen  have  been  denied  per¬ 
mission  to  examine  the  replies,  we  hear 
the  Department  of  Justice  has  expressed 
an  interest  in  the  letters  and  the  ciommlt- 
tee’s  report.  If  that  report  is  made  by  the 
Committee  as  now  constituted,  it  will  have 
to  be  prepared  hurriedly  In  the  five  weeks 
remaining  until  January.  It  will  be  done 
without  benefit  of  clarifying  hearings  on 
the  problems  presented. 

.  Granting  the  Committee  has  the  legal 
right  to  prepare  it  in  this  manner,  such  a 
report  based  on  testimony  from  only  14% 
of  the  small  newspaper  field  cannot  be 
very  conclusive.  It  might  completely  over¬ 
look  handicaps  to  small  publishers  which 
can  be  corrected  through  legislation,  and 
on  the  other  hand  it  might  overemphasize 
minor  problems  not  properly  within  the 
scope  of  government  action.  If  it  does 
either,  only  a  thorough  investigation  with 
full  scale  hearings  by  the  Committee,  as 
reconstituted  next  year,  will  clarify  the 
distorted  picture  of  our  weekly  and  small 
daily  newspaper  problems. 

k  PUBLISNIR  for  NeveRibM-  23,  1«M 


PERSONAL 

MENTION 


BRIG.  GEN.  jmjus  OCHS 
ADLER,  vicepresident  and 
general  manager  of  the  New 
York  Times,  and 
president  and 
publisher  of  the 
Chattanooga 
Timet  has  been 
named  com- 
manding  general 
of  the  77th  Di¬ 
vision.  General 
Adler’s  associa¬ 
tion  with  that 
division  or  its 
peacetime  re¬ 
serve  compon¬ 
ents  dates  back  Adler 
to  his  commis¬ 
sioning  as  a  second  lieutenant 
on  April  6,  1917.  .He  emerged 
from  the  first  war  as  a  major 
and  was  second  in  command  of 
the  Sixth  Infantry  Division  in 
the  Southwest  Pacific  during 
World  War  H. 

WnxiAM  Randolph  Hearst, 
Ja.,  is  chairman  for  the  press 
at  a  dinner  of  the  National  Con¬ 
ference  of  Christians  and  Jews, 
Nov.  24  at  the  Waldorf-Astoria 
Hotel  in  New  York,  when  the 
press,  radio,  stage,  films  and 
advertising  media  will  be  hon¬ 
ored. 

DAvm  Tennant  Bryan,  pub¬ 
lisher  of  the  Richmond  Newt 
Leader  and  the  Richmond  Times- 
Oispatch,  will  serve  as  Virginia 
state  chairman  of  the  1947 
“March  of  Dimes”  campaign 
for  funds  to  fight  infantile 
paralysis. 

The  Marchioness  of  Huntly, 
28-year-old  administrator  of  the 
Scottish  newspaper  group  owned 
by  her  father.  Lord  Kemsley, 
will  visit  Canada  to  study  news¬ 
paper  conditions  in  the  Do¬ 
minion. 

Erwin  D.  c'anham,  editor, 
Christian  Science  Monitor; 
Robert  B.  Choate,  publisher, 
Beaton  Herald-Traveler;  Harold 
G.  Kern,  publisher,  Boston-Re¬ 
cord  -  AmeWcan  -  Sunday  Adver¬ 
tiser;  and  W.  Davis  Taylor,  pub¬ 
lisher,  Boston  Globe,  are  among 
the  members  of  the  publicity 
advisory  committee  of  the  Bos¬ 
ton  Community  fSind  drive  for 
$7,000,000. 

Francis  S.  Murphy,  publisher, 
Hartford  (Conn.)  Timet,  and  a 
director  of  the  New  England 
Council  has  been  named  one  of 
the  three  judges  for  the  second 
annual  New  England  Municipal 
Competition,  instituted  by  the 
Council  to  encourage  better  mu¬ 
nicipal  reporting. 

Emmet  Richards,  editor  and 
publisher  of  the  Alpena  (Mich.) 
Newt,  was  reelected  president  of 
the  Michigan  Society  tor  Crip¬ 
pled  Children  and  Disabled 
Adults  at  the  recent  silver  an¬ 
niversary  convention  In  Grand 
Rapids. 

Claude  Eames,  publisher  of 
the  Elkhorn  ( Wis. )  Independent, 
has  been  admitted  as  a  profes¬ 
sional  member  of  the  Univer¬ 
sity  of  Wisconsin  chatter  of 
Sigma  Delta  C!hi,  national 
Journalism  fraternity. 

Gordon  Gray,  publisher  of  the 


Winston-Salem  (N.  C.)  Journal 
and  Sentinel,  was  elected  as 
Forsyth  County  representative 
in  the  North  Carolina  State 
Senate  on  the  Democratic  ticket 
in  the  general  election  defeat¬ 
ing  Republican  John  W. 
Kurfees. 

Carl  M.  Saunders,  editor  of 
the  Jackson  (Mich.)  Citizen 
Patriot,  has  been  reelected  to 
the  board  of  directors  of  the 
Jackson  Community  Chest. 

Clayton  Ward  celebrated  re¬ 
cently  his  29th  anniversary  as 
editor  of  the  Alhambra  (Calif.) 
Post-Advocate.  He  has  seen  the 
paper  grow  from  a  one-room 
plant  to  a  two-story  building 
with  edition  that  cover  the 
entire  Western  San  Gabriel 
Valley. 

Frederic  Q.  Glover,  editor  of 
the  Burlingame  (C^f.)  Ad¬ 
vance,  has  been  named  director 
of  information,  Stanford  Uni- 
versl^. 


In  The  Business  Office 

HARVEY  R.  YOUNG,  adverUs- 

ing  director,  Columbus  (O.) 
Dispatch,  was  singled  out  for 
special  recogni¬ 
tion  at  the  Ohio 
State  University 
Advertising 
Conference  as 
one  “who  has 
done  much,  if 
not  more,  for 
advertising  in 
general  than 
any  man  we 
know  of.”  He 
has  helped  con¬ 
siderably  in  the 
work  of  sales  Young 
and  advertising 
being  done  in  the  University, 
according  to  Dean  Kenneth 
Dameron. 

James  H.  Wilson,  assistant  to 
the  advertising  manager,  Stam- 
ford  (Conn.)  Advocate,  has  been 
appointed  advertising  manager. 
E.  W.  Davis,  former  advertising 
manager  and  assistant  to  the 
publisher,  has  been  named  busi¬ 


ness  manager  of  the  Advocate. 

J.  C.  Anderson  has  been 
named  advertising  manager, 
Kichener  (Ont.)  Daily  Record, 
succeeding  T.  H.  Kay  who  has 
b^n  promoted  to  business 
manager. 

Claude  O.  Breweb,  formerly 
with  Simmonds  and  Slmmonds, 
Chicago  advertising  agency,  has 
joined  the  Mobile  (Ala.)  Press 
Register  as  national  advertis¬ 
ing  manager.  He  recently  com¬ 
pleted  nine  months  with 
UNIUIA  in  China  and  Washing¬ 
ton,  D.  C. 

Jack  Elliott,  instructor  of  his¬ 
tory  at  Coldwater,  Mich.  High 
School  and  former  circulation 
manager,  Coldwater  Evening 
Reporter,  has  resigaed  to  accept 
a  post  in  the  arts  and  science 
department,  Michigan  State  Col¬ 
lege. 

Richard  Armstrong  of  the 
circulation  department,  Rcuo 
(Nev.)  Evening  Gazette,  has  re¬ 
ceived  the  Nevada  State  Press 
Association’s  annual  journalism 
scholarship  to  the  University  of 
Nevada.  Carl  Dkino,  also  of 
the  Gazette’s  circulation  depart¬ 
ment,  received  last  year’s  jiost- 
poned  award. 

Howard  Zussbo,  formerly  en¬ 
gaged  in  display  advertising 
with  South  Carolina  newspapers, 
has  taken  a  position  with  the 
Montgomery  (Ala.)  Journal- 
Advertiser  in  the  dispk.y  de¬ 
partment 

Adolf  F.  (Sottesmann,  classi¬ 
fied  advertising  manager, 
Newark  (N.  J.)  Star-Ledger,  has 
resigned  to  open  his  own 
advertising  business  in  Newark, 
(^ttesmann  was  afilliated  with 
the  New  York  World-Telegram 
and  the  Long  Island  Press  before 
joining  the  Star-Ledger. 

Rodney  Belanger,  Leonard 
Heasley  and  Vernon  Mitchell 
have  joined  the  circulation  de¬ 
partment,  Portland  Oregonian. 
Arthur  Perry  has  been  named 
supervisor  of  wholesale  distribu¬ 
tors,  succeeding  Edward  Roberts 
who  has  joined  the  Denver 
Post. 

(Continued  on  page  40) 


Dos  and  don’ts 

about  fashions — formula 

I _  for  a  fast-habit-forming 

women’s  feature — Fashion  Horoscope  by  Colette  . . .  who 
sells  smartness  but  keeps  it  simple,  does  a  better  job  in 
a  daily  two  column  panel  than  some  full  pages!  Ask  if  it’s 
available  in  your  territory! 

^5] 


Harry  Raker«  Mgr* 

400  W.  Madimn,  Chicago,  III. 
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Christmas 

in 
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One  of  the  sweetest  stories 
ever  told  in  a  comic  strip 
is  the  Christmas  in  Mexico 
seijnence,  beginning  on 
[Monday,  Dec.  16,  in 


GORDO 
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and  heart-warming 
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week  course  in  news  writiM  at 
In  too  EdltOlioU  Rooms  the  Rochester  Institute  of  ^^h- 
continued  from  pane  39  no*h*y- 

Allen  R.  Eckman,  former 
JAMES  L.  McGovern,  assocl-  city  editor  of  the  Philadelphia 
ate  editor  of  the  Bridgeport  Evening  Ledger,  has  been  ap- 
(Conn.i  Post  and  Telegram  and  pointed  State  field  director  of 
president  of  the  Connecticut  the  New  Jersey  Division,  Ameri- 
Bureau  ji  the  Associated  Press,  can  Cancer  Society, 

Hi**!,  Cai^-  Lawrence  A,  Rollins, 

i  ^  reputed  to  be  former  news  editor.  Miami 
the  oldest  active  newspaperman  Herald  has  been  named 
to  ^nt  of  service,  in  the 

cowtry.  ....  Broadcasters.  Inc.,  and  will 

Haupfr  Gault,  associate  edi-  serve  as  station  manager  of  a 
tor.  Rock  Hill  (S.  C.)  Evening  planned  radio  stotion  to  Winter 
Herald,  and  Harold  H.  Martin,  ”  — 

columnist  for  the  Atlanta  (Ga.) 

Constitution,  are  co-authors  of 
“The  Gay  Banker  of  Rock  Hill," 
lead  illustrated  feature  to  the 
Nov.  20  issue  of  the  Saturday 
Evening  Poet. 

William  M. 

Stuckt,  a  mem- 
ber  of  the  news 
staff  of  the  Lex- 
inpton,  (Ky.) 
hauler  has  been 
named  city  edi- 
tor  the 

Leader.  He  for- 


bureau  of  the  Associated  Press, 
and  A.  P.  Bryan,  formerly  of 
the  Lexington  (Ky.)  Herald- 
Leader  have  joined  the  Nash¬ 
ville  bureau  of  AP. 

L.  Franklin  Heald  has  been 
transferred  from  the  Portland, 
Me.,  bureau.  Associated  Press,  to 
the  AP  bureau  at  Concord,  N. 
H.  He  succeeds  Leo  Sonder- 

EGGER. 

Reed  Sarratt, 


- - ,  staff  writer, 

Charlotte  (N.  C.)  Newt,  has  re¬ 
signed  his  position  to  become 
an  editorial  writer  for  the  Balti¬ 
more  Evening  Sun. 

Eo  Storey  has  joined  the 
sports  staff,  Charlotte  (N.  C.) 

-- —  — — —  iiicinuer  oi  me  Obseroer,  replacing  Eddie  Alleh, 

Phoenix  Arizona  R^blic,  has  Tribune  s  foreign  news  staff  has  entered  the  University 

assistont  man^-  a  background  of  more  than  10  North  Carolina  for  further 
ycars  of  all-around  newspaper 

staff  for  more  than  20  years.  experience.  Annette  Laslett  has  joined 

Mark  Wath^  n^s  editor  of  Patricia  Gould  is  writing  a  economics  staff  of  the 

***"*•  movie  and  music  column  for  the  Portland  Oregonian. 

Portland  (Me.)  Press  Herald.  Bill  Cunningham,  syndicated 
"  In  ♦hL  McCarthy  Is  wrlttog  a  columnist  for  the  Boeton  Her- 

aren,  in  the  current  Cotlierr.  column  on  horse  racing  for  the  flWs  is  chairman  of  the  Boston 
Fred  BIalat  has  resigned  as  same  paper.  observance  of  the  *'second  Bor 

executive  spo^  director  of  the  Harold  L.  Cail  is  writing  a  ton  Tea  Party”  in  protest  against 

San  Antonio  (Tex.)  Express  and  theatrical  column  for  the  Port-  taxation.  Edson  Smith, 

Euenijv  neiDS  to  b^me  execu-  tend  (Me.)  Evening  Exprete  financial  writer  for  the  Boston 
live  directoE  of  Better  Fishing,  r^untii  Tt.oun  ^  r  Herald-Traveler,  heads  a  com- 

CHjLm  JOHNSON,  executive  ^■N*Ju™,?“12'n^enf  ttie  wS:ker,  a  mem- 

sports  editor,  Minneapolis  Star  Milwaukee  Journal  and  the 
and  Tribune,  has  been  appointed  New  York  Bureau  of  Interna  ®^*torial  staff  of 

Ed^  Wilson,  formerly  with  the  Paris  edition  of  Stars  and  ^or  w 

the  Dee  Moines  (la.)  Register  Stripes  during  the  war,  is  con-  ^ 

and  the  Waterloo  (to.)  Daily  ducting  a  writing  laboratory  at  Pnttlr  ° 

Courier,  is  now  sports  editor  the  sdiool.  ''’5^ 

of  the  Riverside  (Calif.)  Press.  Mrs.  Gloria  Krause,  formerly  7t  a  dinn^ 

.U  **'®  C®**’"  Popidt  (la.)  Go-  sponsored  by  Walker 

toe  chlrf  of  ^  Angeles  opera-  zette,  has  joined  toe  staff  of  the  BatUe  Creek 

tlons  of  Life  magazine,  has  toe  Nashville  Tennessean.  Federation  of  Women’s  Cluhs. 

toi^  Selznick  International  Wayne  Whitt,  formerly  night  Daniel  J.  O'Brien,  Sunday  edi- 

™  Pieces  as  director  of  picture  manager  of  toe  Charleston  tor  Boston  Globe  was  elected 

Y  He  »»  being  replaced  (W.  Va.)  office  of  toe  United  pr^idSlt  Boston  V^ran  jSS? 

42d  SL*Bn^j^^Y„kl*.N.Y.  by  J^  ^woo^ formwly  of  Press,  has  joined  toe  Tennes-  nlh^*  BeSSnt  SliUra 

BEyint  94052,  sosTtoM,  3055  k  3056  toe  Watotogton  offiM  of  Life,  sean  as  a  reporter.  at  its  39to  aniomi  meeting  Nov. 

^aawteAma  loa  maesss  or  nswirArw  L.  ^MES,  W^  Coast  RoouE  Fajardo,  formerly  of  9.  Harry  B.  Turner,  editor  and 

tom  u.Baows,  £.»<>.,- jiaoNE  H.  “‘toriald^tOTfOT  Time,  will  the  Knoxville  (Tenn.)  Journal,  publisher,  Nantucket  (Mass.) 
wALKsa,  M^nmgmg  Editor;  Samuil  leave  hlS  Hollywood  office  for  J  e  Callowav  nf  fhA  TCnnvirillA  J  an  V 

Ronaa.  Aawcwm  E<Htor:  stsshik  j.  New  York  where  he  will  be  an  l-alloway  oi  the  Knoxville  (Continued  on  paae  41) 

MovcMAKa  Newt  Editor;  Bitty  Fuzil.  ^itnr  nf  T  ifg» 

WnxiAM  Rin.  Hush  M.  Stauitoit*  t  _ _ _  a 

Fewiwm:  Jawit  HaslitTa  Ltbrurian.  ROBERT  J.  HAWKINS,  fonuer 

Jambi  Wuomt  Biowm.  ja..  PubUshor;  haU  reporter  for  the  Kan- 

CMAatBi  T.  Stoait,  Cmeral  Manogtr  kakee  (Ill.)  Journal,  has  been 

Mg  Adpertmmg  Director;  Josiab  b.  promoted  to  an  executive  posi- 

s4Am.“csiJ!^ 

Mtmeetr;  Betty  Loo  Uioks,  Clasnfitd  ™flIo  Station,  WKAN. 

•nd  Plmerment  Uenager. _  HENRY  P.  ZuiDEMA  of  the  De- 

S-  ,L  Iroit  Newt  and  formerly  with 

••  Be®"*  Newspapers  and  toe 

Co....-  «“P“*  <M‘eb.)  Herald, 

jJrXd  bas  left  toe  News  to  accept  an 


gii  wiwua. 

DMT 

i4«»tit.w.^«vjsror.s 
5ili*MTwS5  * «" 

„.«»  S..1 


4ropp«A  Oortn  . 
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Mirror  and  Inquirer,  was  elected 
vicepresident,  and  Jomt  Mason 
Potter,  lormerly  of  the  Globe, 
secretaiT-treasurer.  The  organi¬ 
zation  is  composed  of  news¬ 
papermen  who  were  in  the 


Thera  are  os  moey  good  rMsein  for 
Tbaaksgiviag  ie  this  great  Kaesat  mer- 
het  at  there  are  iaeeffle<predecieg 
treaseres  to  vitalise  it.  We  were  ecee* 
omieally  aed  eenstreetively  teeeessfel 
derieg  the  War:  ie  Peace  this  prosperity 
coatiened  aed  lecreated.  Td  eotieeal 
advertisers  there  awaits  a  real  Thaeht- 
givieg  "dioeer"  with  all  th*  trimmiegs. 


newspaper  business  before  Nov. 
1,  1925. 

Bob  Bentley,  former  radio 
editor,  Cincinnati  Enquirer,  has 
joined  ttie  staff  of  the  William 
F.  Holland  Advertising  Agency, 
Ctocinnati.  Bentley,  who  has 
been  in  radio  work  in  Cincin¬ 
nati  for  sixteen  years,  will 
be  featured  in  special  radio 
shows. 

Kenneth  L.  Elliott,  former 
secretary-manager  of  the  Arkan¬ 
sas  Press  Association,  has  been 
appointed  managing  editor  of 
the  La  Meta  (Calif.)  Scout. 

Leo  Hum.  and  Woody  Stn>- 
Horr  of  the  editorial  staff,  Cin¬ 
cinnati  Post,  edited  the  current 
Cincinnati  edition  of  the  Co- 
Operator  Magazine,  issued  by 
Qie  Co-Operative  Club  Inter¬ 
national 

Bias.  Bette  Chapman  Balch, 
former  reporter  on  the  Kilgore 
(Tex.)  Newt-Herald,  has  joined 
the  publicity  department  of 
WFAA-KGKO,  Dallas.  Tex. 

Mrs.  Elizabeth  Knight,  in¬ 
structor  at  Southern  Methodist 
University,  has  been  appointed 
assistant  book  editor  of 
the  Dallas  (Tex.)  Morning 
Newt. 

James  T.  Buckley,  veteran 
Federal  court  reporter  for  the 
Philadelphia  Inquirer,  has  b^n 
sworn  in  as  a  monber  of  the 
bar  of  die  Pennsylvania  State 
Supreme  Court.  Buckley  was 
recently  admitted  to  the  bar  of 
the  Distoict  of  Columbia. 

WooDENE  Bell  and  Robert 
Adabison,  1946  graduates  in 


Just  as  Topeka  is  inseparable  from  a  wealthy  Kansas,  so  does  Topeka 
stand  at  the  TOP  in  progressive  growth,  populadon-per-capita-buying 
power. 

TOPS  in  a  splendid  Trade  Area  of  21  Easy-to-Drive-to  Topdea  Ginnties. 

TOPS  in  the  productivity  of  40,753  prolific  farms. 

TOPS  in  a  potential  trade-radius  of  439,470  eager-to-buy  customers. 

TOPS  in  an  ever-expanding  industrial  program:  new  plants,  famous 
products. 

TOPS  in  strategic  location — ^Topeka  is  "The  Skyway  and  Midway  Kvot” 
of  the  nation. 

TOPS  in  an  inherent  hospitality  diat  attracts  conventions,  tourists,  business 

•JoU**** 

tops  in  die  brand  of  Civic  Pride 
that  keeps  things  moving  in  the 


It  raqiiros  TOPS  ia 
mwspapars  to  eavor 
this  wide,  axaetiag 
aroa  ...  TOPS  ii  a 
laaraalistie  sorviea 
goarod  ta  tha  paea  of 
its  awa  marhat.  Thosa 
timodraaorod  aawtpa- 
pors  live  op  to  tha 
traditiaa. 


imrters  on  the  McKeesport 
(ra.)  Daily  Newt. 

John  Thomason,  reporter, 
Spartanburg  (S.  C)  Herald 
Journal,  has  been  promoted  to 
the  city  desk.  Glen  W.  Naves, 
on  leave  until  recently  as  spe¬ 
cial  consultant  in  Washington  to 
the  War  Assets  Administration, 
has  been  assigned  circuit  and 
federal  courts  coverage.  Lathan 
Mims,  former  reporter.  Herald, 
has  joined  the  Charlotte,  N.  C., 


xxNA  VrAnnwn.  xursacr 

er,  Columbia  (S.  C.)  Record, 
has  been  named  editor  of  the 
South  Carolina  Tally  Ho,  new 
sportsman’s  magazine. 

Mart  Carter  Wintsr,  feature 
writer  for  the  Augutta  (Ga.) 
Chronicle,  has  been  named  sec- 


The  Topeka  Sfafe  Journal 

(Eveoiag) 


The  Topeka  Daily  Capital 

(Memiog  and  Sunday) 


reta^  of  the  Richmond  Histori¬ 
cal  Society. 

Frank  Mazzara,  of  Utica,  N. 
T.,  has  joined  the  Des  Moines 
bureau.  International  News 
Service. 

Paul  Hansell,  state  editor  of 


The  Topeka  Newspaper  Printing  Company,  Inc 

B _ a..  It.. 


the  Des  Moines  bureau.  Associ¬ 
ated  Press,  has  been  appointed 


kepmwirfed  Sy  Uie  Capper  PubteetfaiiOM^ 


chiM  of  the  Llt^  Ro^,  Ark. 
bureau. 

(Continued  on  page  42) 


United  Press 
Opens  Burecni 
In  Dublin 

Loudon — The  Iteited  Press 
this  week  began  operation  of 
a  leased  wire  connecting  Dublin 
with  London  and  serving  the 
Irish  press  for  the  first  time. 

Virgil  M.  Pinkley,  vicepresi¬ 
dent  and  general  European  man¬ 
ager,  announced  establishment 
of  a  UJ*.  bureau  at  25  Lower 
iU>bey  St,  Dublin.  Charles  Mc¬ 
Donnell,  veteran  Irish  news¬ 
paperman,  is  manager. 

The  bureau  marks  the  entry 
of  the  first  non-British  news 
agency  into  Eire,  and  it  will 
save  from  the  outset  the  lead¬ 
ing  publications  of  Ireland. 
Among  them  are  the  Eoeninp 
Herald,  the  Irish  Independent, 
the  Irish  Times  and  the  Irish 
Press,  all  of  Dublin,  and  the 
weekly  Good  Time,  of  Belfast 

Prime  Minister  Eamon  De 
Valera  termed  the  opening  of 
a  new  UJ>,  bureau  m  Dublin 
"a  matter  of  great  consequence 
to  this  counVy.”  He  added: 
"Alttough  otiier  agencies  and 
some  foreign  newspapers  have 
n>ecial  representatives  to  give 
them  tidings  of  us,  too  many 
pai>ers  abroad  receive  their 
news  of  Ireland  only  from  the 
capital  of  another  country. 

'Tt  is  ot  course  no  less  im¬ 
portant  tlut  Ireland  should  itself 
receive  news  of  the  world  with¬ 
out  bias  and  distortion.” 

Dublin  is  the  13th  new  full¬ 
time  U.P.  bureau  added  to  those 
alrcwdy  operated  before  Ae  war. 

A  high-speed  two-way  printer 
links  the  Dublin  bureau  with 
London  by  cable  under  the  Irish 
Channel.  It  connects  with 
cables  and  beamed  radio  news¬ 
casts  from  New  York  and  the 
VJ*.  leas^  wire  system  tieing 
Britain  to  European  centers, 
a 

M.  S.  Walker  Dies; 

N.  Y.  Picture  Editor 

Marlborough  S.  (Lou)  Walker, 
58,  first  picture  editor  of  the 
New  York  Doily  Mirror  and  well 
known  in  the  New  York  City 
press  photography  field,  died 
Nov.  9  in  his  home  on  Long  Is¬ 
land  after  a  year’s  illness. 

He  established  the  photo¬ 
graphic  department  of  the  Mir¬ 
ror  in  1984  and  with  the  aid  of 
stall  members,  developed  the 
long-range  telescopic  camera, 
known  as  tiie  "Big  Bertha."  He 
also  worked  on  the  staffs  of  the 
old  New  York  World,  the  Amer¬ 
ican,  and  the  New  York  Newe. 
a 

A.  L  Hall  Retires; 
Veteran  Editor 

CncAoo — Albert  L.  Hall,  vet¬ 
eran  Northern  Illinois  newspa¬ 
per  editor,  has  retired  ator 
nearly  55  years  of  active  service 
on  dailies  and  weeklies.  His  ex¬ 
perience  Includes  editorships  in 
12  different  cities  and  villages^ 

He  retired  Nov.  15  as  editor 
of  the  Dee  Plaines  Valley  News, 
suburban  weekly.  He  was  at  one 
time  editor  of  the  old  Elgin 
(HI.)  Courier  and  later  ot  a  for¬ 
mer  Aurora,  Ill.,  daily. 


Personals 

continued  from  page  41 

Joiot  C.  BuBTNEa,  agricultural 
columnist  for  the  Portland  Ore¬ 
gon  Journal,  has  been  awarded 
a  first  prize  for  his  colunms  in 
a  contest  for  agricultural  articles 
conducted  by  the  American  As¬ 
sociation  of  Agricultural  Col¬ 
lege  Editors. 

Richabo  Noakxs,  night  city  ed¬ 
itor,  Portland  Oregonian,-  has 
been  named  editor  ot  the  house 
publication.  The  Masthead. 

Robsbt  Johnson,  reporter, 
Memphis  (Tenn.)  Press-5cimi- 
tar,  won  honorable  mention  in 
the  recent  Heywood  Broun 
Award  contest  for  a  series  of 
stories  on  the  Army’s  “caste” 
system.  Esnib  Hobesbcht,  former 
reporter,  Press-Scimitw,  and 
now  a  United  Press  correspon¬ 
dent  in  Tokyo,  has  written  a 
novel  in  Japanese.  ’The  book  is 
entitled  “Tokyo  Romance”  and 
it  is  reported  that  two  Japanese 
movie-makers  are  competing  for 
film  rights. 

Joseph  F.  Elus  Jr.,  formerly 
of  the  editorial  staff,  Memphis 
(Tenn.)  Commercial  Appeal, 
has  been  named  editor  ot  the 
Clarksdale  (Miss.)  Register. 
Robert  Paine,  managing  ^tor. 
Commercial  Appeal,  recently 
won  the  Memphis  Publishing 
Company  golf  diampionship  for 
the  second  consecutive  year,  de¬ 
feating  Tom  Michael,  also  of 
the  Commercial  Appeal’s  editor¬ 
ial  staff,  in  the  finals.  Dick  Al¬ 
len,  chief  of  the  Arkansas  bur¬ 
eau,  Commercial  Appeal,  and 
Mrs.  Allen  recently  announced 
the  birth  of  a  son. 

Margot  Patterson,  formerly 
of  the  Milwaukee  (Wis.)  Sen¬ 
tinel,  has  joined  WOR,  New 
York,  advertising  and  promo¬ 
tion  staff. 

Dan  Sanborn,  former  pub¬ 
lisher  of  the  Manteno  (HI) 
News,  a  weekly,  has  sold  it  and 
taken  an  editorial  position  on 
the  McAllen  (Tex.)  Daily 
Journal 

Philip  Maxwell,  director  of 
the  annual  Chicagolwd  Music 
Fertival,  sponsored  by  the  Chi- 
eago-Tribune,  is  author  of  lyrics 
for  “Ballad  for  Youth,”  a  newly 
published  choral  work  for  col¬ 
lege  and  high  school  choirs. 
Maxwell  is  also  principal  of  the 
air  on  “Citizens  of  Tomorrow,” 
’Tribune  high  school  radio  show, 
and  guest  superintendent  for 
“Youth  Looks  Up,”  Tribune- 
sponsored  Sunday  radio  pro¬ 
gram. 

B.  W.  Dennison,  former  Chi¬ 
cago,  New  York  and  St.  Louis 
newspaperman,  is  author  of  the 
book,  “Alaska  ’Today,”  to  be  pub¬ 
lished  this  month  by  Cattell  & 
Co..  New  York. 

Miles  Kastendieck,  noted 
musical  authority,  lecturer  and 
concert  pianist,  has  assumed  the 
post  of  music  critic  on  the  New 
York  Joumal-American.  He  has 
•  18  years’  experience  as  a  news¬ 
paper  music  reviewer. 

Carl  Scrroeder,  who  has 
written  dally  Hollywood  col¬ 
umns  for  the  Philadelphia 
Inquirer,  the  New  York  Morn¬ 
ing  Telegraph  and  other  papers. 


has  joined  the  staff  of  Modem 
Screen  magazine  as  editorial 
consultant  and  special  contribu¬ 
tor. 

Wiliam  Kitrat,  feature  writer 
and  veterans’  affairs  editor  of 
the  Toledo  (O.)  Blade,  has 
joined  the  Indianapolis  bureau 
of  the  United  Press  where  he 
will  cover  the  Indiana  State 
Legislature. 

BIarv  Donlin,  has  joined  the 
Elko  (Nev.)  Daily  Free  Press. 

W.  Murray  Mbtten,  travel 
editor  of  the  News-Journal 
Company,  Wilmington,  Del,  was 
reappointed  chairman  of  the 
press  committee  of  the  National 
Association  of  Travri  Officials 
at  its  annual  conference  in 
Chicago  recently. 

Jack  Fleischer,  formerly  of 
the  Bridgeport  (Conn.)  Post, 
has  joined  the  sports  department 
of  the  Memphis  (Tenn.)  Press- 
Scimitar.  Joseph  Guess,  copy- 
reader,  Press-Scimitar,  has  b^n 
elected  second  vicepresident  of 
the  Memphis  Guild. 

Larry  Bouda,  has  joined  the 
Minneapolis  Star  as  a  staff 
writer  to  cover  aviation  news 
and  general  assignment  Marj¬ 
orie  Allison  has  joined  the 
Minneapolis  Tribune. 

William  J.  Butler  of  the 
sports  desk,  Waterbury  (Conn.) 
Republican  has  been  transferred 
to  the  Waterbury  American  and 
has  been  succeeded  by  H. 
Mason  Gould  who  formerly  was 
with  the  Macy  papers  in  West¬ 
chester  Coun^,  N.  Y.  Richard 
Hull  has  join^  the  city  news 
staff.  Republican.  Jackie  Chaise 
of  the  society  department,  Re- 
publican-American,  has  resigned 
to  work  in  New  York  and  has 
been  succeeded  by  Nancy  Mer- 
RiMAN.  Stewart  H.  Sumpf  has 
joined  the  reportorial  staff, 
American. 

Don  Pubnetti  has  resigned 
from. the  editorial  staff,  Tacoma 
(Wasdi.)  Newt  Tribune  to  join 
the  public  relations  department 
of  the  Seattle,  Wash.,  Chamber 
of  Commerce.  William  Duco- 
vicH  has  joined  the  editorial 
staff.  News  ’Tribune.  Lee  Irwin, 
formerly  of  the  Longview 
(Wash.)  Daily  Newt  has  joined 
the  editorial  staff  of  the  News 
Tribune. 

Frank  Jeter,  Jr.,  and  Jack 
Holland  have  joined  the  news 
staff  of  the  Greensboro  (N.  C.) 
Newt-Record.  Jeter,  formerly 
with  the  Goldsboro  (N.  C.) 
Newt-Argut,  is  on  the  News 
telegraph  desk,  and  Holland, 
formerly  with  the  New  Bern 
(N.  C.)  Sun-Joumal,  takes  the 
spot  vacated  on  the  Record 
city  desk  by  Hugh  Page  who  was 
assigned  the  local  business  beat. 

Julian  Whitbner  has  joined 
the  staff  of  the  Winston-Salem 
(N.  C.)  Journal. 

Earl  Franklin  Kennamer, 
former  Alabama  Polytechnic  In¬ 
stitute  forestry  student,  who 
served  as  game  and  fish  super¬ 
visor  in  Bavaria  for  the  United 
States  Army,  has  returned  to 
Alabama  to  take  a  position  as 
assistant  agricultural  editor  for 
the  Birmingham  (Ala.)  Age- 
Herald-News. 

Jambs  T.  Hitch,  fonfier  state 
editor,  Oakland  (Calif.)  Tri¬ 
bune,  and  J.  Lowell  Millxr, 


mechanical  expert  are  now  co¬ 
publishers  of  the  Hayward 
(Calif.)  Journal,  semi- weekly. 

Norman  Cafarell,  rewrite- 
man  in  the  Pittsburg  bureau. 
United  Press,  and  Mrs,  Cafar- 
BLL,  formerly  Florence  Wenner, 
a  reporter  with  the  Buffalo  and 
Albany  U.  P,  bureaus,  announced 
ffie  birth  of  a' son  Nov.  9. 

Clyde  Nickel,  police  reporter 
for  the  Harrisburg  (Pa.)  Pa¬ 
triot,  and  Mrs.  Nickel  an¬ 
nounced  the  birth  of  a  daughter 
Nov.  10. 

Frank  Hartley,  sports  writer 
for  the  Louisville  (Ky.)  Timet, 
and  Mrs.  Hartley  announced 
birth  of  a  daughter  Nov.  14. 


Wedding  Bells 

EDWIN  E.  HARTRICH,  Euro¬ 
pean  correspondent  for  the 
New  York  Herald  Tribune,  and 
Marie  McLaughlin  of  Sioux 
Falls,  S.  D.,  director  of  an  Army- 
operated  music  club  in  Ger¬ 
many,  in  Frankfurt  Am  Main, 
Nov.  16. 

N.  Edward  Worstall,  editor, 
Steubenville  (O.)  Herald-Star, 
and  Mary  Berger,  society  and 
women’s  editor.  Herald  -  Star 
November  12  in  Canton,  O.,  at 
the  home  of  Roy  D.  Moore, 
president  of  Brush-Moore  News¬ 
papers,  Inc. 

Betty  Buffe,  advertising 
copywriter  who  has  recent^ 
been  on  the  copy  staff  of  the 
Bureau  of  Advertising,  Ameri¬ 
can  Newspaper  Publishers  As¬ 
sociation,  and  Noland  Norgaard, 
bureau  chief  for  the  Associated 
Press  in  Oklahoma  City,  Okla., 
in  New  York  City,  Nov.  17. 

Lawrence  Boeck,  sports 
writer,  Louisville  (Ky.)  Cou¬ 
rier-Journal,  and  Mary  Phyllis 
Riedley,  re^rter,  Courier-Jour¬ 
nal,  recently.  James  Caldwell, 
reporter,  Courier-Journal,  and 
Mary  M.  Ryan,  reporter  Louis¬ 
ville  Times,  Nov.  18.  Agnes 
Snyder,  feature  writer  for  the 
women’s  department,  Courier- 
Journal,  and  John  B.  Crume, 
third  secretary  and  vice  consul 
attached  to  the  United  States 
Embassy  in  Iran,  recent^, 

Doris  Albertson,  reporter, 
Louisville  Times,  and  C.  R.  Rea¬ 
gan,  recently. 

Jesse  Outlar,  sports  editor, 
Waycross  (Ga.)  Journal-Herald, 
and  Florence  Louise  Beaton. 

Denny  Hayes,  chief  photog¬ 
rapher,  Dallas  (Tex.)  Times- 
Herald,  and  Lucille  Stoughton, 
fashion  artist,  at  Dallas  recently. 

Lucille  Benz,  home  econom¬ 
ics  department  Portland  Ore¬ 
gonian,  and  William  Deis,  re¬ 
cently,  Hilde  Kuypers,  circula¬ 
tion  department,  Oregonian,  and 
Robert  More,  recent^, 

C.  Helen  Carter,  reporter, 
Portland  (Me.)  Evening  Ex¬ 
press,  and  B.  Nelson  Maclean, 
Nov.  2  in  South  Portland. 

Beverly  J.  Browne,  reporter, 
Portland  (Me.)  jbrett  Herald, 
and  Winston  H.  Farley,  Nov.  8 
in  Westbrook,  Me. 

John  A.  Travers,  member  of 
the  editorial  staff  of  the  Harris¬ 
burg  (Pa.)  Evening  News,  and 
Dorothy  Okum,  Steelton,  Pa., 
Nov.  7  in  Steelton. 
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6  More  Good  Reasons 

for  Specifying 
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Jp^  on6  S®***'^ 

„  Truck  Tronsport 


XEAR  after  year  in  state  and  na> 
tional  "roadeos”  America’s  leading  truck  drivers 
prove  why  modern  truck  transport  is  fester,  safer, 
more  flexible,  more  economical  than  any  other 
form  of  freight  transportation. 

Truck  drivers  take  pride  in  driving  efficiently, 
cautiously,  courteously.  And  this  skill,  coupM 
with  tru^’  natural  advantages,  makes  trucking 
SAFER,  MORE  ECONOMICAL. 

Ship  by  Truck 

Your  goods  roll  on  rubber  with  far  less  vibration. 
There’s  no  "humping”,  no  "switching”.  There’s 
less  handling,  less  breakage,  less  loss. 

Faster,  mote  flexible  too!  Motor  freight  picks  up 
goods  whenever  yos^re  ready . . .  wherever  they’re 
made  or  grown . . .  speeds  them  direct  to  the  point 
of  delivery.  No  switchyard  delay!  Modern  truck 
transport  is  often  faster  than  the  fj.  S.  Mailsi 

Result?  Lower  inventory,  less  storage  space,  more 
turnover— higher  profits.  In  short,  greater  all¬ 
round  economy  than  any  other  transportation 
system  can  offer. 

No  wonder  more  and  more  manufacturers,  farmers, 
wholesalers  and  retailers  specify  "SHIP  BY 
'TRUCK”!  To  see  how  tru^  can  help  you— 
contaa  your  own  local  State  Trucking  As^iation 
—affiliated  with  ATA. 


MUMCA’S  CMMIHON  ItUCK  DCiVltSI 

Winaers  of  1946  ATA  "Roadeo”:  T.  E.  Bennane, 
A.  Adamtki,  C  Goins,  L.  Williford,  C  W. 
Zimmerman,  D.  D.  LyaU. 
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Few  Items  Well  Told 
Keep  Housewife  Sold 


(Edrob’s  Notc:  A  reader  of  and  if  they  were  there,  I  missed 
Editob  &  PuBUSHBB  toho  lotshes  them  completely. 
to  be  idetMfied  only  os  "A  Yes,  I  am  in  favor  of  item 
Honseioi/e”  voanU  to  get  into  copy;  but  not  the  sort  Gimbels 
the  bottle  of  “Institutional  vt.  uses.  It  looks  cheap  and  sug- 
Item  Copy*  (SAP,  Oct.  19,  p.  7).  gests  an  inferior  quality. 
She  has  some  thoughts  worthy  l^irthermore,  there  are  so  many 
of  consideration  by  both  Walter  items  in  a  small  space  I  don’t 
Hooiny,  proponent  of  the  insti-  even  attempt  to  wade  through 
tntionol  sell  -  the  -  store  tepe  of  them;  but  put  it  off  until  later 
eofw,  and  Bernice  Fitzuibbon  when  I  have  more  time. 
of  Gimbels.)  (Which  I  never  do.) 

_  As  an  example  of  the  ads 

TO  'lUS  EDITOR:  which  I  actually  do  read,  look 

Hay  a  mere  layman,  or  woman  at  Wanamakers  and  Mary  Lewis, 
to  be  more  accurate,  voice  her  TTiey  are  discreet  in  the  number 
views  on  the  subject?  Let  me  of  items  featured;  have  a  brief 
^ve  you  my  qualifications  for  description  and  the  price, 
being  any  sort  of  an  authority  Hr.  Hoving  claims  I  may  not 
<ni  the  mibject:  be  interested  in  the  article  ad- 

I  have  been  a  housewife  for  Th»‘’»  Pp 

aeven  years  now;  the  mother  of  2"®  ™ 

two  small  boys.  We  Uve  in  an  «  »tory.  Shor^  oj^er  my  first 
cij^t'room  house  8<Kne  20  miles  was  born  I  noticed  a  Mary 
from  New  York  City.  We  em-  Lewis  ad  for  a  maternity  dress, 
ploy  no  help  of  any  mrt  With  Td  had  something  like 

me  exception  of  my  husband's  was  my  thought  I  knew 

clothing,  I  am  the  sole  purchas-  nothing  about  the  store;  had 


"T^ts  developed  shortly  after  I 
discovered  the  kitchen  counsel  recipes 
in  the  Buffalo  Evening  News.”* 
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jrlheH*"’"”:  Joien 

.  yes,  <- 

yO  yijestefh  who 

'It  They  other  HeW 

Ifs  thebigfiSES- 
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is  e«\oY>2« 

isclomormfl 

,yorhStote 

igHtaU 


tho"  ’ 
U>m-po' 
_  feoWf®!;, 

idie.  Sis '» 
i,  beoo'nflj* 
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with 


To  find  the  right  mar 
for  the  ri^t  Job 
Place  a 

Glawifled  Ad  NOW. 


FLEXIBILITY  TO  MEET  VARYING  DAILY 
NEEDS. ..AND  FUTURE  EXPANSION 

Wide  variations  in  quantity  —  any  even  number  of  pages,  from  2  up  —  easy 
operation  in  any  combination  of  units  and  folders  —  lower  costs  and  greater 
production  versatility  —  are  some  of  the  many  advantages  of  the  Duplex 
Unitubular  Press.  Unitubulars  are  tailored  to  fit  the  space  availibilities  of  any 
newspaper  plant.  Flexibility  is  a  keynote  of  the  pioneering  Duplex  line  that 
ranges  from  flat  beds  to  large  metropolitan  semi-cylindrical  presses.  Regard¬ 
less  of  yoiir  problem,  Duplex  engineers  are  prepared  to  help  you  solve  it. 
Behind  them  lies  62  years  of  trail-biasing  during  which  Duplex  originated  and 
patented  every  standard  type  of  newspaper  press  in  use  today. 

THE  DUPLEX  PRINTING  PRESS  COMPANY 

Builders  of  the  World's  Finest  Newspaper  Presses 

■ATTLI  CRIIK,  MICHIGAN 

77  W.  WmMmglmt  StrMt,  CWcMf  500  Ftflh  Avuwg,  N«w  Y«fk 


NUP&n  UNlTURPtAR  PRISOi  Thta  to  •  lo«r  natt,  lO-Pnga  UaitabvlGr.  with 
colov  cylladGn  otn  Um  two  oGotor  oalto,  balloon  ioraiOT,  lolto  «l  and.  but  on#  of 
many  airaagamanto  poatobla.  UnltuboUn  ata  oaay  to  ran  —  no  dfahing,  no  raaob 
ing,  no  difflenll  w^  laada^  all  adlratmanto  oonvaatanOy  looatad,  A  cl 

liiliag.  Tbo  print  to  in  foil  riaw  vAila  aatllng  color  no  waba  pawing  ovar  lonntaina 
la  intaHara  with  thato  ad|oatoiant  and  daaning. 
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4^  AMs  in  Year 
Sharpen  Competition 

Br  htrr  WatkmT 


NaUonal  Radio 

munlcaUona 

lii  Bcanal^rtSS^ttb* 

wportrtiS  **  •>«®n 

Kroc  h  Joumala  that 

»^i)2Sg^h5SSr,‘:o2?!S.&^ 

bSn  On 

*’’**'■ 

Chalman  Charles  V  ru. 

»«ys  half  5f  the  4«  ’ 
tions  authorl»H  fc-T*"  ®t®- 

ssisdSt&S™ 

oft-heaid^S the 
»lon  has  follonn^^  Commis- 

“Jte.  “£»««?  of 

serv( 


^  wo,^  not  permit  such  re- 

D^ir  •ccordla*  to 

uenny,  look  forward  to  £?  <is» 
fl“y  ^uare  Inch  of 

dS^„J?  «>e  middle  of  ttS 
oST.i~’  *^e*>ra*ka,  Kan^ 
Oklahoma,  and  Texas  willSi 

way  to  sms 


S23-pW“ver.« 
r  a  d  1  o  column, 
plus  a  personal¬ 
ized  m  o  r  n  i  n  ff 
newcast,  for  the 
Denver  Poet. 

Also,  for  the 
nnt  time,  the 
Post’s  early 
momlnc  and 
late  night  news¬ 
casts  are  com¬ 
mercially  spon¬ 
sored,  in  a  pro¬ 
gram  of  coopera¬ 
tion  with  KOA.  - 

o^'Sv  . .P'omo 


White 


Toronto— The  Toronto  Globe 
und  Moil  has  purchased  a 
twin-engined  Grumman  mal¬ 
lard  amphibian  aircraft  to  aid 
in  iU  coTerage  of  distance 
news  breaks.  The  lO-possen- 
ger  plane  replaces  a  previous 
“Imroft  operated  by  the  news- 
pnpor  and  destroyed  by  fire 
several  years  ago  while  being 
refueleA  " 


v/iner  recent  radio  promo- 
«ons  by  the  Post  SiclSdT  a 
of  comic  strips 

Son^^P  Sta  “PPear  that  FM  trini: 

■T.^„*^:.a"d  sponsorship  of  Particularly  sem 

These  Kids  of  Ours.”  >  newspapers,”  and  it  ii 
drawing,  but  Sli 


•^V  signals, 

still  ™  moving 


rsglr  «na  spoiu 

These  Kids  of  Ours,”  a  nro 
*fam  to  combat  Juvenile  delln 


Sdintohle  **'®‘*ter  PM  could  be 


"“tng  st^m.  “  .Pottem  of 
~.vedX  ^  „®  Places 
There  are  \SSt.  newspaper 

“■ss;  ”?  **“* 

*ert  uTtomi^rw  ” 

advised  broadM>«l’—  P?nny  has 
®e  rate  (rfto«S^ifl;’^™*®^  ®‘ 
Hon.  -Th^  ^„'®'“PeH- 

^  A  ~“P®«  "on  <^1 

new  ”ew  ideas 

war,  the  ^SL?®  *"**  of 
new  AM  rtatton/!?^  ®®  “any 
the  air  in  11  years^hl*^™  P“*  on 
and  1945.  Tears  between  1934 

Tn^fc*  Scrutiny  Invitsd 

eompetiUon  'md  ***£  ’’®w 
ConSlrton  the 

■nd  study  thf ®  “inute 


Notes 

He  s  now  execu- 
Hve  y.p.  of  the 
American  Broad¬ 
casting  Co.  He 
used  to  be 
Joseph  Alsop’s 
partner  in  writ¬ 
ing  a  Washing¬ 
ton  column  . 

One  of  the  pri'n- 
^pals  in  the 
Del  Rio  Broad- 
castlng  Co. 
which  has  re-  _ 

celved  a  grant  ®ntner 

{"„OeI  Rio, 

SUSIES' 

J»;a.§SrtaA™ 
pii£"siSg'SS5S2i.^" 


Powtlajid,  Ore.  —  with  the  eiec- 
anS" ^'kharn 

PortlaST^'^”®^®*^^*^-'^” 

PCC^’fh**  “PP^OTal  by  the 
1 Of  the  purchase  at  m  tp 
in  Seattle.  w£h.  Venn?.! 

M’ia'^issvs’ 


rSIxS-HTl- 

»«™wp  M  w«„p;,rd,,u!iS: 


Haiuusbuiig,  Pa.  _  with 

timi  *’^f“*?‘**°  7®®®  comple- 
transmitter  equlpi^t 


5ss:'^a^'F“™ 

dant%uTr«l®,  I®*”® 

^  fo?  ^h?c^  Mountain  to'^S’e 

SJSv  Station!  Md 

increSe  at  JiP^  requesting 

S/wTatte  to 


hroadSsSng  Den!!w”°™^®*  of 

don’t  beSevi  ®STs:  “I 

‘***'^  of  fede^l  ®®®^^f  the 
wWch  they  toWte  2^  legulatlon 
..  It  would  maan'  u.  _  .  . 


inviie." 

2«CaZKi.“j.S“”. 

a  uniform  sySl®,S?"  Pf^he 
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“,J*""“‘«ers.  IncorporaUns  C 
cade  Phase  Shift  ^odllSuoS 

operates*® WT^^d  Wnu  PM 

f.S."5S'?|c'S'SS"«5S 

.a'faarafei£? 

to  Journal  oflScials 


F-MiggE! 

Am  notiflad  die^ConSd??*' 

ISarSfis 

S|»s,.d*rs'''ss‘'“ 


-  u.tm„.  o, 

d4ss:,“i,r,."Sfc» 

Bagbey.  formerly  a 

HiJ  ft®  Boanofce  World-News 
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Bw-eau  Moves 

SS  ^  ®''®"®  ta  bureau 


radio  engineers 

A  U  ^ngjiff^ring  Service, 

AM-FM. television 

Commercial  Radi©  Equipment  Ce 
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houywdod.  cal 


PORTER  UDe. 
KANSAS  CITY,  bia 


*»•»«  L.  DOmi-Gen.  Mg,. 
tor  a  ^ •*•*■'*  H  K R  for  November  23.  1*44 


RAHHEONS 


.250  WATT  FM  TRANSMITTER 


INCORPORATING  THE  NEW 


phase  shift  MODBERTION 


/YitffT-r) 


250  Won  f M  rrootoHnor,  olto  noodof^ 
•ffcifor  vAff  for  ofl  fcigAor  powor. 


Thocoogh  tests  in  actual  compedtion  with 
all  ocher  systems  of  modulation  have  prored 
the  superiority  of  the  Cascade  Phase  Shift 
Circuit— in  signal  quality,  simplicity  and  de> 
pendability. 

Raydieon's  Cascade  I^iase  Shift  Modula¬ 
tion  is  a  basically  direct  circuit  which  ai^ 
the  phase  shift  of  six  simple  stages  to  produce 
the  required  phase  shift  needed  for  high  fidel¬ 
ity  modulation— at  an  imbermtly  lower  noise 
leveL  This  extremely  simple  drenit  elimi¬ 
nates  the  major  fiiults  of  other  systems  and 
brings  important  advantages  never  before 
possible  (See  features). 

Carefully  compare  and  you  will  buy  Ray¬ 
theon.  PIm  your,  order  now  for  PoU  deUoory. 


Abovs— Cempitto  Coscode  Photo  Sfiift  iMedWetor* 
Uft— from  coofrel  poaW  of  rroasoiinsf. 


YOU  WILL  WANT  EVERY  ONE  OF  THESE  TEN  IMPORTANT 
FEATURES. ..ONLY  RAYTHEON  CAN  GIVE  THEM  TO  YOU 


1.  Simplillod  circuit  design  thru  the  Cmscade  system  gives  stability 
and  efficiency  to  Raytheon  FM. 

2.  Direct  Crystal  Control#  independent  of  modulation,  gives  posi* 
tive  and  automatic  control  of  the  mean  carrier  frequency.  No  com* 
plicated  electronic  or  mechanical  frequency  stabilizers  are  used.  A 
single  high  quality  crystal  does  the  job. 

9.  An  inherently  lower  noise  level  Is  achieved  by  Cascade  Phase 
Shift  Modulation  which  adds  the  phase  shift  of  six  simple  stages. 

4.  Very  tew  hormonic  distortion  ~ less  than  1.0%  from  50  to 
15,000  CPS  with  100  KC  frequency  deviation. 

5.  Conservotivoly  oporotod  circuits  prolong  tube  life— prevent 
program  interruptions. 


RAYTHEON  MANUFACTURING  COMPANY 


6.  No  oxponsivo  spoclol  tubos.  The  modulator  unit  uses  only  in¬ 
expensive  receiver  tYpe  tubes  of  proven  reliability. 

7.  Unit  construction.  There  is  no  obsolescence  to  Raytheon  FM 
Transmitters.  Add  an  amplifier  later  to  give  the  desired  increase  in 
power.  All  units  are  perfectly  matched  in  size,  styling  and  colors, 
t.  Simplo#  vary  lost  tuning.  Circuit  can  be  completdy  tuned  up 
in  two  or  three  minutes  without  external  measuring  instniments. 

9.  Lusting  oconomy.  Low  first  cost— low  power  cost— advanced 
engineering  design— plus  modem  styling,  guarantee  years  of  aads- 
factioo. 

10.  losy  to  sorvko.  Excellent  mechanical  layout,  vertical  type 
chassis  and  full  hei^t  front  and  rear  doors  make  servidng  fSist  and 
easy. 


RAYTHEON 


Broadcast  Kquipm-nt  DMsIan 
7517  No.  Clark  Straat,  Chicago  26,  Illinois 
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PHOTOGRAPHY 


‘Shot  for  the  Files’ 
Brings  Burns  $1,100 


A  CASUAL  “dwt  for  the  file*" 

brought  George  (Fox)  Buma, 
■  dimliintiTe  (S' 4")  one-time 
■taS  man  of  the  Albany  (N.  T.) 
Tfanea-Unl^  $1,100  of  the  top 
money  In  ue  Second  Annual 
Grallex  Photo  Conteat 

Hia  kodaehrome  entitled 
"Grandma  Hoaea”  took  llrat 
prize  In  the  Color  claaa,  the  Spe¬ 
cial  Preaa  Award  and,  aa  the 
beat  photooaph  in  the  contei^ 
the  Grand  Pri^ 

Shot  far  Tank- 

Buma,  a  former  Tank  photog¬ 
rapher  who  won  wide  recogm- 
tion  among  Gla  in  the  Paciflc  for 
hia  front-line  action  ahota  in  the 
Phiiippines,  Iwo  and  Okinawa, 
carried  off  the  tiv  Graflex  hon- 
ora  for  a  picture  of  a  gentie 
old  woman  rocking  in  the  aun- 
light 

It  war,  in  fact  the  aunlight 
which  inq>ired  “the  Fox,”  aa  he 
ia  known  among  hia  coUeaguea, 
to  make  the  picture.  On  a  rou¬ 
tine  black-and-white  aaaignment 
Buma  noticed  how  the  sun 
streaming  through  three  comw 
windows  high-lighted  the  cen¬ 
tral  figure  in  his  frame. 

Mindful  of  the  difficulties 
photographers  have  in  eliminat¬ 
ing  black  shadows  from  color 
shots.  Bums  decided  that  this 
was  one  case  where  nature, 
proved  of  more  value  ti»«i  fianh 
bull^ 

When  he  had  made  his  black- 
and-white,  he  inserted  the 
kodaehrome,  and  Grandma 
Moses  came  to  life  on  the 
finished  print  like  a  Calvert’s 
Man  of  Distinction, 

Praos  Photogs  Excel 

Grandma  Moses  went  into  the 
Fox's  military  file  locker  until  a 
friend,  so  the  tale  goes,  per¬ 
suaded  him  at  the  last  ii^ute 
to  enter  it  in  the  contest. 

The  shot  was  made  on  Day¬ 
light  Kodaehrome  with  a  bat¬ 
tered,  second-hand  Speed 
Graphic.  Exposure  was  1/10  sec¬ 
ond  at  f/8,  with  dayll^t  and 
photoflood  illumination. 

Bums  and  other  press  photog¬ 
raphers  captured  nearly  two- 
thirds  of  the  top  33  awards. 
Among  the  big  money  winners, 
news  cameramen  accounted  for 
six  $200  first  prizes,  seven  $100 
seconds,  five  thirds  in  addi¬ 
tion  to  the  $9()0  Grand  Prize  and 
the  $400  Special  Press  AwarA 
These,  plus  the  40  Honor 
Aamrds  won  by  the  press,  add^ 
up  to  $3,290  of  the  $5,000  in 
prize  money  distributed. 

First  Prize  in  spot  news  went 
to  Dominic  Ligato  of  the  Phila¬ 
delphia  Bulletin  for  his 
“Striker-Bound”  made  at  Gen¬ 
eral  Electric  during  the  strike 
early  in  1946.  “Rigor  Mortis,” 
a  boxing  shot  by  Curmen  Ro- 
perto  of  the  Chicago  Sun,  won 
first  prize  in  the  Sports  class, 
while  William  Loewe  of  the 
Chicago  Tribune  took  first  prize 
in  the  Animals  and  Pets  class. 
Doewe  and  Ligato  were  the  only 


two  press  photographers  who 
used  Grafiexes  instead  of  the 
more  common  Speed  Graphics 
among  the  press  wiimers. 

Among  the  second  prize  win- 
nou  were  Cliff  Wesselmann  of 
the  Lot  Anpeles  Oaiiv  Newt  tor 
hia  Spot  News  entry  showing 
a  waitress  in  a  bowling  alley 
walking  past  a  corpse  on  the 
floor;  and  John  Gerard  of  the 
5t.  Louis  Post-Dispatch  for  his 
Humor  class  photo  of  a  monkey 
and  keeper  at  the  St  Louis  Zoo. 

About  40%  of  the  more  than 
8,000  photographs  submitted 
were  made  by  press  photog- 
rajriiers. 

Judges  for  the  contest  were 
T.  J,  Maloney,  publisher  of  U.  S. 
Camera  and  Traoel  k  Camera; 
Wilson  Hicks,  executive  editor 
of  Life;  Valmtino  Sarra,  emi¬ 
nent  photographic  illustrator; 
William  L,  Chenery,  publisher 
of  Collier’s;  Toni  Frissell,  out¬ 
standing  woman  photographer, 
and  Larry  Keighley,  noM  color 
photo  journalist 

White  Houaa  Contost 
WASHINGTON  photographers 
also  came  in  for  their  share 
of  honors  this  week  when  an¬ 
nouncement  was  made  of  the 
awards  in  the  fourth  annual 
White  House  Photographers  As¬ 
sociation  picture  contest 
A  picture  captioned  “Dram¬ 
atic  Interruption,”  showing  Les¬ 
lie  Biffie  breaking  into  Pres¬ 
ident  Truman’s  labor  speech  to 
Congress  to  announce  that  the 
railroad  strike  had  been  called 
off,  won  top  honors. 

Taken  May  25  by  Byron  H. 
Rollins,  Associated  Press  staff 
photographer  who  has  covered 
Capita  news  events  for  the  past 
13  years,  the  picture  won  both 
first  pri^  in  the  Spot  News 
Class  and  the  Grand  Prize. 

Winners  in  other  classifica¬ 
tions  are: 

Presidential  Class  Walter  N. 
Jacobus,  Harris  It  Ewing;  Per¬ 
sonalities,  Frank  Cai^llare, 
Acme  News  Pictures;  Sports  — 
Augustus  C.  Chinn,  Washington 
Star,  Features— Guy  David  Bow¬ 
man,  Associated  Press, 

CDNA  Photo  Contest 

ART  COLE  of  the  Toronto 
Globe  and  Mail  won  the  Oc¬ 
tober  Award  in  the  Canadian 
Daily  Newspapers  Association 
News  Picture  Contest,  His  prize¬ 
winning  photograph,  entitled 
“Lost,”  showed  a  little  girl  be¬ 
ing  questioned  by  a  policeman 
on  a  busy  Toronto  street  comer. 

Death  Duel  Photographed 
RALPH  WELCH  of  the  St.  Paul 
(Minn.)  Dispatch  shot  the 
“most  exciting”  pictures  he  ever 
made  when  he  recorded  the  final 
scenes  of  a  death  duel  between 
two  buck  deer  recently. 

Reuben  Granquist,  a  country 
sheriff,  tipped  off  the  Dispatch 


PrMidsnt  Truman  jokes  with  Marion  Carpenter,  DIP,  at  White  House 
News  Photographers  Association  diimer.  Also  in  picture  are  George 
Skadding  oi  Liie.  and  at  right  Tommy  Thompson.  DIP,  association 
presidenL 


on  the  story,  and  Welch  arrived 
on  tee  scene  in  time  to  photo¬ 
graph  tee  final  stages  of  tee  con¬ 
flict  when  tee  winning  buck  was 
trying  to  free  its  horns  from 
those  of  tee  other.  The  pictiires 
were  run  in  a  four-column 
spread  on  Page  1. 

Livestock  Experts 

MAYBE  tee  meat  shortage 

sharpened  their  discrimina¬ 
tion  or  maybe  good  photograph¬ 
ers  know  how  to  pick  tee  best 
in  cheesecake  and  cows.  Any¬ 
way,  cameraman  Ted  Collins 
and  reporter  Lou  Gladwell  of 
tee  Ogden  (Utah)  Standard- 
Examiner  proved  teat  their 
choices  in  steers  and  Herefords 
anticipated  those  of  tee  experts. 

Sent  out  to  get  pictures  of  tee 
local  livestock  show,  the  pair 
chose  for  their  subjects  tee 
Grand  Cteampion  Steer  and  tee 
champion  in  tee  Hereford  Class 
several  hours  before  tee  prizes 
were  aimounced  by  tee  judges. 

Court  Upholds  Right 
To  Criticize  Judge 

Lrinx  Rock,  Ark. — A  news¬ 
paper  editor  is  not  necessarily 
m  contempt  of  court  because 
he  “thinks  some  judge  has  mis¬ 
takenly  stated  tee  law,”  tee  Ar¬ 
kansas  Supreme  Court  has  ruled 
in  dismissing  a  contempt  cita¬ 
tion  against  tee  publisher  and 
city  editor  of  a  Negro  weekly 
newspaper. 

Circuit  Judge  Lawrence  C. 
Auten  of  Little  Rock  had  fined 
Christ<mher  Bates  and  his  wife, 
Daisy  Bates,  publisher  and  city 
editor  of  tee  Arkantat  State 
Prett,  $100  each  end  sentenced 
bote  to  serve  10  days  in  jail 
following  publication  of  articles 
dealing  with  tee  conviction  of 
teree  Negro  members  of  tee 
CIO  under  an  Arkansas  law  pro¬ 
hibiting  violence  in  strikes. 
Chief  Justice  Griffin  Smith,  au- 
teor  of  tee  unanimous  opinion, 
wrote,  “such  comment  does  not 
create  a  present  danger  to  tee 
administration  of  justice.” 

■ 

Shuman  on  'Holiday' 

PHII.ADELPH1A  —  Appointment 
of  Ik  Shuman,  of  New  York,  as 
executive  editor  of  Holiday 
magazine,  has  been  announced. 
Shuman  had  been  executive  edi¬ 
tor  for  Paul  Block  newspapers; 
recent^  a  consultant  to  Mar¬ 
shall  Field  on  magazines. 


Ill 


Labor  Leader  Lauds 
Daily,  Reporter 

Spaktambubg,  S.  C. — ^“Pro”  and 
“con”  assertions  concerning  ae 
curacy  and  fairness  of  press 
coverage  of  labor  news  are  high¬ 
lighting  a  “Laibor-Management'’ 
series  of  programs  being  con¬ 
ducted  by  the  Spartanburg  Ki- 
wanis  elite. 

Ernest  B.  Buchi,  Birmingham, 
Ala.,  later  leader,  first  speaker 
in  the  series,  has  written  Spar¬ 
tanburg  Herald  -  Journal  Staff 
Writer  Glen  W.  Naves  a  letter 
of  apology  and  eioilanation,  fol¬ 
lowing  his  address  in  white  he 
charged  that  tee  general  public 
“has  no  opportunity  to  get  a  full 
and  honest  conception  of  organ¬ 
ized  labor  from  our  dally  press.” 

Mr.  Buchi  also  asserted  teat 
“later  buys  few  ads”  with  “busi¬ 
ness  practically  supporting  tee 
press”  and  contended  that  war¬ 
time  coverage  of  strikes  was 
“unfair”  and  over-emphasized, 
thereby  misleading  servicemen 
overseas. 

In  his  letter  to  Naves,  Butel 
said;  “I  feel  I  owe  you,  tee  Her¬ 
ald  and  tee  Spartanburg  Ki- 
wsmians  an  apology  for  stating 
‘all’  newspapers  rarely  state  the 
true  facts.  You  and  tee  Herald 
have  proven  to  be  an  outstand¬ 
ing  rebuttal  of  this  statement” 

TOe  letter  was  published  by 
Publisher  William  A.  Townes  on 
tee  Sunday  Herald-JoumaVt  edi¬ 
torial  page. 

■ 

Texas  Doily  Drops 
'Negro,'  'Vet,'  Etc. 

Pampa,  Tex. — Several  weeks 
ago  tee  Pampa  Daily  News  dis¬ 
continued  usage  of  tee  descrip¬ 
tive  terms,  “Ex-GI,  veteran, 
colored  or  Negro”  in  reporting 
crime  or  courtroom  stories. 

J.  L.  Swindle,  managing  edi¬ 
tor  of  tee  News,  told  his  staff 
that  tee  use  of  these  terms 
serves  only  to  continue  raciu 
discrimination  or  to  cast  ad¬ 
verse  reflections  on  those  men 
and  women  who  served  in  the 
nation’s  armed  forces. 

The  above  descriptive  termk 
however,  will  continue  to  be 
used  by  the  News  only  whM 
positive  identification  is  needM. 
or  when  law  enforcement  of¬ 
ficers  give  out  a  description. 

Swl^e  stated  that  the  papW 
has  not  had  one  single  com 
plaint  from  readers  over  tbs 
dropping  of  tee  term  Negro. 

.  I  S  H  I R  for  Nevaaiber  23,  1*44 , 
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PHOTO-FIX  is  the  modern  nxer>hardener — com¬ 
plete,  efficient,  scientifically  compounded,  economical. 
Its  use  prevents  those  occasional  inaccuracies  that 
mean  wasted  time  and  chemicals. 


EASTMAN  KODAK  COMPANY  •  Rochester  4,  N.  Y 


Kodak 


Perfect 
Processing 
Pair . 


Your  news  photographs  will  have  added 
quality . . .  added  brilliance . . .  when  you  develop 
them  in  Kodak  Dektol,  and  fix  in  Kodak 
Photo-Fix. 


Yew  dealer  has  them  in  sfedr. 


DEKTOL  says  clear  in  the  tray . . .  makes  it  easy  to 
see  the  quality  of  the  prints  as  the  images  come  up. 
And  its  20%  greater  print  capacity  makes  frequent 
solution  changes  unnecessary. 


SYNDICATES 


Book  Club  Feature 
Introduced  by  Bell 

By  Hden  M.  Staunton 


FOR  YEARS  patterns  have  been 
boominf  as  a  newspaper  fea¬ 
ture.  and  for  two  dec^es  the 
book  dub  idea  has  been  grow¬ 
ing  as  an  offdioot  of  the  pub- 
u Jitng  business.  Bell  Svmdicatb 
has  combined  the  two  ideas  to 
offer  a  new  type  of  feature — ^The 
Bo<Uovers’  Swiety. 

nie  feature  will  Include  se¬ 
lection  of  outstanding  books 
monthly,  special  rates  and  book 
dividends  to  readers  of  sub¬ 
scribing  newspapers  who  agree 
to  buy  at  least  four  books  a 
year,  servicing  of  the  books, 
book  page  material  and 
free  book  luncheon  lecture 


Instep  of  paying  for  the  fea¬ 
ture,  the  newspaper  receives 
20%  of  the  amount  paid  by  its 
readers  for  books — at  lea^  $2 
a  year  per  member.  To  select 
the  books  that  will  be  offered 
through  the  Booklovers’  Society, 
Bell  has  obtained  3  to  5  Judges. 
Readers  will  clip  a  coupon. 

gromise  to  buy  four  selections 
1  a  year,  receive  a  dividend 
Immediately  and  other  book 
dividends  after  each  two  books 
purchased,  a  total  of  at  least 
seven  books  a  year  for  an  aver¬ 
age  $1.43  each.  Readers  are  also 
promised  better  binding  and 
paper  than  trade  editions  and 
a  saving  of  50  cents  a  book  on 
the  retail  price.  Additional 
savings  and  postage  are  offered 
readers  for  pajrment  in  advance. 
Since  the  reader  mails  his  cou¬ 
pon  in  direct,  unless  the  news¬ 
paper  specifies  otherwise,  the 
subscribing  newspaper  has  no 
distribution  problems. 

The  syndicate  is  stressing  in 
its  offer  that  books  will  be  se¬ 
lected  largely  for  permanent 
values,  half  fiction  and  half  non¬ 
fiction.  The  book  page  material 
offered  will  amount  to  about  a 
quarter-page  twice  a  week,  so 
written  as  to  be  usable  in  seg¬ 
ments  oftener.  And  the  syndi¬ 
cate  suggests  as  valuable  results 
of  the  feature  the  increased  In¬ 
terest  in  books  in  the  com¬ 
munity,  cultural  values  and 
probable  book  linage. 


Fix  It  Youxseli 

SINCE  practically  everybody 
has  household  repair  prob¬ 
lems  and  can’t  "get  a  man”  to 
fix  them  these  days,  George 
Hatttiew  Adams  Service  is  offer¬ 
ing  a  space^iving  feature,  "Fix 
It  Yourself,”  to  be  released 
Dec.  2.  Hubbard  Cobb,  free¬ 
lance  son  of  the  old  New  York 
World  chief  editorial  writer, 
Frank  Cobb,  is  the  author  and 
he  knows  what  he’s  talking 
about  or  he’ll  be  very  tmcom- 
fortable  this  winter.  Since  get¬ 
ting  out  of  service  he’s  been 
building  his  own  house.  ’The 
feature  runs  daily  about  200  to 
250  words  and  is  illustrated  by 
Adolph  Schus.  Cobb  invites 
readers  to  send  In  problems. 


Panel  by  Yank  Man 
FROM  the  staff  of  Yank,  AP 
Newsixatures  has  recovered 
its  former  artist,  Joe  Cunning- 
barn,  to  do  a 
zany  one  -  col¬ 
umn  panel,  “Hit 
n’  Run,”  start¬ 
ing  daily  Jan.  6. 

At  least  once  a 
week  it  will 
feature  an  ani¬ 
mal  gag.  Before 
Army  service, 

C  u  n  n  1  ngham 
had  been  three 
years  with  AP 
on  the  weather 
sketch,  cartoon  Cunninqhcnn 
and  circus  as¬ 
signment.  APN  is  offering  a 
Sunday  half-page  by  Cunning¬ 
ham  at  about  the  same  time  as 
the  daily  release  date. 

ISstory  a  la  liggs 
IF  HISTORY  should  eventually 
recall  that  democracy  was 
carried  to  Japan  not  by  General 
MacArthur  but  by  King  Fea¬ 
tures’  and  George  McManus’ 
“Bringing  Up  Father,”  it  would 
be  ironic.  For  Jiggs’  adventures 
are  the  first  comic  strip  adven¬ 
tures  to  appear  daily  in  one  of 
the  one-page  Japanese  news¬ 
papers,  and  the  continuity  has 
been  dealing  with  the  long-term 
GI  Joke,  “Kilroy  was  here.” 
The  Tokyo  Yomiuri  has  been 
using  the  strip  with  'the  originai 
balloons  and  an  Ekiglish  lesson 
underneath.  Because  the  news- 

?rint  shortage  really  is  no  Joke, 
omiuri  prints  half  a  strip  a  day. 

UFS,  Horry  Gilburt 
HARD-WORKING  and  quietly 
competent,  Harry  Gilburt  has 
been  sales  manager  of  United 
Feature  Syndi¬ 
cate  for  only 
half  a  year,  but 
worked  for  23 
years  with  Bell 
Syndicate  and 
achieved  the 
same  title  there. 

Gilburt  not  only 
knows  personal¬ 
ly  or  by  letter 
or  phone  prac¬ 
tically  every 
newspaper  edi¬ 
tor  in  the  coun¬ 
try,  but  also  has 
their  respect  for  his  Judgment 
and  inteipity.  Modest,  quiet  in 
manner  and  dress,  gently  humor¬ 
ous,  Gilburt  makes  his  own  de¬ 
cisions  with  the  matter-of-course 
ease  of  the  veteran  workman. 
On  the  business  side  he  has  han¬ 
dled  practically  every  Job  from 
nmning  errands  at  Bell  In  1923 
while  he  attended  night  school 
to  handling  the  shipping  depart¬ 
ment  and  going  on  ue  road.  He 
got  his  first  order  in  1927  and 
became  Bell  sales  manager 
about  a  year  before  moving  to 
UFS. 
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Notes 

FOREIGN  syndication  of  the 
Womens’  National  News  Ser¬ 
vice  in  Great  Britain,  Europe, 
Africa  and  the  Middle  East  will 
be  handled  by  Reuters. . . .  Peter 
Edson,  NEA,  has  obtained  an 
exclusive  interview  with  Sec¬ 
retary  of  War  Patterson  on  dis¬ 
armament.  .  .  .  While  other  syn¬ 
dicates  are  offering  air  columns. 
North  American  Newspaper 
Alliance  is  reminding  editors 
of  its  once-a-week  British  avia¬ 
tion  expert.  E.  Colston  Shep¬ 
herd,  for  17  years  with  the 
London  Times,  chiefiy  as  aero¬ 
nautical  expert,  and  for  .  five 
years  editor  of  Aeroplane.  .  .  . 
Doug  Larsen,  NEA  veterans’ 
columnist  and  member  of  Wash¬ 


ington  bureau,  is  back  from  a 
tour  of  Pacific  bases  with  a 
series  of  four  articles  on  the 
“Paradox  of  the  Pacific” — which 
he  covered  by  typewriter  and 
camera.  ...  To  increase  the 
scope  of  Randolph  Churchill’s 
column  and  to  rMuce  the  pres¬ 
sure,  United  Features  Syndicate 
is  changing  the  title. 

u 

Atvard  Change  Planned 

Chicago — ^Possibility  of  plac¬ 
ing  the  Josephine  Snapp  Award 
competition,  sponsored  by  the 
Women’s  Advertising  Club  of 
Chicago  for  the  last  10  years, 
under  auspices  of  the  Advertis¬ 
ing  Federation  of  America  as  a 
national  awards  for  women  in 
advertising,  is  being  considered. 


Scott  Printing  Cylinder 
Gear  Strength 

The  Printing  Cylinder  Spur  Gears  have  helically  cut 
teeth  and  are  of  SAE  3245  Chrome  Nickel  Alloy  Gear 
Steel,  heat-treated  for  220,000  pounds  per  square  inch 
tensile  strength  with  allowable  safe  tooth  load  of 
150,000  pounds  per  square  inch.  Compare  this  with  the 
allowable  safe  tooth  loads  of  the  usual  materials  here¬ 
tofore  employed  for  newspaper  press  printing  cylinder 
gears: 


Cast  Iron .  8,000  lbs, 

Semi-Steal .  10,000  lbs. 

Nickel  Alloy  Iron . 12,000  lbs, 

.45  Carbon  Steel .  20,000  lbs. 

SAE  Alley  Gear  Steel . 150,000  lbs. 


SCOTT  Gears  are  from  7Vi  to  over  18  times  as  strong! 

These  Printing  Cylinder  Gears  run  in  oil-tight  housing 
with  automatic  lubricaton  mantaining  a  continuous  oil 
film  between  the  hard,  non-wearing  silently  running 
teeth. 

WALTER  SCOTT  &  CO.,  INC. 

Plainfield,  N.  J. 
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WHY  IT  IS  USED  IN  AUTOMOBILES 


Whenever  you  start  your  engine,  sound  your  horn,  turn  on  your  radio  or 
heaur,  copper  and  copper  alloys  are  at  work,  performing  functions  no  other 
commercial  metab  can  do  so  weU. 


To  understand  why  these  metals  are  used,  consider  a  few  appUcadons.  The 
radiator  is  made  of  brass  or  copper  because  these  memls  dissipate  heat 
rapidly  and  ate  highly  resistant  to  corrosive  action. 


The  exceptional  electrical  conductivity  of  copper  makes  it  universal  in 
starting,  generating,  ignition  and  lighting  systems.  Its  corrosioo  resistance, 
plus  ductility  and  resistance  to  vibration,  make  it  ideal  for  fuel,  fluid  and 
air  lines. 


Carburetor  jets  and  valves  and  instrument  parts  are  brass  because  this  metal 
is  so  readily  machined  to  the  high  accuracy  required. 


Since  the  earliest  days  of  the  automobile,  plants  of  The  American  Brass  Com¬ 
pany  and  Anaconda  Wire  &  Cable  Company  have  been  leading  suppliers 
of  quality  materials  for  the  automotive  industry. 


ANACONDA  COPPER  MINING  COMPANY 


AMon  corral  minino  comtany 
CMU  corral  couvanv 

OIRNi  CANAHM  COTm  COANTANY 


TW  AAIWHCAW  MASS  COMTANY 
ANACONOA  Win  «  CAM!  COMTANY 
INinNATIONAi  iMAYINO  AND  UNMND  COMTANY 


A  COPPIR 
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PROMOTION 


Ad  Agencies  Upheld 
On  S^es  Data  View 


BtT.  S.bTiii 

ONE  THnfG  w*  never  can  un- 

dentand  la  the  redstanee 
newqtapers  put  up  asainst  the 
customer’s  point  of  view.  In 
Gary  last  we^,  Chet  Odder  of 
BBDO’s  Chlcaco  office  made 
vrliat  Is  now  an  old  and  familiar 
agency  plea  for  a  standard  form 
for  newspaper  market  data.  Ifs 
a  simple  enough  customer  de¬ 
mand  to  saUdy.  Why,  then, 
don’t  newspapers  satisfy  ItT 

‘Ifuts,**  we  heard  an  Impor¬ 
tant  newspaper  executive  say 
after  Odiler’s  talk.  Tm  getting 
tired  as  hell  of  hearing  these 
agency  guys  yell  about  standard¬ 
ised  markd  information.  They’re 
]ost  too  damned  laiqr  to  look 
at  the  stuff  we  send  them.” 

Oppostanitr  Seen 

Now  ttat  attitude  will  get 
newmpers  absolutely  nowhere. 
Admittedly,  customer  laziness  is 
annoying  and  plenty  of  It  exists. 
We  know  many  cases  where 
agency  people  would  rather  tde- 
phone  a  newspaper  to  dig  out 
facts  for  them  than  go  to  their 
own  flies. 

But  in  that  very  customer 
laziness  lies  newqwper  oppor¬ 
tunity.  Give  them  the  facts 
they  want  and  need — give  them 
vdut  they  want  the  way  they 
want  it  —  help  ffiem  do  ffieir 
Job  —  and  you’ve  made  a  friend. 

It  isn’t  only  customer  lazi. 
ness,  however.  There’s  plenty 
of  Justifleatlon  for  customer 
eon^alnt,  Some  of  it  is  in  our 
mail  this  we^  Here’s  a  hand¬ 
ful  of  newspaper  market  data 
material.  And  all  of  it  is  dif¬ 
ferent 

This  doesn’t  mean  that  it  isn't 
good.  It  Just  isn’t  uniform.  The 
Branham  Co.,  for  instance,  puts 
out  four  flle-slze  market  studies 
for  four  markets  it  represents — 
Tulsa,  Columbia,  S.  C.,  Spring- 
fleld.  Ho.,  and  Spartanburg,  sTC. 
These  studies  are  excellent  They 
contain  all  the  essential  informa¬ 
tion  agencies  and  advertisers 
want  They  present  their  facts 
simply  and  uniformly.  When 
Branham  issues  similar  studies 
for  the  other  IS  markets  it  rep¬ 
resents  it  will  have  made  a 
notable  contribution  to  news¬ 
paper  Information. 

But  the  good  Branham  does  is 
disturbed  when  you  look  at 
some  of  the  other  market  studies 
that  come  along.  One  from  the 
Erie  (Pa.)  Morning  Sun  and 
Dispatch-Herald,  for  example, 
brags  more  than  it  informs.  It 
contains  circulation  and  linage 
information  but  practically  no 
useful  market  Information.  It's 
the  kind  of  market  data  folder 
agencies  comjdaln  about. 

Another,  from  the  Grand 
Jiapids  (tiich.)  Press,  is  better. 
Tet  it,  too,  suffers  in  comparison 
with  the  Branham  Jobs.  Its  in¬ 
formation  is  not  as  comprehen¬ 
sive,  although  what  it  does  pres¬ 
ent  is  well  presented. 


This  standardized  market  data 
question  is  getting  to  be  like 
Hark  Twain’s  weather,  lots  of 
talk  and  no  do.  With  the  vast 
amount  of  county  data  now 
available  quickly  and  easily 
from  the  Bureau  of  Advertising, 
it  ought  to  be  a  cinch  for  news¬ 
papers  to  issue  uniform  market 
data  folders,  ffie  kind  the  cus¬ 
tomer  wants.  Why  not  let’s  do 
it  and  stop  at  least  one  cus¬ 
tomer  squawk  tor  all  time? 

Safety  Promotion 
JUST  before  schools  opened  in 
Septmhber,  the  Philadelphia 
Inquirer  pimlished  three  pic¬ 
tures  showing  school  kids  vmt 
not  to  do  if  they  wanted  to 
escape  getting  killed  in  traffic 
aeddente.  Now  Promotion  Man¬ 
ager  David  H.  Podvey  has  pulled 
a  smart  stunt,  reprinting  these 
photos  in  a  little  mailing  piece 
that  has  gone  out  to  all  the 
schools  for  posting. 

"There  was  no  enense  in¬ 
volved  in  this  promotion,”  Pod¬ 
vey  explains.  “We  usm  cuts 
and  type  that  had  already  been 
used  in  the  paper.  We  used 
inexpensive  paper.  Requests 
keep  pouring  in  from  the 
schools,  and  it  looks  like  a  third 
reprinting  will  be  needed. 

“Sometimes  we  overlook  the 
promotional  opportunities  the 
editorial  department  gives  us 
almost  every  day.” 

Consumer  Analyses 
ON  THIS  very  same  point  of 
standardized  market  Informa¬ 
tion,  the  Mitioaukee  Journal  is 
smart  to  promote  the  other  three 
consumer  brand  preference 
studies  that  follow  the  patton 
it  pioneered  many  years  ago. 
Current  BlUwaukee  Journal 
trade  paper  advertisements 
stress  the  usefulness  of  using 
all  four  studies  for  comparison 
purposes.  And  now  a  pocket- 
size  booklet  put  out  by  the  Jour¬ 
nal  makes  a  valuable  four-city 
compartsuu. 
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Dsadlins  Bsport 
THE  Hteneqiolis  (Minn.)  Daily 
Timas,  has  inaugurated  a  dally 
edited  by  Jay  Edgerton.  staff 
“World  at  Press  Time”  feature, 
writer.  The  page  one  fsatora 
is  a  condensation  of  the  day’s 
wire  report,  with  background 
and  int^retation  of  the  news. 


Nanus  Moke  News 
THE  Salt  Lake  City  (Utah) 
Telegram  has  a  “Names  That 
Fit”  cdumn  in  which  tiiere  ap¬ 
pear  such  interesting  local  liv¬ 
ings  as  these:  L  M.  Painter,  in¬ 
terior  decorator;  J.  W.  Ivory, 
manufacturing  dentist 

Sesaiem  for  Brides 
caching  war  brides  to  pre¬ 
pare  turkey  in  the  American 
way  was  the  purpose  of  a  free 
cooking  school  conducted  by 
Gathrlne  Laughton,  director  of 
the  Portland  (Ora)  Journal 
Mary  Cullen’s  Cottage.  War 
brides  from  England,  Ireland, 
New  Zealand,  Australia  and  the 
UB.A.  attended 


Booklet  for  ^Hsiton 
BROCHURE,  entitled  “Meet 
Your  WoiM-Herald,”  has  been 
prepared  by  the  Omaha  World- 
Herald  for  vlritors  to  the  plant, 
of  whidi  there  are  uproxi- 
mately  B,IX)0  annually.  nieDO(tic- 
let  will  also  be  given  to  all  em¬ 
ployes. 


Low-Cost  Houses 
THE  Holyoke  (Mass.)  Tran¬ 
script-Telegram  Is  Introducing 
a  feature,  “The  Home  of  the 
Week,”  on  the  editorial  page. 
Once  a  week  there’s  a  discus¬ 
sion,  with  plans,  of  low-cost 
houses. 


Students  Help 
N.D.  Daily  Get 
Vote  Results 

Gsand  Fobxs,  N.  D.— Unlver* 
slty  of  North  Didcota  Journalism 
student  were  provided  practical 
“on-tiie-Job”  training  when  they 
covmred  tiie  recent  elections  for 
two  papers. 

They  ran  a  spedlol  “midnight" 
edition  of  their  mythical  didly 
newspaper,  the  North  Dakota 
Star,  and  cooperated  with  the 
Grand  Fork*  Herald  in  covering 
cl^  elections. 

The  Heivdd  city  editor,  Ik  C. 
Tlnnes,  assigned  13  students  to 
cover  26  precinct  polling  cen¬ 
ters.  First  results  reached  the 
Herald  and  Star  newsrooms 
shortly  after  the  polls  closed  at 
7  pjn. 

The  duties  of  the  reporters 
were  threefold.  First,  call  in 
the  total  vote  cast  in  the  pre¬ 
cinct.  Second,  call  in  the  result 
as  soon  as  election  Judges  com¬ 
pleted  work  on  any  ballot,  and 
third,  gather  material  for  fea¬ 
ture  stories.  Each  rqmrter  was 
expected  to  write  two  features 
about  things  which  happened  at 
his  polling  spots. 

In  addition  to  local  retiums, 
national  and  state  returns  were 
received  over  a  direct  Asso¬ 
ciated  Press  wire  recently  in¬ 
stalled  in  the  journalism  labora¬ 
tory.  Thus  the  Star  carried 
complete  election  results. 

Residents  of  Grand  Forks 
were  invited  to  call  tiie  Star 
newsroom  from  7  p.m.  to  mid¬ 
night  for  “up  to  the  minute” 
election  results.  Rewrite  men 
estimated  they  handled  2S0  calls. 

The  Star,  a  member  of  the 
Inland  Dally  Press  Association, 
is  published  by  classes  in  news¬ 
paper  production  under  the  di¬ 
rection  of  Alvin  E.  Austin,  heed 
of  the  joiunalism  department 


FOR  SALE 

Hoe  sextuple  with  extrs  color  cylinder  |1459 
2  folders — 2  formers 
Cut  off— 21^  inches 

1 — 10  horse  power  motor— direct  current 
I — 60  horse  power  motor— direct  current 
Direct  current  £enerator  set 
Can  be  used  for  black  or  colored  comics. 

Write  or  wire  Geeeral  Masager,  Delsth  Herald 
&  News-Tribeae,  Oeleth,  Mine. 
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"Alter  von,  Madame 


There  are  cases  of  milk  stacked  behind 
him,  and  a  lot  of  stops  ahead.  But  from 
where  he  sits— “After  you”  means  both 
courtesy  and  safety. 

When  small  pedestrians  are  afoot, 
the  danger  signal  is  up.  Accidents  can 
happen  on  a  second’s  notice.  And  men 
who  pilot  the  trucks  of  National  Dairy 
companies  know  it’s  up  to  them  to  see 
they  don’t. 

These  men  roll  up  hundreds  of  thou¬ 
sands  of  miles  each  year.  They’re  on 
the  road,  snow  and  shine,  and  every 
yard  of  the  way,  they  must  watch 
against  mishaps. 

That’s  why  National  Dairy  set  up  a 
special  Safety  Division  to  develop 


methods  and  programs.  In  our  plants 
across  the  country,  there  are  Safety 
Committees  to  put  these  methods  into 
ractice.  This  work  is  one  reason  why 
undreds  of  our  drivers  wear  a  button 
for  ten,  fifteen  or  even  more  years 
without  an  accident. 

Like  the  men  who  deliver  them, 
National  Dairy  products  live  up  to 
safety  rules,  too.  The  familiar  “Seal- 
test,’’  “Breyers,”  or  “Kraft”  symbols 
represent  a  system  of  quality  protec¬ 
tion  imique  in  scope. 

Its  purpose  is  to  assure  your  family 
milk,  cheese,  ice  cream  and  other 
products  made  from  milk  —  nature’s 
most  nearly  perfect  food  — always^ 
at  their  pure  and  wholesome  best 


Dedicated  to  the  wider  use  and  better 
understanding  of  deary  products  as 
human  food  ...as  a  base  for  the  devel¬ 
opment  of  new  products  and  materials 
...as  a  source  of  health  and  enduring 
progress  on  the  farms  md  in  the  towru 
and  cities  of  America. 
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CIRCULATION 


School  Head  Offers 
Rules  for  Carriers 


By  George  A.  Brandenburg 


THERE  ARE  four  important 

rules  for  circulation  and 
brand  managers  to  keep  in 
mind  in  handling  carrier  boys, 
according  to  William  E.  Mc¬ 
Bride,  head  assistant  at  Stein- 
metz  High  School,  Chicago,  who 
serves  during  the  summer  as  a 
personnel  man  for  the  Chicago 
Daily  Newt  circulation  depart- 
mmt 

McBride  recently  talked  to 
Central  States  circulators  on 
how  to  “Keep  that  Carrier  Boy” 
and  offered  the  following  prin¬ 
ciples: 

“1.  We  must  recognize  the 
fact  that  the  boy  is  just 
a  small-sized  adult,  with 
the  same  characteristics 
of  personality,  and  the 
same  likes  and  dislikes. 

”2.  We  must  recognize  that 
the  strongest  impulse 
that  motivates  any  indi¬ 
vidual  is  his  ‘Ego’  which 
we  translate  os  ‘pride.’ 

“3.  We  must  recognize  that 
ail  individuals  learn  by 
the  same  rules,  ft  is  a 
well  defined  pattern 
which  includes,  observa¬ 
tion,  precept,  and  prac¬ 
tice. 

"4.  fn  dealing  with  boys,  ab¬ 
solute  and  scrupulous 
honesty  is  a  mutt. 

Loam  in  3  Steps 

“Psychologically  all  of  us 
learn  in  three  steps,  whether  we 
are  to  learn  a  skill  sud  as  bi¬ 
cycle  riding,  or  factual  knowl¬ 
edge.  First  of  all  we  observe, 
and  are  told  how  the  thing  goes. 
Then  we  practice  tmtil  we 
adieve  accidental  success  and 
following  this  we  repeatedly 
practice  until  correct  perform¬ 
ance  is  a  habit  It  is  Important 
that  we  keep  this  in  mind  in 
tending  boys  what  it  is  that  we 
expect 

'‘Once  you  have  that  boy, 
what  do  you  do  about  the  ‘valu¬ 
able  training’  you  talked  about? 
You’ve  expended  a  good  deal 
of  effort  to  get  him.  Isn’t  it 
worth  while  to  train  him?  R^ 
member  that  boys,  like  adults, 
do  well  only  when  they  under¬ 
stand  what  is  expected  of  them. 
Do  you  say  ‘Here’s  a  bag,  tags, 
and  a  punch’  and  then  add,  ‘get 
your  papers  at  3:30,  and  collect 
Saturdays’  and  let  it  go  at  that? 
Do  you  say  ‘pay  your  bill  Sat 
urday  noon’  and  let  it  go  al 
that,  or  do  you  explain  the  bill, 
how  to  collect,  how  he  makes 
his  profit,  and  how  much  H  is, 
then  help  him  the  first  time  or 
two? 

‘It  is  necessary  to  remember, 
too,  that  boys,  like  adults,  do 
well  only  when  there  is  mu¬ 
tual  confidence  and  respe^. 
Boys  are  far  more  observant 
than  adults.  You  may  be  able 
to  fool  adults,  but  you  can’t 


fool  kids.  Are  you  careless 
about  details,  your  route  files, 
their  bills,  your  promises?  Do 
you  cut  corners  on  financial 
deals?  If  you  do,  how  can  you 
expect  the  boy  to  believe  the 
stuff  you  hand^  him  about  how 
important  those  things  were. 

"Your  average  boy  has  far 
more  pride  than  adults  give 
him  cr^it  for.  He  is  tremend¬ 
ously  concerned  about  his  ‘face’ 
with  his  fellows,  and  he  fattens 
on  praise  and  success  but  sours 
quickly  on  public  censure  or 
anything  that  causes  loss  of 
‘face.’  iKiblicly,  at  least  (among 
his  fellows)  you  must  support 
him.  If  it  is  necessary  to  de- 
fiate  him,  do  it  gently,  and  pri¬ 
vately,  for  he  must  know  that 
you  will  support  him  when  he  ts 
right,  or  thinks  he  is  right. 

“He  must  know  that  you  will 

go  to  bat  for  him,  when  he’s  do- 
ig  his  best,  as  quickly  as  you 
will  for  a  customer.  He  must 
know  that  you  will  help  him 
with  difficult  collections  —  that 
you  will  take  out  an  extra  paper 
for  him  when  he  has  a  shortage 
— that  you  will  defend  him 
when  he  is  in  trouble,  and  go 
out  of  your  way  to  recognize 
superior  service. 

“With  all  of  this,  it  is  neces¬ 
sary  to  know  and  recognize  his 
limitations.  Mentally  he  is  a 
child.  We  must  not  expect  him 
to  display  the  mature  judgment 
of  an  adult.  Riysically  he  is 
a  child.  We  murt  not  expect 
him  to  do  the  impossible.  If  we 
do,  and  he  fails,  we  are  likely 
to  lose  a  boy.  Perhaps  toe 
hardest  thing  to  remember  is 
to  consider  his  home  back¬ 
ground.  It  is  quite  possible  that 
his  background  and  personal 
standards  are  very  different 
from  your  own,  but  to  him  they 
are  good  because  they  are  ail 
he  knows.  Don’t  make  the  mis¬ 
take  of  belittling  them  if  you 
don’t  agree,  but  rather  modify 
them,  gently.” 

Requires  Small  Bond 
EVERY  newmaper  operating  on 
toe  Little  Merchant  Plan  as¬ 
sumes  a  moral  obligation  to 
further  toe  education  of  young 
men  in  the  business  world, 
argues  Leo  M.  Carroll,  circula¬ 
tion  manager  of  toe  Shenandoah 
<Pa.)  Herald,  and  sponsor  of  a 
“bond  savings  contract”  which 
has  attracted  considerable  at¬ 
tention. 

Part  of  every  business  train¬ 
ing  plan,  says  Carroll,  is  toe 
saving  of  a  portion  of  Income, 
no  matter  how  big  or  how  little 
toe  business.  It  is  toe  Pennsyl¬ 
vanian’s  theory  that  true  eleva¬ 
tion  of  toe  newspaperboy  from 
a  so-called  “street  urchin”  to  an 
up-and-coming  business  man. 
calls  for  educating  toe  boy  in 
toe  saving  of  a  portion  of  his 


CX^NGENIAL  COMPETITORS 

Willard  C.  (Bill)  Worcester,  left  vicepresident  of  Phoenix  News¬ 
papers,  lnc„  new  owners  oi  the  Phoenix  Arizona  Bepublic  and 
Gasette,  is  fdctured  with  Anna  Roosevelt  Boettiger  and  her  husband, 
lohn  Boettiger,  co-publishers  of  the  Arizona  Times.  They  met  at  the 
sessi-onnud  diimer  meeting  oi  the  Phoenix  Chamber  of  Commerce, 
Mr.  Worcester  is  also  general  manager  oi  Central  Newspapers,  lnc» 
operating  company  for  papers  owned  by  Eugene  C.  Pulliam.  The 
BoetUgeis.  who  now  publish  twice  a  week,  plan  to  go  doily. 


weekly  earnings  derived  from 
the  resale  of  newspapers. 

“My  bond  savings  contract  is 
not  an  agreement  stipulating 
any  control  over  the  working 
conditions  or  duties  of  a  news- 
paperboy,”  explains  Carroll.  “I 
simply  point  out  to  toe  boy  and 
his  parents  the  value  that  can 
be  derived  from  his  savings 
over  a  period  or  two  to  four 
years.” 

At  no  time,  explains  the  Shen¬ 
andoah  circulator,  is  a  carrier 
compelled  to  deposit  a  specified 
sum  in  his  bank  account.  ’That 
is  strictly  up  to  toe  boy.  He 
is  encouraged  to  start  with  a 
weekly  deposit  of  50c  for  a 
period  of  20  weeks,  which  will 
make  a  cash  savings  of  $10. 

“I  have  been  ask^  by  vari¬ 
ous  circulation  managers,  ‘why 
do  you  ask  for  only  a  $10  or¬ 
iginal  deposit  when  the  news- 
paperboy’s  account  may  amount 
to  from  $18  to  $20  in  a  week’s 
time?’  To  this  my  answer  is: 
‘I  am  proving  to  the  boy  and 
his  parents  that  this  savings  ac¬ 
count  is  for  the  boy’s  use  later 
on  in  life,  and  I  am  not  trying 
to  use  a  hammer  on  the  heads  of 
the  boy  or  his  parents  for  the 
guarantee  of  payment  for  any 
accounts  contracted  by  him.” 

Carrier  Buys  Washer 

HAROLD  HAGGERTY,  JR.,  15, 

Woonsocket  (R.  I.)  Call  car¬ 
rier,  recently  used  $192  of  his 
paper  route  savings  to  buy  his 
mother  a  new  electric  washing 
machine.  The  proud  mother 
said  Harold  has  been  buying 
his  own  clothes  and  paying  his 
own  recreational  expenses  since 
he  started  delivering  the  Call 
about  four  years  ago.  He  has 
a  100-paper  route. 

Parents  List  Benefits 

THE  carrying  of  newspapers 

offers  toe  finest  training  a 
boy  can  receive.  This  is  toe 
opinion  of  the  parents  of 


South  Bend  (Ind.)  Tribune 
carriers. 

Contestants  were  requested 
to  write  a  letter  answering 
toe  question,  “What  benefits 
has  your  son  derived  from  car¬ 
rying  the  Tribune?” 

Benefits  gained  by  ’Tribune 
carriers  which  were  most  fre¬ 
quently  stressed  by  parents  in 
their  letters  are:  (1)  Their 
sons  gained  self-assurance, 
overcame  shyness  and  timidity. 
(2)  ’Their  sons  learned  toe  value 
of  money,  developed  thrift  and 
honesty.  (3)  Their  sons  re¬ 
ceived  valuable  training  in 
handling  money  not  their  own. 
(4)  Their  sons  learned  the  nec¬ 
essity  of  punctuality  and  de¬ 
pendability.  (5)  Their  sons 
learned  politeness  and  courtesy. 
(6)  Their  sons  learned  to  keep 
legible  records  and  learned  toe 
value  of  a  receipt  (7)  Their 
sons  learned  to  evaluate  people 
and  get  along  with  them.  (8) 
Their  sons  gained  a  sense  of 
pride  in  their  work  and  in  their 
community.  (9)  Their  sons  re¬ 
ceived  a  valuable  business  edu¬ 
cation. 


Australia 

9  Th«  only  loumal  giving  Hm 
nnwB  of  BdvnrtiMrt,  advnrtfS' 

Ifig,  publlthing,  printing  nnd 
eommnrciBl  b^denftlna  In 
Auftrnlln  nnd  N«w  ZMinnd. 

If  you  oro  planning  lalti  cam* 
paigna  or  aro  Intaroctad  In 
Hiata  tarritorlat  raad 
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A.nnouncing 
an  Expanded  Service 

for  the  Press 

* 

TTm  BITUMINOUS  COAL  INSTITUTE  has  expanded 
its  facilities  for  supplying  the  press  with  author¬ 
itative,  up-to-date  information  about  the  coal 
industry. 

Editors  and  writers  can  rely  on  the  Institute  for 
prompt  service  in  furnishing  any  needed  facts 
on  the  economics  and  technology  of  coal. 

The  Institute  (which  is  the  public  relations 
agency  for  the  bituminous  coal  industry)  has 
moved  its  headquarters  from  New  York  to  Wash¬ 
ington,  D.  C.,  where  it  will  have  closer  coordi¬ 
nation  with  the  National  Coal  Association,  the 


trade  association  of  Bituminous  coal  producers. 
Thus  from  one  central  authoritative  source  you 
can  now  get  statistics  on  production  and  utili¬ 
zation-news  of  advances  in  research— fast, 
factual  information  on  every  phase  of  coal. 

From  time  to  time  the  Institute  will  publish,  in 
this  journal,  facts  about  the  coal  industry  which 
we  believe  will  be  of  interest  to  publishers, 
editors,  writers,  and  to  other  readers  of  this 
publication. 

Call  on  the  Institute  the  next  time  you  need 
any  facts  about  the  coal  industry. 


BITUMINOUS  COAL  INSTITUTE 

AfflUote  of  NATIONAL  COAL  ASSOCIATION 
Southern  Building,  Washington  5,  D.  C. 
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Among  AdrortisingFoIk 

BBDO  PramotM  Fir* 
nv>  major  promotioiia  involv- 
inc  waatam  operatioia  of 
Batten,  Barton,  Duiatine  *  Oi- 
bom.  Inc- have  been  announced 
bj  John  C.  Cornelius,  executive 


.  1 

i 

M 

vicepreaklent  in  charge  of  the 
Men^s  western  ofBces.  HxmiT 
H.  Haupt,  vlcraresldent  and 
manager  of  BBDO's  Minneapolis 
ofliM,  becomes  executive  assis¬ 
tant  to  Cornelius  and  John  H. 
Bamcx,  also  of  the  Minneapolis 
ofBee,  becomes  creative  bead  for 
all  western  offices.  Succeeding 
Haupt  as  manager  of  the  Minne- 


men  are  vice- 
presidents  of  the  company. 

In  addition,  W.  B.  Chossimgsr, 
vicepresident,  has  resigned  from 
active  management  of  the 
agency’s  Los  Angeles  office,  and 
A.  W.  Nxallt,  vicepresideot  and 
account  executive  M  the  San 
Francisco  office,  has  been  ap- 

P tinted  to  repl^  him.  C.  H. 

■  BonsoN,  vicepresident  in 
diarge  of  the  agenc^s  San  Fran¬ 
cisco  office,  is  the  newly-named 
West  Coast  manager  of  BBDO. 
and  will  retain  his  post  as  head 
of  the  San  Franclm  office. 

People  h  the  Newa 

IXE  COOLEY  will  Join  Mc¬ 
Cann  -  Erickson,  Inc.,  New 
York,  Dee.  1,  as  director  of  tele¬ 
vision.  For  flie  past  six  years 
he  has  been  with  RuthraufI  A 
Ryan,  New  York. 

Boaanr  Cablbt  has  been  ap¬ 
pointed  vicmresldent  of  Cecil  k 
Fresbrey,  New  York.  Carley, 
an  account  executive  and  mem¬ 
ber  of  the  plans  board.  Joined 
Rie  agency  a  year  ago  following 
release  fnnn  the  Army. 

Edwabd  J.  Cobbrt,  Jb.,  has 
been  appointed  copy  chief  of 
the  Defrolt  office  of  Geyer,  Cor¬ 
nell  k  Newell.  Corlmtt  pre¬ 
vious^  served  as  a  copywriter 
with  Maxon,  Inc.,  N.  w.  Ayer 
■k  Son,  Inc,,  Camitbell-Ewald, 
and  E.  J.  Corbett  Co.  in  De^it 
John  J.  Daniils,  ex-Army  Sig¬ 
nal  Corps,  and  former  editor  of 
Retail  Management,  has  Joined 
Cory  Snow,  Boston,  as  new  busi¬ 
ness  manager  and  accotmt  ex- 
-ecutlve. 

W.  P.  Gbnt  has  Joined  McKlm 
Advertising,  Ltd.,  Toronto,  as  ac¬ 
count  executive,  after  four  years 
in  the  RCAF  dob,g  administra- 
-tive  work. 

Spbncxr  Jones,  for  many  years 
technical  counsel  for  indu^rial 
advertisers  and  advertising 
agencies  on  accounts  dealing 
-with  building,  power  plant,  ani- 
cultural  and  chemical  materials 


and  equipment,  has  Joined  Jffie 
staff  oi  Sdiuyler  Hopper  Co., 
New  York  as  consulti^  engi¬ 
neer. 

Anra  R.  WtLHXLis  has  Joined 
the  PitMiurA  copy  department 
of  W.  Earl  BotbweU.  For  the 
past  two  years  Ae  was  art  di¬ 
rector  at  the  Pittsburgh  Bwltctin- 
Index  and  prior  to  that,  die  was 
in  advertldng  promotion  work 
for  the  Pittsburgh  Press. 

Habrt  W.  WALKxn,  jB.,  for¬ 
merly  with  W.  F.  Coleman  Co., 
Los  Angeles,  has  Joined  Lock- 
wood  -  ^ackelford  Advertising, 
Los  Angeles  as  account  execu¬ 
tive. 

Sam  Fulldi,  who  Joined  Sher¬ 
man  k  Marquette,  New  York,  as 
radio  director  in  1945,  has  been 
transferred  to  the  agency’s 
Hollywood  office  to  heed  in>  ra¬ 
dio  activities  on  the  West  Coast. 

Clat  W.  Stephenson,  Jb.,  for¬ 
merly  account  executive,  Duane 
Jones  Co.,  New  York,  has  been 
appointed  vicepresident  of  Mor¬ 
ton  Manufacturing  Corp.,  Lynch¬ 
burg,  Va.  At  the  agency  he 
handled  the  Morton  account 

Habbt  C.  Thompson,  formerly 
with  the  public  relations  depart¬ 
ment  Newell  -  Emmett,  New 
York,  has  Joined  the  executive 


York. 

William  Bell,  prevloudy  ad¬ 
vertising  manager  of  the  Acme 
Co.,  has  Joined  Rodgers  k  Brown 
Advertimng,  New  York,  as  vice- 
president  in  charge  of  new 
business. 

Scott  B.  Andebson,  Jb.,  has 
been  appointed  account  execu¬ 
tive,  Ad  IMed  Advertising,  Oak¬ 
land,  Calif.  Anderson  was  for¬ 
mer^  with  the  advertising  de¬ 
partment  of  the  Pittsburg 
(Calit)  Post-Dispatch. 

Habvxt  j.  Bbesleb  has  been 
named  director  of  marketing 
and  sales  planning  of  Allred  J. 
Sllbersteln,  Bert 
Goldsmith,  Inc., 

New  York.  He 
was  recently 
sales  manager 
of  the  Barblzon 
Corp.,  prior  to 
Anny  service. 

Hbbbebt  a. 

Thompson,  Kabl 
Knipb  and 
Chablbs  K.  El¬ 
liott  have  been 
elected  vicepres¬ 
idents  of  Ander-  Breslar 
son,  Davis  k 
Platte,  New  York.  All  three  are 
former  account  executives  of 
the  firm. 

Geobge  Habshbeboeb,  former 
cooperative  advertising  man¬ 
ager,  UnlteR-Rexall  Drug  Co., 
Lu  Angeles,  is  now  with  Glas- 
ser-Gailey,  Iios  Angeles. 

Aoam  K.  Johnson,  until  re¬ 
cently  with  the  San  Francisco 
office  of  Smith,  Bull  &  MMlreery, 
is  in  charge  of  the  newly-open^ 
San  Francisco  office  of  Ford  k 
Damm,  Sacramento,  Calif. 

Donald  Mubpht,  recently  re¬ 
leased  from  the  Navy  as  a  com¬ 
mander,  has  Joined  the  staff  of 
G.  M.  Basfoid  Co.,  New  York, 
as  account  executive. 

A.  D.  Adams  has  Joined 
Hickey-Murphy-St.  George,  New 
York,  as  accoimt  executive. 


James  J.  McShanb,  foimarly 

in  the  Chicago  office  of  Loronzen  CrTOftOIl  B.  PeiluIlS 
and  Thompson,  publishers’  rep-  *  «^a*aaa» 

lesentatlveL  has  Joined  Harry  LeOVeS  LSVeT  BlOS. 
AttlnMD.  ChlcagOs  M  in«rcli*n-  Grafton  B.  Perkins,  for  22 
dising  manager  of  the  agency.  years  advertising  manager  and 
O.  M.  Dubeb  has  been  ap-  vicepresident  of  Lever  Brothers 
pointed  managw  of  the  research  Cambridge,  Mass,,  and  ex- 
depaitment  of  the  Buenos  Aires  ponent  of  the  scientific  approach 
offices  of  McCann-Erickson.  He  advertising,  hn»  opened  an  of- 
was  formerly  with  PalmoUve  fg*  ,t  81  ^ion  SteSt,  Boston. 
Peet  in  Argentina.  a.  an  advertising  and  market 

New  additions  to  the  staff  of  counsel. 

Geyer,  Cornell  k  Newell,  New  For  more  than  two  decades, 
York,  include:  John  H.  Win-  Mr.  Perkins  was  responsible  for 
T  E  B  s,  formerly  the  campaigns  on  Lux,  Lifebuoy, 

with  Erwin,  Spry,  Rinso,  Swan  and  other 

Wasey,  New  specialties,  and  since  1937  has 

York,  associate .  been  advertising  counsel  and  dl- 

copy  chief;  rector  of  Thomas  J.  Lipton,  Inc. 

Fbedebick  a.  - 

^th'B^a?te?  James  C.  Fortune  has  been 

Bi^ton  Dur-  appointed  advertising  and  mer- 

Lisbon  (Aandising  director  of  the  Amer- 

in  (AaKeM^-  Bemberg  Corp.  and  the 

dlo  pJSuctio”:  ^ 

Ernest  D.  Kost-  glHBH 

rao,  formerly  dobe  Wood,  who  has  retired, 

with  the  copy  Jo™  C.  Doortt,  formerly 

departmeit,  with  Batten,  Barton,  DursUne 

Campbell  -  EwaM,  copywriter,  k  Osborn,  New  York,  has  been 
and  Lester  Strono,  m^ia  de-  appointed  advertising  director 
partment.  Vincent  Clausen,  of  Schulton,  New  York,  perfume 
account  executive  of  Hixson-  manufacturers. 

O'Donnell  Advertising,  New 


president  in  charge  of  merchan-  eDWIN  BRANDT,  former  head 
dising.  of  the  Los  Angeles  Times 

Alibed  Udow,  on  terminal  public  relations  department,  and 
leave  from  the  Army,  Joins  Robert  Garrick,  also  a  member 
Benton  k  Bowles,  New  York,  as  of  the  Times  public  relations 
chief  of  copy  research.  staff,  have  formed  Brandt  k  Gar- 

Philip  D.  Cochrane,  Jr.,  ex-  rick, 

Naval  officer,  formerly  with  y®  Palmas 

Lennen  &  Mitchell,  has  been  Ave.,  Los  Angeles, 
appointed  eastern  advertising  Stuart  Potter,  formerly  of 
manager  in  charge  of  the  re-  the  Chicago  office  of  Campbell- 
cently  opened  New  York  office  Mithun,  has  started  his  own  ad- 
of  the  Southern  Textile  Newt.  vertising  agency,  Stuart  Potter, 
Inc.,  840  N.  Michigan  Ave., 
Company  Changes  Chicago. 

vm.T.TAM  BUUR  has  been  ap-  Martin,  Frank,  Inc.,  Detroit, 
pointed  to  the  newly-creat^  has  become  Fraitii  and  HoUins- 
post  of  advertising  director  of  head,  Inc.,  E.  G.  Frank,  presl- 
aU  domestic  whiskey  brands  for  dent,  announces.  M.  A.  Hollins- 
Schenley  Distillers  Corp.  He  head,  vicepresident,  takes  the 
will  head  the  over-all  planning  place  of  the  late  Frank  V.  Mar- 
and  development  of  advertising  tin,  who  died  recently, 
and  sales  promotion  material  jhe  Paul  J.  Basinger  Agenct 
for  aU  whiskey  brands,  although  McGiveran-Child  Co.,  Chl- 
Indlvldual  brand  managers  will  cm  have  merged  and  will  op- 
rantinue  in  ^arge  separate  gr^te  under  the  name  of  Mc^ 
Giveran-Child  Co.,  it  is  an- 
Schenley  in  1935,  was  formerly  nounced.  Milton  J.  Klee  Is 
advertising  manager  for  Schen-  president,  Paul  J.  Basinger,  ex- 
iCT  Rese^e.  His  successor  on  gcutlve  vicepresident.  Offices 
that  Job  is  Frank  Johnson,  pre-  431  South  Dearborn  St. 

vloudy  sales  and  advertising 
manager,  Maxson  Food  Systems.  Personals 
Auw  Hov^  has  been  ap-  ARTHUR  HURD,  director  of 
pointed  advertising  and  Mies  „edla  research,  J.  Walter 

gromotionnMM^r  oftte  Ham-  Thompson  Co.,  has  been  ap- 
ton  Ross  Industries,  Chicago  pointed  ehaliman  of  the  foreign 
Most  recen^  he  was  acrount  committee  of  the  National 

Mecutive,  Royer  and  Royer,  American  Marketing  Associa- 
New  York.  tloo.  Members  are:  Raymond 

James  L.  Spencer,  former  Robinson,  Crowell-Collier  Pub- 
vlcepresident  of  Campbell-  lishing  Co.;  William  S.  Herrino- 
Ewtud,  New  York,  has  been  ap-  ton,  nitematlonal  Public  Opin- 


vicepresldent  of  Campbell-  lishing  Co.;  William  S.  Herrino- 
Ewtud,  New  York,  has  been  ap-  ton,  nitematlonal  Public  Opin- 
pointed  assistant  to  the  presi-  ion  Research;  Hector  Lazo, 
dent  of  Industrial  Tape  Corp.,  Sunshine  Biscuit  Co.,  and  Wroe 


dent  of  Industrial  Tape  Corp., 
New  Brunswick,  N.  J. 

James  H.  Quick,  recently  with 


Sunshine  Biscuit  Co.,  and  Wroe 
Anderson,  Simon  k  Sessions. 
Burr  L.  Robbins,  executive 


North  American  Aviation’s  pub-  vicepresident  of  General  Out¬ 
lie  relations  department,  and  door  Advertising  Co.,  has  been 
Frederick  Ingalls,  for  the  past  named  chairman  of  the  Afflli- 
two  years  advertising  manager,  ated  associations  committee  of 
Forest  Lawn  Memorial  Park,  the  Advertising  Federation  of 
Glendale,  Calif.,  have  been  ap-  America.  Members  include: 
pointed  to  assist  the  advertising  Charles  J.  Allen,  FAinrAX  M. 
manager  of  General  Petroleum  Cone,  Karl  T.  Finn,  John  H. 
Corp.,  Los  Angeles.  Piatt  and  Lewis  Aixxn  Wkiss. 

IDITOR  A  PUILISMIR  for  Nevaaibar  23,  1f4« 
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Hats  for  tipping  to  ladies,  hats  to  throw  into  rings,  hats  for  hat-check  girls  to 
hold  for  ransom,  hats  to  keep  secrets  under,  hats  to  wear  .  .  . 

New  England  makes  them. 

To  be  exact.  New  England  makes  30%  of  all  the  hats  (except  cloth  hats) 
worn  in  the  United  States.  In  fact.  New  England,  with  6.3%  of  the  nation’s 
population,  produces  9%  of  the  nation’s  manufactured  goods. 

Her  busy,  diversified  industries,  offering  steady  employment  at  generous  wages, 
create  a  retail  market  Nearly  four  times  stronger  than  the  national  average 
in  retail  sales  per  square  mile. 

This  retail  market  can  be  yours — via  New  England’s  excellent  newspapers,  with 
3,607,391  coverage  of  her  2,201,421  occupied  dwellings. 


MAINE— Swfot  Dally  Nmn  (M).  NEW  HAMPSHmE— CskoxI  MoillorAaMoi  (E),  Kmm  SmSmI  (E),  MicEmIm  IMm  LmS«  (MSI). 
VESMONT— Bm  Tim  (E),  SmlailM  Bmmm  (E).  B«II«Km  Etn  Pm  (MX  MASSACHUSETTS— ASwl  Dally  Naan  (E),  Saaariy  TlaaaCEX  Saaon 
OlabaCMSE),  Soiiaa  Globa  (S),  SoiMi  Poll  (MX  Boaloo  Paal(SX  Baaloa  Raaaad  S  Aaaalcaa  (MSEXBealoaSaaday  A<aailliai(S).  BaacHaa  Eiliinbi 
Tim  (Q,  CaM  Cad  Slaadad.Tlm.  Hyaaab  (O.  Fall  RIaaf  HaaaW  Naan  (E),  FMibail  SaaHaal  (E).  HaaafMB  GataBa  (E).  Laaaaaca  Eafla-Ti»oaa(MBE], 
Now  Badlotd  Saaday  Staadaad-TIm  (S).  Naaa  Badload  Staadaad  Tim  (£}.  Nodb  Adaan  Tmcriai  (EXPMaSaM  Baihabfea  Eafla(E).  TaaaloaGaaaao(EX 
WaMiaa  Naan  Tribaaa  (EX  Woaaaalai  Talaam  and  Eaaalaa  Gaiada  (MSE),  Waicaalai  Saaday  Tiliiaan  (SX  BHODC  GLAND— PaapbMfcat Tim, (EX 
Waal  Waanlab  Paaiiacfcal  Vallay  Dally  TMaa  (E).  Wooaaackal  Call  (EX  CONNECIKUT-Bildfaaad  Paal  (SX  Bridiaaed  PaabTalaam  (M«E).  DaabT 
Naan.Tlm  (E),  Haadead  Coaiaai  (MX  Haidaad  Coanal  (S),  HaaSaad  Ilaaa  (E),  MaHdaa  iaaiaal  (EX  Maildaa  Bacaid  (MX  Naw  SdNia  Hinld(EX  Naat 
Haaaa  Ra(lalaa(ESSX  Naa  Laadaa  Day  (E),  Naianli  Haai  (E),  Naaadcb  BaBaSa  aad  Racaid  (MSEX  Walaabay  BaiiabBtaa  •  Aniiliia  (MBEX  WaMay 
RapabBcaa  •  Aaariaaa  (ERSX 


70  Learn  Advertising 
In  Agency’s  School 


By  Betty  Feeiel 

IN  THE  Madison  Avenue  offices 
of  Benton  S  Bowles,  Inc.,  New 
York  advertising  agency,  70 
young  men,  most  of  them  vet¬ 
erans,  are  learning  the  advertis¬ 
ing  business — both  theory  and 
practice —  under  an  on-the-lob 
training  arrangement 
Hie  most  extensive  agency 
training  program  yet  estab¬ 
lished,  BtiB’s  “University”  has 
been  aroroved  by  the  New  York 
State  Division  of  Veterans  Af¬ 
fairs  and  its  curriculum  has  been 
Eone  over  carefully  by  national 
and  state  government  officials. 

The  venture  got  off  to  a  quiet 
start  early  in  June.  Now,  after 
nearly  six  months,  all  concerned 
feel  there's  no  question  about 
its  worth. 

Major  Agency  Enterprise 
Clarence  B.  Goshorn,  Benton 
A  Bowles  president,  who  took 
an  active  piuf  in  the  formation 
of  the  program  along  with  H.  H. 
Dobberteen,  vicepresident,  re¬ 
gards  it  as  “a  major  agency  en¬ 
terprise  .  .  .  which  may  weli 
prove  to  be  the  best  means  we 
have  employed  for  developing 
new  talent  for  our  advertising 
agency  work.” 

Agency  personnel  who  double 
as  “professors”  also  take  a  bright 
view  of  it,  despite  the  addi- 
tioiud  work  it  entails;  the 
trainees  themselves  think  it’s 
one  swell  way  to  earn  and  learn, 
and  even  the  clients  are  re¬ 
ported  favmably  impressed. 

Aim  of  the  training  program 
is  summed  up  as:  “to  provide 
our  beginners  with  an  introduc¬ 
tion  to  and  study  of  advertising 
and  to  furnish  our  returning  ve& 
erans  with  an  excellent  re¬ 
fresher  course.” 

It  was  created  not  meedy  to 
“give  the  veteran  a  break."  but 
to  endow  young  men  in  special¬ 
ized  jobs  with  a  panoramic  per¬ 
spective  of  their  field. 

Instruction,  it  is  emphasized, 
is  completely  objective  and  ap¬ 
plicable  to  ^vertising  work  on 
any  account  in  any  agency. 

76-Weeks  Course 
Under  the  system,  the  trainees 
are  enrolled  for  76  weeks  during 
which  time  an  effort  is  made  to 
expose  them  to  “every  phase  of 
agency  adverttshig  sgerations.” 

They  attend  lectures  rto-laarn 
the  principles)  and  take  part  M 
laboiatory  periods,  go  on  field 
trips;  etc.  ( to  observe  the  appli- 
catioa  of  those  pcinciplssl. 

The  list  of  CQuraas  reads;  re- 
searclv  production,  media,  radio, 
copy,  art,  traffic.,  public  rela¬ 
tions,  merchandbfi^  account¬ 
ing  aad  account  management 
Some  of  these  are  covered  tn 
two  weeks,  some  tn  four  or  six. 

Account  management,  to 
whidi  each  student  is  assigned 
to  an  account  executive  and 
permitted  to  follow  his  dealings 
with  eutside  contacts  and  sup¬ 
pliers,  his  meetings  with  key 
people  in  the  various  d^Murt- 


ments,  his  preparation  for  con¬ 
ferences  such  as  sales  meetings 
and  his  clieit  meetings,  runs  for 
11  wfilri 

In  addition  to  the  Benton  A 
Bowles  “faculty”  —  who  range 
trmn  Atherton  Hobler,  chair¬ 
man  of  the  board  (his  talk  was 
on  the  qualities  needed  to  be¬ 
come  a  successful  advertising 
man)  to  Bichard  Campman, 
head  of  client  billing  (he  dis¬ 
cussed  billing  and  collection 
procedures),  outside  speakers 
are  called  on  from  time  to  time. 
Recent  visiting  lecturer  was 
Ralph  Starr  Butler,  vicepresi¬ 
dent  in  charge  of  public  rela¬ 
tions  at  General  Fo<^,  who  re¬ 
viewed  “The  Place  of  Advertis¬ 
ing  in  the  American  Scene.” 

Not  Without  Homework 

True  to  the  academic  form,  the 
students  have  homework  assign¬ 
ments  in  each  course,  including 
a  certain  amount  of  required 
reading  of  books,  current  maga¬ 
zines  and  trade  papers.  Lists 
for  "suggested  reading”  are  also 
provide. 

At  the  end  of  each  course  stu¬ 
dents  in  a  written  exam,  try 
their  hands  at  solving  the  prob¬ 
lem  of  hypothetical  art  direc¬ 
tors,  radio  producers  and  other 
creative  men.  The  case  may 
call  for  preparing  a  media  plan 
for  a  new  low-priced  cigarette, 
suggesting  a  copy  approach  ior 
a  two-seater  airplane,  or  draw¬ 
ing  up  a  market  research  pro¬ 
gram  for  a  food  product. 

6  Groups  Rotate 

The  schedule  is  so  organized 
that  instruction  on  every  part  of 
the  course  is  carried  on  simul¬ 
taneously.  Accordingly,  while 
■<inm«»  students  are  spending  six 
weeks  on  copy,  others  are  on 
art,  and  so  on.  The  studeits  arc 
divided  into  six  groups  and 
these  groups  are  rotate  until 
each  group  has  finished  each 
course. 

At  the  very  beginning  stu¬ 
dents  all  met  together  for  intro¬ 
ductory  lectures  explaining  the 
training  program  and  its  admin¬ 
istration,”  and  “the  nature  of 
the  advertising  business  and  re¬ 
lation  of  agencies  to  it” 

Because  of  the  group  ar¬ 
rangement,  classes  are  small  and 
inforaoal,  following  college  sem¬ 
inar  style,  with  plenty  of  stu¬ 
dent  participation.  Some  are 
held  in  the  radio  conference 
room,  others  in  the  office  of  the 
copy  chief  or  production  man. 
or  meffi'a  head  who’s  in  charge 
foe  the  day. 

For  the  first  42  weeks,  classes 
occupy  at  least  three  hours  each 
week  for  eadi  student  and  are 
always  during  business  hours  on 
company  time.  Later  the  class¬ 
room  work  is  reduced  and-  the 
individual  work  is  Increased. 

Indicative  of  the  importance 
attached  to  the  program  by  the 
agency  la  the  r^e  that  attend¬ 
ance  at  all  class  sessions — 


Five  veterans  get  close  to  the  source  in  the  on-the-job  training  course 
in  advertising  being  conducted  ot  Benton  &  Bowles,  Inc.,  New  York 
agency.  Clarence  B.  Goshorn  (seated,  leit),  president  oi  B  &  B. 
explaiiu  the  essence  oi  a  "rough"  to  (standing,  from  leit)  jeon  Flne- 
gan,  Robert  Xome,  Paul  Wal^  Charles  Fisher  and  David  Burt. 
Quentin  McDonald  (next  to  Goshorn)  is  iull-time  administrator  oi 
the  course. 

which  are  announced  well  in  ad-  training  program  would  not 
vance — is  compulsory  not  only  function  efficiently  for  the  large 
for  students  but  for  teachers,  group,  and  so,  after  much  dis- 
taking  precedence  over  day-to-  cussion  and  planning,  the  school 
day  work,  conferences  with  the  was  set  up. 
agency  and  even  conferences  j,  Coeds  Allowed 

witothe™  When  the  course  was  inaugu. 

Responsibility  for  the  pr*>-  rated  in  June,  66  young  men 
gram^  ^ooth  operation  falls  to  ^^eds  aUowed)  we?e  en- 

young  Quentin  H.  McDonald,  roUed;  54  of  those  were  veter- 
whose  official  title  is  Dean  of  the  ^o  date  70  are  on  the  ros- 

*ifr‘Tolce"oXr.  ^So  ITad^'S?-  ?re  veterans 


‘The  number  could  be  doubled 


merly  had  ^ademic  experience,  trebled  jf  were  able  to  en- 
he  was  hired  e^Mially  for  and  ^  those  in  our  own  organ- 
devotes  his  Ml  toe  to  super-  j^gtion  who  would  like  to  j^. 
vistog  the  group  s  actiinties  g^d  could  be  multiplied  many 
which  means  he  g^  the  head-  jj  gggM  areommodate 

achM  of  class  scheduling,  paper  outsiders  who  have  heard  of  the 
grading,  integration,  counseling,  gghool  .  .  Mr.  Goshorn  com- 
€tc4  inGutod 

O*  present  56  ex-Gl’s,  31 
receive  government  compensa- 
«<>"•  ’n>e  veterans  who  are  not 
Fw  receiving  government  subsist 

that  has  be«  given,  or  is  once  allowances,  it  is  pointed 

°“t.  Include  some  whose  salaries 
>re  beyond  the  maximum  to 
which  subsistence  is  added  and 
CH^  secondary  school  grounds  gyjgjg  ^o  prefer  to  have  their 
salaries  as  sole  compensation,  or 
Extends  Old  Program  adio  want  to  keep  their  allow- 

And  how  did  the  training  pro-  ances  Intact  against  the  possi- 
gram  devedopT  blltty  of  full-time  academic 

According  to  President  Gos-  lOork  later  on. 
horn,  on-thejob  training  is  not  No  distinction  is  made  in  sal- 
a  new  thing  with  BAB  but  ary  to  the  young  men  who  re¬ 
something  the  agency  has  been  ceive  and  do  not  receive  allow- 
carrying  on  since  its  founding,  ances,  the  agency  asserts, 
although  never  to  such  an  ex- 


tent  It  used  to  be  the  practice 
to  take  on  each  year  three  or 
four  “promising  young  college 
graduates”  who  wanted  a  career 
in  advertising  and  through  after 
hour  classes,  counsel,  additional 
assigned  work  outside  the  limits 
of  their  immediate  jobs,  etc., 
try  to  teach  them  the  technical 
demands  of  the  business.  As 
they  leanied,  they  wei^  pro¬ 
moted  to  better  jobs. 

When  (he  war  broke  out,  78 
BAB  employes  went  Into  serv¬ 
ice,  50  at  whom  were  in  various 
stages  of  this  program.  Some  of 
(hem  had  been  with  the  agency 
only  a  short  time,  some  for  sev¬ 
eral  years.  After  the  war  was 
over,  nearly  all  of  them  wanted 
to  r^oin  the  staff. 

Jobs  for  all  were  found  but  it 
was  clear  that  the  old-style 


Conference  Voted 

L<dte  Success.  N.  Y.  —  The 
Humanitotian,  Social  and  Cul¬ 
tural  Committee  oi  the  (gen¬ 
eral  Assembly  \manimoasl7 
approved  this  week  a  Philip¬ 
pine  resolution  by  which  the 
General  Assembly  would 
aufiiadaa  the:  beWng  oi  a  con- 
ierence  of  effi  members  oi  the 
United  Notions  on  Freedom  oi 
InioDBOlion.  The  resolution 
wilt  eeoM  up  tor  final  action 
within  several  weeks  at  the 
next  plenory  meeting  oi  the 
General  Assembly. 


R»lTttR  A  PUBLISHRR  for  Negsmber  23,  1*44 
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Book  of  the  Yeoi! 


Her*  Ar*  Jest  a  Few 
of  the  Helpfel  Featem  of  tkt 
Market  Geide  . . . 

Ntt!on«l  Incam*  fat  H4B  dllwW  article  ky 
Quzle*  F.  Schwsm^  fiatimal  Ineome  Dhr., 
Office  of  Bnimea*  Eo«ll<»nicf,  U.  S.  Dept.  o( 
Coiametee. 

County  and  K*y  M*rl*t  SMMIe«-.-iPopii]Mion, 
Occupied  Hon**,  SeUil  Sile*,  etc. 

U.  S.  Daily  Nawapapar  CHIaf  —  Aiyuqged 
In  order  of  alee.  1940  popobtion.  Audit 
Bureau  of  Citculationa,  etc. 

U.  S.  Mataapalltan  DMrteh-xUnifotiq  aUtia- 
dcal  tabidotiese  Inr  the  140  U.  S.  Metro- 
peljtan  Diatiiota. 

1949  Ketail  Safas  Tranda— Xlhlaa  compiled  by 
Epitqb  a  PmusRBi  from  Deportment  el  Capu 
meice  reporta  of  January  1  to  Jnne  SO,  184(1. 

Map*— of  48  States,  Alaska,  Hawaiian  Islands, 
WaahiactoB,  D.  C.,  and  Dominion  of  Canada. 

AND — data  on  Population,  Public  Services, 
Wage  Eamera,  Cottages  and  Dniverafties,  Dor 
pertinent  Stores  and  Retail  Outlets,  Retail 
Sales,  ete.,  el& 

ft  PU  B  Li  S  H  IR  ter  Nuvemkar  11.  Ittf 


The  big,  new  1947  edition  of  the  MARKET  GUIItfl  will 
anon  be  off  the  press. 

This  Cicliishre  EDITOR  &  PIIRIJSHER  serriee  is  coitiplele 
widi  pur  23rd  Annitpl  Survey  of  1,44&  Daily  Newspa^or  Mtv- 
kcta  . .  .  information  avaUable  from  no  oth^  single  samtoe. 

In  additioQ^the  E.  &  P.  Master  Sales  Area  Map  . . .  showing 
all  U.  S.  Caunties;  urban  places  of  2,500  population  and  over; 
all  incorporated  rural  places  of  1,000  to  2,500;  approximately 
two-thirds  of  all  unincorporated  places  of  1,000  and  over,  On 
this  complete  background  is  shoynt  in  color  sneh  important 
data  ap  daily  neuupaper  cities,  V.  &.  MetropoUtm  Pistricts, 
Federal  Reserve  Districts,  E.  &  P.  Master  SaUs  Areas,  etc. 

The  1947  MARKET  GUIDE  will  be  published  in  a  limited 
edition.  Many  copies  have  already  been  reserved.  Better  act 
feat  for  yonr  copy  of  dus  popular  “Boidc  of  the  Yrar.” 

Sand  your  trdfr  with  «ha«k  fpr  $3«P0  tMldy  >  •  r 

EDITOR  &  FUBUSHER 

Market  Guide 

Thnes  Tower.  Umee  Square.  New  York  18,  N.  Y. 


Franklin  Hurd, 
Providence  Ad 
Director,  Dies 


PBonDDccB,  R.  I. — Franklin  B. 
Hurd,  director  of  advertising  of 
the  Providence  Journal  and 
Evening  Bulle¬ 
tin  since  1934, 
died  Nov.  19  at 
the  R(4>ert  Brig- 
h  a  m  Hospit^, 

Boston,  after  a 
long  illness.  He 
was  59, 

Mr,  Hurd  was 
widely  known 
in  the  advertis¬ 
ing  business  and 
his  advice  and 
(q>inions  often 
were  sought  by  Hurd 
many.  Over  a 
long  period,  he  kept  the  Bul¬ 
letin  dose  to  the  top  of  the  list 
of  the  nation’s  evening  news¬ 
papers  for  ad  volume. 

He  was  a  member  of  the  ex¬ 
ecutive  committee  and  was  ac¬ 
tive  in  the  establishment  of  the 
American  Newspaper  Advertis¬ 
ing  Network,  a  leader  in  organ¬ 
ising  the  New  England  News¬ 
paper  Adwtising  Bureau,  a 
former  director  of  the  News 
paper  Advertising  Executives’ 
Association,  and  a  member  of 
the  Board  of  Governors  of  the 
New  England  Daily  Newspaper 
Asmlati<m. 

In  Providence,  he  served  as  a 
director  of  the  Better  Business 
Bureau  and  held  membership 
In  the  Town  Criers,  the  Sales 
Managers  Club  of  Rhode  Island, 
the  Chamber  of  Commerce,  St. 
John’s  Lodge,  F  and  AM,  and 
the  Royal  Arch  Chapter.  He 
was  a  communicant  of  the 
Mathewson  Street  Methodist 
Churdi. 


Mr.  Hurd  came  to  Providence 
in  1904,  was  employed  by  Brown 
and  Sharpe  Manufacturing  Co. 
for  a  time  and  then  left  this  city 
for  a  few  years.  He  returned 
In  February.  1918,  to  enter  the 
employ  of  the  Providence  Jour¬ 
nal  Co.  He  was  made  retail 
advertising  manager  in  1922  and 
was  elevated  to  head  the  ad¬ 
vertising  department  in  1934. 

A  native  of  Eastham.  Mass., 
he  was  bom  Nov.  8,  1887,  the 
^  of  Luther  A.  and  Clementina 
(Higgins)  Hurd. 

He  leaves  his  wife,  the  former 
Annie  Amison;  a  son,  Franklin 
A.  Hurd  of  Cranston,  R.  I.;  a 
^ughter,  Mrs.  Frank  G.  Stiles, 
Jr.,  of  Lynn,  Mass.;  two 
brothers.  Prince  HUrd  of  Boston, 
and  Allen  Hurd  of  Sanford,  Me.; 
a  rister,  Mrs.  Jolm  Moore  of 
Waltham,  Mass.,  aod  three 
grandchildren. 


Seminar  Deadline 

Nominations  for  the  Editorial 
Wrileia’  seminar  of  the  Amer- 
ioan  Proas  Instituls  at  Colum¬ 
bia  UniversitT  close  Dec.  9. 
pubUshers  were  reminded  this 
week  by  Floyd  Taylor,  dbec- 
tor. 


©bituar? 


CARL  HOFFMAN,  68.  former 

newspaper  publi^er  who  was 
associated  for  some  years  with 
the  late  Fremont  Older  on  the 
oh)  San  Francisco  Evening  Bul¬ 
letin,  died  in  Oakland,  Calif., 
Nov.  14.  He  was  formerly  edi¬ 
tor  and  publisher  of  the  Oak¬ 
land  Post  Enquirer. 

Jamxs  ARTHini  Livingston,  69, 
editor  and  publisher  of  the  Rus¬ 
sellville  (Ark.)  Courier  -  Demo¬ 
crat,  died  while  en  route  to  a 
Little  Rock,  Ark.,  hospital  Nov. 
17. 

CouN  Clyde  Campbell,  85, 
died  of  a  heart  attack  in  Toronto 
Nov.  10.  Retired  from  his  post 
of  city  editor  of  the  Toronto 
Daily  Star  in  1929. 

Jasies  a.  Fry,  56,  assistant 
city  editor  and  church  editor  of 
the  Tacoma  (Wash.)  News  Trib¬ 
une,  died  Nov.  8  in  a  l^coma 
hospital  following  a  brief  ill¬ 
ness. 

PwiJ.ip  Rolr,  52,  wire  news 
editor  of  the  Berkeley  (Calif.) 
Gazette,  died  Nov.  10  in  Oak¬ 
land. 

Mask  Buckley,  35,  partner  of 
Harrington  and  Buckley,  San 
Francisco  advertising  agency, 
died  Nov.  5  of  injuries  suffered 
in  an  auto  accident 

Hebbebt  L  Cbumpleb,  57,  a 
member  of  the  staff  of  the  New 
Bern  (N.  C.)  Times  and  associ¬ 
ated  with  New  Bern  newspapers 
for  15  years,  died  suddenly  of  a 
heart  attack  Nov.  15. 

Guy  N.  Pabsons,  70,  auditor 
for  the  Lot  Angeles  Evening 
Herald  &  Express,  died  at  Los 
Angeles  Nov.  11. 

Ella  Wickebsham,  51,  formet 
Hollywood  society  columnist  for 
the  Lot  Angeles  Examiner,  died 
at  Huntington  Memorial  Hos¬ 
pital,  South  Pasadena,  Calif., 
Nov.  8. 

Steven  G.  Goldthwaite,  77, 

Sublisher  and  founder  of  the 
oone  (la.)  News  Republican, 
died  Nov.  9  at  a  Des  Moines 
convaiescent  home  of  broncUai 
pneumonia. 

Abthur  Lambert  Hobson,  74, 
a  founder  and  president  of  the 
St  Croix  Paper  Company  of 
Woodland,  Me.,  died  Nov.  9. 

Ben  Bloom,  65,  formerly  of 
the  classi&ed  advertising  staff, 
Seattle  (Wash.)  Timet,  died  re¬ 
cently  of  a  heart  attack. 

W.  T.  CRANnsLD,  veteran  cor¬ 
respondent  in  the  United  King¬ 
dom  for  the  Toronto  Evening 
Telegram,  died  in  a  London  hos¬ 
pital  Nov.  13,  after  an  operation. 

Miles  W.  Kbesce,  Jr.,  25,  for¬ 
merly  a  reporter  for  the  San 
Francisco  Hews,  was  killed  re¬ 
cently  when  he  touched  a  floor 
lamp  as  he  stood  in  his  bath  in 
his  home  in  Palo  Alto,  Calif. 

Mrs.  Sada  Grace  Brown,  87, 
member  of  the  suburban  staff  of 
toe  St.  Johnsbury  (Vt)  Cale¬ 
donian-Record,  dl^  recently. 

Mrs.  hlABY  E.  Deuel,  wife  of 
Clarence  R  Deuel,  circulation 
director,  Chicago  Herald-Ameri- 
can,  died  Nov.  13  in  Chicago 
after  a  short  illness. 


Oliver  HalL 
Bangor  Editor# 
Dies  at  76 

Oliver  L.  Hall.  76.  editor  of 
toe  Bangor  (Me.)  Daily  Com¬ 
mercial  and  former  State  Li¬ 
brarian,  died  Nov.  17  in  his 
home  ^ter  a  week’s  illness. 

Hall  spanned  more  than  a  half 
century  in  his  newspaper  ca¬ 
reer. 

He  left  Colby  College  in  1892, 
at  toe  end  of  his  junior  year, 
to  become  editor  of  toe  Water- 
villa  Sentinel,  then  a  weekly. 
He  later  worked  on  the  Ken¬ 
nebec  Journal  and  toe  Rockland 
Daily  Star  before  joining  the 
Commercial’s  staff  in  1889.  He 
became  editor  in  1911. 

In  1936,  Hall  left  newspaper 
work  to  be  secretary  to  Gov¬ 
ernor  Barrows  who,  two  years 
later,  made  Hall  State  Librarian. 
In  1942,  he  returned  to  toe  edi¬ 
torship  of  toe  CiHnmercial. 

He  was  on  Bangor’s  Common 
Council  in  1908  and  1909,  serv¬ 
ing  as  president  toe  latter  year, 
and  was  Alderman  in  1910  and 
1911.  While  he  was  State  Li¬ 
brarian,  he  also  served  as  a  di¬ 
rector  of  toe  Port  of  Portland. 


Boston  Inserting 
Machine  Described 

continued  from  page  13 


The  inserter  begins  with  a 
feeder  that  is  geared  to  the  press 
roller  by  a  system  of  selsyns. 
A  selsyn  generator  on  the  press 
roller,  through  an  electronic 
control  panel  and  then  to  the 
selsyn  motors  on  toe  Inserter 
feeder  drive,  makes  perfect  syn¬ 
chronized  feeding. 

The  feeder  was  demonstrated 
making  two  inserts  in  each  pa¬ 
per,  toe  press  running  at  50,000 
an  hour.  ’The  inserts  were  ex¬ 
actly  positioned  on  the  page  and 
toe  press  speed  was  not  slow^ 
down  by  the  insertion  operation. 

Glue  is  put  on  toe  page  by  an 
invention  of  R.  W.  ’Tranter, 
mechanical  superintendent  of 
the  Herald-Traveler,  and  is 
geared  with  the  bottom  of  the 
feeder  so  that  toe  glue  is  posi¬ 
tioned  correctly  for  each  page. 
It  leaves  a  vertical  spot  of  glue 
which  holds  the  Inse^  in  puce. 

The  mechanism  consi^  of  a 
cam  running  through  a  fotmtaln 
of  glue,  turning  at  the  same  time 
as  each  insert  comes  off  the 
feeder  and  is  thrown  onto  toe 
page. 

Special  glue  is  made  by  Carter 
and  toe  speclflc  gravity  is 
watched  closely,  since  any  great 
change  in  it  throws  toe  gluing 
systmn  off.  ’The  Inserts  are 
thrown  from  the  feeder  onto  toe 
newspaper  web  behind  the  drive 
rollers  between  toe  driven  roll¬ 
ers  or  at  the  top  of  No.  1  and  2 
units  before  they  run  onto  toe 
former. 


Child  Books  Featured 

Review  of  72  books  for  chil¬ 
dren  were  included  in  toe  Chi¬ 
cago  Sunday  Tribune’s  32-page 
Magazine  of  Books  Nov.  10. 


Charles  Lilley 
Dies  in  Sleep 
At  Sacramento 

Sacramento,  Calif.  —  Death 
thwarted  plans  of  Charles  J. 
Lilley,  editor  and  general  man¬ 
ager,  Sacramen¬ 
to  Union,  to  pre¬ 
side  over  the 
f  o  r  t  h  c  oming 
meeting  in  Los 
Angeles  of  the 
California  -  Ne¬ 
vada  Associated 
Press. 

’The  AP  unit 
chairman  died 
in  his  sleep 
Nov.  18  after  a 
protracted  i  1 1  - 
ness.  Back  from  Lilley 
a  week’s  check¬ 
up  at  LaJolla  Sanitarium,  Mr. 
Lilley  told  E&P  late  last  week 
his  doctor  had  agreed  to  toe 
Los  Angeles  trip  but  had  stip¬ 
ulated  he  conflne  attendance  to 
toe  unit  sessions  of  Nov.  30. 

CNPA  Executive 

Alden  White,  San  Pedro 
(Calif.)  News-Pilot,  is  vicechair- 
man  of  the  AP  noup.  He  is 
toe  son  of  Clark  T.  Waite,  presi¬ 
dent,  Southern  California  Asso¬ 
ciated  Newspapers. 

1&.  Lilley  was  for  flve  years 
a  member  of  toe  executive  com¬ 
mittee  of  toe  California  News¬ 
paper  Publishers  Association. 
Though  ill  with  heart  trouble 
much  of  toe  last  year,  he  con¬ 
tinued  his  daily  column,  writing 
from  his  bed  both  at  home  and 
in  toe  hospital. 

Mr.  Lilley  had  been  with  toe 
Union  since  1930.  He  served  as 
managing  editor,  Cleveland  (O.) 
Press;  night  editor,  St.  Louis 
(Mo.)  Republic;  editor,  San  Ber¬ 
nardino  (Calif.)  Index;  editor, 
Los  Angeles  Record,  and  from 
1922  to  1927  was  editor,  Houston 
(Tex.)  Press.  He  was  a  writer 
for  Scripps-Howard  Alliance  be¬ 
fore  joining  the  Union. 


Press  Vets'  Dinner 

’The  eighth  annual  Chicago 
Press  Veterans  Association  din¬ 
ner  will  be  held  at  the  Mer¬ 
chants’  and  Manufacturers’ 
Club,  Nov.  30.  James  Cleary 
of  Roche,  Williams  &  Cleary, 
Inc.,  is  diairman  of  toe  dinner 
coimnlttee.  The  program  this 

?ear  is  being  built  around  toe 
0  members  of  toe  association 
who  were  charter  members  in 
1909  of  toe  old  Chicago  News¬ 
paper  Club. 


Ribbon  List  Nov.  30 

Washington  —  Tho  Overseas 
Press  Club  of  America  has  ar¬ 
ranged  a  special  dinner  Nov. 
23  at  the  Hotel  Statler  when 
all  war  correspondents  who 
have  boon  granted  theater  rib¬ 
bons  by  the  War  Department 
will  bo  honored.  The  complete 
list  of  519  recipients  will  bo 
published  in  the  Nov.  30  edi¬ 
tion  of  Editor  &  Publisher. 
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Agency  Heads' 
'Had  ^ough?' 
Saved  for  '48 


Froat 


By  G.  Ellis  Mott 
Boston — Short  and  sweet  is 
tile  formula  for  slogans  that 
catch  on,  or  at  least  that's  what 
Karl  Frost  found 
out  when  his 
“Had  enough?— 
Vote  Repub¬ 
lican”  grew  to 
national  fame. 

How  was  it 
cooked  up? 

In  an  inter- 
view,  Karl 
Frost,  president 
of  his  father’s 
a  d  V  e  r  1 1  sing 
agency,  Harry 
M.  Frost,  Inc., 
told  how  it  all 

***"S^”handled  the  subway  and 
billboard  advertising  for  the 
Massachusetts  Republican  State 
Committee.  Back  in  June,  be¬ 
fore  even  the  primaries  were 
hdd,  the  heads  of  the  com¬ 
mittee,  State  Chairman  Archie 
Giroux  and  Secretary  Charlie 
Nichols,  asked  us  to  coin  a 
phrase  or  slogan  that  could  be 
used  by  the  committee  in  the 
fall  campaign. 

“We  brought  up  a  lot  of  them, 
built  all  of  them  around  the 
same  idea.  There  was:  ‘Have 
you  had  enough?'  and  ‘Have  you 
had  enough  of  the  alphabet?’ 
‘Had  enough  shortages?’  and 
others.  The  plan  was  to  use 
them  on  one-sheet  and  billboard 
signs.  It  seemed  to  be  the  log¬ 
ical  thing  after  the  shortages 
we  were  going  through,  of 
sugar,  food,  clothing  and  of 
course  the  OPA.” 


Giroux  and  Nichols  did  not 
like  the  early  slogans  because 
they  were  too  long.  Frost  got 
together  with  his  associates, 
Charles  Bauer  of  South  Wey¬ 
mouth,  Harold  Bessom  of  New¬ 
ton,  and  Sherman  Keane  of 
Quincy,  and  they  tried  to 
sweeten  them  by  making  them 
shorter,  “Out  came  one  word 
at  a  time,”  Frost  explained. 

Finally,  Frost  land^  on  “Had 
enough?”  Red  Maurer  of  Boston, 
the  agency’s  art  director,  put  it 
down  on  paper  and  the  slogan 
was  set.  How  it  came  to  be  a 
national  slogan  was  largely  a 
matter  of  coincidence. 


Henry  Cabot  Lodge,  Jr.,  can¬ 
didate  for  U.  S.  Senator,  did  not 
want  to  use  billboards  until  late 
in  October.  The  state  GOP 
found  itself  with  billboards  paid 
for,  but  with  nothing  scheduled 
to  go  on  them.  For  a  few  days 
the  billboard  on  which  the  new 
slogan  was  to  first  appear  (in 
Dock  Square,  Boston,  near  the 
entrance  to  the  market  place) 
was  a  blank.  Nichols  asked 
Lodge  if  the  committee  could 
use  the  billboard  temiwrarlly. 
Lodge  agreed. 

Then  Giroux  and  Nichols 
order^  a  “Had  enouA?”  slo¬ 
gan  painted  on  the  Dock  Square 
board.  This  they  did  in  roite 
of  the  fact  that  one  of  the  first 
Republican  groups  to  whom  the 


slogan  was  shown  said  “It 
stinks!”  The  paint  was  hardly 
dry  before  Nichols  began  re¬ 
ceiving  telephone  calls  praising 
it  Next  national  magazines  and 
new^apers  printed  pictures  of 
it  ft  was  on  the  radio  and 
calls  began  coming  in  from  ali 
parts  of  the  country.  The  na¬ 
tional  Republican  committee 
asked  for  900  copies. 

Soon  the  500  cwies  were 
mailed  by  plane  to  Wadiington 
only  to  be  followed  by  1,000 
more.  As  the  orders  came  in 
they  were  finally  turned  over 
to  Buck  Printing  Co.,  Boston. 

(The  LeuHston  (Me.)  Kvmlng 


Journal  built  its  Nov.  6  banner 
on  the  slogan:  U.  S.  Has  “Had 
Enough!”) 

During  the  campaign  Frost 
kept  mum  about  his  brain-child. 
He  stressed  that  his  firm  is  a 
conservative  one,  and  did  not 
feel  that  it  should  benefit  dur¬ 
ing  the  campaign. 

Karl  Frost,  in  his  late  40s,  has 
been  in  the  advertising  business 
since  he  joined  his  father’s 
agency  in  1919. 

What’s  his  reaction  to  the  slo¬ 
gan?  “I  feel  it  definitely  crystal- 
ized  sentiment  for  a  sweep. 
There’s  talk  of  using  it  as  a 
slogan  two  years  from  now.” 


Wythe  Williams  With 
Jadcson'ville  Journcd 

Jacksonville,  Fla.  —  Wythe 
Williams,  foreign  news  enert, 
has  Joined  the  staffs  of  the  Jaek- 
sonoiile  Journal  and  of  WJHP, 
the  Journal  station,  it  is  an¬ 
nounced  by  John  H.  Ferry,  pres¬ 
ident  of  the  JoumaL 

Williams  will  do  a  column  for 
the  Journal  which  will  appear 
on  the  editorial  pages  three  days 

Williams,  a  Pennsylvanian  by 
birth,  is  61.  He  comes  to  the 
Journal  after  completing  a 
bo<A  on  wartime  Wluhlngton. 
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Waymack  Says  Press 
Needs  School  Analysis 


ODB  proewM*  of  “formal  edu- 

catMn”  can  make  sound  use  of 
the  nempaper  from  kindergar- 
tan  to  college,  and  the  press 
naods  the  critical  analysis  <n  the 
schools,  says  W.  W.  Wayma^  in 
the  Saturday  Review  of  Utera- 
tnra  for  Nov.  S3. 

Ifr.  Waymack.  who  recently 
resigned  ttie  editorship  of  the 
Des  Jfohus  (la.)  Reoi^  and 
Trihane  to  serve  on  me  United 
States  Atomic  Energy  Commis¬ 
sion,  writes  under  me  title  of 
“America's  No.  1  Public  Utility.” 

Peculiar  PuhBe  Utility 

Explaining  his  thesis,  he  says: 
"The  press  is  a  peculiar  kind  of 
pablic  utility  which  cannot  safe¬ 
ly  be  regulated  by  government 
as  to  its  essential  service  func¬ 
tion.” 

“The  ‘intemtion’  of  the  daily 
newspaper  into  the  schooling 
process,”  Mr.  Waymack  con¬ 
tends,  “is  a  sound,  feasible,  and 
urgently  needed  way  of  relating 
the  academic  to  the  real,  of  mak¬ 
ing  education  a  stream  intead  of 
a  process  of  puriiing  youth  over 
a  cliff  blindfolded,  with  the  ad¬ 
monition  that  it  is  up  to  youtt 
to  stirvive  the  drop  somehow 
and  then  to  find  better  answers 
A>r  the  problems  M  eitlz<uis  on 
the  plains  below  than  their 
predecessors  have  had  brains 
enough  to  and.  •  •  • 

“It  would  be  easy  to  write 
lengthily,  and  without  distorting 
truth,  about  the  virtues  ot  our 
press,  and  to  twist  the  argument 
for  school  study  of  newspapers 
into  a  mere  project  for  better 
‘public  rdations* — a  ‘selling  job' 
to  the  refrain  ‘Ain't  Oar  Prias 
Wonderful?'  The  trouble  about 
that  approach  is  precisely  that 
it  is  too  easy;  tiut  all  of  us  with¬ 
in  the  'profesh'  sing  paeans  to 
ourselves  regularly  anyhow;  and 
that  what  we  and  our  society 
need  is  not  more  of  that  but 
more  of  candidly  introspective 
Bunting  for  weaknesses  in  order 
to  get  tiiem  in  the  course  of  be¬ 
ing  cured.  •  •  • 

Per  BoHor.  Net  Wesoe 

“.M  the  newspaper  service  in 
a  lot  of  cities,  indudlBg  pretty 
big  ones,  is  a  local  monopoly. 
On  the  sriMle,  so  for  this  trend 
toward  bigger  and  fewer  has 
produced  better  newspaper  ser¬ 
vice,  not  worse.  But  it  obviously 
Iw  its  dangers  and  already  has 
its  bad  spots  and  its  serious  im¬ 
perfections.  •  •  • 

“Venality,  corruption,  crook¬ 
edness  are  happily  almost  non¬ 
existent  in  the  American  press. 
The  people  should  come  to  know 
that  They  should  also  come  to 
know  that  this  is  not  the  prob¬ 
lem.  •  •  • 

“People  don't  know  how  to 
read  newspapers  and  don't  know 
what  they  have  read  when  they 
have  done  it.  Daily  one  winces 
at  hearing  people  ot  almost  all 
educational  levels  remaking 
timt  The  Scplster  said  so  and 
so*— when  it  was  tiie  United 
States  WeaSier  Bureau  wUcfa 
made  a  qnalifled  prediction,  or 
the  Rome  bureau  of  the  Asso¬ 


ciated  Press  which  dutifully  re¬ 
ported  some  possibly  significant 
article  that  had  appeared  in  a 
periodical  vdiich  sometimes 
movg^  not  alarays  reflected  tiie 
views  of  tile  Vatican.  •  •  ♦ 

Accuracy  at  Any  Cost 

“A  press  weakness  is  a  lack 
of  passion  for  accuracy,  espe¬ 
cially  in  small  things.  Exclud- 
teg  certain  bad  actors,  this  does 
not  appiy  to  important  news — 
quite  the  contrary.  But  when 
people  are  cynical  about  news¬ 
paper  dependability,  and  when 
surveys  mock  publishers  by  re¬ 
vealing  that  half  or  more  of  the 
people  prefer  to  get  both  news 
and  opinion  by  radio,  it  is  amaz¬ 
ing  that  our  press  does  not,  in 
sheer  self-defense,  make  the 
avoidance  of  even  the  smallest 
errors — in  the  initials  of  a  man's 
name,  in  the  title  of  a  Kiwanis 
Club  officer,  in  a  street  address 
—an  objective  worth  any 
amount  of  trouble,  any  amount 
of  expense,  any  amount  of  daily 
Insistent  pressure  from  the  top. 

“Nor  is  this  wholly  a  concern 
of  the  press.  It  is  far  more  im¬ 
portant  than  the  Interest  of 
newspaper  stockholders  in  main¬ 
taining  the  |»estige  and  com¬ 
petitive  position  of  newspapers 
ois-a-ois  radio.  There  are  com¬ 
pelling  social  reasons,  vital  rea¬ 
sons  of  self-government,  why 
reading  Instead  of  hearing 
should  be  the  main  reliance  in 
jud^ent-forming.  •  •  • 

“Can  a  free  press  conceivably 
set  reasonable  responsibility 
standards  and  make  them  mean 
anytiiing?  It  can't,  as  long  as  it 
thinks  it  can't,  as  long  as  it 
.glues  its  eyes  on  freedom  as  a 
prerogative.  •  •  • 

“‘Freedom  of  the  press'  is  a 
people's  right,  for  a  pet^le's 
purpose.  Pressure  from  the  peo¬ 
ple,  which  is  impossible  without 
understanding,  ought  to  help  a 
lot  •  •  • 

An  Annual  Challsaga 

“To  be  sure,  some  of  the  accu¬ 
sations  against  the  press  that  ap¬ 
pear  in  labor  ‘organs'  are  gro¬ 
tesquely  bad;  nevertheless  it  is 
a  weak  ^t  and  it  needs  atten¬ 
tion. 

“Smart  newspaper  publiriiers 
or  business  manages  at  least 
annually  insist  on  challenging 
everything  that  costs  money, 
making  it  re-jusUfy  Itself  in 
terms  ot  direct  or  indirect  con¬ 
tribution  to  future  profits.  If 
eiillghtetied,  they  are  as  kind  to 
the  Indirect  as  to  the  direct,  the 
things  that  make  a  paper  better 
in  the  sense  of  “more  acceptable 
to  the  buyer.” 

“We  need  similar  challenging 
of  evenrthlng  related  to  the  do¬ 
ing  of  our  social  duty,  the  ac¬ 
ceptance  of  our  re^nsibility, 
the  justifying  of  our  trusteeship. 
Ai^,  ^frankly,  we  don't  get  it. 

“The  press  has  habitually  been 
at  least  generous  with  its  con¬ 
structive  criticism  of  the  schools, 
too  often  witii  little  willingness 
to  go  to  the  roots.  A  reciprocal 
service  ought  to  be  welcomed; 


Fiscal  Business 

WoshinglM — ^Tha  great  ox- 
panaien  in  fiaoneial  news  in 
Woahiagloa  in  the  poat  IS 
years  has  prompted  the  Treas¬ 
ury  Correspondents'  Aasoda- 
tien  to  change  Us  name  to  tho 
Fiscal  Conrespondenls  Associa¬ 
tion.  Officors  are:  PreatdenL 
U.  V.  Wilcox,  American  Bonk- 
en  vicapresidenL  A1  B.  Greg¬ 
ory,  United  Press:  secretaty- 
treasurer,  Frances  Spots.  Inter¬ 
national  News  Service. _ 

and,  whether  welcomed  or  not, 
is  needed. 

“The  duty  of  tiie  press  as  edu¬ 
cator  is  not  to  narrow  under¬ 
standing  but  to  broaden  it  To 
count  solely  upon  economic  com¬ 
petition  between  newspaper 
publishing  enterprises  to  assure 
adequate  fulfilment  of  that  duty 
would  be  naive.  External  pres¬ 
sure,  which  can  only  be  effec¬ 
tive  and  can  only  be  sa/e  if  it 
be  a  manifestation  of  informed 
public  opinion,  is  essential. 

“If  anybody  can  think  of  a 
better  way  to  develop  this  than 
to  start  with  the  Mools,  we 
ought  to  be  told  of  that  way.” 


Herald  Contempt 
Cose  b  Settled 

SatAHTOv,  Pa. — Judge  George 
MeWherter  of  Westmoreland 
County,  Pa.,  has  suspended  sen¬ 
tence  for  a  county  commissioner 
and  a  newspaper  reporter  pre¬ 
viously  adjudged  in  contempt  of 
court  The  case  Involved  Frank 
Cochran,  commissioner,  and 
James  Herald,  a  reporter  for  the 
Trihune-Iteoiew  Ptmllshing  Com¬ 
pany.  It  grew  out  of  a  story, 
allegedly  written  by  Herald,  in 
which  he  quoted  the  county 
official  concerning  a  mandamus 
proceeding. 

Tbe  judge  upheld  the  con¬ 
tempt  citation  but  directed  an 
earlier  order  be  vacated  and  a 
$100  fine  paid  by  Herald  be  re¬ 
mitted. 

The  questioned  article  said 
the  jurist  had  tom  up  papers 
whidi  tiie  coun^  solicitor  bad 
presented  to  him  for  his  signa¬ 
ture  in  a  juvenile  case. 

MeWherter  later  explained 
there  were  two  sets  of  papers. 
One  was  signed  by  two  judges 
and  the  other  by  idl  three.  Tne 
first  papers  were  tom  up,  court 
explained,  to  avoid  confusion, 
saying  they  were  conflicting  and 
of  no  value.  The  citations  or¬ 
dered  the  commissioner  and 
newmaperman  from  making, 
uttering  or  publitiilng  falM 
statements  concerning  official 
action  of  any  member  of  the 
court. 


Fraternity  to  Meet 

Tcanx  Hautx,  Ind.  —  Indiana 
State  Teachers  College  will  en¬ 
tertain  the  national  convention 
ot  Alpha  Phi  Gamma,  college 
coeducational  journalism  hon¬ 
orary  society,  Nov.  29-39.  Gil  A. 
Cowim  of  foe  Lot  Angtltt  Ex¬ 
aminer,  is  president 


Army  Clarifies 
PR  Policies 
After  Protests 

Montgomibt,  Ala. — A  declara¬ 
tion  of  “academic  freedom"  and 
a  pledge  of  oo-<q>eration  with 
the  press  was  made  by  Maj.  Gan. 
Muir  S.  Fairchild,  commanding 
general  of  the  Army  Air  Univer¬ 
sity,  Maxwell  Fimd,  following 
investigation  of  a  controversy 
over  public  relations  policies  at 
the  university. 

As  a  result  of  foe  investiga¬ 
tion,  two  public  relations  of¬ 
ficers  involved  in  foe  dispute 
were  transferred. 

The  dispute  grew  out  of  an 
Army  order  concerning  quotes 
in  newspaper  releases  of  talks 
made  by  guest  speakers  to  Air 
University  classes. 

AP  Man  Involvad 

One  of  the  speakers  was 
Robert  E.  Bunnelle,  formerly 
chief  of  the  AP’s  London  bureau 
and  now  in  foe  AP’s  member¬ 
ship  department.  The  “gag” 
order  was  issued  coincident  wifo 
his  speech  at  the  university.  It 
forbade  direct  quotes.  Bunnelle 
commented : 

“There  was  nothing  in  my 
discussion  that  needed  to  be 
withheld  for  security  reasons, 
and  while  I  pulled  no  punches 
in  criticizing  certain  foul-ups  on 
the  part  of  PRO'S,  my  remarks 
in  that  respect  would  not  have 
especially  embarrassed  the  army 
if  published." 

■The  order  was  amended  after 
its  existence  was  made  known 
in  Advertiser  and  Alabama  Jour¬ 
nal  news  stories,  and  lecturers 
who  visit  the  university  now 
may  be  quoted  if  they  agree  to 
it,  Gen.  Fairchild  said. 

The  Alabama  Journal  said  one 
of  the  two  officers  involved,  a 
division  chief,  purportedly  ob¬ 
jected  to  publication  of  foe  cen¬ 
sorship  story  in  the  Advertiser 
and  ordered  a  public  relations 
instructor  to  tell  bis  class  that 

“all  newspapermen  are - and 

should  be  treated  like  rattle¬ 
snakes." 

Cfon.  Fairchild  declined  to 
comment  on  the  alleged  order 
and  refused  to  confirm  or  deny 
it 

Investigation  of  foe  public  re¬ 
lations  rift  began,  the  command¬ 
ing  officer  said,  when  a  report 
on  it  reached  his  desk.  The  in¬ 
quiry  included  a  series  of  confer¬ 
ences  with  reporters  and  editors 
of  foe  Advertiser  and  Alabama 
Journal  and  an  AP  representa¬ 
tive. 

■ 

Boston  Dailies 
Use  Mobile  Phones 

Boston  —  Radio  telephone 
service  from  a  roving  automo¬ 
bile  was  inaugurated  in  New 
England  when  the  Boston  Globs 
firri  used  it  on  Nov.  4  and  foe 
Boston  Record  -  American  com¬ 
menced  its  use  on  Nov.  5. 

The  Recoid-American  have  in¬ 
stalled  the  new  telephone  serv¬ 
ice  in  two  new  beacbwagons 
which  will  reach  the  city  desk 
from  the  oars  anywhere  within 
19  miles  of  foe  telephone  build¬ 
ing  in  Bowdoln  Square,  Boston. 
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ding  o».r  $600,000,000. 


“North  American 
production  dwlnB 
dropped  12% 
volnme  because  of 
working  daw.  tw 


■GIISAIE«  MIAMI-AM  miaNATlOMAL  MAUUr 


K^T^Sd  Stoi«  cortinueB 

5Sh.  eXK  SaP'tSSrt  W/n 

jSw  a  rise  of  8% 

md  of  26%  over  aisr^  ' 

1845.  Consumption  <^ng  » 

ant  nine  mon^f  “  «Yn-  ^■■■1 

nlW^t<^?or  28^> 

of  last  year.”  ,  . 

rartment  of  7  iin-  I 

Ss  1 

mostly  from  Sweden. 

I.ITO.  *  PUtliS««t-rH.v..6- 


Color  News  Pictures 
Made  Routine  by  INP 


By  VraUcan  Reed 

HIGH-SPEED  color  pictures  will 
be  immediately  available  to 
clients  of  International  News 
Photos,  Sid  Mautner,  editor  of 
lOT,  told  Enrroa  S  Pububbib 
this  week. 

Work  with  a  new  mobile  color 
speed  ray  is  no  longer  in  the  ex¬ 
perimental  stage,  he  said.  Pic¬ 
tures  of  such  diversiBed  activi¬ 
ties  as  high-diving,  hockey, 
basketball  and  the  arrivals  of 


may  be  used  simultaneously  to 
flood  the  greater  part  of  a  bas¬ 
ketball  court  or  a  football  fleld. 

Two  cameras  may  be  syn¬ 
chronized  on  the  ray,  both  carry¬ 
ing  color  fllm,  or  one  for  color 
and  the  other  black  and  white. 
A  black  and  white  photograph 
taken  with  the  ray  will  “stop” 
an  electric  fan. 

The  flrst  pictures  taken  on 
the  mobile  unit  were  those  of 


INP*a  new  color  speed  ray  equipment 


notables  at  movie  premiers  have 
been  so  satisfactory  that  cover¬ 
age  of  them  in  color  is  now  a 
p^  of  the  regular  routine  of 
INP  photographers. 

Invention  and  perfection  of 
the  color  speed  ray  is  the  work 
of  Prof.  Harold  G.  Edgarton  of 
the  Blassachusetts  Institute  of 
Technology  and  George  Wood¬ 
ruff,  chief  of  INP’s  Bwton  bu¬ 
reau.  These  men,  who  were 
responsible  for  the  development 
of  the  ordinary  speed  ray,  orig- 
inally  built  a  600-pound  station¬ 
ary  unit  for  color  which  was 
tried  at  the  Louis-Conn  flght. 

The  pictures  were  successful, 
but  the  problem  still  remained 
of  reducing  the  unit  to  a  con¬ 
venient  size  and  weight  for  reg¬ 
ular  news  coverage.  This  was 
done  by  breaking  it  down  into 
three  ^pound  capacitators  and 
one  50-pound  power  box.  It  can 
be  now  handM  by  three  men — 
a  “strong”  man,  a  technician  and 
a  photo^pher. 

The  color  speed  ray  has  be¬ 
tween  10  and  15  times  the  light 
Intensity  of  the  ordinary  spaed 
ray  but  will  operate  just  as  fast. 
There  is  only  a  10-second  differ¬ 
ential  between  flashes — just  long 
enough,  as  Blautner  puts  it,  for 
the  photographer  to  change  his 
film.  A  single  unit  has  a  35-foot 
throw  and  two  or  more  of  them 


Wellesley  girls  high  diving. 
Later  it  was  used  in  New  York 
for  pictures  of  the  basketball 
game  between  the  Chicago  Stags 
and  the  New  York  Knicker¬ 
bockers  in  Madison  Square  Gar¬ 
den.  These  pictures  were  so 
clear  that  gleaming  drops  of 
perspiration  could  be  seen  on 
the  players’  faces  and  teeth  could 
be  counted  in  open  mouths. 

Subsequent  experiments 
brought  g(^  results  with  pic¬ 
tures  at  the  Broadway  premiere 
of  “Razor’s  Edge,”  the  Metropol¬ 
itan  opera  and  a  professional 
hockey  game. 

Manufactured  by  Raytheon 
Company,  only  one  completed 
color  speed  ray  and  one  experi¬ 
mental  unit  are  available.  INP 
owns  the  completed  ray  and  has 
flrst  priority  on  the  next  five 
ntade.  Li/e  magazine  has  first 
order  on  the  following  four 
made. 

When  INP  receives  the  addi¬ 
tional  units,  they  will  IM  dis¬ 
tributed  to  Hearst  newspapers. 
Tentative  recipients  will  be 
Hearst  papers  in  Los  Angeles, 
San  Francisco,  Chicago  and  Bos¬ 
ton,  according  to  Richard  Samo, 
director  of  photography,  Hearst 
enterprises.  Two  units  will  be 
available  for  Hearst  newspapers 
in  New  York  City  and  for  the 
New  York  bureau  of  INP. 


Mr.  and  Mrs.  Booth 

'New'  Chicago  Sun 
Aims  to  Gain  Readers 

continued  from  page  9 

been  cannot  be  fully  determined 
even  on  its  fifth  anniversary.  It 
is  pointed  out  that  the  Sun  has 
grown  faster  than  any  other 
new  metropolitan  newspaper.  It 
may  take  10  or  20  years  to  write 
the  complete  story.  In  the  realm 
of  news  and  editorial  comment, 
the  Sun  has  been  subjected  to 
criticism  from  the  left  and  right 
wings  of  public  opinion. 

Guild  Protests 
’Mrfss  Firings' 

CHICAGO  —  A  protest  against 
recent  “mass  firings”  at  the 
Chicago  Sun  was  voiced  by  the 
Chicago  Newspaper  Guild  exec¬ 
utive  board  in  a  letter  addressed 
to  Marshall  Field,  publiiber  and 
editor. 

The  letter,  signed  by  Presi¬ 
dent  Chandler  Forman  of  the 
local  guild,  stated: 

“The  board  is  disturbed  be¬ 
cause  competent  newspapermen 
were  thrown  out  of  their  jobs 
due  primarily  to  the  previous 
failures  of  the  Sun  management. 
It  is  not  the  fault  of  these  work¬ 
ing  newspapermen  that  the  Sun 
is  still  in  the  r^;  it  was  the 
management’s  fault.  But  the 
newspapermen  pay  the  penalty. 
’They  have  in  their  recoras  now 
the  stigma  of  having  been 
fired.” 

Field  Replies  to  Guild 
Mr.  Field  replied: 

“The  dismissals  to  which  you 
refer  came  as  a  result  of  a  long 
study  and  careful  analysis  of 
our  operation  at  the  Chicago 
Sun.  I  assure  you  that  the  ac¬ 
tion  was  extremely  unpleasant 
for  me  and  a  very  difficult  one 
to  take.  I  am  certain  that  this 
Is  a  step  toward  insuring  the 
success  of  the  Chicago  Sun. 

"The  employes  who  have  been 
dismissed  have  and  will  receive 
every  assistance  possible  from 
us  in  placing  them  in  new  posi¬ 
tions,  and  whenever  possible  we 
will  restore  them  to  our  organ¬ 
ization. 

“I  have  always  had  a  deep  re¬ 
gard  for  the  Chicago  NewsjMper 
Guild  and  hone  that  our  pres¬ 
ent  relationship  will  endure 
through  this  difficult  adjustment 
period.” 


600  Employes 
Honor  Booths# 
Wed  50  Years 

WoRCESTEB,  Mass. — George  F. 
Booth,  editor  and  publisher  of 
the  Evening  Gazette  since  Oct 
12,  1899  and  of  the  Worcester 
Telepram  since  1925,  and  Mis. 
Minnie  L.  (Welles)  Booth  cele¬ 
brated  the  50th  anniversary  of 
their  wedding  Nov.  18  with  a 
reception  attended  by  600  em¬ 
ployes  of  the  newspaper  and 
station  WTAG,  of  which  Ux. 
Bootii  is  president. 

Employes  in  every  department 
of  the  newspapers  and  radio  sta¬ 
tion  contributkl  personal  greet¬ 
ings  in  letters  which  were 
bound  and  presented  to  Mr.  and 
Mrs.  Booth  as  a  keepsake. 

Mr.  Booth  conducts  the  every¬ 
day  affairs  of  his  office  and  takes 
an  active  hand  in  civic  matters 
and  a  keen  interest  in  politics. 

There  are  probably  no  other 
newspapers  in  the  country  with 
more  veteran  employes,  and  Hr. 
Booth  has  recognized  his  older 
employes  with  gold  watches  and 
pins  for  25  years  of  service.  The 
25-year  men  and  women  belong 
to  a  club  which  they  named  the 
G.F.B.43  Club,  honoring  Hr. 
Booth  by  the  use  of  his  initials, 
and  adding  the  43,  which  was 
the  number  of  charter  members. 
The  membership  now  is  more 
than  twice  that  number. 

Mr.  and  Mrs.  Booth  have  two 
sons,  Howard  M.  Booth,  general 
manager  of  the  Telegram  and 
Gazette,  and  Robert  W.  Booth, 
vicepresident  and  general  man¬ 
ager  of  VTTAG  and  WTAG-FH, 
and  a  daughter,  Doris  W„  wife 
of  E.  Claire  Butler  of  Worcester. 

Mr.  Booth  is  a  former  presi¬ 
dent  of  the  New  England  Daily 
Newspaper  Association  and  of 
the  New  England  Newspaper 
Alliance.  He  is  a  member  of  the 
American  Newspaper  Publishers 
Association  and  has  been  a  di¬ 
rector  of  the  Associated  Press 
since  1941.  He  is  a  charter  mem¬ 
ber  of  AP. 

Coniif  Unveils  New 
'Steve  Canyon'  Strip 

continued  from  page  11 

know,  horizons  unlimited!” 

’Then  another  girl  is  taking 
shape — a  girl  whose  career 
keeps  them  apart,  “probably  an 
actress  because  no  career  so  ab¬ 
sorbs  a  glrL” 

“It  isn’t  a  kid  strip,”  declared 
the  cartoonist  who  once  made 
Terry’s  group  grow  vqj  quite  fart 
so  that  the  CT^fYNS  strip  would 
suit  him  better.  “I  couldn’t  do 
a  kid  strip— Yes,  I  could,  top! 
What  am  1  saying?  I  used  to 
do  F^fly  the  Pig  for  AP.  And 
portraits  of  presidential  candi¬ 
dates  with  the  other  hand.” 

“My  plots  are  complicated, 
he  went  on,  “And  that  was  Cap¬ 
tain  Patterson’s  Idea,  too. 
You’ve  got  to  read  it  every  day 
so  that  you’ll  know  what  ha^ 
pens — Make  It  so  they  cm  t 
stand  it.  Make  ’em  buy  th* 
paper  every  day.  After  M 
that’s  what  we’re  trying  to  do, 
isn’t  it — sell  papers.” 


IDITOR  «  PUBLISHIR  for  Neveaiber  23.  1*4* 


Daily  tor  Labor 

Toronto— Aitar  aoTon 
twm  Q  wooklTa  tho  Conodian 
Tribuao  is  to  bocomo  o  daily 
in  1947,  it  has  boon  annoiincod 
by  its  nswly  appointed  sditor, 
Aldsimon  Chailos  Sims..  Tbs 
Tribune,  an  independent  labor 
paper,  bos  been  conducting  a 
campaign  ior  S2SJ)00. 


Court  Upholds 
Sharp  Criticism 
Of  Oitidal 


newspaper  in  Nevada  and  Is  binohamton,  N.  Y.  —  The 
now  in  its  82nd  year  of  continu-  gf  Appeals  at  Albany  has 

ous  (q;>eration.  upheld  a  lower  court  decision 

Buys  Weekly  Also  dismissing  a  Congressnuui’s  $75,- 

J<dm  W.  Suverkrup,  son  of  000  libel  suit  against  the  Bing- 
the  Appeal's  publisher,  will  con-  hamtdn  Press, 
tinue  as  editor  and  publisher  The  action  was  brought  by 
of  the  GardnervUle  Record-  Repr.  Edwin  A.  Hall  of  Bing- 
Courier.  hamton  against  the  Press  and 

In  a  Joint  statement  announc-  Tom  R  Hutton,  former  editor, 
ing  the  change  of  ownership  of  Hall  charged  three  editorials  in 
the  Appeal.  Suverkrup  and  1941  commenting  on  his  vote 
Davis  stress^  there  would  be  against  the  Lend-Lease  bill 
no  change  in  the  editorial  pol-  were  maliciously  libelous, 
icy  of  the  Carson  City  dally.  The  highest  court’s  decision 
Davis  has  owned  and  operated  unanimous.  There  was  no 
the  A^eal  since  early  In  19«  opinion.  In  dismissal  of  the  suit 
when  he  purchased  it  from  the  by  the  AppeUate  Division,  the 
BOgheU  iamliy,  which  oper-  court  voted  3  to  2.  Presiding 
ated  toe  newspaper  since  plo-  justice  James  P.  HIU  said  in  a 
neer  days.  ,  .  majority  opinion,  “national  leg- 

In  u^uncing  sale  of  toe  isiators  who  participate  in  toe 
App^,  Davis  disposed  he  h^  formation  of  governmental  poU- 
pmehu^  toe  Carttm  City  gies  should  be  held  to  toe  strtet- 
i^ronicle  which  he  wm  oper-  accountablUty. 
ate  as  a  statewide  weekly  news-  ..This  is  promoted  through 
j  ^*'6*  exercise  of  toe  right  to 

P*®  furnish  legislators  with  an 
expensive  secretariat  and  give 
when  he  resign^  to  become  toe  them  toe  right  to  use  toe  malls 
states  first  legislative  counsel,  j^t  public  expense, 
pj.  .  ,  “With  these  opportunities  of 

Ulltor  in  ri^nt  personal  praise  and  propaganda, 

Nashville,  Tenn.  —  Brice  opposition  newspapers  and  edl- 
Thompson,  editor  of  toe  Hink-  torial  writers  should  not  be  11m- 
mon  County  Chronicle,  a  week-  ited  to  weak,  tepid  and  supine 
ly,  is  in  a  Nashville  Hospital  stif-  criticism  and  discussion." 
fering  from  a  broken  leg  and  Concurring,  Justice  F.  Walter 
other  injuries  suffered  in  a  Bliss  declare.  .  .  .  “Great  issues 
political  altercation.  require  strong  language." 


A  lot  of  teleplioiie  service 
for  a  lot  of  people 


We’ve  added  about  3,000,000  new  telephones  aa 
far  this  year  —  more  than  twice  as  many  as  ever 
before. 

That’s  one  reason  why  local  telephone  calls  are 
up  25,000,000  a  day  over  last  year.  Long  Dis¬ 
tance  calls  have  more  than  doubled  since  before 
the  war. 

We’re  doing  some  fast  stepping  to  meet  your 
needs,  in  spite  of  shortages  of  materials. 

Best  of  all,  service  has  remained  good  on  most 
calls,  despite  the  large  increase  in  the  use  of  the 
telephone.  There  are  some  delays,  but  we’ll  be 
taking  care  of  all  of  them  just  as  soon  as  addi¬ 
tional  equipment  can  be  made  and  installed. 


MODERN  ROTARIES 

Consenatively  Priced 


DUniX  Tubular  16  pg.  A.C.  60  cycle  drive,  two-to- 
one  model  unit. 

GOSS— 36  pg.  Straight  Line  D.C.  Electrical  Equip¬ 
ment. 

GOSS— 64  pg.  Straight  Line  D.C.  Electrical  Equip¬ 
ment. 

HOI  5  unit  press,  A.C.  60  cycle  drive,  reel  fed,  basic 
stereo  equipment. 

GOSS  96  pg.  D.C.  230  v.  drive,  reel  fed,  no  stereo. 
Two  colors  and  black.  Comparable  to  new  mechan¬ 
ically.  Cut-off  22%".  Delivery  May  or  June  1947. 
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5>tru<*  Papers  Gain 
*n  Ads.  Circulation 

from  mm*  7 


Qunden  ITU  has 
Swurtrt  a^¥^  differences,  being 

«ffecUveduring^S^r4r 

-  MoMiur  ea  the  Job 

3liSuy  “51ffi^S^**‘^  Story”  Js 

in  boto  PWtoiSp^ 

1*  S;TaS? 
»UffWSu‘’/‘S^dojr*«’V 

hour  achedulei^^  ""  "*  ^ 

52“  ss 

the  startof  ®*J‘  *‘“«e 

of  P^Si^fv^fa  Te.ynl‘' 

is.  Phliirfi 

lo^t^by'.®”;^®'  ‘**“®  ‘'ttora. 

fe“i5"S5‘^^  <^t 
TiMMetter  reSd;  ■^®’ 
the^raap^^J^ed 
the  ANG 

■Seinst  ^  PhiSrtJjlu  ””.,  strike 
P*P**s  to  seek*"hi«*’*®'*^“”*den 

“•nagemwii^rf  the 

»kgj^,"a£: 

In  .fc*"*'  *"  ^drettiaers 

rSL  1*0 

S.g.’sr.fe^'SnS 

M.000  CIO  “ported  by 

^SiiSK>rdffiis2''o„! 

single  InetenM  ~3'*oses  not  a 
thisrec^^  ^ JBP^Pll;”®® 
delDhia^  Hew  in  Phlla- 

Munlty  cheJ?^-/**®’,®'^  eom- 

SSS.SSKUS“ 

S~.  <WS?}232u5ri,l3 


le«lh>*  educational  In¬ 
stitutions  said:  “We  are  not 

ShSfT®  2*  ‘*'*  O”  *e 

tract  to  serve  our  various  public 

cojBwrns  with  publicity.  Om 
l®h  is  to  furnish  all  newspapers, 
aU*^^^  otherwise,  with 
te  Otherwise. 

““*■  individual 
TOntrac^  and  would  probably 
discontinue 
toe^s^ces  for  which  we  are 

to^id^jK*'”'®^  *®*‘®''®  «®"t  out 
Un«?h  ^*®"  lull  page 

S5ke  ^^®  ‘®®V®*  ®*ke  in  the 

ga«.2''EKS'-„S‘2;: 
g^MSTM; 

Post  Me  asking  your  support  in 
end"*^„?^  ?trlk®  to  S^l? 

toastaS^/®*™*,*  *®  edvertise 
m  a  struck  pper  (entirely  with- 

wWrdtesT  of 
^!?11  do  as  much  as 
SSS^^  to  bring  a  speedy  con- 

Piirt  ,®®”el»»des:  “The  Courier- 
regular  adver- 
a^fh  toe«Mum.  (Stem  papers 
oSn^  ®”es  publis^in 

Sn  1.  present  condi- 
**®**»,.*t  is  fiir  less  vnluahiA 
you  than  normally.  The  inevita¬ 
ble  result  is  gohig  to  be  1S,re 
*“*”*  *“  Phlladel^ia 
eomlng  to  you  in  :mur 
biggest  season  of  the  year  You 
have  a  stake  in  this  rtSre  tS^ 
Intern  considering  you?  United 
af*a“"irJ^  as  individuals  JS^ 

sh-ike*S  S  ®®2J'®’P  I’rlng  the 
strike  to  a  q>eedy  conclusion." 

No  Drop  in  Ada 

ro'^S^®*"H5!.”*  segments  of  the 
Srt  to  CommemI 

toe  JhoSr^  th®se  matters,  be- 
mimeo- 
'*'!**•»  concluded: 

4®*^  asking  that  you  co» 

in  this  dispute**  Th®  ii^ 

b^“nTo*5“\®^^  therl  h"al 
rS^ Jl°  interruption  in  flow  of 

PhiUdriphto'^*’®*'  ^'"<len  or 
te^P^^Vc"o*t^M®^‘, 

tom  "®*“^*''  cotorC 

^ist?  *TO*il*  «y™lleated  col- 

ptSihS^S'n  J^daT  Ifit**  1? 

1^  forwarded  to  the  RMord 

toe  Phitod§W^!^lJ,! 

&"  JJ®;®*Paper  Guild^  N^^“- 

wSssisK.tattes 

my  column  from  the  rS:^7oT 

to**i^**°“  ®®  strike,  this 

lf„^„^°rm  you  that  the  dtoW? 
b^on  of  my  column  is  not  un- 
dm  my  control.  It  is 
^  my  simdicate,  and  thev 
would  be  violating  their  mih 


dmnagw  if  1lhe;“Sd*  my 
column  from  thi  He^ 
a  *o  your  request  for 

to  iSS? statement  for  use 
Stern 

?^tlv  ‘•to  men  dl- 

^Uy  i^ponsible  tor  my  pres- 
UI  •toasala,^e?,Sl 

gave  me  the  opportu- 
’"‘if  ®  column. 
theraor®,  when  their  Post  bust- 

vorunr^^2"~"®^“^wh^ 

?  ““'■o  than  any 

colu®mi'l*n“w"^^r' 
LeonZ*I.JSS.”‘™'^’  ‘*‘«"®’“ 

Editor  Harry  T.  Saylor  of  tho 
"^r^  said  the  tocltos 

oonnection 
.  °to®r  regular  columnar 
*0  Record  pagm 
including  “The  Philadetohia 
lawyer,  who  writes  a  Oaily 

ah^'to.“^"®'?a*  ‘®*“‘  queri^ 
also  the  Rev.  Duiel  A.  Poltoe 
whose  daily  editorial  page 
tore  is  entitled  “Americans  All  “ 


Guild  Settlement 

Sacramento.  CaliL  —  An  ap¬ 
proximate  131/2%  wage  to- 
creose  has  been  awarded 
Sacramento  Union  guild  mem¬ 
bers,  A  new  contract  was 
signed  with  a  $85  salary  lot 
hee-yeor  reporters,  srith  a  $2A0 
night  diilerentiaL  on  increase 
from  $57J0  weekly.  The  raise 
wos  retroactive  to  Oct.  1 


Striker  Draws  Pay 

niSliiJ®!,  “g*  is  fur- 

e^tOT  j^A'*rf*f®  *5*  finsitoial 
Livingston.  As  a 
member  of  the  guild,  he  is  now 
put  on  the  picket  line,  his  daily 

„.2v™'  twice  a  week  he 
iTdilrfWK  column  which 

dl^‘ Publishers  Sy“ 

.  “’®  production  of 

R«^  bi^sTt 

toere  is  furnished  the 
*  striker  dota| 
honor -bound 
?  *2*  ^°r  toe  Record  for 
th®  ^ration  of  the  strike— who 
is  coUecting  tmn 
^®j®*®°rd  for  his  syndicated  af- 

thl?'S!M'‘^“.J“‘  “fr««ks”  in 
mis  guild  strike.  Por  examnle 

down  more  money 
thM  when  employed  on  Record 

JR^fL.itoe  $22  weekly  strike 
5^®**®  from  the  guild  In  ad 

weekto*St?L“'‘u  ‘’®i"*  P®*^  *25 
strike  beneflts  from  the 

5  ‘‘*®  Philaddpwl 
teari  ■^®*ociation  —  at 

J**®®®  accumulated 
funds  are  exluiusted.  At  work 
on  the  Record  staff,  their  week¬ 
ly  pay  is  $42.  weea- 

'Mandatory'  Asssssment 

th^  "”“®  “°t  involved  in 
^  *if*^®  V®  oomlng  through  at 
^  rate  of  one  fuU  day’s  pay 
K  fr®'y  weekly  pay  cheS 
—but  not  without  metert.  Rb 
estimated  the  Philadelphia  In- 
S“‘^®r  “nit,  with  some  570  mem- 

w^klv*®A  *®’®“ 

WMklv  1.^  l^’OOO  more 

w.^  in  ‘®  ®omlng  from  Local 
?®  n®^»W®r  members  to 
..  Chaster,  Phoenlx- 
vllle.  Pa.,  and  Atlantic  City,  N.  J. 

Inquirer  members  got  a  IMt 
when  MllMtors  went  around  at 
siHirlP**  ®”t  ^aalr  of  the 

*’**  ■aaassment 
^.."tonfatory  and  not  op¬ 
tional  that  flrst  week  as  had 


been  expected.  To  placate  irate 
members.  Unit  Chairman  Lee 
Ross  posted  bulletin  board  no- 
tices  saying:  “Your  assessments 
9‘„““rse  wiU  be  deductible  in 
income  tax  purposes.” 
^c  picket  lines  were  de- 
via  radio  by  Alexander 
Uriffen,  who  was  an  assistant 
managing  editor  at  the  Record. 
!SSi?“*k  ®®veral  years  ago  to 
^ite  books  and  to  become  a 

picMne^“"“^  ‘‘‘®  B®*®"* 
"We  have  in  Philadelphia  a 
h?,“SSf"““..**‘®  ‘‘‘'®  ®f  which 
A?2j  **  ®''f  *;  “toen  seen. 

that  is  a  picket  line— a 
*tr*e  picket  line  if  you  will- 
on  which  cartoonists  worth  nn- 

OM  from  $ia- 

ooo  to  $12,500  a  year;  column!^ 
who  arc  to  that  same  orchidace¬ 
ous  salary  bracket;  assistant  edi¬ 
tors  and  featured  writers  whose 
wage  is  anywhere  froS^WOoU 
K„  "  '’'®®j'.  *re  marching  side 

hJI  *  j®  'vlto  office  boys  who 
draw  down  only  $26  a  w4k,  and 
stenc^r^hers  and  clerks  ^0 
are  in  the  $38  to  $42  a  week 
bracket,  and  sundry  other  white 
collar  workers  whose  weekly 
twwn^  somewhere  in  be 

On  the  Pickol  Ltos 
,  The  $15,(X)0  -  a  -  year  cartoon¬ 
ists  and  the  $10,000  to  $12,500-a- 
3^  columnists  and  political 
®*S®i'if*  Aren’t  to  the  majorltyi 
“d  toey  don’t  stand  to  get  v^ 

wStoh  fiT®”  ^  Pteketui,;  M 
wtoch  th^  are  marching  should 
^^tove  ‘to  e^  As  hiAernsal- 
*1?®"*®*®’  columnists 
and  political  and  feature  writers 
^  i®"**??®*  ‘®  toe  same 
}iR?“  rtoM,  they  readily  joined 
‘®'^®'‘  brackets  on 
U“e-toose  who,  of 
‘®  **•  relatively 
tolTrirSe™’  *’~''‘^®‘‘  toey  win 

toough  that  picket 
rJSfinf’  rmresents  uncompro- 
2“Sing  rrality  as  far  as  a  wags 
“’A  Record^ 
o^JI[S“®  fP^tor  workers  is  con- 
something  of  a  trag- 
‘^r  relations  as  well 
For  this,  the  first  strike  of  a 
® .  ®d“orlal,  advertis¬ 
ing  and  business  office  workers 
"i„^®“r  In  Philadelphia.  In- 
♦I?'®  ‘'®®  Parties  who 
toe  very  first  Newspaper 
Guild  contract  ever  signed  in 
this  country,** 

ro^ew^  the  issuas  at 
d^ute  a^  the  money  stakes 
^„^®rOTWng  conditions  in¬ 
volved,  Griffen  contoued: 

(Continutd  on  page  68) 
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Dallas  Study 
Shows  Soles 
Area  Widening 

Dallas,  Tez. — Easterners  find 
it  hard  to  appreciate  that  a 
Texan  will  drive  eighty  miles  to 
see  a  movie,  or  a  hundred  for  a 
superior  steak. 

But  the  Dallas  News  knows  it, 
and  so  do  Dallas  merchants  and 
distributors.  In  the  great  open 
qtaces  that  are  Texas  it  is  be¬ 
coming  evident  that  shopping 
habits,  traffic  fiow  and  consum¬ 
ers’  desires  determine  market 
areas — ^not  arbitrary  geographic 
patterns. 

Upshot  of  this  eonclusion  is  a 
new,  vividly  Illustrated  market 


presentation  covering  S7  North- 
east  Texas  counties  which  is  be- 

ing  shown  to  local  and  national  Texas  Disbiet  Sales  Manager  G.  S.  Bebisoa  (leH)  el  the  Gaaesal 

advertisers.  Foods  Soles  Co.  and  bis  oasislant  I.  CL  Temple,  got  the  peini  as  nmmotkui 

TIveield  Purpose  "  “  " 

Its  title  is  “You  Can’t,  Leave 
These  Out,’’  and  its  purpose  is 
fivefold,  according  to  designer 
Bsymond  W.  Foy,  sales  manager 
oi  tils  News,  and  his  associates, 

MUIard  Dllg  and  Marjorie  Ann 
WhMe. 

Point  one,  says  Foy,  is  to 
crystsilize  in  the  minds  of  na¬ 
tional  space  buyers  the  roving 
buying  habits  of  Texans. 

"Further,’’  he  said,  “we  seek 
to  dispel  the  popular  concep¬ 
tions  tiiat  small  towners  do  not 
have  as  high  a  per  capita  buy¬ 
ing  power  as  metropolitan 
dwellers;  to  show  that  the  aver¬ 
age  out-of-clty  puchaser  buys 
more  per  shopping  tour  than  the 
city  cousin,  and  that  he  or  she 
exercises  a  much  greater  ioBu- 
ence  on  friends  and  neighbors 
in  setting  up  ‘slHq>plng  prefer¬ 
ence’  than  the  urban  resident” 

Foy’s  last  point  depends  upon 
acconqiilisbment  of  the  preced¬ 
ing  four.  It  is  to  take  the  guess¬ 
work  out  of  the  buying  of  space 
to  tap  this  unfolding  reservoir 
of  sales. 

The  presentation  is  of  the 
easel  ty^,  16  by  13  inches.  Ikich 
page  is  tabbed  and  indexed. 

Statistical  information  coincides 
with  that  recommended  by  ttie 
Bureau  of  Advertising,  AnPA. 


Ever  Try  to 
GIVE 
MONEY 
AWAY? 


No,  it’s  not  the  same  as  giving  out  had  long  since  forgotten,  bat  was 
five-dollar  bills  on  a  busy  street  also  reunited  with  a  sister  with 
comer.  But  you’d  be  surmised  at  whom  he  had  not  been  in  contact 
the  number  of  policyholders  who  for  almost  seventeen  years, 
do  not  realize  that  old  insurance  In  another  case,  a  search  was 
policies  may  have  value  . . .  who  carried  on  for  the  holder  of  a 
fail  to  keep  in  toudi  with  the  policy  taken  out  seventy-nine 
Company.  Consequently  it  be-  years  ago!  A  cross-country  in¬ 
comes  our  job  to  track  down  the  quiry  showed  this  policyholder 
pdicyholders,  or  their  benefici-  had  died  in  1912.  Twdve  grand- 
aries,  and  pay  the  money  due  children,  however,  were  eventu* 
them.  ally  found,  and  the  policy  pro- 

Only  recently,  a  search  lasting  ce^  with  accumulated  dividends 
twelve  years  and  covering  seven  were  distributed  among  them, 
states  was  successfully  concluded.  This  is  another  examine  of  the 
As  a  result,  one  of  our  policy-  way  in  which  life  insurance  corn- 
holders  not  only  received  some  panies  strive  to  carry  on  their 
unexpected  cash  from  a  policy  he  business  in  the  public  interest 


with  impact  and  clarity 
photographs  were  mode  by 
Squire  Haskins,  the  News  flying 
photographer. 
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Turbulent  Picket  Lines 
In  Pliila.-Comden  Strike 

contimted  from  pag*  M 

“And  so  tonight  finds  the 
Philadelphia  Record  being  writ¬ 
ten,  edlM  and  audited  by  about 
seven  top  fiight  executives,  in¬ 
stead  of  its  usual  staff  of  420 
skilled  craftsmen.  While  out¬ 
side  its  doors,  parading  up  and 
down  carrying  strike  sl^,  is 
almost  the  whole  staff,  among 
them  its  society  editor.  Miss 
Judy  Jennings,  whose  family 
has  been  in  the  Social  Register 
since  the  year  one;  Jerry  Doyle, 
its  famed  cartoonist;  Charles 
Fisher,  its  oft-quoted  columnist; 
fashion  editor  Helen  Albertson, 
wearing  a  brand  new  and  very 
stvlish  fur  coat;  reporter  A1 
Klein,  who  incidentally  is  also 
one  of  the  Record’s  stockhold¬ 
ers;  theater  critic  Ed  Schloss; 
three  former  Army  majors,  who 
rib  each  other  with  Army  com¬ 
mands  every  time  they  pass  in 
the  line;  one  honesrmoon  couple; 
and  one  young  lady  who  is  p«- 
haps  the  oddest  picket  of  them 
all — a  student  from  Antioch  col¬ 
lege,  which  as  part  of  her  col¬ 
lege  work  sent  her  to  spend  12 
weeks  working  on  the  Record 
and  who  now,  after  her  very 
first  work  week,  finds  herself  on 
its  picket  line." 

CIO  Demonstration 

Guild  appeals  for  picket  sup¬ 
port  from  CIO  in  Camden’s  big 
industrial  centers  resulted  in 
disorder  late  Tuesday  when 
more  than  60  workmen,  the  ma¬ 
jority  of  them  reportedly  from 
New  York  Shipbuilding  Com- 
Mny  yards,  congregated  at  the 
Courier-Post  plant  and  formed 
a  picket  line  that  reached 
around  the  plant 

Three  times  the  police  warned 
shipworkers  to  desist  their 
crowding  tactics.  Efforts  were 
being  directed  chiefiy  to  block¬ 
ing  entrances  where  printers 
for  the  morning  Post  entered 
the  building. 

Finally  Chief  Frost  called  for 
patrol  wagons.  Three  loads  of 
workmen,  after  being  frisked, 
were  taken  to  City  Hall.  ’Thirty- 
seven  were  booked,  charged 
with  disorderly  conduct  and 
d^ance  of  police  instructions, 
and  bound  over  for  hearings. 
George  Nolan,  chairman  of  the 
Cantden  guild  unit,  had  ap¬ 
pealed  in  vain  for  CIO  sympa¬ 
thizers  to  comply  with  police 
orders. 

On  Wednesday,  900  shipyard 
workers  marched  in  columns  of 
two,  with  two  lines  operating 
in  (mposite  directions,  around 
the  Courier-Post  plant. 

To  avoid  trouble,  Publisher 
Stern  withheld  disteibution  of 
the  4:30  edition.  At  S  o’clock, 
the  CIO  delegation  disappeared. 
One  by  one.  mechanical  depart¬ 
ment  workers  had  slipped 
ttirough  the  lines. 

Robert  H.  (Bob)  Collins,  as¬ 
sistant  city  editor  of  the  Cam¬ 
den  morning  Post  for  the  last 
10  years,  collapsed  from  a  heart 
attack  while  serving  as  a  cap¬ 
tain  of  pickets.  He  was  carri^ 
to  a  physician’s  office  and  thence 
sent  home  in  serious  condition. 

Stanley  G.  Thompson,  to 
whom  r^erence  was  made  in  a 
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story  in  E&P,  Nov.  16,  has  made 
the  following  statement  con¬ 
cerning  his  resignation  from  the 
Record  prior  to  the  strike; 

"The  Record  had  a  union  shop 
contract  with  the  guild.  As  day 
city  editor,  I  was  included  in 
the  contract  and  was  a  member 
of  the  guild.  Before  the  final 
strike  was  voted,  I  resigned  as 
an  employe  of  the  Record.  My 
resignation  was  accepted  before 
the  strike  started.  I  took  and 
still  take  the  position  that  any 
American  citizen  has  a  right  to 
quit  his  job  when  for  any  reason 
whatever  his  continuance  as  an 
employe  becomes  intolerable  to 
him.  hly  resignation  was  sub¬ 
mitted  with  regret,  ai^  accepted 
with  regret.  My  relations  with 
the  management  of  the  Record 
always  have  been  pleasant  and 
profitable  to  me.’’ 


Campaigns  &  Accounts 

continued  from  page  14 

this  month  and  next  to  give  the 
facts  about  the  B-36,  world’s 
biggest  bomber,  and  the  Convair 
24,  twin-engine  airliner.  The 
campaign  includes  a  1260  line 
release  to  selected  metropolitan 
newspapers.  The  account  is 
handled  by  Young  &  Rubicam, 
Hollywood  office. 

Apples  Are  in  Season 
FOR  ITS  New  West  Apple  Juice, 

Pomona  Products,  Yakima, 
Wadi.,  has  started  this  month 
a  newspaper  advertising  cam¬ 
paign.  Ads  appear  first  in  Ore¬ 
gon  and  Washington.  Small-size 
over  two  columns,  they  empha¬ 
size  that  the  juice  is  a  “wake  up 
juice’’  just  the  thing  for  break¬ 
fast  Agency  is  Gordon  Smith 
Advertising  Co.,  Yakima,  Wash. 

Agency  Appointments 
SWEETSER,  BYRNE  &  HAR¬ 
RINGTON,  New  York,  takes 
over  the  account  of  Superba 
Cravats,  Rochester,  N.  Y.,  as  of 
Jan.  1. 

Batten,  Barton,  Dursttne  & 
Osborn,  New  York,  has  been 
named  by  Dow,  Jones  &  Co., 
Inc.,  to  handle  circulation  sales 
department  advertising  for  the 
Wall  Street  Journal,  effective 
Jan.  1. 

Strauchen  &  McKim  Adver- 
TisiNC,  Cincinnati,  has  been  ap¬ 
pointed  advertising  and  public 
relations  consultant  for  the  Ohio 
National  Life  Insurance  Co., 
Cincinnati,  and  for  the  Cincin¬ 
nati  Metal  Cleaning  and  Finish¬ 
ing  Co.,  Ironton,  O. 

Alaska  Advertising  Agency, 
Anchorage,  Alaska,  announces 
four  new  accounts:  Alaska  Radio 
Supply,  Alaska  Fur  Factor, 
Arnold  Air  Service,  and  Airport 
Machinery  and  Storage.  All  will 
use  newspapers  in  the  territory. 

W.  Earl  Bothwell,  New  York 
and  Hollywood,  has  been  named 
by  American  Home  Foods,  Inc., 
to  handle  the  G.  Wadiington 
Coffee  account,  beginning  Jan.  1. 

CosiPTON  Advertising,  New 
York,  has  been  appointed  by 
Nestle’s  Milk  Products,  Inc., 
New  York,  to  handle  the  adver¬ 
tising  of  Nestle’s  Evaporated 
Milk,  Condensed  Milk,  Baby 
Foods  and  Nescafe.  Also  by  Al- 
lis-Chalmers  Manufacturing  Co., 


Milwaukee,  to  direct  its  export 
advertising. 

John  A.  Cairns,  New  York, 
has  been  named  by  the  London 
Gramophone  Coip.,  American 
subsidiary  of  the  Decca  Gramo¬ 
phone  Co.,  London. 

Lindsay  Aovertisinc,  New 
Haven,  Conn.,  as  of  Jan.  1,  takes 
over  the  account  of  the  Walker 
Co.,  Middleboro,  Mass.,  maker  of 
Walker  brand  electric  heating 
pads  and  “Leek-Pruf’  ice  bags. 

Spadea,  Inc.,  New  York,  has 
been  retained  by  Chen  Yu  for 
some  special  newspaper  adver¬ 
tising  campaigns. 

Grey  Advertising,  New  York, 
is  the  agency  appointed  by  Rust 
Craft  Publishers,  Inc.,  for  ad¬ 
vertising  on  its  greeting  cards. 

Duane  Jones  Co.,  New  York, 
has  been  named  by  6-o’clock 
Foods,  Norristown,  Pa.,  man¬ 
ufacturer  of  7-Minuit  Pie  Cnist, 
Corn  Muffin  Mix,  etc. 

Phillip  Morris  &  Co.,  Inc.,  has 
assigned  advertising  of  its  Bond 
Street  and  Revelation  smoking 
tobaccos  to  Cecil  &  Presbrey, 
New  York,  the  agency  which 
also  handles  the  Fleetwood 
cigarette  account  for  the  firm. 

Campaign  Briefs 

BOMBI  PERFUMER,  Inc.,  New 

York,  (“Black  Magic”)  an¬ 
nounces  a  40  per  cent  Increase 
in  its  1947  advertising  budget, 
with  most  of  that  to  go  into  mag¬ 
azine  supplements  of  metro¬ 
politan  newspapers.  Last  year 
Bombi’s  budget  was  $M,000. 
Agency  is  A.  W.  Lewin  Co.,  New 
York  .  .  .  Supplementing  its  ex¬ 
tensive  magazine  campaign  on 
behalf  of  the  forthcoming  movie, 
"Sinbad  the  Sailor,”  RKO  Radio 
Pictures,  New  York,  is  placing 
four-color  newspaper  comic  strip 
ads  in  Svmday  supplements 
Puck,  Independent  Newspapers 
and  the  Metropolitan  Group  ,  .  . 
SiNDICATO  InDUSTRIA  PrODUTOS 
Farmaceuticos,  Rn  association 
of  100  drug  stores  in  Rio  de  Ja¬ 
neiro,  will  launch  a  newspaper 
campaign  in  that  city.  Advertis¬ 
ing  is  directed  by  McCann- 
Erickson’s  office  in  Rio  .  .  . 
Newspapers  will  be  used  in 
the  near  future  by  Van  S. 
Laboratories,  Oakland,  Calif., 
manufacturer  of  drugs  and  cos¬ 
metics.  New  package  designs 
are  now  being  worked  out  and  a 
direct  mail  campaign  is  under¬ 
way.  Ad  Fried  Oakland,  is  the 
agency  .  .  .  Marshall  Grant, 
motion  picture  producer,  has 
appointed  Ruthrauff  &  Ryan, 
New  York,  as  advertising  coun¬ 
sel  on  the  movie  “Moonrise”  just 
now  going  into  production. 
Planned  promotions  Include 
"publication”  advertising,  point 
of  sale  material  and  mercha^is- 
ing  aids  .  .  .  Kent  Luggage,  New 
York,  is  placing  newspaper  and 
class  magazine  copy  via  the 
Arnold  Cohan  Corp.,  New  York. 

B 

Carriers  Get  Reward 

Harold  Paulson,  circulation 
manager  of  the  Youngstown 
(O.)  Vindicator,  brought  34  of 
his  carriers  into  New  York  City 
by  plane  this  week  as  a  reward 
for  their  performance  in  a  sub¬ 
scription  contest.  Pilot  of  the 
Capital  Airlines  ship  was  M.  J. 
Kardos.  himself  a  former 
Youngstown  carrier. 

■  DITOR  «  PURI 


Weeldies  Concerned 
Over  Paper  Supply 

continued  from  page  12 

a  responsibility  to  "protect”  the 
recently  enacted  Sworn  Circula¬ 
tion  law  as  it  applies  to  week¬ 
lies.  Weeklies  were  not  re¬ 
quired,  prior  to  1946,  to  file 
sworn  statement.  Eck  recom¬ 
mended  that  press  associations 
exert  their  Infiuence  toward 
uniform  compliance,  for  the  ben¬ 
efit  of  the  entire  field.  The 
sworn  circulation  law  was  sui>- 
ported  in  Congress  by  testimony 
of  the  NEA  of  which  he  is  also 
executive  secretary. 

Reports  on  NEA 

President  Fred  Hill  of  NEA, 
publisher  of  the  Hamburg  (la.) 
Reporter,  revealed  progress  of 
the  extensive  NEA  program  for 
weekly  newspaper  betterment 

Committee  reports  heard  dur¬ 
ing  the  closing  session  called  for 
national  effort  through  state 
press  associations  to  achieve  a 
minimum  standard  of  three 
cents  a  word  for  legal  advertis¬ 
ing;  revealed  NEA  participation 
in  the  forthcoming  two-year 
plan  of  accreditation  for  schools 
and  colleges  of  journalism;  sug¬ 
gested  a  new  method  of  selec¬ 
tion  of  national  officers  which 
would  provide  more  adequate 
representation  in  voting  and 
permit  longer  deliberation  over 
merits  of  the  various  nominees; 
and  suggested  organization  of  a 
speakers’  bureau  through  which 
the  NEA  might  offer  qualified 
speakers  to  appear  before  other 
groups  and  tell  the  story  of  “the 
most  important  and  infiuential 
segment  of  the  newspaper  busi¬ 
ness  in  America.” 

Guest  speakers  on  the  three- 
day  program  included  Herb 
Graffis.  Chicago  Times  colum¬ 
nist;  Frank  Kendall,  executive 
vicepresident.  National  Research 
Bureau;  Harold  M.  Sims,  direc¬ 
tor  of  public  relations.  Western 
Railways;  Chris  Foss,  American 
Type  Founders,  Inc.;  D.  T.  Gol- 
denk.  Production  Standard  Cor¬ 
poration;  Frank  R.  Neu,  editor. 
Country  News  Writer  magazine; 
Victor  Bluedorn.  executive  sec¬ 
retary,  Sigma  Delta  Chi;  and 
Carl  Gazely,  Audit  Bureau  of 
Circulation,  all  of  Chicago. 

’The  concluding  session  was 
devoted  to  an  outltne  of  the  1947 
NEA  convention  and  tour  in 
Texas  next  April.  Director  Joe 
T.  Cook,  of  the  Mission  (Tex.) 
Times,  announced  the  conven¬ 
tion  dates  of  April  10-12  at  Fort 
Worth,  with  a  week-long  tour 
of  the  Lone  Star  state  to  follow. 
After  the  Texas  tour,  most  of 
the  expected  800  delegates  will 
continue  on  to  Mexico  City  by 
air  in  the  first  NEA  trip  outside 
the  country  since  1940. 

B 

Feels  Paper  Shortage 

Because  of  the  extreme  scarc¬ 
ity  of  newsprint,  the  St.  Johns- 
bury  (Vt.)  Caledonian  Record 
has  announced  that  it  has  been 
forced  to  discontinue  distribu¬ 
tion  of  free  copies  to  members 
of  the  Caledonia  County  Farm 
Bureau  as  it  has  done  for  the 
past  13  years.  ’The  newspaper 
will  resume  the  service  when 
sufficient  newsprint  is  again 
available. 
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Berry  Recruits 
Crews  to  Breeds 
Beaumont  Tieup 

Bbaumont,  Tex. — The  Beau¬ 
mont  Entermite  and  Journal 
have  mlased  publication  aince 
Nov.  18  when  pressmen  and 
stereotypers  failed  to  report  for 
work.  They  denied  they  were 
striking  but  said  they  had  re¬ 
signed  individually. 

Since  Oct  3,  printers  have 
been  on  strike  at  the  jointly- 
operated  morning  and  afternoon 
papers,  following  a  dispute  over 
teletypese tter  jurisdiction. 
About  40  printers  and  20  stereo¬ 
typers  and  pressmen  have  left 
&eir  jobs. 

Not  an  edition  was  mlased  for 
the  first  six  and  a  half  weeks, 
though  editions  for  the  first  few 
da3rs  were  printed  from  tiiin 
zinc  plates  because  the  stereo- 
ts^rs  refused  to  cross  a  picket 
line.  President  George  L.  Berry 
of  the  International  Pressmen’s 
and  Assistants’  Union  instructed 
tte  pressmen  to  carry  out  their 
contract  When  the  .stereotypers 
were  ordered  back  to  work  by 
their  international  officers,  the 
paper  gradually  grew  back 
toward  normal,  with  additional 
printers  being  obtained  daily, 
until  the  Journal  and  the  Enter¬ 
prise  were  printing  28  and  30- 
page  papers. 

In  the  beginning  of  the 
seventh  week,  the  stereotypers 
and  pressmen  began  to  quit 
their  jobs,  one  at  a  time,  and 
later  in  pairs,  until  on  the  morn¬ 
ing  of  Nov.  18.  no  one  reported 
for  work  except  the  jxress  fore¬ 
man. 

An  anpeal  was  sent  to  Berry 
by  E.  C.  Davis,  the  Enterprise 
Co.  business  manager,  with  the 
result  that  the  pressmen  were 
ordered  back  to  work,  and  In¬ 
ternational  Representative  Joe 
Wilson  was  sent  to  Beaumont  to 
see  that  the  presses  continued  to 
roll. 

President  Berry,  in  his  in¬ 
structions  to  Wilson,  said,  “I 
wish  here  to  assert  that  our 
membership  has  not  only  vio¬ 
lated  the  laws,  but  repudiated 
a  sacred  binding  contract  of 
which  the  International  union  is 
a  part,  and  if  they  do  not  re¬ 
turn  to  their  employment  in  ac¬ 
cordance  with  the  instructions 
of  this  office  you  are  directed 
to  fill  their  positions  with  mem¬ 
bers  of  our  unions  in  Texas  who 
are  vrilling  to  see  to  it  that  the 
integrity  of  the  international 
union  and  its  contracts  are  safe¬ 
guarded.  There  must  be  no 
compromise  on  this  issue.” 

Later,  Berry  wired  Texas 
locals;  ‘‘We  must  maintain  our 
integrity  and  in  this  case  our 
newspaper  members  in  Beau¬ 
mont  Imve  compelled  not  only 
the  international  union  but  all 
local  unions  everywhere  to  re¬ 
spond  to  this  unusual  situation 
and  supply  the  members  neces¬ 
sary  to  preserve  our  contract.” 
» 

Liberty  Bi-Monthly 

Liberty  magazine  will  be  pub¬ 
lished  every  two  weeks,  effec¬ 
tive  Feb.  1,  1947,  instead  of 
weekly,  Paul  Hunter,  publisher, 
has  announced. 


NYC  DaUies  Stait 
Cai  Phone  Service 

First  New  York  City  news¬ 
paper  to  inetaii  mobile  radio¬ 
telephones  in  company  cars  this 
wew  was  the  Jottmol-Atnerican, 
preparing  for  service  the  New 
YoA  'Ttilnhone  Co.  is  starting 
Nov.  26.  Both  circulation  trucks 
and  editorial  cars  are  equipped. 

Several  other  newspapers  filed 
applications  for  service  and  tele¬ 
phone  company  officials  said 
they  would  be  among  the  first 
20  subKrlbers.  All  dulles  par¬ 
ticipated  in  tests  this  week. 

Buying  Studies 
Cited  by  CDNA 
To  Advertisers 

ToaoxTo  —  A  preliminary  re¬ 
view  of  buying-habit  studies  be¬ 
ing  conducted  by  Canada’s 
dallies  was  pres¬ 
ented  here  last 
week  before  the 
annual  conven¬ 
tion  of  the  As- 
sociatlon  of 
Canadian  Ad¬ 
vertisers. 

I.  H.  MacDon- 
ald,  general 
manager  of  the 
Canadian  Daily 
Newspapers  As¬ 
sociation,  said 
that  the  success-  Pawlar 
ful  1939  Can¬ 
adian  Consumer  Survey  has  been 
resumed  since  the  end  of  the  war 
and  that  80,000  questionnaires 
have  already  gone  out  to  a  con¬ 
sumer  cross-section  in  65  cities. 
So  far  indications  point  to  a  43% 
return,  he  said,  considerably 
more  than  the  25%  expected. 

He  also  cited  previously-re- 
ported  CDNA  tests  being  made 
in  19  cities  on  effective  tie-ups 
between  newspaper  advertising 
and  point-of-sale  display.  The 
most  important  lesson  these  tests 
have  taught  so  far,  Mr.  MacDon¬ 
ald  declared,  is  that  costly  mal¬ 
distribution  is  prevalent  in  many 
product  lines. 

Vernon  D.  Beatty,  advertising 
manager  of  Swift  fc  Co.,  Chi¬ 
cago,  declared  that  wartime 
developments  in  pubiic  service 
advertising  should  be  employed 
now  to  Improve  understanding 
between  employers  and  em¬ 
ployes. 

The  ACA  elected  as  its  new 
president  Nell  B.  Powter,  sales 
promotion  manager  of  Howard 
Smith  Paper  Mills,  Ltd.,  Canada 
Paper  Co.,  and  Alliance  Paper 
Mills,  Ltd., 

A  gold  medal  was  awarded  to 
Emile  Jean,  managing  director 
of  the  Nouvelliste,  Three  Rivers, 
Que.,  for  his  work  in  developing 
for  advertisers  information 
about  the  French  nurket. 

Sliver  medals  for  service  to 
advertising  went  to  H.  S.  Van 
Scoyoc,  Canada  Cement  Co.;  T. 
L.  Anderson,  vicepresident  of 
Cockfield,  Brown  &  Co.,  adver¬ 
tising  agency;  and  posthumously 
to  W.  How^  Batten,  who,  at 
his  recent  death,  was  president 
of  Rapid  Grip  &  Batten,  Ltd., 
newqiaper  feature  syndicate. 
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4  New  Officers 
Appointed  by 
PR  Institute 

Appointment  of  four  vicepres¬ 
idents  of  the  Institute  of  Public 
Relations.  Inc.,  has  been  an¬ 
nounced  by  the  omnpany’s  pres¬ 
ident,  John  W.  Darr.  The  new 
officers  are:  Benjamin  N.  Leak, 
William  P.  Reed,  Tniliam 
Kostka,  and  Hub^  Holloway. 

Mr.  Leak,  who  joined  the  com¬ 
pany’s  executive  staff  in  1938, 
is  a  former  executive  vlcepres- 
ident  of  the  New  YoA  invest¬ 
ment  banking  firm  of  A.  H. 
Lamport  k  Company. 

Three  Femer  Newsmen 


Idr.  Reed,  who  joined  the  staff 
in  1988,  is  a  former  managing 
editor  M  the  I^lic  Opinion  In¬ 
dex  for  Industry,  published  by 
the  Opinion  ResMiph  Coropora- 
tion,  Princeton,  N.  J.  A  former 
staff  writer  on  the  Philadelphia 
EvetUng  Bnlietiit,  he  served  as 
foreign  editor  arid  news  editor 
of  Unlverslal  News  Service,  and 
as  corremmndent  in  London  and 
as  bureau  chief  in  Paris. 

Blr.  Kostka,  who  joined  the 
staff  in  1941,  is  a  former  man¬ 
aging  editor  of  Look  magazine 
and  still  directs  that  publica¬ 
tion’s  forum.  He  is  a  former 
publicity  director  of  the  Na¬ 
tional  Broadcasting  Company, 
magazine  publisher,  and  central 
di^^on  manager  of  the  Inter¬ 
national  News  Service. 

Mr.  Holloway,  who  joined  the 
staff  in  1943,  is  a  former  city 
editor  of  the  Asheville  (N.  C.) 
Citizen  and  served  as  Washing¬ 
ton  correspondent  for  the  Sew 
York  World.  He  also  served 
as  associate  publicity  director 
of  the  American  Automobile  As¬ 
sociation. 

A  resident  of  Washington  for 
twenty  years,  Mr.  Holloway  is 
the  company’s  Washington  rep- 
presentative. 


Newsmen  Write  Report 

Twenty-six  members  of  the 
working  press  presented  to  the 
public  this  weA  a  report  on  the 
activities  of  the  Brooklyn  Red 
Cross  Aapter  during  the  1945- 
46  fiscal  year.  Their  reports 
were  contained  in  a  report  is¬ 
sued  by  the  Pubiic  Information 
Department  of  the  chapter. 


Classified  Ads 

SITUATION  WANTED 
(Catli  wM  Order! 

I  time  |A0  per  IIm 
4  timet— .40  per  Rae  per  leiertlee 
HELP  WANTED  AND 
ALL  OTHER  CLASSIHCATIONS 
I  time  lIJO  per  Rne 
2  timee— ,90  per  Rse  per  Imertlee 
4  times— AO  per  Rne  per  Ineertler 
3  Rees  minimum 


OtoaS  ipssvilmsSely  tee,  g  MMr 
wteOn  earn  Uae. 

We  forward  el  maO  received  In  an¬ 
swer  to  bei  numbers.  Mad  to  be 
esRod  for  at  this  oflee  srIR  bo  bald 
30  days  only. 

WHEN  ANSWERING  RUND  AOS. 
please  address  them  at  foRowtt  let 
Number,  EDITOR  k  PURLISHER,  1471 
Iroadirey,  New  Yoit  II.  N.  Y. 


NOTICE 

Duo  to  the  Thanbolving  HeRdiV 
Forms  wil  close  TUEWAY  NOON 
for  the  Nov.  30th  Issue. 


OAPABUI  HAIDLae,  bvias.  sal- 
laa.  missses  4alliaa  ar  wssMee. 
dCn  ta  U.  B.  la  leeaaa 


Laa  Falahaw  Agaaer. 

- at,  — 


OOKYIDBrmL  TMrOMJ^TmS 
On  Deny  Xewenapw  Fiapsedaa 

W.  H.  aievet  Oe..  Venture.  OnM- 

MAT  BBOTHBBa,  Mnshemtea  ».  T. 
■sUhUahed  IMA.  Bawwapate  bMoM 
eaS  eelA  whheut  enbHe>ty. _ _ 

itkWe  ere  iaterestsA  la  Ustiag  ealy 
safe  aaA  seeaA  aewspeper  caA  ssese- 
itne  preperSits.  Artto  W.  Btrpe^ 
6SS  ll^et  at.  Baa  rraaeiaeo  S.  OalU. 

PdHicalieat  Far  SHe 

BnanikBS  PDBIAOATIOII  tervlaf 
IS  saathem  states,  for  sale  at  a  taerl- 
lee  to  rf^t  party.  Dee  U  eatoneeaB 
eireeautaaeae  pehUaher  laaat  teD. 
First  six  issess  satkaaiaatieally  rm 
ssItsA.  Write  Box  SOM.  lAltor  A 


ARMT  OinOCIt.  with  110.000  to  la- 
Tsst.  wants  iavsstnmat  ^ 
or  short  tsrai  eoatrast  with  opt^  Se 
boy,  small  daUy  or  lam  weekly  la 
midwoGtera  ttatM,  iw^f«r*bly  IowAi 
Minneiotas  w  Wl§emaim.  It  JW 

experience  all  phaaat  ®*.**^?*t?* 
PUftH  Mfgmiaiit,  prior  to  ODd  wblia  iB 
Army.  StIU  on  Aaty  bet  Asslrs  portu- 
nent  locatlom.  Available  abomt  15 
April.  1047.  55.  Proteatant.  eiaxle, 

rxeellent  refereacos  from  mlAweetelj 
pnblishers.  Write  Box  6050.  Editor  A 
Pobll»her. 

DOWN  PATMEST  to  560.000  lor 
daily  In  Mid-West  or  soetkem  sUte. 
Box  5000.  Editor  A  Peblleker. 

WE  WAST  to  bey  small  weU  eeuk- 
llshed  daily  eloee  W.  Abeoletely  e»- 
ddeatlal.  L.  M.  Boeeebeem  A  Boa. 
.■>65  Fifth  Ave.  Mew  York  IT. 

WILL  PAT  food  price  for  MIA-weet 
small  daily.  Bent  <6,  Eowata.  Okie., 


WEEKLY  and  plant  wanted  In  eastOT 
tates.  Abeoletely  contdential.  Box 


1004.  Editor  A  Pebllsher. 


ACH1NI8T8 — DlsmantUax.  *»•»•“* 
isemblinx  entire  aewspaw  plMt* 
pairs,  maintenaass.  servloa  naoea 

Lorens  Printers  Muhlnlata  ^ 

I  Rose  Street.  Kew  York  T.  H.  T. 

- -  .  o  ■  5 - a  * - 


48-PAGE  HOE  PRESS 

Sheet  Ont-Of  OOM' 

Complete  Btereotypinz  Maeklaery 

JOHN  GRIFFITHS  CO.,  Inc. 

17  E.  40nd  St.  New  York  City  IT 


available  immediately 

5  PAOE  DUPLEX  FLATBED 
stie  Bar  Model— D.  O. 

04  P40B  HOB  RIGHT  ANMJ 

wplete  Stereo— OOM-ln.  set-off— AC 

00  PAGE  HOB  QUAD  „ 
implste  Bteree— OlW-le.  ^ 

AVAILABLE  SHORTLY 
00  PAOE  BOOTT 

iUzIe  Width— 4  Desk— eelor  oreee 
»M  ln.  set-off— Stereo— DO 
40  PAGE  HOB 

implete  Bteree— 00  M -la  set -eft— Pc 
GOBS  SEXTUPLE 
deeka.  OOM-le.  mteg— AO  euelp. 

GOBS  SEXTUPLE  _ ^ 

Uelta.  OON-leeM-edl.  AO  mete. 
BEN  SHULMAN 

10  X.  Mala  Bt.  Roehaetee  4.  ■-  T- 


o 


SDITOBIAL-PUBLIOITT  ASSISTANT 
(■«k)  in  pnblto  relnttoM  olioe  lor 
monthly  nowtpopor.  Shonld  bo  iMt, 
copoblo  roporter  and  all*nroand  writer 
with  fome  knowlodjm  of  Uyont  nnd 
pridaotioa.  SxeopUonnl  opportuiity 
for  comer  Intereated  in  public  rola* 
tloni  cnroer  who  eon  follow  through 
on  hia  own  nnd  who  la  willing  to  giro 
more  than  ho  goto  nl  trot.  If  you 
think  yon  can  hold  down  a  poaiUon 
on  a  young,  hard«hhting,  earaoat.  eon* 
genial  team,  aend  fml  partioulara, 
anlary  deiired.  photo  if  poaaiblo.  Box 
t6009.  Editor  *  PubUaher. 


EXPERIENCED  TELSQBAPH  CDI- 
TOR  required  by  morninK  up«atato 
New  York  daily.  XxooUont  working 
conditions,  good  starting  salary  and 
splendid  opportunity.  Single  man 
preferred  because  of  housing  shortage. 
Please  state  fall  details  flrat  letter. 
Box  0007.  Editor  M  Publlahar. 


NEWS  EDITOR  wanted  for  afternoon 
paper.  UniTtraity  town.  It.OOO  pop.,, 
good  salary,  wro  'fail  dotails  first 
lotter  as  to  background,  exporlancs. 
references,  present  onniings,  photo., 
housing  needs.  Transcript.  Norman. 


OPPORTUNITT  of  a  Ufa  Uma  for  ar 
graaalyo.  anarianead  nawgpa^  pun 
or  eouplo.  Oompleto  dmrgo  of  growing 
wookly  in  rapidly  sorpaading  Tenao 
Gulf  OoMt  Ofly.  Dnify  ooaAblUtfaa. 
Ohanea  for  inToatmoat.  wrlto  InUy 
girlng  oxporloneo,  roforeneos,  and 
pfaoto^ph  if  arailablt.  Also  atato 
'houaing  raomiromants.  Box  6M0.  EdI* 
tor  B  Pnbnahor. 


PUBLICITY  ASSISTANT 
AND  SECRETARY 


A  real  opportunity  for  capable  young 
woman  to  assist  Publicity  Manager  or 
large  Chicago  housewares  manufao' 
turer.  Prefer  young  woman  with  news* 
paper  experience  or  journalism  gr^n* 
ate  to  help  write  news  stories  and 
women's  interest  articles  for  news¬ 
papers.  national  and  trade  magasines. 
Must  know  shorthand  and  be  a  good 
typist.  Write  fully  giving  age.  ezporK 
enca  and  salary  requirements.  Box 
5090.  Editor  B  Publisher. 


SnRBOTYPE  METAL  FURNACE. 
Hoe.  5  Tan  NaBumer  or  pump  in- 
clnded.  A1  eondition.  $500.00.  F.O.B 
Miami.  8.  Boloman.  604  N.  W.  10 
Street.  Miami  $6.  Florida 


ADVERTISING  SOLICITOR,  for  small 
daily  in  the  heart  of  the  Black  Hills. 
Honsing  not  critical.  Trout  fishing 
and  deer  banting.  Write  Lead  Daily 
Call.  Lead.  S.  D. 


YOUNG  LIVE  WIRE  city  circulation 
man  for  afternoon  daily.  Box  6028, 
Editor  and  Publisher. 


PUBLIC  RELATIONS  WRITER 
(Male)  to  work  on  industrial  accounts 
for  Ohioago  advertiaing  agonoy.  Ool* 
logo  degree  in  journalism  or  engineer¬ 
ing.  Industrial  writing  experlenee 

B referred.  Call  Public  Relatlens 
>ept.  Franklin  6422. 


A  8KILIAD,  eeber,  nflcieBt  desk  man 
who  can  taka  ovar  talagraph  daak  on 
leading  morning  daily  in  Deep  South 
city  of  100,000  can  find  out  more 
abrat  tkia  opportunity  by  writing , 
Box  5974,  Editor  B  Publisher. 


TEXAS  DAILY  waits  reporter  who 
knows  sports  and  has  some  desk  ex¬ 
perience  for  combination  job.  Small 
daily  in  faat*growlng  town.  Write 
experience,  age.  send  photo,  all  about 
•elf  to  Box  5M7,  Editor  and  Poblieher. 


CHIEF  EDITORIAL  WRITER  for  a 
mid'westem  daily  in  a  city  125.000 
population,  dreuJation  65.000.  Good, 
permanent  opportunity  for  young  or 
middle  aged  man  with  experience  and 
ability  to  write  editorials  reflecting 
the  management's  policies.  Should 
have  IniUatiua  and  be  capable  of  mak¬ 
ing  friendi  for  tbe  publication.  Please 
give  complete  history,  inelndiog  ex¬ 
perience  and  present  salary.  Box : 
6014.  Editor  B  Publisher. 


TOP  QUAIilTr  DESK  MAH  for 
proainiB*  eantem  mamliag  dafly. 
Shauld  bsTe  ttua  ta  tan  yaara  daw 

eorperienee  and  b#  fast  and  uaeursta. 
Seittd  photo,  foil  datalls.  Bos  fifTfi. 
Editor  B  Publlahar. 


LOCAL  DISPLAY  advwrtfting  man¬ 
ager  aftemeon  dully  $t00  auataru 

North  Oarolina.  OampleCa  detrils  first 
letter.  Box  5tT7.  Editor  B  Publlaher. 


W'ANTcb:  An  experienced,  settled, 
sober  advertising  solicitor  on  a  50 
year  old  daily  ot  20,000.  Must  be 
a  good  copy  writer  and  eon^mtent  to 
handle  k^  aeconnts.  We  want  a 
prodnoer  NOT  one  who  thinks  in  terms 
of  so  many  hours  a  day.  Write  E.  A. 
Schafer,  Adv.  Dir.  Meridian  Star, 
Meridian,  Miss,  stating  starting  salary 
desired  and  giving  raferenees. 


and  Sta-Hi  sooreher 
Duplex  Tubular.  The 
flsatralta,  Wuablngton. 


MAOHlNIST-HBmall  six-dw  Xastem 
Penns,  daily  wants  eompetent  machin¬ 
ist.  Nine  linotypes.  Permanent  em¬ 
ployment.  Good  ealary.  Write  Box 
6027.  Editor  B  Publisher. 


CITY  EDITOR^ew  afUmoau  dally 
neada  man  ta  handle  local  nawa,  pic¬ 
tures  on  fast-growing  dally  in  town 
of  18,000,  Louisiana  Sugar  Cana  Bolt. 
Interestinr  oouutry,  loada  of  feature 
material.  P^  will  depend  upon  man's 
ability,  winingnesB  to  work.  Fine 
chance  to  got  in  on  ground  floor  of 
rapidly  expanding  buslneea.  ne 
Teche  Papers,  New  Iberia,  I^raiaiana. 


TWO  OOMPOSIKG  ROOM  MEN 
WANTED 

Composing  room  foreman — 20  machine 
daily,  open  shop  newspaper  and  aa 
room  foreman  for  same  plant.  Located 
within  200  miles  of  New  York  Oitr 
State  quatifioations.  experience  and 
recommendations.  Box  6998,  Editor 
and  Pnblishor. 


WANTED,  CLASSIFIED  MANAGER, 
young  man  profoirod.  to  organise 
•ales  effort  of  growing  tiaaalfiod  de¬ 
partment  in  laaiittc  eantral  Canadian 
newepapar.  Meat  hSTe  ihorou^  want 
ad  exparienea  and  promotional  abil¬ 
ity  wirtte  foil  details  and  salary  ra- 
qialra^  Eaoc  MdO,  Editor  B  Fdbllaker. 


EDITOR-WBmS  —  6  7««n*  aU- 
ATonad  tyndicAtA  Aad  newspAger  ex- 
perieaee,  70Uif.  ertAtiee.  OSS-Earope. 
oaUouaI  And  interoAt’l  speeiAlUt, 
eop7-desk  And  fentare  bAckgroand. 

0<W8,  Editor  A  Pablitker. 


fylPERTEWOED  NEWSPAPER  AUItt. 
TOR  witk  compute  knowledge  of  opcr- 
AtUni.  abU  to  Mtap  an  ooeoanlinf 
mtem  70a  want.  Prefer  middle  weat 
eit7.  permAnen«7  a  reqaielte.  Refer- 
•aces  famUhed.  'WMte  Box  6M6. 
Editor  4b  ^bliaher.  


PASHION-SOdSTT  editor  and  re¬ 
porter  with  knowledge  of  lA7oat  and 
make-ap  deetrea  opportaait7  in  maga- 
line  fleld.  Oorored  Torled  idMeets  of 
faiteioit  to  women  in  dailg  oolaan  bat 
faakion  featarea  atill  a  farorite.  Box 
•001.  Editor  4b  Pabliaher. 


FOUR  TBARB  Axmr  latelligenoe  Oft- 
eer,  college,  wnata  permanent  poaitien 
with  progreaaiTo  weeklg.  Experleneed 
all  phjMea  weekly  JoamaHam.  Serred 


OEHERAL  Reporter  on  daltp,  looking 
for  fob  with  lire  paper;  ambitlona. 
pereoaable,  ••,  married,  no  ehildrea: 
two  7eara  college.  Box  M80.  E.  E  P. 


NEWSPAPER  EDITING  TEAM  (2 
Men) :  Will  eonelder  handUng  edi¬ 
torial  dept,  email  dailr.  Both  deco¬ 
rated  yeta  World  War  n.  experienced. 
7oang  and  earrentlr  In  execntlre  ^ai- 
tlona  N.  T.  PR  organiiatioB.  Seek 
opportanit7  to  gire  new  blood  to  pro- 
greaaire  newapaper.  Write  Box  5004. 
Editor  4b  F^blfaher. 


NEWS  and/or  aporta  reporter,  former 
N.  T.  Times  correspondent,  ex-college 
editor,  experleneed  in  rewrite,  eop7* 
reading,  makenp  and  lagemta,  prefer 
opportonitr  within  250  mlloa  N.  T.  C. 
Box  6020.  Editor  4b  Pnbllaher. 


CIRCULATION  MANAGER 
With  86  years*  experience  and  a  yery 
anoeessfal  record  in  all  Eeldi  Morning. 
Snnday  and  Erealng,  worked  wHh 
sdnlt  combination  agents  also  Inde¬ 
pendent  carrier  boys.  Work  waa  on 
large  Metropolitan  Newapapera.  Can 
fnmish  excellent  referencoa.  Box 


PAST  U.  of  WiaeonalB  1840  grad. 
PAST  Cieye.  Plain  Dealer  reporter. 
PAST  AAF  ATO  Captain,  wanta 
PRESENT  Job  in  Public  Relations, 
Press  Representation.  Newspaper,  or 
Magaslne  near  Los  Angeles. 

FUTURE  foremost  In  mind  for  yonng 
man  with  PAST  *  PRESENT  looking 
ahead.  Box  5864.  Editor  h  Publisher. 


Shnatioi 


Shop  Talk  at  Thirty 


By  Robert  U.  Brown 


THIS  wedcend  the  War  De¬ 
partment  will  award  appro¬ 
priate  theater  campaltn  ribbons 
and  certUeates  of  merit  to  aev- 
eral  hundred  eorreapondenta 
who  aeryed  orerseas,  plui  thoae 
•wbo  fare  tbeir  lltrei  in  action, 
all  of  whom  received  the  neces- 
aary  recommendation  to  the 
Wkw  Department  by  theater 
cotnmandera.  The  oceaiion  will 
be  a  dinner  in  WadUncton 

gran  ^  the  Oreraeaa  Preas 
ab.  Ae  club’a  publicity  for 
the  dinner  atatec  "thia  will  mark 
the  ilrat  time  that  war  corre- 
apondenta  have  been  (iven  oA- 
dal  racocnltion  of  being  with 
the  anniaa  in  war.** 

We  applaud  the  enterprise  of 
the  Overseas  Press  Club  in 
throwing  this  dinner  to  honor 
our  war  correspondents.  Since 
early  1M2  Entroa  It  PnausHaa 
has  been  promoting  the  idea  of 
decorations  for  civilian  corre¬ 
spondents  who  underwent  many 
od  the  hazards  and  hardships  as 
did  military  men  in  the  field. 
So  the  Club  and  EftP  want  the 
same  thing  for  the  same  guys. 

Just  so  the  credit  for  this 
achievonent  will  not  go  inad¬ 
vertently  all  to  one  ps^,  we 
want  to  cite  a  little  of  our  own 
record.  In  so  doing  it  will  be 
noted  that  this  is  n^  “the  first 
time  that  war  correqmndents 
have  been  given  oAcial  recogni- 
tlon." 

In  1942  this  publication  edi¬ 
torialized  on  the  desirability  of 
the  War  and  Navy  departments 
recognizing  civilian  correspond¬ 
ents,  when  their  behavior  war¬ 
ranted  it,  with  the  ,same  decora¬ 
tions  and  citations  awarded  to 
military  men..  The  idea  caught 
on  and  the  War  Department 
announced  frequently  during  the 
war  that  various  correspondents 
were  so  decorated  with  medals 
and  citations. 

In  1944  it  became  apparent 
that  the  War  Department  was 
more  liberal  in  this  practice 
than  the  Navy  but  that  there 
were  serious  omissions  of  recog¬ 
nition  of  reporters  who  had  been 

Press  Aid  Lauded 

Saotda,  Wash.  — Not  S. 
Boqers,  chairman  of  the 
Seattle  and  Sags  County 
Community  Chest  drive,  is¬ 
sued  this  statement  lost  week: 
“Thonks  in  large  part  to 
splendid  support  from  nevrs- 
papers,  our  drive  was  a  com¬ 
plete  success,  exceeding  the 
goal  of  11,415,182.  The  Post- 
Intelligencer,  Star,  Times  and 
community  weeklies  gave  un¬ 
precedented  cooperation  in 
news  and  advertising  col¬ 
umns.  Their  periormonce  was 
in  the  true  spirit  of  the  public 
service  characterizing  the 
newspaper  profession.' 


wounded  or  killed  while  serv¬ 
ing  with  both  forces. 

After  correspondence  with 
Secretary  of  the  Navy  Forrestal 
the  Navy  awarded  the  purple 
heart  to  several  corresponded 
we  had  nuned.  (EliP,  Dec.  23, 
1944)  And  it  was  ESP’s  per¬ 
sistence  in  the  matter  that 
brouAt  a  memo  from  Forrestal 
to  all  theater  commanders  re¬ 
minding  them  that  tt  was  their 
privilege  to  recommend  such 
decorations. 

Similar  correspondence  with 
Gen.  Alexander  Surles  at  the 
War  Department  brought  deco¬ 
rations  for  11  other  corre^nd- 
ento  a  few  months  later.  (ESP. 
Feb.  24.  194S)  The  11  had  also 
been  mmed  by  tu. 

On  Jan.  30.  1945.  a  War  De¬ 
partment  cable  to  theater  com¬ 
manders  outlined  provisions 
under  which  campaign  ribbons 
could  be  recommended. 

L,ater.  after  the  war  ended. 
Eorroa  S  Puausma’s  Washing¬ 
ton  oAce  began  badgering  the 
War  and  Navy  departments  for 
lists  of  all  correspondents  who 
had  received  any  kind  of  a  deco¬ 
ration  during  the  war.  On  Nov. 
26.  1945,  the  War  Department 
announce  a  list  of  more  than 
160  corresDondents  receiving 
campaign  ribbons  “for  outstand¬ 
ing  and  conspicuous  service  with 
the  armed  forces  under  diAcnit 
and  hazardous  combat  condi¬ 
tions.”  On  Aug.  17,  1946,  we 
printed  a  list  of  36  correspond¬ 
ents  who  had  been  given  War 
Department  decorations.  There 
were  more  campaign  ribbon 
nominations  in  the  IHt  we  did 
not  print.  Earlier  this  year  the 
Navy  announced  about  50  cor¬ 
respondents  would  receive  cam¬ 
paign  ribbons  and  20  would  get 
oUier  citations. 

The  War  Department  list  of 
about  500  released  this  week  is 
a  compilation  of  all  the  corre¬ 
spondents  who  have  received 
campaign  ribbons  to  date. 

We’re  glad  we  had  a  part  in 
obtaining  the  proper  recogni¬ 
tion  for  those  correspondents 
who  worked  so  hard  for  our  en¬ 
lightenment  during  the  war  and 
who  frequently  gave  their  lives. 

We’re  also  glad  to  .see  the 
Overseas  Press  Club  give  .such 
prominence  and  honor  to  these 
men  who  are  all  too  soon  being 
forgotten  in  the  every-day  cov¬ 
erage  of  peacetime  news  events. 
•  •  • 

"  ’How  many  persons  in  this 

audience  believe  the  Amer¬ 
ican  preas  is  free?’” 

“That  question  was  put  to 
2.500  men  and  women  by  George 
V,  Denny,  Jr.,  moderator  of  the 
Town  Meeting  of  the  Air,  at  the 
beginning  of  the  warmup  period 
preceding  a  nationwide  broad¬ 
cast  of  a  discussion  of  press  free¬ 
dom  here  (Akron)  Oct.  17. 

“Only  a  scattering  few  per¬ 
sons  raised  their  hands. 

“  ‘How  many  believe  the 
American  press  is  not  free?’ 
asked  Denny. 

“A  forest  of  hands  appeared.” 

That  was  the  beginning  of  a 
story  on  the  discussion  which 


appeared  in  EU*,  Oct.  26,  p.  26. 
Already  George  Seldes  and  the 
Guild  Reporter  have  reprinted 
It  to  bolster  their  current  argu¬ 
ments.  Others  who  enjoy  criti¬ 
cizing  the  press  will  certainly 
tuck  it  away  in  their  files  for 
future  reference. 

We  find  it  a  little  dlAcult  to 
Jump  at  conclusions,  the  way 
others  svlll,  because  of  this  mani¬ 
festation  of  a  lack  of  confidence 
in  the  press.  Maybe  the  readers 
of  newspapers  in  ^ron  are  a 
different  breed  of  cats  than 
newspaper  readers  elsewhere. 
But  we  don’t  think  so. 

If  that  audience  was  a  cross- 
section  of  Akron  population 
(which  we  doubt)  bow  could 
their  response  be  so  radically 
different  from  the  opinions  of 
people  in  South  Carolina,  for 
instence? 

Down  In  that  state  a  public 
opinion  poll  was  conducted  to 
find  ouj  what  pe<)C|ie  think  of 
their  neaupapsrs.  Charles  L. 
Allen,  assistant  dean  of  the 
Medill  Sdiool  of  Journalism  at 
Northwestern,  did  the  Job.  He 
found  that  9.5%  of  the  pe<q)le 
think  their  newspapers  are  “ex¬ 
cellent”;  21.3%  said  they  are 
“very  g(x>d”;  and  25.5%  said 
“good.’’  In  other  words,  56.3% 
thought  they  were  “good,”  or 
better  than  that.  In  addition, 
31.2%  said  they  were  “fair.” 
Only  12.5%  thought  them 
“poor.” 

On  the  other  hand,  79.5%  of 
the  South  Carolinians  thought 
metropolitan  newspapen  cir¬ 
culated  in  their  area  were 
“good”  or  better  than  that. 

When  asked  if  their  news¬ 
papers  were  fair  in  news  and 
editorials  26.8%  said  “yes,”  and 
6i.5%  said  they  were  “miost  of 
the  time.” 

There  are  other  revealing  fac¬ 
tors  in  the  study.  But  none  of 
it  has  been  reprinted  by  Seldes 
or  the  Guild  Reporter.  Nor  will 
It  be.  It  doesn’t  lend  Itself  to 
their  argument.  TTiere  is  nothing 
in  it  that  is  suAclently  dam¬ 
aging  to  newspapers  to  interest 
the  press  critics. 

The  question  remains;  Why 
should  we  have  a  phenomenon 
like  that  “forest  of  hands”  in 
Akron? 

’There  is  only  one  answer,  and 
it  is  obvious.  Whenever  a  con¬ 
troversial  issue  is  announced 
for  public  forum  or  debate  ( and 
there  are  certain  elements  try¬ 
ing  to  make  a  controversial  is¬ 
sue  out  of  the  press)  the  people 
who  have  an  axe  to  grind,  and 
are  usually  the  most  vocal,  pack 
the  hall.  We’ve  seen  it  happen 
time  and  again. 

At  a  debate  in  New  York  City 


Deuel  Worked  6 
Weeks  on  Loans 

CmcAcw  —  Wallace  R.  Deuel, 
Chicago  Daily  Newt  foreign  af¬ 
fairs  correqraodent  in  Wadting- 
ton,  devoted'  six  weeks  to  ths 
of  reporting  the  full  story 
of  American  foragn  relief  and 
loans. 

Deuel  was  told  to  find  out  how 
much  America  has  given  to 
other  countries  and  how  much  it 
has  loaned,  and  in  what  forms, 
and  why.  He  worked  full  time 
for  six  weeks  on  this  assign¬ 
ment 

His  investigations  brought  out 
such  a  huge  and  complex  mass 
of  material  that  the  detailed  out¬ 
line  ,  in  which  he  organized  it, 
preparatory  to  writing  the  ser¬ 
ies,  filled  70  single-spaced  type¬ 
written  pages. 

over  the  Arab-Jewish  question, 
the  hall  was  Jammed  with  those 
sympathizing  with  file  latter 
noup.  One  couldn’t  expect  it 
to  be  otherwise. 

When  Henry  Wallace  wu 
scheduled  to  speak  at  Madis(» 
Square  Garden  he  had  a  sym¬ 
pathetic  audience.  You  wouldn’t 
expect  it  to  be  anti-Wallace. 

And  whenever  the  press  is 
the  topic  of  discussion  you  will 
always  find  present  predomi¬ 
nantly  the  “anils”  who  are  most 
vocal.  TTie  people  wbo  are 
satisfied  with  their  newspapers 
and  believe  them  to  be  fair  and 
accurate  have  no  interest  in  de 
fending  them.  They  don’t  make 
a  point  of  attending  such  dis¬ 
cussions  the  way  the  critics  do. 
Ae  audience  is  practically 
“fixed”  in  that  manner. 

Watch  for  more  flagrant  use 
of  the  Akron  incident  by  people 
who  are  interested  in  proving 
the  press  is  no  good  and  in  pub¬ 
lic  disfavor.  Personally,  we 
would  rather  take  the  results 
of  honestly  conducted  opinion 
polls  than  the  feeling  of  an 
audience  which  has  nine  chances 
out  of  ten  of  being  stacked  in 
favor  of  the  opposition, 
a 

Libel  Appeal  Studied 

Pittsfield,  Mass.— Judge  Wil¬ 
liam  A.  Burns  in  superior  court 
has  taken  under  advisement  a 

fietition  for  a  new  trial  in  the 
ibel  suit  of  Richard  Hannah  of 
Lanesboro  against  the  Spring- 
field  RepubliMn,  in  whi(h  the 
plaintiff  was  awarded  13,000. 
Ae  newspaper’s  attorney,  Ar¬ 
thur  T.  Garvey,  contended  in 
the  petition  that  the  award  was 
excessive. 


bIKC  MUSHROOMS 


QootUoiM  to  newspaport  sprint  up,  evsr  night,  day 
in  nnd  psnr  out,  from  ths  most  unsxpsctsd  plscs^ 
fsrm^  n  mral  tarngs,  homts,  schools,  dshattng  soci** 
tlss,  bridgs  parties. 

And  the  answers  map  be  ns  prolific  as  mushroom* 
(plenty  of  phoney  toadstools).  The  Haskin  Informa¬ 
tion  Serrice,  Washington,  D.  C.,  answers  **m  all— mao 
NO  toadstools. 


The  FeU  River  HerrM-Neue  (S-tt,tSl}  hem  return* 
itm  centrmet  fer  The  Hmskin  Seirofeo. 
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must  be  right! 

Printing  Executives  must  constantly  keep  abreast  of  engineering 
developments  and  processes,  and  their  ability  to  make  proper  deci¬ 
sions  determines  their  value  as  executives.  This  is  especially  true  in  an 
industry  as  technical  as  printing  and  where  minutes  are  precious. 

So  great  is  the  acceptance  of  Linotype  s  great  Super  Displays  by 
such  executives  that  the  keyboarding  of  display  on  these  models  is 
fast  supplanting  hand-composition  methods  in  many  plants. 

Let  your  Linotype  Production  Engineer  tell  you  the  remarkable 
story  of  these  power  plants  of  production. 

BROOKLYN  S,  NEW  YORK 


Linotsp*  Kttetrs 


and  PoUar  Bodonl  S#H«* 


C8lor'^. 


NATIONAL  II.O.P.  COLOR  CHARGIS 

mcnVE  OaOKR  1. 1946 


CITY  AND  NCWOOAOKN 

NATO 

too 

*  •  a 

SOD 

uNca 

LIMITATIONS 

Birminghom  Post 

25% 

35% 

— 

1,000 

NocolorovGr40  pogst 

Cincinnoti  Post 

25% 

1,000 

— 

Cohimbus  CWion  (D) 

25% 

35% 

35% 

1,000 

— 

Cohnnbus  Citiion  (S) 

•• 

25% 

1,000 

— 

Ckvoiond  Plross 

25% 

40%** 

— 

1,000 

Doily  Excspt  Friday 

Donvof  Rocky 

Mountain  Nows  (M) 

25% 

1,000 

than  full  pogo  min. 

(Tab.  full  pogo) 

Donvor  Rocky 

Mountain  Nows 

_ 

25% 

25% 

35% 

35% 

40% 

1,000 

1,000 

(Tab.  full  pogo) 

Ft.  Worth  Pross 

— 

No  color  Fridoy 

B  Poso  HoroM-Post 
ond  Timos  Comb. 

25% 

1,000 

Nocolorovor22  pogos 

FvonsviBo  Pross  A 

Courior*  Doihr  Comb* 

25% 

40% 

— 

1,000 

No  color  T1iurs.g  Fridoy 

NEW!  UNIFORM  COLOR 
REPRODUaiON,  15  CITIES 

Now  you  can  get  uniformly  8U< 
perior  color  reproduction  in  fifteen 
Scripps-Howard  cities. 


or  Sunday 

HoMloa  Ptmi  —  25%  35%  —  1,000  — 

Indianopolis  TimM  —  25%  35%  40%  1,000  — 

Knonva*  Nowi-SwOliwI  (D)  —  25%  —  —  1,000  — 

MmpMi  PrMt-Sdmitar  —  25%  35%  40%  1,000  — 

CoNMiurciol  Appuol  (D)  —  25%  35%  40%  1,000  ~ 

Pm>.Sc  a  CA.  Comb.  —  25%  35%  40%  1,000  •> 

Connurciol  Appool  (S)  *  25%  35%  40%  1,000  — 

PMiburoh  Pmi  (0)  —  25%  (min.  chg.  $200)  1,000  Nocalorovor40pasai 

Son  Francbco  Nows  —  25%  35%  —  1,000  — 

WetWngioa  Nomt  —  25%  35%  —  500  M  tab.  pagol 

*An  indopendont  nowspopor.  **MinImum  full  pogo. 

flMMoium  diargo  ono  color  and  black,  $75.00;  two  colon  and  black,  $I05.00J 
Regardleoi  of  National  Rate  changes,  premiumafor  R.O.P.  color  wiUremain  on 
tliesame%baaisaaabove.Nocoloravailableatthia  time  in  thefoUowing  papers: 
AtaUQMaOUinUMMg  NIWYOaKWOUO.TUWMM 

RMiucKYPasr  SUNDAY  pimautm  ram 

Since  it  is  necessary  to  restrict,  under  present  circumstances,  the  number  of 
color  advertisements  in  any  one.issue  of  these  newspapers,  it  is  imperative 
that  optional  dates  he  given  and  that  reservations  for  the  use  of  color  be 
made  as  far  in  advance  of  publication  as  possible  through  your  nearest 
Scripps-Howard  National  Advertising  Department  OfSce.  These  reserve., 
tions  should  be  accompanied  by  inlc  color  instructions. 

All  color  plates  must  be  in  the  office  of  each  paper  at  least  72  hours  in 
advance  of  publication. 

(YHIM  COIOI  um  Minum  ml  HUVIOWIT  PUMJMD  COLM  IATU) 


NEW!  STANDARD*  RATES 

*With  few  exceptions,  rates  for 
R.O.P.  color  in  Scripps-Howard 
newspapers  have  been  standard¬ 
ized:  a  straight  25%  above  na¬ 
tional  rate  for  one  color  and  black, 
35%  for  two  colors  and  black, 
40%  for  three  colors  and  black. 


NEW!  ART-AND-PLATE 
CONSULTATION  SERVICE 

By  consulting  any  of  the  seven 
offices  of  the  National  Advertising 
Department,  you  can  benefit  from 
Scripps-Howard’s  unique  experi¬ 
ence  and  pioneer  developments  in 
preparing  odor  plates  for  news¬ 
paper  reproduction. 


OFFICES.NATIONAL  ADVERTISING  DEPARTMENT: 

NIW  VOSK  (17>— 230  PoA  Avwwu,  ONaNNATKZ)— 304UiilanCanlralBldg.| 
Don  D.  f ottonof^  Director.  Slowart  W.  KoMor.  Manogorg  Control  DIv. 

CHICAGO  (IIH- 400  North  Mkhigon  SAN FRANaSCOO>—SI4 Mission Streot; 
Avonooi  W.ADoniolSg  WostornMonogor.  Alon  L  Stonloy«  PocHfe  Ceost  Monogor. 

DfTROIT  (3)— Gonorol  Motors  Build-  PWLADELPMAd)— 1430  Walnut  Sireotj 
ingi  JoMos  A  lonosg  Dolreit  Monogor.  GoorgoH.lloichord.PliilodolphioAAonogora 

FT.  WORTH  (3H-PI3  Noil  F.  Andorson  Buildingi 
Wyiio  Stowortg  Soulhwostom  Monogofs 
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